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Use the post- M

paid Reader Got.
Reply Card ke 22
facing Page 54
for further
information on
the products
and services
advertised in this
issue. Just state
the companies’ Ad Ref

numbers, post the card to us and
we'll arrange for further informa-
tion to be sent to you direct.

ADVERTISERS’ INDEX

a quick reference guide

Ad Ref Page
Andersons 463 14
A&F Warehouse 407 34
Brian D Pierson 40 21
Dixon & Holliday 214 16

Enterprise Buildings 425 16
E&S Sportsground 33
Eric Hunter Grinders
Golf Maintenance

gp&iak
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Grundon 15
Hardi 2
Hayters 24
ICI Professional Products
54 56
loG 365 a1
Irish Gr keepers A iati
458 12
Jacobsen 4 32
Lely (Toro) 61 36,37
Midland Turf Aerating 464 34
Multi-Core 347 33
Ocmis 360 6
Pattissons 35 16
Standard Golf 421 13
Times Mirror 462 13
Buyer's Guide * 44.48
Classified . 49
Job Shop . 49
Recruitment * 49.53

ADVERTISING WORKS
IN GREENKEEPER
INTERNATIONAL:

The response from our

Greenkeeper Education and Development Fund

The Fund provides the key to the future for
greenkeeper, golf club and game. Individuals and
companies can join the Golden Key Circle and Silver
Key Circle. For details, contact BIGGA on 0347 838581.

GOLDEN KEY CIRCLE COMPANY MEMBERS:

Buyer's Guide far
outweighs the expense
of the ad. We can reach a much
wider audience which
is not restricted to
the English market.

* ET Breakwell Ltd * Hardi Ltd + Hayters PLC ‘ 1 - JESSE JOHNSON,
« ICI Pr i . » Kubota UK Ltd BIGGA Managing Director, Liquid Sod
* Lely UK Ltd - ngby Taylor Ltd * Toro Irrigation . VGOLDEN KEY inc
) FOR MORE DETAILS CALL:
SILVER KEY CIRCLE COMPANY MEMBERS: andSILVERKEY | 5 Lynch on 091 413 7218, or

Carol Dutton or Louise Lunn at
BIGGA HQ on 0347 838581.

For a BTME 95 information pack call Louise Lunn on 0347 838581 - quickly! The event is almost sold out...
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