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CHARLES W. NASH

A. R. ERSKINE
f President, The Studebaker .Corporaﬂ‘on

“You ashk for Studebaker’s opinion of the value of The
Chicago Territory as a market for our automobiles. This is best
answered by the fact that 18% of all Studebakers registered
in the United States are located in Illineois, Indiana, lowa,
Michigan, and Wi, in ur  opini of The Chicago
Tribune as ¢ medium for dcuclogln, Studebaker sales in The
Chicago Territory is evidenced by the fact that The Tribune
has received far more money from our advertising appropria-
tions than any other newspaper in the United States.”

dvertising

JOHN N. WILLYS

President, Willys-Overland Co.

EDWARD S. JORDAN

President, Jordan Motor Car Co., Inc.

“ Willys-Overland advertising in The Chicago
Tribune has been distinctly successful, The Trib-
une covers a very important market in a thorough

“ The interesting thing about The Chicago Tribune
is that it is something beyond a quantity of circula-

President, The Nash Motors Co.

“About four years ago we began an advertising campaign,
using larger space in The Chicago Tribune. It was something
of an experiment, so we watched it closely. Sales took an
immadiate jump and the campaign proved so successful that
for the last three years we have conducted a similar campd%n
in newspapers on a national scale.. We have found The
Chicago Tribune te be a remarkable selling force in The
Chicago Territory. Since we began using large space in The
Tribune, our sales have increased enormousiy.”

M. E. FORBES

President, The Pierce-Arroww Motor Car Company

“ In reviewing the extremely gratifying increase in sales
which Pierce-Arrow has enjoyed in Chicago, we are impressed
with the marked influence which our advertising in The
Chicagoe Tribune has had in effecting these results.

“ The growth of attendance at our showrooms at 2420
South Michigan Avenue can largely be attributed to our in-

creased use of The Chicago Tribune.

tion, It is a national force.”

and effective way for us, as evidenced by the con-
stant increase of Willys-Overland sales in this “ Newspapers which reach extremely large numbers of
eople are not uncommon in America, but a newspaper like

L) ”»
territory. ;Iu Chicago Tribune, which reaches an extremely large

/741-%?%

number of people with above-the-average income, is nunigue.”
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Here is an unusual advertisement,
written by the presidents of seven
automobile manufacturing com- N
/ panies: Studebaker, Nash, Willys- \
Overland, Jordan, Oakland-Pon- .
tiac, Auburn, and Pierce-Arrow.
It should interest any automobile
tan and any manufacturer who

wants evidence of buying power,

Zone 7’s prosperity, and a vigor-

ous selling influence.

r gty BRI Sl ) e R b

President, Auburn Automobile Co.

“One of the greatest contributing factors in Auburn’s
tremendous growth has besn Auburn’s outstanding success
in Chicago. Our sales have increased 375% in the firat nine
months of 19268 over the same period in 1925. We have
attained a volume of $3,000,000, compared with $800,000.

“The backbone of Auburn's advertising in The Chicago

Ar R G LANGY

“ It seerns only fair at this time to recognize the important
part more than 2,500 newspapers, and The Chicago Tribune -
particularly, have played in our advertising program. We /
have come to regard The Tribune not only as @ powerful [
medium in Cook County, but feel its influence throughout
the middle western territory. Ae a result, The Tribune is
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Territory is The Chicago Tribune, and largely through its purchased for its wide coverage in hundreds of cities where

deminant influence has this success in Chicago been possible. there are Oakland-Ponti dealers. Naturally th deal ; 5 E APE
The Chicago Tribune will continus to preun{ Auburn’s story lnthu:ia:ﬁc:lly“:ppr::c':ic :;a:z;ling if"zavim'..".f: in.‘;':;: IRE, WOAALD'Y OREALE DY . WEWEF "

te the Chicago marhket more extensively than ever before. newspaper.”
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