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Our parts mean business, for your business

We designed our ZTrak™ PRO 900 Series with some impressive features, such as our Mulch On Demand™ deck and
Electronic Fuel Injection system. But sometimes the smaller things make the biggest difference. That's what John Deere
parts are designed to do — from Original Equipment Manufacturer (OEM) to All Makes, we carry quality parts specifically
engineered to support those impressive features so you're guaranteed uptime, productivity, and profits.




From spindles to service techs

Partnering with John Deere not only means access to our extensive
parts supply. Experience exceptional parts availability with solutions not
found anywhere else, access to expert service technicians, and financing
options so you get the parts you need, when you need them.

Quality parts. Real solutions. Only from John Deere.
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LM’s 50" Anniversary
Since LM launched in 1962 as
Weeds and Turf the industry has
experienced great growth.

14 The big 5-0h!

QOur list of 50 people, issues, organizations and
technologies that have influenced the Green
Industry over the last five decades.

BY MARISA PALMIERI & BETH GERACI

30 Aging gracefully
A'look at how LM’s design and focus have evolved
over 50 years. BY MARISA PALMIERI

32 Fifty and counting
Two Green Industry firms and one association also
celebrate a half century in business. BY ToM CRAIN

36 A history of innovation

The technology and products Green Industry
suppliers have brought to market have helped the
industry advance over the years.

DEPARTMENTS

9 Industry Snapshot
The Green Industry
ataglance

10 News & Views
Syngenta acquires
DuPont insecticide business;
Ruppert acquires N.C. firm;
Frank, Lied's partner

39 Lawn Care Pro
Bill Hildebolt
Winston-Salem, N.C.
BY CASEY PAYTON

40 Weed Watch
Virginia buttonweed;
Virginia pepperweed

58 LM Reports
Lawn care products;
application equipment

66 Add-onBiz
A Maryland company
installs artificial turf.
BY CASEY PAYTON

68 A Cut Above
Chris Hricik, Bergenfield, N.J.
BY CASEY PAYTON

72 My Biggest Mistake
Brian Golembiewski learned
the hard way when his
computer crashed.

BY CASEY PAYTON
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COLUMNS

6 Editor's Note
BY MARISA PALMIERI

38 The Benchmark
BY KEVIN KEHOE

55 Profiting From Design
BY JODY SHILAN

56 BestPractices
BY BRUCE WILSON

IN EVERY ISSUE

70 Classifieds 71 Resources

FLEET SMART

SPECIAL SECTION

FLEET SMART
43 Landscape

Management's guide
to equipping and operating your
vehicle force. We cover E15's
potential dangers (page 46), fleet
managers’ outlooks (page 48)
and ways to go green (page 52).

ON THE COVER
lllustration: Carrie Parkhill Wallace

d OUR MISSION: Landscape Management— the leading information resource for lawn care, landscape maintenance, design/build and irrigation
I-an sca e professionals — empowers Green Industry professionals to learn and grow from their peers and our exclusive business intelligence. Serving

Management
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as the industry conscience, we not only report on but also help shape news, views, trends and solutions.



NATIONAL STRENGTH * LOCAL COMMITMENT

= US.LAWNS

Commercial Landscape Management at its best

BUSINESS OWNERS - TAKE ADVANTAGE OF OUR
NEW OFFER OF SO0 DOWN TODAY!

Since 1986 we have helped « Special Financing Options
existing landscape service businesses for Existing Businesses
become a success within our * Business Model For Success
franchise network. * Bidding & Estimating Systems
Join us and it will change your life. » Sales & Marketing Programs

« Corporate Purchasing Power
* Ongoing Support by Industry Experts

*Individuals must quality for $0 down financing. Qualifications are based upon credit worthiness & gross billings of the existing business:

Call us today at 1-866-781-4875 L e

franchise@uslawns.net +  www.USLawnsFranchise.com Booth #2005



Your one resource
for everything LED.

No other lighting manufacturer offers a wider selection
of American-made LED solutions to meet your
landscape design specifications.

- Accent
- Path
- Hardscape

- In-ground

- Underwater
- Specialty
- And more.

For your personal copy of
this brochure, contact your
Vista Sales Representative or
Authorized Vista Distributor.

VISTA
PROFESSIONAL
OUTDOOR
LIGHTING

Call 800-766-VISTA or visit www.vistapro.com

Never plant your trees or shrubs without adding
The Landscaper’s BioNutrition!

Avoid plant loss and replacement which is time consuming and costly. Land-
scaper's BloNutrition gives you peace of mind and an insurance policy by of-
fering a one-step method to reduce stress and transplant loss on trees and
orramentals.Easy Lo use granular product, combines 5 straing of beneficlal
soll bacteria, 11 strains of endo- and ecto-mycorrhizae, and key organic soil
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(800) 648-7626 = www.GrowthProducts.com
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EDITOR'SNOTE

MARISA PALMIERI EDITOR I Contact Marisa at 216/706-3764 or via email at mpalmieri@northcoastmedia.net.

