
Terra Thalonil. Test Results. 
Only one thing matters when it comes to handling characteristics. Use Thalonil for dollar 

fungicides. Results. And Thalonil™ delivers top spot, leafspot, brown patch, snow mold, algae 
results. In university trials, Thalonil performed as scum and many other diseases. You'll get the 
good as, or better than, the competition. Research performance you need from Thalonil. The proof 
shows Thalonil sticks, protects and has superior is in the results. 

Terra Thalonil. Top Results. 
Since Thalonil's™ introduction, turf 

professionals have used it with confidence, 
knowing they'll get the results they need. 
Today, Thalonil is the choice for excellent 
disease control in turf. Results still 
don't lie. Thalonil works in tests 
and in turf management programs. 

Always read and follow label directions. Trial results summary available upon written request. 

Results Don't Lie. 

wTerra 
Terra International, Inc. 
P.O. Box 6000 
Sioux City, Iowa 51102 
1-800-831-1002 



OPENING SHOTS 

Stewardship: 
it's not an 
easy subject 
to address 

JERRY ROCHE 
Ed i to r - i n -Ch ie f 

We had originally planned a rather 
lengthy feature article on "stew-
ardship" this month. Alas, one's 
best-laid plans oft go astray. 

The problem we encountered 
was that not many people—at least basic pesti-
cide manufacturers—were willing to talk about 
stewardship "for the record." As much as you 
hear them boast in private conversation about 
their product stewardship programs, the subject 
is still publicly somewhat of a sore spot. 

One person admitted that most stewardship 
responsibility lies with 
pesticide manufacturers. 

But "it goes far beyond 
the product," he contin-
ued. "It goes to how it's 
applied, and how the ap-
plicator conveys himself." 

The problem, they are 
saying, isn't with the man-
ufacturers holding up 
their end of the steward-
ship "bargain." It's with 
applicators, who don't 
often convey the neces-
sary professional image. 
And manufacturers don't 
want to come right out 
and say so, because then 

they'd sound self-serving, they'd probably offend 
some of their customers, and they could lose 
business. 

Another person was critical of the green indus-
try's low-price consciousness. 

"Price isn't everything," he said. "The older 
chemistry, which is cheaper, has some less-than-
positive attributes like higher application rates 
and staining properties that present the wrong 
image to the homeowner. People applying prod-
ucts have to look beyond what's cheapest." 

Thankfully, at least for this column, one per-
son was prepared to go on record. And he— 
Jamie Breuninger, a technical service representa-
tive for DowElanco—made some interesting and 
valid comments. 

"Stewardship is acting responsibly when mak-

ing a p e ^ c ^ e a ^ f c ^ what can 
happen if something'¿o^ "Wrong," he said. 

"For instance, when it's windy and you're con-
sidering an application near a school. If there are 
any doubts in your mind, maybe you should 
come back." 

The main problem with manufacturing, han-
dling and applying pesticides in what's called an 
"urban environment," of course, is that the public 
in general doesn't understand pesticides. And the 
applicator is the person who must educate, not 
the manufacturer. 

"The most effective people talking pesticides 
to the public are people at the garden centers and 
lawn care operators," observes Breuninger. "Un-
fortunately, when we [manufacturers] start talk-
ing about safety, people start turning us off." 

Here, then, courtesy of DowElanco, are some 
messages your can take to your "public," 
whomever that may be: 

• Only one in 20,000 pesticides discovered 
and tested ever receives EPA registration and 
makes it to the market. 

• From discovery to registration, manufactur-
ers spend 7 to 10 years and $35-$50 million on 
research and development. 

• A single pesticide undergoes more than 120 
tests for safety, and every year, new criteria make 
it increasingly difficult for a product to pass the 
EPA's screening process. 

• The pesticide industry is second only to the 
pharmaceutical industry in terms of regulation in 
America. 

"These statements are believable," Breuninger 
notes. "And it's really important that they be 
stressed." 

"Stewardship," we all know, is the full-lifecy-
cle, cradle-to-grave responsibility to see that pes-
ticides: (1) are manufactured and used correctly; 
(2) do the tasks they were intended for; and (3) 
not do more harm than good. Stewardship cer-
tainly begins with the manufacturer, but it ends 
with you, the applicator. LM 

Comments? Contact Jerry at (216) 826-2830 by 
phone, (216) 891-2675 by fax, or at his e-mail 
address: 75553.502@compuserve.com. 

mailto:75553.502@compuserve.com
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_ .EPDINIS 
Reprints of Landscape Management 
articles, advertisements, news 
items or special announcements 
are available through Advanstar 
Marketing Services. Customized 
to meet your specific needs, reprints 
are highly effective when you use 
them to: 
• Develop direct-mail campaigns 
• Provide product/service literature 
• Create trade show distribution 

materials 
• Present information at 

conferences and seminars 
• Train and educate key personnel, 

new hires 
• Enhance press kits 
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• Track trends and emerging 

technologies 
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O U R S B A N ELIMINATES M O 
INSECT PESTS BECAUSE A E L I T TAKES 

I s O N E T O l u e A CUSTOMER. 

