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THE WIZARD OF WALL STREET—]Jesse L. Livermore and
Mrs. Livermore upon a Long Island street.

at King’s Point, Great Neck.
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THE PRINCE OF WALES LIKES HER, ’tis said, and it’s
expected that when he visits Canada again next month she will
be one of his favored dancing partners, as during the last tour his
highneéss made of the dominion. Miss Gladys Rogers, she is,
daughter of Dr. R. N. Rogers, an Ottawa millionaire.

They have a country home

(Photograph from Pacific and Atlantic)

A TITLED AMERICAN, the Duchess of Torlonia, appears
with her son, Don Alessandro, at the Westchester Biltmore horse
show at Rye, N. Y. The duchess, formerly Miss Elsie Moore of
New York, has for some time been in America and away from her
home in Italy. (Photograph fram 1cific and Atlant

(Photograph from Pacific and Atlantic)

THREE STEPS TO BEAUTY
—the ideal home treatment

1. Cleanse and Mold
ValazePasteurized FaceCream~thor-
oughly cleanses—molds out “tired

the summertime

SKIN—FATIGUE. the arch-enemy of youth and
beauty, is most rampant in warm weather.

i

Your face ‘“‘wilts” in the summertime—sun and heat
overtax the pores, extracting their precious oils and
moisture . . . the contour tends to droop, losing some
of its youthful firmness . . . squint lines appear.

Helena Rubinstein, the world’s leading authority on
facial beauty, provides a number of stimulating, re-

look™ —keeps complexion youthful
and smooth — the' only cleansing
cream that positively benefits oily,
pimpled or acne-blemished skins—
an excellent powder-base. (1.00)
Valaze Cleansing and Massage Cream —
for dry sensitive skins, alternating it
with the Pasteurized Cream every other
night—ideal for qmck removn! of dust
and make-up. (.75, 1.2
. 2. Clear and Bleach
Valaze Beautifying Skinfood — the
skin-clearing masterpiece — animates,
bleaches mildly, purifies—creates ex-

freshing creams and lotions, that are excellent for
summer use. They counteract skin-fatigue, keep the
complexion fresh, ammared the contour youthfully

firm!

Most important for summer care!

Sunproof-—Protect

Valaze Sunproof Cream — prevents
tan, freckles, sunburn and blisters by
neutralizing the effects of the ultra-
violet rays of the sun. A good make-

Smooth out Wrinkles

Valaze Grecian Anti-Wrinkle Cream
(Anthosorol)—nchlv nourishing and
tissue-building — corrects crowsfeet,
wrinkles, dry shriveled skin, rounds
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New Belts in Bright Colors

Expressing the season — identifying the latest trend in style—
HICKOK Belts and Buckles are ready for you now. Seriking in
their new designs and shades, they harmonize with colorful
summer clothes and sportswear.

The name HICKOK onBelt.BuckleandBeltognmgmm
correct style and utmost value.

At your men’s wear or department score—Priced $1, §2, §3,
$5 and up.

1IGKOK

ROCHESTER, N. Y.
Chicago 2 Toroato

New \’ogk luAn.d.

quisite delicacy of texture. Ideal
companion to all other Rubinstein
preparations. (1.00)

3. Tone and Brace
Valaze Skin-Toning Lotion — firms,

tones, braces tissues—imparts allur-
ing finish (1.25)

up foundation. (1.00, 2.00) out hollows. (1.75)
Oiliness and Shine

Valaze Liquidine—instantly removes
oiliness, corrects shiny nose —leaves
smooth white finish. (1.50)

Vataze Sunproof Liquid Powder—
Besides.imparting a delightful finish,
also sunproofs your skin against tan,
freckles and sunburn. (1.50)

At all the better stores or direct from

Have you made your
riodic visit to the |
UBINSTEIN Salon

~for scientific beauty

,advice~or for the

amous Personalized
eauty Treatments?

For appointment tele.
phone Randelph 7974,

£t
i

30 N. Michigan Blvd., Chicago./"'

New York Salon—46 W. S7th St.
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Chicago Tribune Rotogravure:
CHICAGO MERCHANTS’® SHOW WINDOW!




