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Contents 
Going back to 
golf courses 
Trevor Smith gave up an 
idyllic lifestyle to get back 
to where he belonged -
constructing and then 
managing two golf courses 
amid the rolling Dorset countryside. He explains why, and 
how he's updated some traditional methods Pages 20-21 

Weeds: keeping them away from trees 
Successful tree establishment is all about weed control and 
vegetation management, says Eamonn Wall. The woodland 
architect discusses herbicides for the job Pages 9-12 

You think you've got problems 
A survey of the main problems facing American 
superintendents all sound horribly familiar to greenkeepers in 
the UK: we report on the top ten pitfalls Pages 14-18 

How to achieve the best dressed course 
An automatic tee up playmat, powered by electricity and 
saving headaches for greenkeepers as well as golfers, is just 
one of the new products featured Pages 32-33 

Regular features 

Cover 
A futuristic vista at Dubai Creek 
Picture by Phil Inglis 

£ 5 0 CASH IN OUR 
BUYER'S GUIDE 
COMPETIT ION: 
T U R N TO PAGE 3 8 

BTME 
• V 

lCP 

Greenkeeper Education and Development Fund 
The Fund provides the key to the future for greenkeeper, golf club | I 
and game. Individuals and companies can join the Golden Key Circle / » ^ t j j S j ^ y J ^ ^ ^ 
and Silver Key Circle. For details, contact BIGGA on 01347 838581. 

GOLDEN KEY CIRCLE COMPANY MEMBERS: 
• Amenity Technology • ET Breakwell Ltd • Hardi Ltd 
• Hayters PLC • Jacobsens • Kubota UK Ltd • Lely UK Ltd 
• Massey Ferguson • Ransomes • Rhone Poulenc • Rigby Taylor 
• Toro Irrigation • Zeneca Professional Products 

SILVER KEY CIRCLE COMPANY MEMBERS: 
• Avoncrop Amenity Products • Fenchurch • Risboro' Turf • Sisis 

International 

BIGGA in focus A subject close to the heart of every greenkeeper is the focus 
of Neil Thomas's column this month: salaries and wages Page 4 
News With 84% of available space taken up and still eight months to go, the 
1996 BTME looks set to break even more records Pages 5, 7 
Education The number of greenkeeper training courses continue to expand as 
demand increases. Ken Richardson looks at what's available Pages 26-28 

BIGGA 
GOLDEN KEY 
and SILVER KEY 
CIRCLES 

Want to exhibit at next year's BTME? Call Louise Lunn on 01347 838581 for a comprehensive information pack 

FREE READER 
REPLY SERVICE 

Use the post-paid 
Reader Reply 
Card facing 
Page 46 for 
further 
information on 
the products and 
services 
advertised in this 
issue. Just state fs-ïSS^""" 
the companies' Ad 
Ref numbers, post the card to us 
and we'll arrange for further 
information to be sent to you 
direct. 

ADVERTISERS' INDEX 
a quick reference guide 

Ad Ref Page 
A&F Warehouse 407 29 
Atterton & Ellis 7 34,35 
Briggs & Stratton 225 19 
Dixon & Holliday 214 8 
Grass Roots Trading 479 46 
Hardi 25 18 
Hayters 90 2 
Headland Agro Chemicals 

486 8 
Inturf 31 31 
John Deere 103 6 
Lely 61 10,11 
Levingtons 102 48 
LE Lubricants 481 19 
Martin Bros 12 13 
Netlon 373 36 
OSL 482 8 
Pattissons 35 32 
Rhône Poulenc 59 30 
Rolawn 34 33 
Sisis 176 47 
Standard Golf 421 13 
Supreme Mowing 57 16 
Terralift 483 13 
Times Mirror 462 36 
Colleges • 28 
Buyer's Guide • 38-42 
Classified • 43 
Job Shop • 43 
Recruitment • 43-45 

ADVERTISING WORKS 
IN GREENKEEPER 
INTERNATIONAL: 

^ ^ One of our products 
B B which was solely 
^ ^ advertised in 
Greenkeeper International on a 
regular basis during 1994 
enjoyed a sales 
increase of over 300% » - CARL CROME, 
Managing Director, 
Amenity Technology Ltd 
FOR MORE DETAILS CALL: 
Bill Lynch, Carol Dutton or 
Louise Lunn at BIGGA HQ on 
01347 838581. 


