
PREVENT 
GRUBS. 

STOP THEM IN 
THEIR TRACKS. 
IT'S NOT EVEN 

AN ISSUE. 



Now you can control grubs preventatively or 

curatively. With a single application. Only with 

new MACH 2™ Turf Insecticide. 

MACH 2 is a powerful killer with a new 

chemistry that accelerates the molting process of 

target insects. 

Just hours after ingesting MACH 2, the insect 

stops feeding. Then it dies beneath the surface 

in 2 to 3 weeks. It's that simple. 

With MACH 2™ Turf Insecticide, youll kill 

target enemy insects all season long. Grubs. 

Cutworms. Armyworms. Sod webworms. 

Plus, odorless AAACH 2™ is easy to apply. 

You don't even have to water it in immediately. 

So don't let grubs control your grounds, or your 

schedule. Depend on MACH 2™ Turf Insecticide. 

It's all you need to prevent or cure. 

For more information or for the distributor 

nearest you, call 1 -888-764-6432 and visit our 

website at www.mach-2.com. 

MACH 2 
TURF INSECTICIDE 

ALL YOU NEED 
TO PREVENT OR CURE. 

Circle No. 141 on Reader Inquiry Card 

TM/RohMid LLC Company ©1998 Always read and follow label directions. 

http://www.mach-2.com
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Nature's 
a Mother. 

P T r ^ l r F ^ 

And we've got her 
wrapped around our little finger. 

Ariens? Gravely.™ Stens? Three of your most powerful tools against Mother Nature. 

Gravely for commercial-grade lawn equipment. Stens for high-quality replacement parts. 

And Ariens for the best lawn care and snow removal equipment on the market. They're all part 

of the Ariens family of dominant outdoor brands. So no matter what the season, you carry 

exactly what your customers need. Ariens, Gravely and Stens. Three names. One family. 

m w i m 

COMMERCIAL EQUIPMENT OUTDOOR POWER EQUIPMENT REPLACEMENT PARTS 

) 1999 Ariens Company 

w w w . a r i e n s . c o m 8 0 0 . 6 7 8 . 5 4 4 3 
E - m a i l : i n f o @ a r i e n s . c o m 

Visit us at EXPO 99 for your chance to win the 
"Store of the Future." Booth #4455SW 

Circle No. 112 on Reader Inquiry Card 
ISO 9001 Certified 

http://www.ariens.com
mailto:info@ariens.com


The Landscape 
Management 
Handbook 

Thie best single-source reference containing 
the most current and comprehensive information 

on the basics of turf grass and landscape 
management available today! 

edited by 
William E. Knoop 

125 pages, softcover 
Item #LSMB830 

$24 95 

1% Provides an overall 
understanding of turf 
and landscape care and 
management and covers 
all the basics of the 
green industry 

\ii Covers all the topics golf course superintendents and 
students of turfgrass and landscape management 
need to know 

Combines practical information with the tried 
and true basics of management to provide a single, 
practical, affordable and up-to-date text 

i i Features detailed information, charts, diagrams, 
figures and tables to illustrate key information points 

The Landscape Management Handbook provides a 
unique, single-source reference of comprehensive informa-
tion on a variety of turf and landscape topics. It's an ideal 
handbook for golf course and lawn care superintendents 
and crew members, and is also appropriate for schools 
that teach basic turf and landscape management. 

Call 1-800-598-6008 
Fax: 218-723-9146 

Outside the U.S. 218-723-9180 
Order on-line at www.landscapegmup.com 

ADVANSTAR MARKETING SERVICES 
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Shipping/Tax: UPS—add $5 per order, plus $1 per additional book. International, Hawaii, Alaska, 
Canada and expedited shipments—call for rates. Residents of CA, CT, GA. IA, IL. MN, NJ, NY, OH 
and TX must add sales tax. Price subject to change. CODE: 950574 
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LANDSCAPE 
management 

A proud supporter of these green industry 
professional organizations: 

9 s m Associated Landscape Contractors of America 
¡MM M ÂÈM 150 Eiden Street, Suite 270, Herndon, VA 20170 

(703) 736-9666; http://www.alca.org 

American Nursery & Landscape Association 
A N c L A 1250 I St. NW, Suite 500, Washington, DC 20005 
Amer .cn Nursery & (202) 789-2900 
Landscape Assoc ia t ion 

Independent Turf and Ornamental 
Distributors Association 
1217 Wayburn 
Grosse Pointe Park, MI 48230 
(313)331-7739 

1 T 0 C A 

The Irrigation Association 
8260 Willow Oaks Corporate Dr. Suite 120 
Fairfax, VA 22031-4513 
(703) 573-3551; http://www.irrigation.org 

National Arborist Association 
The Meeting Place Mall, P.O. Box 1094, 
Amherst, NH 03031-1094 
(603) 673-3311; http://www.natlarb.com 

