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Regular features 

Cover 
Majesty of deer at the Forest of 
Arden; and the Double Eagle club 
in Ohio. Picture by Brian Morgan 

£50 CASH IN OUR 
BUYER'S GUIDE 
COMPETITION: 
TURN TO PAGE 53 
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Greenkeeper Education and Development Fund 
The Fund provides the key to the future for greenkeeper, golf club t y ^ ^ t f k 
and game. Individuals and companies can join the Golden Key Circle , 
and Silver Key Circle. For details, contact BIGGA on 01347 838581. 

GOLDEN KEY CIRCLE COMPANY MEMBERS: 
• Hardi Ltd • Hayters PLC • Hepwor ths • J a c o b s e n s 
• Kubota U K Ltd • Lely U K Ltd • Levington • M i rac le Professional 
• M o m m e r s t e e g • Ocmis • Pat t isson • R a n s o m e s 
• Rhone Poulenc • Rigby Taylor • Supaturf • Toro 

SILVER KEY CIRCLE COMPANY MEMBERS: 
• Avoncrop Ameni ty Products • Fenchurch • R o l a w n • Sisis 
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Contents 
Uncle Sam and 
the Forest 
US Open-like conditions 
are expected at the Forest 
of Arden, venue for the 
Alamo English Open. The 
reason? To prepare the 
European Tour's stars for their Atlantic trip. Scott MacCallum 
talks with the man charged with the task Pages 33-37 

High flyer and the Double Eagle 
Ohio's Double Eagle club has been voted second best 
conditioned course in the United States. English greenkeeper 
Chris Knowles gives his impressions Pages 12-15 

Advances in turf production 
Better standards of greenkeeping has helped drive the changes 
in methods of cultivated turf production. Derek Edwards 
examines how the industry has moved forward..Pages 21 -24 

A cut above... or below 
Brushcutters, strimmers and hedgetrimmers come under the 
spotlight as Hugh Tilley canvasses opinion from the people who 
know them best - working greenkeepers Pages 38-43 

BIGGA in focus Neil Thomas questions why the arrival of spring and the US 
Masters Tournament has to generate so much tension on UK courses Page 4 
News Golf course owners form their own association; BTME 97 off to a great 
start; farewell to seed stalwart - all the news from our industry..Pages 5, 7, 8, 52 
Education Ken Richardson gives details of this autumn's supervisory manage-
ment training courses at Aldwark Manor, where greenkeepers at all levels can 
develop their managerial skills Page 10 

BIGGA 
GOLDEN KEY 
and SILVER KEY 
CIRCLES 

You can book your exhibition space NOW for BTME 97 - for all the details contact Louise Lunn on 01347 838581 

FREE READER 
REPLY SERVICE 
U s e t h e post -pa id 
R e a d e r Reply 
C a r d f a c i n g 
P a g e 2 for 
fur ther 
in format ion on 
t h e p roducts a n d 
se rv ices 
a d v e r t i s e d in th is 
issue. Jus t s t a t e 
t h e c o m p a n i e s ' Ad ; S " 
Ref numbers , post t h e c a r d to us 
a n d we ' l l a r r a n g e for fu r ther 
in format ion t o be sent t o you 
d i rec t . 
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ADVERTISING WORKS 
IN GREENKEEPER 
INTERNATIONAL: 

Adver t is ing in 
B B G r e e n k e e p e r 
^ ^ In te rna t iona l has 
proven e f f e c t i v e over a long 
per iod of t i m e , providing 
a n e x c e l l e n t m e d i u m to 
c o n v e y our m e s s a g e s to 
a k e y t a r g e t a u d i e n c e 

- J O N A T H A N HILL , 
Market Development Manager, 
Rhône Poulenc Environmental Products 
FOR M O R E D E T A I L S CALL: 
Caro l Du t ton or Louise Lunn a t 
B IGGA HQ on 0 1 3 4 7 8 3 8 5 8 1 . 
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