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THE FINNISH BARQUE Archibald Russell puts into Falmouth, Eng-

land, with a cargo of grain from Australia.
(Associated Press photo.)

Before You Buy ANY Stroller!

1. Deep, soft upholstery.
2. Hand woven genuine reed.

3. Finished in any color.

4. Chrome plated hardware.

5. Hand operated 4-wheel brakes.
6. Factory priced at $15.75.

WE REPAIR and REFINISH all
3 makes of baby carriages. Phone
20% to ¥ CALumet 7060 for FREE estimate

(hicago Baby (arriage (o

Division of KROLL BROS. CO Manufacturers
FACTORY AND SALESROOM

1801 S. Michigan Ave.
West: 3427 W. ROOSEVELT ROAD
North: 3311 LINCOLN AVENUE

All-3 stores OPEN EVENINGS on Tues.,
Thurs. and Sat.—FREE PARKING

NOT made to J‘:I at b: low
rice, but priced low because
:)c are b‘;ANUFACTURE@S
selling DIRECT to the public.
Chicago’s largest display of
Baby Carriages and Strollers,
priced at to Choose from at

$1275 fo $60-°

MAIL ORDERS Filled Promptly. Free door delivery
within 40 miles. SEND FOR FREE CATALOG.

THE EMIR OF KATSINA, visiting England, is pictured with some of his followers on board the Victory. An officer is pointing out the spot where fell Lord Nelson, the
Paul Jones of the English navy.

(Acme photo.)

This year there’s more to a wave than waves. You must also have
curls. . .Permanent curls—framing the face, softening the neck-
line, peeping out beneath your hat. Not every waving method can
give both permanent waves and indestructible curls!

Eugene, alone, by the invention of Reverse-spiral Winding and the new
Reverse-spiral Sachet, gives hairdressers the means to assure a profusion of
permanent curls in addition to natural, rolling permanent waves.

Smart hairdressers know all about these new and revolutionary improve-
ments that insure perfect results. Any woman, with hair of any texture or
color, may sit for a Eugene wave, serenely confident that it will be a beautiful
permanent-—and permanently beautiful.

There’s no mistaking the genuine Eugene Wave. Each Eugene Sachet (or
waving wrapper) is identified by the Eugene Trade Mark figure, “The Goddess
of the Wave.” Look for it on each Sachet. Permit no substitutes. Remember,
it’s your hair—you’re the one to be pleased. Eugene, Ltd., New York and Paris. LILACS at Elmhurst, lll., photographed with Miss Dorothy Hacksten of that town.

(Tribune photo.)