I V l o s t cus tomers tend to overreact . Discover one lawn 
pest and they th ink they ' re infested. Never m ind t h a t 
most cus tomers can' t tell t he di f ference between a sod 
webworm and a night crawler. 

Keeping cus tomers ' lawns insect pest f ree is wha t 
Dursban* insec t ic ide is all abou t . N o t only is it a 
dependable and economical broad spec t rum insecticide, 

Hff DowElanco 
•Trademark of DowElanco 

but it has also been f o r m u l a t e d t o provide you an 
effective residual on m o s t tu r fg rasses and ornamenta ls . 

One th ing fo r sure , use Dursban and c u s t o m e r s 
won ' t be bugging you w i th the i r insect pes t p rob lems. 

For further information on Dursban, or any other product 
in the extensive line of DowElanco products, give us a call 
at 1 -800 -352 -6776 . Always read and follow label directions. 

pursban 



A World With Trees... where it's a pleasure 
to live, every day 

Trees 
Make a World 
of Difference 

I rees make a world of difference. 
^ Between sand and dirt, and shaded 
parks for baseball, picnics, and quiet 
walks. Between steamy, sunbaked 

s t r e e t s , a n d 
friendly, shady 
neighborhoods. 
Trees are cool. 
Trees help con-
serve energy, give 
wildlife a home, 

and increase property values. They also 
clean the air we breathe, hold the topsoil 
and keep rivers runn ing clear. 
But trees don't just happen. Your 

town needs to plant trees, and provide 
for their care...to be a Tree City USA. 

A World Without Trees 

TREE CITY USA 
Support Tree City USA where you 

live. For your free booklet, write: Tree 
City USA, The National Arbor Day 
Foundation, Nebraska City, NE 68410. 

| The Nat ional 
r A r b o r D a y Founda t i on 
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M o PMEEMEIRGENT IS M O M E 
EEEECTIVE OVEIR T H E T O P O E O R N A M E N T A L S 

T H A N SEJMELAM. 

K r « ? 

N o t h i n g makes you look be t te r as a landscape and 
lawn care expert than Surf lan* herbicide. 

From azaleas to zinnias, Surf lan is safe over the top 
of over 2 0 0 o r n a m e n t a l s , yet t o u g h on over 5 0 
annual grasses and broadleaf weeds. W i t h Surflan, your 
customers will see you as a fountain of hort icul tural 

D o w E l a n c o 

knowledge. And your impatiens, geran iums and petunias 
will love the fac t t ha t you used Surflan. 

For f u r t h e r in fo rmat ion on Sur f lan, o r any o the r 
p r o d u c t in t h e extensive line of DowElanco p roduc t s , 
give us a call a t 1 - 8 0 0 - 3 5 2 - 6 7 7 6 . Always 
read and fol low label direct ions. 
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ON THE COVER: A CLEVELAND 
INDIANS ACE MOWS DOWN 
ANOTHER OPPONENT AT JACOBS 

FIELD. PHOTO BY JIM BARON OF 

THE IMAGE FINDERS. 
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2 0 COVER STORY: 
HIRING HOME RUN HITTERS 
If hiring new technicians is one of 
the toughest tasks you face, it could 
be because you don't have a plan in 
place to help predict whether a job 
candidate will be reliable and 
honest. A structured interviewing 
and hiring process produces more 
"home runs" than "strikeouts." 
RON HALL 

24 WORKER SAFETY 
What's required by OSHA, EPA, 
the states and insurance companies 
in the way of worker safety, plus a 
supplemental "model" safety 
program and a list of helpful 
safety-oriented literature. 
B A R B A R A H O W E L L 

2 8 L M REPORTS: 
LEAF BLOWERS 
Pending local legislation in 
Scarsdale, N.Y. and Los Angeles 
partially or wholly bans power leaf 
blowers. If that trend catches on 
across the nation, landscape 
managers could lose one of the 
most valuable time-saving tools at 
their current disposal. Also: a 
complete list of power blowers 
available to commercial users. 
JERRY ROCHE 

33 DISEASE CONTROL 
NORTH & SOUTH 
Effective disease control relies on 
knowing the requirements of the 
particular turf and being ready for 
any kind of weather. 
J O H N W A T K I N S , PH.D. 

