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Contents 
Both sides of 
the coin 
The courses may be 
different but the 
profession's the same: we 
talk to two greenkeepers at 
opposite ends of the 
spectrum, to compare working lifestyles on a hard-pressed 
municipal course with a plush private club P a g e s 1 5 - 2 5 

Getting to grips with Poa annua 
Eddie Connaughton continues his in-depth study of annual 
meadowgrass and suggests alternative methods of how you 
can manage it P a g e s 1 0 - 1 3 

Growing your own 
Investing in a turf nursery could work out even better than 
money in the bank, reckons David Boocock of the Sports Turf 
Research Institute P a g e s 3 5 - 4 0 

Magnificent seven... tractors 
We asked seven greenkeepers what they thought about the 
tractors they had bought for their own courses - and if they 
lived up to expectations P a g e s 4 6 - 5 2 

Regular features 

Cover 
Ian Holoran and Bob Gee: sharing 
the same profession but in vastly 
different environments 

£50 CASH IN OUR 
BUYER'S GUIDE 
COMPETITION: 
TURN TO PAGE 53 
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G r e e n k e e p e r Educa t ion a n d D e v e l o p m e n t Fund 
The Fund provides the key to the future for greenkeeper, golf club X s " ^ 
and game. Individuals and companies can join the Golden Key Circle V^L I B 
and Silver Key Circle. For details, contact BIGGA on 01347 838581. 

GOLDEN KEY CIRCLE COMPANY MEMBERS: 
• Amenity Technology • ET Breakwell Ltd • Hardi Ltd 
• Hayters PLC • Jacobsens • Kubota UK Ltd • Lely UK Ltd 
• Massey Ferguson • Ransomes • Rhone Poulenc • Rigby Taylor 
• Toro Irrigation • Zeneca Professional Products 

SILVER KEY CIRCLE COMPANY MEMBERS: 
• Avoncrop Amenity Products • Fenchurch • Risboro' Turf • Sisis 
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International 

BIGGA in focus Moving the Association ever forward means a push for 
greater professionalism, says Neil Thomas Page 4 
News Greenkeeper International scoops another top award... the greenkeepers 
who are literally under fire... all the news from our industry Pages 5, 7, 41 
Letters Fascinating glimpse behind the scenes... a dog with a bone.:, the gap 
between UK and German greenkeeping... it's the page you write Page 8 

Want to exhibit at next year's BTME? Call Louise Lunn on 01347 838581 for a comprehensive information pack 

FREE READER 
REPLY SERVICE 

Use the post-paid 
Reader Reply 
Card facing 
Page 62 for 
further 
information on 
the products and 
services 
advertised in this 
issue. Just state 
the companies' Ad 
Ref numbers, post the card to us 
and we'll arrange for further 
information to be sent to you 
direct. 

ADVERTISERS' INDEX 
a quick reference guide 

Ad Ref Page 
Amenity Technology 431 42 
Blee 98 18 
D&E Turf 323 28 
Dixon & Holliday 214 18 
Grasslands 484 36 
Grass Roots 479 20 
Hayters 90 6 
Huxleys 60 52 
Inturf 31 40 
Jacobsen 4 26 
John Deere 103 17 
Kubota 86 50,51 
LE Lubricants 481 20 
Lely 61 44,45 
Levingtons 102 9 
Lindum 38 38 
Mommersteeg 171 47 
Multi-Core 347 20 
New Holland Ford 165 48 
OSL 482 18 
Pattissons 35 18 
Q Lawns 485 39 
Ransomes 9 64 
Rhone Poulenc 59 2,12 
Rigby Taylor 127 37 
Risboro' Turf 386 20 
Roffey Bros 111 10 
Rolawn 34 38 
Rufford 5 25 
Sisis 176 14 
Sovereign Turf 435 38 
Standard Golf 421 41 
Terralift 483 43 
Zeneca 54 22-23 

63 
Buyer's Guide • 53-57 
Classified • 58 
Recruitment • 58-61 

ADVERTISING WORKS 
IN GREENKEEPER 
INTERNATIONAL: 

Multi-Core Aerators use 
Greenkeeper 

^ ^ International for their 
advertising because it is the only 
magazine aimed solely at 
greenkeepers and course 
managers, where the 
majority of our 
business takes place. 

- IAN WADDINGTON, 
Managing Director, 
Multi-Core Aerators Ltd 

FOR MORE DETAILS CALL: 
Bill Lynch, Carol Dutton or 
Louise Lunn at BIGGA HQ on 
01347 838581. 
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