Ohio Turfgrass Foundation 
1100-H Brandywine Blvd.,PO Box 3388, 
Zanesville, OH 43702-3388 
(888) 683-3445 

The Outdoor Power Equipment Institute 
341 South Patrick St. 
Old Town Alexandria, Va. 22314 
(703) 549-7600; http://opei.mow.org 

Professional Grounds Management Society 
120 Cockeysville Rd., Suite 104, 
Hunt Valley, MD 21031 
(410) 584-9754 

Professional Lawn Care Association of America 
1000 Johnson Ferry Rd., NE, Suite C-135, 
Marietta, GA 30068-2112 
(770) 977-5222; http://www.plcaa.org 

Responsible Industry for a Sound Environment 
1156 15th St. NW, Suite 400, 
Washington, DC 20005 
(202) 872-3860; http://www.acpa.org/rise 

Sports Turf Managers Association 
1375 Rolling Hills Loop, Council Bluffs, IA 51503-8552 
(712) 366-2669; (800) 323-3875; 
http://www.aip.com/stma 

Turf and Ornamental Communicators Association 
P.O. Box 156, New Prague, MN 56071 
(612) 758-5811 

Simple Math 
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24-hour access to the Green Industry's 
most comprehensive information 

INFORM • INTRODUCE • INFLUENCE • INSTRUCT 

ARTICLES 

NEWS ITEMS 

ADVERTISEMENTS 

CUSTOM 

PRINTS 
Reprints of Landscape Management 
articles, advertisements, news items or special 
announcements are available through Advanstar 
Marketing Services. Customized to meet your 
specific needs, reprints are highly effective when 
you use them to: 
• Develop direct-mail campaigns 
• Provide product/service literature 
• Create trade show distribution materials 
• Present information at conferences and seminars 
• Train and educate key personnel, new hires 
• Enhance press kits 
• Compile reference materials 
• Track trends and emerging technologies 

P f f l M 
management 

ADVANSTAR MARKETING SERVICES 
1-800-736-3665 
216-891-2744 
FAX: 216-891-2740 
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I t ' s c a l l e d " M a x i m u m E f f o r t " — g i v i n g e v e r y t h i n g y o u ' v e g o t . . . 

a n d t h e n s o m e . W e c a l l i t E c h o P r o P e r f o r m a n c e ! 

I n s i d e e v e r y E c h o p o w e r t o o l b e a t s o u r w o r l d - c l a s s , t w o - s t r o k e 

e n g i n e , d e l i v e r i n g m a x i m u m p e r f o r m a n c e a n d r e l i a b i l i t y w h e n 

y o u n e e d i t m o s t — e v e r y h a r d - w o r k i n g d a y . 

B u i l t b y t h e t e a m t h a t k n o w s e x a c t l y w h a t p r o f e s s i o n a l s 

n e e d : q u a l i t y , d u r a b i l i t y a n d p o w e r . 

F o r m o r e i n f o r m a t i o n c a l l 1 - 8 0 0 - 4 3 2 - E C H Q ( 3 2 4 6 ) . 

The Pro Performance Team™ 

© 1999 Echo, Inc. 





OPENING SHOTS 

Who's your 
signature 
customer? 

RON HALL 
M a n a g i n g E d i t o r 

A"signature" hole on a golf course, be-
cause of its beauty, difficulty or 
uniqueness, distinguishes that course 
from all others. Who's your signature 
client? Who's that customer who's 

been with you from the beginning? That client 
who defines what you can do? 

Let me tell you about Brookwood Landscape 
and its signature client, the Fashion Valley Mall, 
an upscale, airy shopping mall near San Diego. 

A couple of months ago I sat at a small round 
white table at an outdoor cafe there with Mark 

Wilhite, one of the opera-
tors of Brookwood Land-
scape. On the surface, 
catching a bite to eat at a 
shopping mall, any mall, 
is no big deal. But, sipping 
an ice tea in a Southern 
California mall while con-
templating the breezy 
fronds of Mexican fan 
palms and the smartly 
dressed, sun-tanned, fe-
male shoppers criss-cross-
ing beneath them in the 
mall's courtyard made for 
one enjoyable afternoon . 
. . the palms? Oh yes, 
back to the palms. 

Wilhite was explaining to me how his family-
owned company had had to lay the 30- to 40-ft. 
palms on their sides and dolly them into the 
mall's courtyard. Couldn't crane them in. Had to 
install them at night too, using block-and-tackle, 
forklifts and steady hands. 

Actually, getting those willowy palms upright, 
straight and secure was just a small part of the 
landscape job that Brookwood did at the mall, 
maybe the third makeover the Wilhites have 
done there since Fashion Valley opened almost 
30 years ago. 

That's right, Brookwood — operated by 
Mark, his brother Glenn and their father, Keith, 
company president — constructed and has peri-
odically updated and continuously maintained 
this particular property for almost 30 years. 