BRUCE M A R T I N , PH.D. 



M O S T PEOPLE AIRE ECSTATIC A T H O W 
EEEECTIVE Co^EIROMR I s A T M A K I N G TMEIIR 

IEBIRQADLEAE W E E D S OISAPPEAR. 

W i t h Confront* herbicide, lawn care and landscape 
professionals know they ' re covered . Because no 
postemergent herbicide contro ls broadleaf weeds better. 

Confront br ings you a new s tandard of broadleaf 
control on both w a r m and cool season tu r fg rasses. 

For over 3 5 di f ferent species of broadleaves, f r o m 

^ DowElanco 

dandelions and clover to oxalis and ground ivy, Confront 
is the one herbicide tha t won ' t let you down. 

For f u r t h e r in format ion on Conf ront , o r any o the r 
p roduc t in the extensive line of DowElanco products , give 
us a call a t 1 - 8 0 0 - 3 5 2 - 6 7 7 6 . Always read 
and fol low label direct ions. Coflfitmf 



ASK THE EXPERT 

BALAKRISHNA RAO 
Manager of Research and 

Technical Development 

for the Davey Tree Co. 

Kent, Ohio 

SEND YOUR 
QUESTIONS TO: 

"Ask the Expert" 
Landscape Management 

7500 Old Oak Blvd. 
Cleveland, OH 44130 

Please allow two to three 
months for an answer to 
appear in the magazine. 

Golf course geese 
On our golf course, we have 

problems with Canada geese. Is 
there anything we can use to keep 
them away from the golf course 
area? 

-PENNSYLVANIA 

Canada geese are a problem 
in many well-maintained turf-
grass areas. Large number of 
geese can cause damage to turf-
grass from their overgrazing and 
unsanitary droppings. In addi-
tion, the runoff from these areas 
may produce a high coliform 
bacterial count in nearby bodies 
of water. The damaged turfgrass 
may be unsightly and may re-
quire overseeding. 

To manage the problem, 
consider repellents such as 
Rejex-It AG-36. This product is 
a taste aversion agent. Follow 
the label guidelines for specific 
rates, mixing and application 
guidelines. Product efficacy is 
based on proper rate and appli-
cation. Consider using a 
"sticker," which helps the prod-
uct adhere to the turfgrass. 

The label recommends a 
Bond spreader-sticker. Other 
brand stickers might also work 
well. 

Thoroughly treat the area 
and allow the material to dry 
before entering the treated area. 
Repeat as needed at four-day 
intervals. 

(EDITOR'S NOTE: ReJex-It 
is manufactured by PMC Spe-
cialties Group, Inc., of Cincin-
nati. Phone number there is 513-
242-3300.) 

Cure for dying Taxus? 
We have a row of five mature 

(5- to 6-year-old) Taxus (yew) 
plants in a house foundation area. 
The middle three are dead, and the 
two end trees are showing foliar dis-
coloration. The client suspects that 
the cause is lawn herbicides. They 
want us to replace the dead trees 
with similar-sized plants. Because of 
the possibility of diseases, we do not 
want to do that. What do you sug-
gest? 

-MARYLAND 

It is very unlikely that lawn-
applied herbicides caused the 
decline. Generally, if a woody 
ornamental gets contaminated, it 
will produce a twisting, cupping 
of leaves on new growth. The 
concentration of broadleaf herbi-
cide applied on lawns for herba-
ceous weed management is not 
high enough to cause serious ad-
verse effects on ornamentals. 

Examine the new growth on 
non-target plants for possible 
herbicide injury. Also, check for 
specific patterns of injury on 
suspected plants. 

Taxus plants are extremely 
sensitive to poorly-drained soils, 
resulting in "wet feet" disorders 
(also known as the "bathtub ef-
fect"). This "wet feet" disorder 
can be caused by excess water 
from downspouts of homes that 
does not drain quickly because 
of sidewalks or nearby roads. 
This can drown and suffocate 
the root system. In addition to 
direct injury from excess soil 
water, these stressed plants be-
come more susceptible to cer-
tain diseases and insects. 

