Having been at the forefront
of amenity grass seed for
many years Mommersteeg has
decided the time is right to
strengthened relations with
greenkeepers by becoming a
Golden Key Sponsor.

At times when relations with
some of our continental
cousins are, to put it mildly,
frosty, it is refreshing to discover
one country with which we are
on the same wave length and
where successful integration and
co-operation is the norm.

Holland and the United King-
dom seem to get on rather well
together and we can apparently
work in close harmony to our
mutual benefit.

Bergkamp, Gullit, van Hooij-
donk have all made impressive
impressions on the UK football
fields — although the imminent
arrival of the European Soccer
Championships will split the loy-
alties of Arsenal, Chelsea and
Celtic fans for a couple of weeks
at least. Van Gogh is another
from the flatlands to make a big
impression in the UK, on canvas
rather than turf, spending his
early years working in England.

In fact those who have crossed
the North Sea and failed to make
an impact are about as numerous
as British Wimbledon Seeds —
there, I knew I could bring this
introduction around to seeds
eventually. It's not just BBC 2
continuity announcers who can
contrive a link.

“The MM range was the first
real national branded range of
seed mixtures for greenkeepers
and other sports turf managers,”
explained John Akers, Commer-
cial Manager for the Mommer-
steeg Seed Company in the UK,
which has become a BIGGA
Golden Key sponsor this year.

The family firm was founded
by Henry Mommersteeg in 1923
with its raison d’etre grass breed-
ing and multiplication of grass
varieties for agricultural and
amenity use.

The first Mommersteeg trading
in the UK occurred in 1968 when
a base was set up at Finedon in
Northamptonshire. The commer-
cial arm of the company is now
based at Huntingdon, Cam-
bridgeshire, where the local MP is
a certain John Major.

“We have a team of 11 people
who cover both amenity and agri-
culture,” explained John. “That’s
backed up by the group produc-
tion facility in Sleaford, Lin-
colnshire, which services the
three seed companies and is
owned by Mommersteeg’s parent
company, the Royal Van Der
Have Group, which employs
nearly 1000 people around the
world.”
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The original reason why Hol-
land became such an excellent
breeding ground for seed compa-
nies is open to debate but what is
known is that in the modern age
the Netherlands is ideally suited
to the role.

“It is very flat and has excellent
farmland which is good for its
seed production capabilities. Also
in terms of distribution Europort

Sleaford.”

Mommersteeg’s Head Office is
in Vlijmen in the east central part
of Holland not too far from the
Second World War landmark of
Arnhem, of a Bridge too Far fame
it the way to the German border.

The Royal Van Der Harve
Group’s Headquarters are at
Kapelle in the south west of the
country and they have operating

Mommersteeg M

in Rotterdam is an ideal location
for the distribution of seed
throughout the world also the
receipt of imports for other prod-
uct areas such as Canada, Amer-
ica, New Zealand, and South
America,” said John.

“For the UK market much of
our amenity grass is grown in
Holland and Denmark but it is
then assembled, mixed and dis-
patched from our base at

bases throughout Europe in
France, Spain, Portugal, Italy,
Poland and the Czech Republic
and are currently expanding into
the Russia and Ukraine.

“We've a fairly big operation in
North America and the compa-
nies within the Royal Van Der
Have Group use Mommersteeg-
bred amenity grass varieties in
their mixtures. So you would find
that, for example, Cynthia

Smooth-Stalked Meadow Grass is
sold as Kentucky Blue Grass in
the States — so we have connec-
tions with many of the main turf
business in America,” said John.

The MM range has been a mar-
ket leader for the last 20 to 25
years and Mommersteeg's posi-
tion will be strengthened by some
new variety coming through the
breeding programmes which are
highly rated by the STRI. “These
are now being incorporated in
our mixtures and we are aiming
to regain the number one posi-
tion in the market place for
amenity mixtures,” said John.

“Our business has always been
very strong with golf clubs
because we deal with amenity
distributors whose main market is
in golf. Companies like Stewart’s,
Gem Professional, Stabrite Sup-
plies and John Lindsay in North-
ern Ireland.”

In addition Mommersteeg has a
team of four people who cover
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USING OUR 100 YEARS
OF EXPERIENCE
TO SUPPLY
THE GOLFING INDUSTRY
WITH QUALITY

PRODUCTS FOR

THE TEE

THE FAIRWAY

Our new improved Bogey Holecup has a
perfectly round ferrule acceptor, which takes the
ferrule securely and makes the flagpin stand up

straight!
If your course looks good, your members feel
good about playing there.

