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“We want maximum
performance against
a wide spectrum of
weeds all season long.
We use Pendimethalin.”

“In addition to delivering
outstanding performance,
Pendimethalin has helped
my business grow by
offering cash rebates for
every purchase I make.”
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Take it from those who know. For broad-spectrum, season-long control and
cost-effectiveness, no other preemergent turf herbicide can match Pendimethalin.
For more information or for the distributor nearest you, call 1-800-545-9525.

Pendimethalin

Nothing Beats Pendimethalin

i
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OPENING SHOTS

What ever
happened to
‘Decade of the
Environment?’

JERRY ROCHE

Editor-in-Chief

2 LANDSCAPE MANAGEMENT

t seems like just a few short months ago
that we were heralding the 1990s as the
“Decade of the Environment” on these
pages. In reality, it was three or four years
ago that every article, every column we
wrote, it seemed, pertained to how the green in-
dustry could implement more “environmentally-
friendly” golf and landscape maintenance.

Whatever happened, we asked ourselves last
week, to the “Decade of the Environment,” then?

Well, folks...the obvious answer is that it got
lost. It got lost in the hallowed halls of Congress
first, and then—most
recently—it got lost in
the White House dur-
ing the great “Battle for
the Budget” being
waged between the ex-
ecutive and legislative
branches of our slug-
gish federal govern-
ment.

We asked ourselves
whether the “Decade
of the Environment”
will ever be re-discov-
ered by our leaders.
And, remembering a
USA Today article, we
thought probably
not—at least not into the forseeable future.

That article to which I refer ran on the front
page of the January 8th issue. It listed the top 15
concerns of the voting public.

Nowhere among those concerns—indeed,
nowhere in the entire lengthy article—was the
environment ever mentioned.

To refresh your memory, here are the public’s
top concerns as we begin 1996, and what per-
centage voiced them, according to the USA
Today/Gallup poll:

1) quality of public education (67%)

2) crime (66%)

3) the economy (64%)

4) jobs (63%)

4) availability of health coverage (63%)

4) cost of health care (63%)
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7) budget deficit (58%)
7) drug abuse (58%)
7) financial security for retirees (58%)

10) Medicare (55%)

10) moral values (55%)

12) poverty (51%)

12) federal taxes (51%)

14) welfare (49%)

15) college costs (43%)

Latest word out of Washington seems to indi-
cate that, if the Republicans win the budget bat-
tle, the EPA will face cuts of $1 billion, meaning
up to 50 percent less enforcement of its rules and
regulations. Even if Pres. Clinton and his liberal
cronies get their way about the budget, the EPA
will reportedly face some cuts.

Either way, the EPA is gearing its internal or-
ganization to become more of an information and
training source than an enforcement agency.

It's no secret, then, that the government is
planning to put environmental issues on the back-
burner because of a change in public priorities.

This is good news for the green industry, be-
cause it doesn't appear that you will be subject to
any new reporting requirements in the near fu-
ture. You also probably won't face as many possi-
ble inspections.

But this turn of events could also be bad news
for the green industry, if you let it be.

Because from now on, the government won't
be looking over your shoulder and holding your
hands at every juncture. Which means that the
safety of the environment now rests on your
shoulders alone.

Even though our politicians have lost the con-
cept of the “Decade of the Environment,” the
green industry still has the power to keep it alive.

So please continue to watch what you're doing
to the environment. Watch how you're doing it.
And, when you're given this new responsibility,
please don't take undue advantage it.

Or—just as sure as the sun will rise tomorrow
morning— the environment” will again leap to
the top of public concerns and the government
will slowly begin anew taking away our privileges,
one by one. LM
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Scythe™ is an amazingly fast-acting herbicide that lets you see results in minutes or hours,

instead of days or weeks. It is made from a naturally occurring fatty acid and offers many
advantages over other herbicides Scythe is environmentally friendly, so it can be used
around homes, in parks, on golf courses, along highways and fences, in greenhouses and
nurseries. There is no soil persistence so it can be applied to seed beds immediately
before planting and around shrubs, trees and other ornamentals. Scythe enhances the
activity of glyphosate (Roundup” for example). Not only does it
immediately start turning weeds brown, it accelerates the uptake
of glyphosate into the plant. This speeds the systemic action and

helps avoid washoff from rain or irrigation.

