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'Goodjudgment' necessaryforjob ByJANETBEGROW Shopperswalkinginto
anapparelstoreexpect
toseeawideselectionof clothingintheirsizeand colorpreference.Seldom dotheystoptowonder howthemerchandise magicallyappearsattheir fingertips. Themerchandisefor apparelstoresischosen andpurchasedbypeople calledbuyers.Theyare thefashionlinkbetween thedesignershowrooms

inNewYork,LosAngeles orDallasandthevariety ofclothingandaccessories studentsshopforon GrandRiverAvenue. Thetypeofbuyerfor
eachstoredependsonthe store'ssalesvolumeand size.

Green'shasthreebuy¬
ersforitswomen'sap¬ parelstoresatfiveloca¬ tionsintheLansingarea. SteveFlaster,dress buyerandvicepresident

ofthecompany,said. "Retailingisavery competitivefield.You mustrelyongoodjudg¬ ment,experienceand fashiontrendstodeter¬ minewhattobuy." Mostbuyerstraveltoa
majormarketfromoncea weektoonceamonth,to selectnewapparelorkeepinformedofthelatest fashions. EdwardTanenbaumis

thesportswearbuyerof Maurice'sofLansingand
oftheScotchHouse,its EastLansingstore. "Oneofourbuyersgoes

toamajormarketatleast onceamonth.Let'ssay
thebuyergoestoNew York.Hemaychoosefrom perhaps10,000show¬ roomsthatcatertoall partsofthemarket," Tanenbaumsaid. "Theshowroomslook

likestylishroomsina homeandfeaturethe moderndesigntrendsof
theday,"hesaid. "Inthemoreluxurious showrooms,thebuyerwill beshownaselectionofa particularlineofclothing. Thesalesmanwilltellthe buyerthestylenumber, priceandofferedcolorsof eachitem.Thebuyers mayeitherdecidetoorder

theitemoutrightormay decidetoorderatalater date,"hecontinued. "Wealsobelongtoa buyingofficeinNewYork whichrecommendstous newfashiontrends,"Tan¬ enbaumsaid. Town&CountryFash¬
ionsandJacobson'sare largercompaniesthat havebranchstoreslo¬ catedinmanyothercities. Bothhaveawidevariety

ofbuyersfordifferent departments. AllitemsforTown& CountryandJacobson's storesareconsistently pricedatacentraloffice andshippedtospecific locationsaccordingtothe buyers'orders. "Havingalineofstores
isadefiniteadvantage," saidDonnaStoner,mana¬ gerofTown&Country's GrandRiverAvenue store. "Ifanitemisnothere,I

cangetmoreoftheitem fromanotherstoreimme¬ diately.Ialsoworkclosely withthebuyerstogear merchandisetowardsthe needsofacollegetown andyoungercustomers," Stonersaid. Jacobson'sassistant
storemanager,JohnPur- kiss,saidthatJacobson's hasapproximately50buy¬ ersforits15stores. "Ourbuyersexpectalot

ofcommunicationbe¬ tweeneachstoretokeep theminformedoncusto¬ merbuyingtrendsina
market,"Purkisssaid. Tokeepuponitslocal market,Hosier'skeepsa day-to-dayrecordofitems soldrankedbycolor,fab¬ rication,styleandsize. AllbuyersforGrand

RiverAvenuestores agreedthatpricingin EastLansingiskeptvery competitive.Identical itemsformoststoresare pricedthesame. Mark-downsonitems
arereservedforslow- movingmerchandiseand seasonalsales.Itemsthat absolutelydon'tsellare markeddownuntilbought

oraresoldatlowpricesat sidewalksales. Buyingformen'sclo¬
thingstoresisanentirelydifferentprocessfrom women'sstores. AtMarty'sMen'sFash¬

ionsonGrandRiverAve¬ nue,merchandiseisor¬ deredthroughsalesmen whovisitthestoreorat retailingconventions. Suitsareorderedusing clothswatchesshownby salesmen.