THE GREEN
THE CLUBHOUSE
THE GREENKEEPER

THE DRIVING RANGE . o
For more information on our course

products and to obtain our new 1996 limited
edition catalogue and price list, contact our
sales office on:

01582-597262

H. Pattisson & Co Ltd AN
342 Selbourne Road, Luton, Beds LU4 8NU
Tel: 01582-597262 Fax: 01582-505241

THE PUTTING GREEN

TURF MAINTENANCE

EUROPEAN SPECS

;

Quality Standard and
rootzone “special” mixes
mixtures and formulated and
materials manufactured...
available...

JUST CHAMPION!

FOR ALL TOP DRESSINGS - SUPPLIED BAGGED OR BULK!

M Main distributors for Rhdne-Poulenc Environmental
Products

B 1/4” screened Surrey loams for cricket squares, Kent
loam for football, hockey and tennis requirements

B Specialist in fine golf and bowling green top
dressing

M Grass seeds M Fertilisers

B Sports equipment Il Watering equipment

Eden Park Group Limited — Sports Turf Maintenance Supplies
Tunstall, Sittingbourne, Kent ME9 8DY
Tel: 01795 471583/478108 Fax: 01795 428011
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It is important that we do play an
active role... and that is the main
reason we want to support the
education programme within BIGGA

the UK in a technical support role
to these distributors. They do
some direct selling in certain sec-
tors of the market and are avail-
able to give direct advice to
distributors and customers.

The Golden Key Sponsorship
will provide more opportunities
for Mommersteeg to tap into the
sort of feedback greenkeepers can
offer on how grasses have per-
formed to refine future mixtures.

“One area which is of particu-
lar interest to us at the moment is
whether greenkeepers should
oversow with an all bent mixture
or with a traditional chewings
fescue and bent mixture.

“There are two schools of
thought on that and to canvas
opinion from current greenkeep-
ers on what they are doing and
what success they are getting
from each of the two approaches
would be extremely useful,”
explained John.

“We've also got information we
can impart to the greenkeepers
on the technical developments
our breeders are looking at on
mixture formulation and new
varieties which are coming for-
ward. If the greenkeepers tell us
what they are looking for and
what responses the mixtures are
having in a practical situation. If
we need to we can realign our
thinking to take on board infor-
mation we get.”

Another example where co-
operation between Mommersteeg
and the greenkeeping fraternity
could reap benefits is in the use
of fungicidal seed treatments in
certain situations for oversowing
of greens and tees where there is
a threat from fungal attack.

“We use a seed treatment
called Apron T not as standard
but as a special application and
there is quite a bit of work which
can be done between ourselves
and greenkeepers to help develop
its use.”

The advances made in seed
development in the last 20 years,
a relatively short period in seed
breeding, have been quite
extraordinary.

“You only have to look at the
STRI Amenity Booklet and there
are over 50-60 perennial rye
grasses listed, 30-40 chewings
fescues, 20 slender creeping reds
and 20-25 smooth stalked

meadow grasses.

“It complicates the situation for
the customer with so many to
choose from. Choice is good as
long as you make the correct
choice,” said John.

“What the STRI has done is
very important as a guide for
using the correct grasses for each
situation. At Mommersteeg we
have always provided a product
which is genuine and true to
itself and been open about what
has been put into the mixtures.
We specify individual cultivars
rather than groups of cultivars so
the greenkeeper knows exactly
what he is getting.

“We’re a founder member of
AGMA - Amenity Grass Market-
ing Association — and the two
main ideals of the Association are
that the customer gets the right
product for the right job and that
he’s sure that when he buys a bag
of seed he is getting what he asks
for and that it is of consistent
quality.”

John is keen that Mommer-
steeg forges good relationships
with the bodies within the golf
industry like BIGGA.

“It is important that we do play
an active role in grass seed usage
in the golf industry and that is
the main reason we want to sup-
port the education programme
within BIGGA.

“We believe that through
things like the Turf Grass Work-
shops we have been running that
we have some practical things to
offer as well as a lot of expertise
within the company and that a
closer relationship between Mom-
mersteeg will help to develop bet-
ter greenkeeper understanding of
grass seed mixtures and individ-
ual grass seed cultivars.”

Mommersteeg, with its Dutch
headquarters has also already
been of practical support to
greenkeeping acting as host to
the inaugural meeting of the
European Golf Greenkeepers
Association..

“We were delighted to be
invited by Neil Thomas and Dean
Cleaver to host the first meeting
in Holland and it gave us an
opportunity to show off our trial
and production facilities to
Europe’s greenkeeping bodies.
We hope that it becomes a suc-
cessful Association,” said John.