See your chemical dealer or call Mycogen at 1-800-745-7476.

Mycogen Corporation, 5501 Oberlin Drive, San Diego, CA 92121, 1-800-745-7476
Scythe is a trademark of Mycogen Corporation

Roundup is a registered trademark of Monsanto
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A proud member of these green industry
professional organizations:

] Associated Landscape Contractors of America
12200 Sunrise Valley Dr., Suite 150, Reston, VA
(703) 620-6363

American Association of

(National Lai Association)

1250 I St. NW, Suite 500, Washington, DC 20005
(202) 789-2900

Golf Course Superintendents Assn. of America
1421 Research Park Dr

Lawrence, KS 66049-3859

(913) 841-2240

International of Arboriculture
P.O. Box 908, Urbana, IL 61801
(217) 328-2032

International Turfgrass Society

Crop & Soil Environmental Sciences, VPI-SU,
Blacksburg, VA 24061-0403

(703) 231-9796

National Arborist Association

The Meeting Place Mall, P.O. Box 1094,
Ambherst, NH 03031-1094

(603) 673-3311

National Golf Foundation
1150 South U.S. Highway One, Jupiter, FL. 33477
(407) 744-6006

Ohio Turfgrass Foundation
2021 Coffey Rd., €Columbus, OH 43210
(614) 292-2601

ProfessionalGroundsMamgomentSodcty
120 Cockeysville Rd., Suite 104,

Hunt V J“t\ MD ’IURI

(410) 584-9754

Professional Lawn Care Association of America
1000 Johnson Ferry Rd., NE, Suite C-135,
Marietta, GA 30068-2112

(404) 977-5222

Responsible Industry for a Sound Environment

1155 15th St. NW, Suite 900, Washington, DC 20005
(202) 872-3860

S Sports Turf Managers Association
H/ § Rollm)‘ Hills Loop, Council Bluffs, 1A 31503
m 712) 366-2669

Turf and Ornamental Communicators Association
P.O. Box 156, New Prague, MN 56071
(612) 758-5811
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IF 1T GROWS
WE CAN CUT IT.

Grass, bushes, yes, even trees, Husqvarna has the power equipment to get
the job done. In fact, with Husky, you get the most complete selection of
lawn and garden equipment of any major brand. You get Husky's exclusive features such as
Air Injection for cutting up to 20 times longer between filter cleanings; Smart Start" for
smooth, easy starts; and LowVib™ for one of the lowest vibration ratings in the market. You
get quality based on a 300-year tradition of excellence. Call 1-800-HUSKY-62, and you get

our free catalog along with dealer locator information. Find out about the Superior Value of
Husgvarna. If you have a yard, we have something for it @ Husqvarna

NOTHING WORKS /™ [ixE o HUSKY

Circle No. 114 on Reader Inquiry Card



FEBRUARY 1996

VOLUME 35 « NUMBER 2 THE VOICE-OF THE GREEN TNDEHSTRY

LANDSCAPE

managemen 5

FEATURES

20 COVER STORY: UNIQUE &
USEFUL PRODUCTS FOR 1996
From the LM editors, some of the
more interesting product offerings
that have crossed our desk lately.
JERRY ROCHE

26 EARLY-SEASON
FERTILIZATION
Base nitrogen fertilizer applications
on typical plant usage, rather than
soil test results.
JouN C. FECH

3() BEST CREW LEADERS
GO THE EXTRA MILE
They're also organized, show
attention to detail and have a
genuine interest in serving others,
Here's a look at those and other
> " qualities that leaders share,
C 0 Iv !' M N S from consultant Phil Christian and
2 OPENING SHOTS others industry experts.
RON HALL

8 ASKTHEEXPERT = = = IS

32 LM REPORTS: CHAIN SAWS

U E p R R f ‘“ L I\i T 3 The features you want in a chain

saw—whether they are based on

10 INDUSTRY ALMANAC size, startability or balance—will
determine the make and model to

14 TALKBACK fit your needs.

15 HOT TOPICS JERRY ROCHE

33 JOBTALK [

38 PRODUCT REVIEW:

34 SUPPLIERS CORNER THE NEW MOWERS
A rundown on some of the new
INF

34 NOaN mowing equipment that has hit the
36 EVENTS green industry since last summer’s
International Lawn, Garden &
Equipment Expo.