Pruvtiseheranything... butgiveheralasting giftofjewelry OrangeBlossom•ArtCarvedDiamondam WeddingRings•Longine•Bulova•Seiko watches•InternationalPewterandSilver

foranysport,anyseason.
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Spring
fever

ex¬

presses
itself
in
a

my¬

riad
of

ways
and
one

such

expression
can
be

noted
in

the

fashion

trends
on

campus
this

term.As
the

weather
gets

warmer,
fashion

moves

more
in

the

direction
of

comfort,
and
blue
jeans

fit

every

definition
of

the

word.
The

no-care,
free-moving

spirit
of

blue
jeans

makes
them

the

dominant
part
of

many
a

student's
ward¬

robe.
From
tattered
to

tailored,
denim

will
be

around
for
a

long
time

with
little

complaint
from
the

"student

body."Once
again,
in

the

name
of

comfort,
many

students
have

adopted

work
clothes.

Painter's

pants,

overalls
and

Army

fatigues
have

found
a

definite
place

on

the

fashion
scene.

For
men
and

women

alike,
more

flattering

looks
have

given
way
to

these
baggy,

unconfin-

ing

garments
and
the

trend
has

taken
hold

with
great
impact.

Perfectly
suited
for

the

seemingly
endless

East

Lansing
rain,

trendy
brightly

colored

rain

slickers
provide

both

protection
and
a

little
cheer
to
so

many

otherwise
gray
days.

Once

reserved
only

for

athletic
use,
and

then

mostly
among

males,
gym
shorts
are

now
seen

everywhere
from
the

tennis
courts

to

the

classroom.
No

longer
a

single-sex

item,
many
women
find

the

unhampered
move¬

ment

provided
by

these

boxer-type
shorts
rea¬

son

enough
to

wear

them,

especially
during

this

active
term.

In
an

effort
to

make

their

personal
state¬

ment
more

readily

heard,
many

students

wear
their

feelings
on

their
sleeve
or

across

their
chest.
A

fad

which

began
a

few

years
ago,

message
T-shirts

are

even
more
popular
and

more

free-speaking
than

ever.

Soft-spoken
innuendoes
have

given

way
to

blasting
social

and

political
state¬

ments
and

many
stu¬

dents
say
that
they
find

T-shirts
a

good
way
to

claim
their

individ¬

uality.This
spring,
if

heads

turn
in

disbelief
as

yards
of

blonde
hair

blow
in

the

wind,
it's

not

Farrah
Fawcett-

Majors,
but

only
her

trademark
which
con¬

fuses

passers-by.
A

re¬

cent

newspaper
article

noted
that
the

"Farrah

craze"
has

sent
hun¬

dreds
of

women
to

their

hairstylists
with
the

same

request:
"Make

me

look
like

Farrah
Fawcett-Majors!"

Feet
are

another
sig-

nificant
area

where

fashion
trends
are
no¬

ticeable.
Again,

com¬

fort
is

the
key

word
as

many
campus

dwellers

travel
barefoot.
But
for

the

less

footloose,
sneakers
from
basic

white
to

glow-in-the-
dark

green
and

every

stripe
and
color
in

be¬

tween
allow
the

com¬

fort-conscious
student

to

dodge
with
deft

and

grace
even
the

most

hurried

between-class
cyclist.Dr.

Scholl's
sandals,,

which

advertise
to
be

"better
than

barefoot,"

are

another
comfort

item
for

spring.
Ac¬

cording
to

the

assistant
manager
at

State
Dis¬

count,
over
200

pairs
of

Dr.

Scholl's
sandals
are

sold

during
spring
and

summer
terms.Students

in

search
of

the

freedom
to

make

their
own

statement

find

clothing
an

impor¬

tant

device.
And

many

of

the

trends
seen
on

campus
say,

"Even
in

this
sea
of

endless

faces,
I'm

still
me."

Great
Spring

Looks
A
t

Prices

You
Can

Afford.
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