Proud to look back

s L researched Landscape Manage-
ment’s and the Green Industry’s
joint histories for our 50th anniver-
sary issue, an unassuming, folded-
in-half piece of paper floated out of
an old bound volume of back issues of the magazine.

Hurried and on deadline, I almost stuffed it back
in without looking at it, thinking it was nothing
but someone else’s research notes from long ago.
Instead, I opened it.

“Landscape Management Management History”
the document title read. As I scanned the list of
editors and publishers from LM’ past, some of the
names jumped out at me.

» James Nelson. The son of a pesticide manufac-
turer, Nelson became editor of our sister magazine
Pest Control (now Pest Management Professional) in
1948. He launched LMs predecessor Weeds and Tirf
in July 1962, serving as publisher until 1967. (For
more on our evolution, see page 30.) PMP is induct-
ing Nelson into its Hall of Fame this year, largely due
to his role in launching industry bible “Truman’s Sci-
entific Guide to Pest Management Operations” and a
related Purdue University correspondence course.

¥ Bob Earley. Having served LM in various
capacities in the 1970s, 1980s and 1990s, Earley was
present in June 1979 when 23 lawn care profession-
als gathered at the Cincinnati-South Holiday Inn
to discuss forming a national association. From that
meeting, the Professional Lawn Care Applicators
of America (PLCAA, now part of the Professional
Landcare Network or PLANET) was born.

¥ Jerry Roche. Chief editor of LM from 1985
until 1995, Roche is one of the five founders of the
Turt & Ornamental Communicators Association
(see page 23 for details about TOCA).

» Ron Hall and Sue (Gibson) Porter. Hall
reported for LM and its former sister tabloid Lawn
Care Industry for more than two decades, serving
as LM's editor-in-chief from 2002 to 2008. He and
Porter ushered LM through a transition in 1999
from a general turf book covering golf and sports
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turf to one focused solely on serving the needs of
landscape and lawn care businesses.

It’s powerful to see the names of the people
who’ve done the work you do many years before
you began to do it. I take pride in adding my name
and that of our new ownership, North Coast
Media, to LM’s management history list.

The more things change

Much like your businesses, our job—business-to-
business publishing—has changed a lot since 1962,
the year Nelson realized there was an opportunity
to publish specialized information for those in the
new field of applying pesticides to outdoor environ-
ments. But, also like you, the reason we do our job
hasn’t changed one bit.

I'm sure the men and women whose bylines have
appeared in LM before mine would agree that the
most gratifying thing about being a trade magazine
editor is hearing that something you reported on
improved a reader’s business or life.

I recently received an email from a longtime
reader who said just that. Even though LM first made
a difference to him long before I was around, I appre-
ciated and was encouraged by his note just the same.

Arthur Hathcock, landscape agronomist and for-
mer owner of Metroscape, a Washington, D.C., area
environmental services and landscape firm, wrote to
tell me that in 1976 he was given the Manager of the
Year Award by our predecessor, Weeds, Trees & Tiurf.

“The award was two-fold,” Hathcock says. “1).

I got my photo in the magazine and a minor write-
up, and 2). I was given an inscribed pewter desk
paperweight with all the pertinent information. I
still have the paperweight.

“I thank you for maintaining the integrity of the
magazine, its spirit and its relevance. Please keep up
the good work, and realize you are accomplishing
more than you probably realize for the future of
young and impressionable land care professionals.”

Thank you, Arthur, and all of our readers, for
giving us a reason to do what we do.



From

Ordinaryto
Extraordinary

and everything in between.

Current PRO Landscape is the most complete
design software on the market,
providing the perfect set of design tools

for landscape contractors, designers,
architects, as well as garden centers. Use
PRO Landscape for all your design needs:

+ Photo Imaging
« Site Plans (CAD)
+ Night & Holiday Lighting

« Complete Customer Proposals

« Irrigation Designs

« 3D Designs

For almost 20 years PRO Landscape has
been the best selling landscape design
software for professionals. The same easy-
to-use tools that make it great for new
construction also make it the best
software for renovation projects.

Extraordinary is Just
a Click or Call Away!

prolandscape@drafix.com
prolandscape.com - 800-231-8574

PRO
Landscape
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This Show Means Business.

The 2012 Irrigation
Show & Education
Conference

Irrigation Show | Nov. 4-5 | Education Conference | Nov. 2-6
Orangg Caunty Convention Center | Orlando, Fla.
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Change the Way You Water

* See innovative water technologies.

* Learn how to grow your business.

* Stay current on industry best practices.

* Conduct business and make new contacts.
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LLUSTRATIONS: ISTOCK INTERNATIONAL INC.