45 AD INDEX

6 LANDSCAPE MANAGEMENT February 1996



PREVENT CRABGRASS WITH TEAM
AND EVEN YOUR HARDEST CUSTOMER
WILL CRACK A SMILE.

.l‘)ependablht;y is what lawn care and landscape
professionals look for in a preemergence herbicide. And
dependability is what you get with the time proven Team*
herbicide. Since 1985, Team has proven itself effective
at stopping a broad spectrum of troublesome grassy
weeds, especially crabgrass

With the rock solid performance of Team, you can
expect consistent, season long control

(///@ DowElanco

*Tradems

Because nothing, pound for pound, prevents
crabgrass better than Team, you know you've got a
preemergent you can depend on to bring a smile to the
face of any customen.

For further information on Team, or any other
product in the extensive line of DowElanco products, give
us a call at 1-800-352-6776. Always read

—

and follow label directions Tea“




ASK THE EXPERT

BALAKRISHNA RAO

Manager of Research and

Technical Development
for the Davey Tree Co.

Kent, Ohio

SEND YOUR
QUESTIONS TO:

“Ask the Expert”
Landscape Management
7500 Old Oak Blvd.
Cleveland, OH 44130

Please allow two to three
months for an answer to
appear in the magazine.

8 LANDSCAPE

Perennial weeds

We have had problems manag-
ing perennials weeds—such as poi-
son ivy—by using Roundup herbi-
cide. We apply Roundup in the
spring, when other weeds and poi-
son ivy begin to grow actively. We
are not quite happy with the results.
Is there something we are doing
wrong, or is there a different way or
time of the year to manage peren-
nial weeds?

—SOUTH CAROLINA

People who have difficulty
managing perennial weeds tend
to question product perfor-
mance. But problems may be
related to: improper mixing
rate, application coverage,
equipment malfunctioning,
equipment without a pressure
rcgulut()r or flow meter to man-
age the flow rate, and proper
timing. Among these, proper
timing is the most critical factor.

Our experience suggests that
late-summer or early fall appli-
cation is better than a spring ap-
plication to control poison ivy.
Reports from the Georgia Ex-
tension Service indicate that
Clemson University scientists
found 20 percent control of
poison ivy from May applica-
tions, 87 percent control from
July applications, and 98 per-
cent control from and August
application. They also found
similar results with other hard-
to-control weeds, including yel-
low nut.scdgc.

It appears that timing may
be your major problem. Mixing
rates, application units and cov-
erage also should be evaluated

betfore your next application.

MANAGEMENT February 1996

Fungus on mowers

Are there any solutions that can
be applied to the undersides of lawn
mowers to prevent fungus from
building up? We scrape them clean
every week, however still see a fun-
gus buildup from wet grass.

—VIA E-MAIL

The fungal growth—moldy
in appearance, with a decaying
odor—is caused by saprophytes.
These secondary fungi grown
on dead and decaying organic
matter like grass clippings.
These saprophytes help the de-
composition process. Generally,
they are not considered to be
harmful. However, some peo-
ple may be allergic to the spores
produced by these fungi. There-
fore, while cleaning mower
decks, it is a good idea for al-
lergy-sensitive people to wear a
dust mask to avoid inhaling fun-
gal spores.

Maintain good sanitation,
preferably cleaning the deck
every day. Scrape off grass clip-
pings and clean the mowers by
using a water hose. In addition
to this, you might also consider
scrubbing with rubbing alcohol,
diluted bleach (1 part bleach to
9 parts water) to kill the sapro-
phyte fungal growth. Bleach
mixtures are used to clean pots
in greenhouses as well as disin-
fecting pruning tools. Bleach so-
lution should remain on the
mower deck surface for 10 min-
utes for better results. The solu-
tion should be thoroughly rinsed
off to minimize corrosion. You
can also try soaps or detergents
like Comet or Ajax to reduce

the saprophyte build-up.

Your best option is to mow
when the turf is dry and clean
the mower as often as possible
with water (when feasible, use
alcohol or Clorox) to prevent
fungal growth build-up.

Slowing growth

Are there any products that we
can use on hedge plants to slow
their growth and reduce the need for
pruning cycles? We are interested in
managing the growth of plants like
privet or honeysuckles.

—PENNSYLVANIA

Yes, there are a few products
in the market which are labeled
as plant growth regulators and
should meet your needs. Such
products are: Atrimmec, Em-
bark 2-S, Trim-Cut ornamental
growth regulator from PBI/Gor-
don Corp., and Maintain CF
125 from Uniroyal Co.

