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POPULATION GROWTH AND DAILY NEWSPAPER COVERAGE IN METROPOLITAN CHICAGO DURING THE PA T 20 YEARS

Proportion of Families Reached by
2nd NEWSPAPER (afternoon)

305,015
Daily Circulation (~~:r~::)

387,899
D -I C· I t- (City and)al y ircu a Ion Suburban

A GAIN of 82,884 or 27.2% over 1915

377,352
Daily Circulation (~~~r~~:)

A lOSS of 10,547 or 2.7% under 1925

Proportion of Families Reached by
3rd NEWSPAPER (afternoon)

381,202
Daily Circulation (~~:r~::)

364, 44
D -I c- 1 t- (City an )al y ircu a Ion Suburban

A LOS of 17,058 or 4.5% under 1915

357,804
Daily Circulation (~~~r~~:)

A lOSS of 6,340 or 1.7% under 1925
Circulation figures are official city and suburban net paid averages during the six months' periods ended September 31,1915,1925 and 1935

than doubled its circulation in metropolitan Chicago,
other newspapers failed to keep pace or hold their own.

Chicago today is entering into a new period of ex-
panding' opportunities for sales.

To get your share at economical advertising cost,
place your advertising in the Chicago Tribune-the news-
paper which has best demonstrated its ability to sell its
own wares in the rich Chicago market.
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FAMILIES IN
METROPOLITAN CHICAGO

Proportion of Families Reached by
DAILY TRIBUNE ~

698,121
families

in Chicago
and suburbs 248,396

Daily Circulation (~::'r~~:)

192
981,014
families
in Chicago
and suburbs

491,214
Daily Circulation (~~~r~~:)

A GAIN of 242,818 or 97.8% over 1915

1,216,563
m-r
I ag
burb"

628,357
Daily Circulation (~~~r~~:)

AGAINof 137,143 or 27.9% over 1925

BEFO~E a newspaper can help advertisers to sell their
wares, it must be able to sell its own.

Chicago's tremendous growth during the past two
decades offered all Chicago newspapers a golden oppor-
tunity to win new thousands of readers.

How the Tribune capitalized this opportunity is
shown in the charts above. While the Tribune more