INDUSTRY

SNAPSHOT,

THE GREEN INDUSTRY AT A GLANCE

HOUSEHOLD INCOME DOWN

Household income is down sharply
since the recession ended three years
ago, the Washington Post reports.

From June 2009 to June 2012,
inflation-adjusted median household
income fell 4.8 percent, to $50,964, according
to a report by Sentier Research.

Incomes have dropped more since the beginning of the recovery than
they did during the recession itself, when they declined 2.6 percent, accord-
ing to the report, which analyzed data from the Census Bureau’s Current
Population Survey. The recession, the most severe since the Great Depres-
sion, lasted from December 2007 to June 2009.

Opverall, median income is 7.2 percent below its December 2007 level
and 8.1 percent below where it stood in January 2000, when it was $55,470.

Cleveland area lawn care company
Weed-Pro demystifies the core aerating
and overseeding process for customers.
goo.gl/fAz2T

View proper pruning techniques from
Sterling, Va.-based Sunrise Landscape
+ Design’s President Joe Markell.
goo.gl/XZktS

Green Industry consultant Jeff Korhan
shares seven steps to get the most out
of your LinkedIn profile.

goo.gl/zGhSo
STAFF UP AT SMALL BUSINESSES

Small businesses with fewer than 20 employees created / \

30,000 new jobs in August but overall saw revenue declines, COME IN
according to Intuit. The data are based on approximately WE'RE UPEN
83,500 small business customers of Intuit Online Payroll and
anonymous aggregated data from QuickBooks Online.
Small business revenues are gradually recovering from recessionary depths but are just now

reaching levels seen before the recession began in 2007, according to the Intuit Small Business
Revenue Index.
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APPLIED
KNOWLEDGE™

USE PROPER APPLICATION
EQUIPMENT

By Mike Kellum | FMC

Pesticides are powerful substances
that must be transferred carefully
in order to ensure overall safety.
Pesticides should be keptin alocked
storage container
during transport.
Absorbent materials
such as sand should
be kept on hand

in case of a spill,
along with a shovel,
broomand bag. In
the event of a spill, avoid contact with
the pesticide and keep unprotected
persons away from the affected area.
Then, follow the instructions provided
on the pesticide product label.

Mike Kellum is the Market Specialist for
FMC Professional Solutions in Alabama,
Arkansas, Georgia, Louisiana, Mississippi
and Tennessee.

FoLLow S\ T4
@FMCturf

ONTWITTER TURF

Scan this tag with the Microsoft
Tag Readerapp onyour
smartphone for additional

tips on safeand responsible
pesticide use from our latest
Stewardship Brochure.

Need the mobile app? Getit free
athttp://gettag.mobi

Always read and follow label directions. FMCand Applied
Knowledge are trademarks of FMC Corporation. ©2012 FMC
Corporation. All rights reserved



NEWSVIEWS

GREEN INDUSTRY EVENTS, TRENDS AND TIPS

Syngenta acquires DuPont insecticide business

yngenta has agreed to
acquire the DuPont Profes-
sional Products’ insecticide
business for $125 million.
Syngenta will receive the
rights to Advion, Acelepryn, Altriset,
Calteryx, Provaunt and Arilon branded
products and end-use registrations, and
a license under DuPont’s patents and
know-how for indoxacarb, chloran-
traniliprole and cyantraniliprole
related to their uses in the profes-
sional solutions market. DuPont will
continue to manufacture indoxacarb,
chlorantraniliprole, cyantraniliprole,
as well as products containing these
active ingredients, such as Coragen and
Prevathon, in other markets.

“This acquisition will contribute to
our objective of increasing profitability
in the lawn and garden business through
a focus on integrated solutions for our
customers based on high value chemis-
try and genetics,” said Robert Berendes,

syngenta

Syngenta head of business development.
“The products we are acquiring have an
excellent environmental profile while
providing superior control of insects in
a wide variety of applications.”

At press time, it’s unknown how

many of DuPont Professional Prod-
ucts’ more than 30 employees will join
Syngenta. DuPont will continue to
handle any issues stemming from the
recall of its Imprelis herbicide.

The transaction is expected to close
in the fourth quarter of 2012.

“Innovations from our research and
development pipeline are driving our
Crop Protection business to an excit-
ing, new position in agriculture,” said
Rik Miller, president of DuPont Crop
Protection. “Strategic divestitures
like this one give us more resources
to focus on what DuPont does best—
delivering science-based solutions that
help our customers feed a growing
population.”

=~ Would you
Know a Great
BUSINESS
Opportunity
If 1t Bit YOU
On The Nose?

Outdoor Insect Control

HELP! LANDSCAPE
PROFESSIONALS
We are actively seeking
dealers to sell, install and
service our innovative
outdoor misting systems
that effectively control
osquitoes and other
annoying insects.

GREAT MARGINS &

RECURRING REVENUES!

BECOME R MISTRWRY DERLER TODRY! & }i80848%1 %z
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