Based on the information 
you have given, there are a few 
possibilities. Study the dead and 
declining plants on site. Exam-
ine the soil and root system for 
possible root rot caused by Phy-
tophthora sp. and/or Armilliria 
sp. Smell the soil and look for 
bluish-black roots with a marsh-
gas—or methane—odor. This 
suggests the possibility of root 
rot disease. These two diseases 
also establish on poorly-drained, 
heavy clay soils. Check the soil 
environment. 

For further confirmation, 
you may need to send root sam-
ples to diagnostic clinics for di-
agnosis and recommendations. 
For Phytophthora root rot dis-
ease, a fungicide such as Sub-
due or Alliette can be used. No 
fungicide products are available 
for Armillaria sp. 

The other possibility is that 
the damage is caused by black 
vine weevil. Adult weevils 
make c-shaped cuts on foliage; 
larvae feed on roots. Larval 
feeding can kill the plant. 
Therefore, examine the needles 
for possible black vine weevil 
feeding damage. For this pest, 
use products such as Orthene 
around mid-June and provide 
two more applications at three-
week intervals to help manage 
the adults. It is very difficult to 
manage the larvae once they 
become soil-inhabiting and 
root-feeding pests. LM 



We'll keep the pesticide industry from 
becoming a victim of air pollution. 

Ahh, television news in 
the 90s. 

Tabloid journalism has 
sneaked its way onto the air-
waves. And the pursuit of facts 
seems to have been replaced 
by the pursuit of ratings. 

So the specialty pesticide 
industry needs a media watch-
dog that not only watches. But 
that also takes action. 

Fortunately, we have one. 
RISE. Responsible Industry 

for a Sound Environment. 
RISE is a coalition of manu-

facturers, formulators and dis-
tributors from all areas of the 
specialty pesticide business. 

In addition to promoting 
environmental stewardship, 
RISE makes sure the media 
doesn't report misinformation 
as fact. 

We also hold editorial 
meetings with media decision-
makers. And respond to nega-
tive articles or broadcasts 
that are incorrect. We've been 
very successful so far. Not 
suprising considering what 

our most powerful weapon is. 
The truth. 
Of course, there's still a lot 

more work to do. But rest 
assured, RISE is up to the task. 

Because we know if we 
eliminate air pollution, the 
pesticide industry can breathe 
a lot easier. 

lopNteMHTkikHjEamMi 

115615th St., N.W., Suite 400, 
Washington, D.C. 20005. ©1995 RISE RISB-0047 



r TTTI m management 

WIN 

$500! 
LANDSCAPE MANAGEMENT magazine is offering a $500 
first prize to the winner of a random drawing to be 
held on June 21, 1996. Second prize is $300 and third 
prize $200 in cash. In order to be eligible for the draw-
ing, simply fill ou t the quest ionnaire below and re turn 
it to LM's editorial offices. 

Answers to the questions will be the basis for our 
"1996 Emerald Awards," to be revealed—along with 
the contest winner—in our August issue. 

CONTEST REQUIREMENTS: Contestants must be owners or employees 
of landscape maintenance companies or lawn care companies; or mainte-
nance employees of a golf course or country club, including superinten-
dents and assistant superintendents; or an athletic field manager or 
member of an athletic field maintenance crew. Employees of Advanstar 
Communications and their families are not eligible. 

All questions on this entry form must be completed, and all blanks 
filled. One entry per person. No more than five entries from any one 
employer will be allowed. Entry forms will appear in the March, April and 
May, 1992, issues of this magazine. 

Completed questionnaires should be mailed to: Emerald Awards, 
LANDSCAPE MANAGEMENT, 7500 O l d Oak Blvd. , C leve land , O H 44130. T h e y 
must be received by noon, June 21, 1996. 

A random drawing of all eligible entry forms will be held the after-
noon of June 21, 1996. The winners will be notified within 24 hours. 

OFFICIAL ENTRY FORM 
QUESTION: 
WHAT IS YOUR FAVORITE 
B R A N D N A M E OF : 

riding mower? 

C H E C K HERE 
IF Y O U DO 

NOT USE 

• 
walk-behind mower? • 
turf fertilizer? • 
pre-emergence herbicide? • 
post-emergence herbicide? • 
turf insecticide? • 
turf fungicide? • 
plant growth regulator? • 
compac t tractor? • 
turf aerator? • 
pick-up truck? • 
leaf blower? • 
line t r immer? • 
chain saw? • 
Kentucky bluegrass? • 
perennial ryegrass? • 
tur f - type tall fescue? • 
turfgrass mix or blend? • 
biological control product? • 

NAME: 

EMPLOYER: 

CITY/STATE: 

PHONE NUMBER: 

(AC ) 