Most of the above-men-
tioned labels cover plants
mostly from the southern or
western plants of the United
States. Therefore, refer to each
label and be sure the specific
plant or hedge is mentioned.

As a general rule, plant
growth regulators are applied
onto plants several days after
they have been pruned. After
treatment, these products slow
growth from six to eight weeks.

As always, read and follow
label specifications for best re-

sults. LM



Ir YOU WANT To KNOow How LONG
GALLERY WORKS TO PREVENT BROADLEAF WEEDS,
ASK SOMEONE WITH TmME ON THEIR HANDS.

/\fter applying Gallery* preemergence herbicide, you've
got about 6 to 8 months of good solid waiting before
you'll spot the emergence of any of over S5 different
broadleaf weeds. Even the tough ones like spurge,
dandelion and plantain

In fact, Gallery is the only preemergent on the market
today that's designed to prevent so many broadleaf
weeds, yet is safe over the top of all turfgrasses,

(//’ DowElanco

wdemark of

and over 400 different species of ornamentals.

So now that you have a little extra time on your
hands, maybe you can get around to digging up even
more business.

For further information on Gallery, or any other
product in the extensive line of DowElanco —
products, give us a call at 1-800-352-6776. de
Always read and follow label directions. e




SOURCE: OUTDOOR POWER EQUIPMENT INSTITUTE, INC.

INDUSTRY ALMANAC

American workers find
it difficult to get away

from job

Those vacationers you see
in Las Vegas and Palm
Springs lounging by the pool
with a cellular phone in hand
aren't calling out for pizza,
according to a survey by
Steelcase, Inc. They're talking
to their employer, or their

employees or—in some

cases—their clients. In other

words, they're trying to have

Commercial turf care equipment

some fun while still maintain-
ing a close tie to their work-
place.

Business before pleasure?
With our modern system of
communications, workaholics
are finding it easier and easier
to work and play at the same
time.

According to the Steelcase

survey, most vacationers con-

shipments are down in 1995

Even though the green industry is apparently doing more mowing than ever

before, shipments of commercial walk-behind mowers and other equipment

have taken a bit of a dip in 1995.

Shipping estimates for model year 1995 (Sept. 1, 1994 through Aug. 31,
1995) for the walk-behinds decreased six percent from 104,800 in 1994 to

98,300 in 1995.

duct work-related activities at
some point in their vacation.

The activities conducted

related material to handling
staff problems via phone.

Here are results of the survey:

range from reading work-

However, shipments of commercial riding units showed a very slight
increase, from 44,700 in 1994 to 44,800 in 1995.

These estimates by the Outdoor Power Equipment Institute, Old Town

Alexandria, Va., represent shipments destined to U.S. markets only.

Overall, consumer products included, total shipments are estimated as

somewhat more than 7.9 million, an increase of two percent over 1994.

In the near future, OPEI will provide a forecast of riding and intermedi-

ate walk-behind commercial unit shipments.

ANNUAL OUTDOOR POWER EQUIPMENT SHIPMENT ESTIMATES

Commercial walk-behind rotaries
All walk-behind rotary mowers

All riding mowers
Commercial riding units
Riding garden tractors
Front-engine lawn tractors
Rear-engine riding mowers
Walk-behind rotary tillers
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1995 1994

98,300 104,800
5,950,000 6,030,000
1,644,000 1,452,000
44,800 44,700
226,000 189,000
1,250,000 1,086,000
168,000 177,000
350,000 315,000

February 1996

Change
-6%
-1%

+13%
0%
+20%
+15%
-5%
+11%

Work-related reading 40%
Checking in with supervisor 33%
Paperwork 28%
Handling client relations 26%
Learning new job skills 18%
Handling staff problems 18%

Violence in the
workplace still
a concern of
employers

Forty-three percent of businesses surveyed
by the International Facility Management
Association reported a “violent incident” in the
workplace in 1994, making such violence a
continuing concern.

Most businesses offer an employee assis-
tance program to prevent further such out-
breaks while many simply control building
access. Here are some preventive measures
that employers are taking to quell the vio-

lence, according to the survey:

M Employee assistance programs

B Controlled building access
Outplacement for displaced persons

Crisis management programs