"We don't like to lose a job. We're really seri-
ous about this," says Mark in something of an un-
derstatement. 

Brookwood, in fact, maintains the landscapes 
at just about every regional shopping center in 
and around San Diego, not to mention dozens of 
smaller shopping centers. But Fashion Valley Mall 
is the one that means the most to the Wilhites, 

Keith, Glenn and Mark Wilhite (I. to r.) of Brookwood 

Landscapes keep big commercial customers happy. 

partly because the Wilhites ran Brookwood Land-
scape from offices beside the mall for almost 20 
years before they outgrew the location. 

"We never want to lose Fashion Valley," says 
Mark. "We've spent a lot of years making the 
people here happy, one step at a time." LM 

Let us know about your 
signature customer and what 
this particular customer means 
to your operation. 

Contact Ron at 440/891-2636; 
fax 440/891-2683; e-mail rhall@advanstar.com. 

mailto:rhall@advanstar.com


It works over time. 
Dodge Rams are the longest-lasting full-size pickups on the road.* And over time, they're capable 
of a tremendous amount of work. Options like a fold-down business console with room for a 
laptop computer and cell phone make Ram efficient. And the capability of its Ijxrk] 
Magnum® engine lineup is downright legendary. Our On The Job program is 
another strong work benefit. With it, qualified commercial customers can get ^ ^ 
special APR reductions when financing through Chrysler Financial. We also offer TRAC, Capital, 
and Municipal Lease options that allow customers to tailor-make a deal based on individual needs. 
Plus, depending on the model, you can choose from a $300 cash allowance, a 100,000-mile/5-year 
Powertrain Care Plus™ service contract with Road Hazard Tire Coverage, or select upfit package 
allowances.** If you work with Ram, well work with you. 

Ram P The New Dodge 
Call toll-free 1-877-ON-THE-JOB or visit www.4adodge.com 

*Based on percentage of 7/88-7/97 new pickup registrations still registered on 7/1/97. Data source: The Polk Company. **Service contract option not available in AL, FL, MS, OK, 
or UT. No refund if canceled. Some vehicles ineligible. There is a $100 deductible for each covered repair visit. Tire coverage covers only complete or pro-rated replacement for original 

four tines, excluding spare. See plan copy and full details at dealer. Upfitters are solely responsible for after-market modifications and equipment. Properly secure all cargo. 

http://www.4adodge.com


Make plans for Expo 99 

See how the equipment handles. See how shiny 
everything looks. Wear your shades to cut the glare. 

Inside may be big but if s also air conditioned, which 
helps when you're carrying all the brochures, business 
cards and promo items you collect. Kevin Wehmiller 
and K.C. Hackman of Wehmiller Mowing, Seymour, 
IN, look pretty relaxed. 

Need more information? 
For information about attending EXPO 99, set 

for July 24-26, in Louisville, call toll-free 
800/558-8767. From outside the U.S. or within 
Kentucky call 502/562-1962. Fax 502/562-1970. 
Internet: http://EXPO.mow.org 

Sorry, folks, you can rest 
those weary feet but 
you don't get a tour. You 
still have a lot of ground 
to cover if you want to 
see it all. 

LOUISVILLE, KY - Expo 99 is just around the cor-
ner. It's an excellent opportunity for you to kick 
some tires, make some contacts and keep up 
with what's new. 

As always, there are new additions and events 
to take advantage of: 

• NAEDA's Tech Center — will give dealers 
an overview of the high-tech product lines on 
display throughout the show, including software, 
bar-code scanning, web development companies 
and more. 

• Tree Care and Irrigation Pavilions — will 
bring products together in special areas for ease of 

access and comparison. 
• A new series of 

hands-on dealer work-
shops and new semi-
nars for landscape and 
lawn care professionals 
are planned. Sessions 
will be shorter and will 
be held on the week-
end. 

• OPEI's new 
"blue dot program" will 
highlight low-emission 

products with large blue-dot hang tags. More 
than 30 Blue Dot exhibitors will also be listed in 
the EXPO 99 Show Guide. 

• Three new pick-up trucks to be given away: 
Isuzu, Nissan and GM. 
Wear good walking shoes 

In 1998, 600 manufacturers covered 240,000 
net sq.ft. indoors and 642,000 net sq.ft. outdoors. 
The outdoor demo area is expected to be maxed 
out this year, with more companies and more 
equipment. But, if you need a rest, you can sit 
down for the seminars or technician certification, 
take a ride on demo equipment or kick back at 
the big concert on Saturday night (Crystal Gayle, 
Lee Ann Womack and Andy Childs). 
Schedule Indoor exhibits: Outdoor exhibits: 

Saturday 9 a.m. - 5 p.m. 8 a.m. - 5 p.m. 
to Sunday 

Monday 9 a.m. - 3 p.m. 8 a.m. - noon 

http://EXPO.mow.org

