
NATURAL ORGANIC 

Milorganité America's Number One 
Natural Organic Fertilizer 

Milorganite is the fertilizer golf courses have been using since 1926. 

• Many of the finest golf courses in America are 
fertilized with Milorganite. 

• Non-burning, cost effective, turf fertilizer. 

• Supplies humus and improves water holding 
capacity of soils. 

• Rich in organic iron — 4% minimum guaranteed. 

• 90% Water Insoluble Nitrogen (W.I.N.), slow 
release nitrogen promotes vigorous growth and 
is resistant to leaching into the groundwater. 

• Rich in organic iron — 4% minimum guaranteed. 

• Great starter fertilizer. Provides good foundation 
for seed development. 

CONTACT YOUR NEAREST MILORGANITE DISTRIBUTOR 

Birmingham. AL 205-942-4800 

ARKANSAS 

Agra Turf. Inc 

Searcy. AR 501-268-7036 

ARIZONA 

Garden West Distributors 

Phoenix. AZ 602-253-1221 

U.HS 

Tucson, AZ 602-293-4330 

CALIFORNIA 

Associated Chemicals, Inc. 

Salinas, CA 408-422-6452 

Bandini Fertilizer Ca 

Los Angeles, CA 213-268-3274 

Butler s HiU, Inc. 

San Diego. CA 619-263-6181 

m Fertilizer Co. 

».CA 714-632-97» 

Sierra Pacific Tkrf Supply 

Campbell. CA 408-374-4700 

COLORADO 
LL Johnson Dim. Ca 

Denver, CO 303-320-1270 
FLORIDA 

Asgrow Florida Company 

Plant City, FL 813-752-1177 
Atlantic Fertilizer 

Homeaiead. FL 305-247-8800 
HaneUshc 

ad, FL 813-687-2774 

FLORIDA (cont'd.) 

Hector Turf A Garden. Inc 

Deerfidd Bach. FL 305452-4470 

Howard Fertilizer 

Orlando. FL 407-855-1841 

Kaiser Esteck Corp. 

Winter Haven. FL 813-294-2567 

Lykes Agri Sales. Inc. 

Dade City. F L 904-567-5622 

Lykes Agri Sales. Inc 

R.Pierce. FL 407-465 5616 

Pennington Seed, Inc. 

Orlando, FL 407-295-6271 

Tteco 

Pensacola.FL 904-434-5475 

V.J Grower* Supply 

Apopkn.FL 407-886-5555 

Woodbury Chemical Co. 

Princeton, FL 305-258-0421 

GEORGIA 
GoldKist. Inc 

Atlanta, GA 404-393-5452 
Graco Fertilizer 

Cairo, GA 912-377-1602 
IOWA 
Consumer s Supply Corp. 

Storm Lake, LA 712-732-2922 
Grass Roots Tkrf Equipment 

Des Moines. IA 515-285-7620 
Zimco Supply 

Sioux City, IA 712-252 1604 
ILLINOIS 

CD Ford A Sons. Inc 
Geoeteo, DL 309-944-4661 

ILLION1S (cont'd.) 

Lake-Cook Farm Supply 

Waucooda, IL 708-5264)007 

Olsen Distributing Company 

Barnngton, IL 708-381-9333 

INDIANA 

Geo. W. HiU of Indiana. Inc. 

is, IN 317-577-4455 

KANSAS 

Grass Pod. Inc 

OUthe.KS 913-764-4100 

Roberts Wise Co.. Inc 

Wichita. KS 316-838-1474 

KENTUCKY 

Bunton Seed Company 

Louisville, KY 502 5844)136 

George W Hill Co. Inc 

Florence, KY 606-371-8423 

LOUISIANA 

Golf Course Specialties. Inc. 

Plain Dealing, LA 318-3264484 

MASSACHUSETTS 

R.F. Horse A Son 
West Whrcham. MA 508-295-1553 

MAINE 

Pans Farmen' Union 

South Pans, ME 207-743-8976 

MICHIGAN 

Benham Chemical Corp. 

Farmmgmn Hills. MI 313-474-7474 

J Mollema A Son. Inc 

Grand Rapids, Ml 616-940-1441 

MICHIGAN (cont'd.) 
Parmenter A Andre 

Grand Rqnds. Ml 616-458-1546 
Shemin Nurseries, Inc. 

Thy I or, MI 3D-291-1200 
MINNESOTA 

Turf Supply Ca 
Eagan. MN 612-454-3106 

MISSOURI 

Campbell Distributing Co. 
Springfield. MO 417-831-3543 

Outdoor Equipment Company 
Chesterfield. MO 314-532-6622 

MISSISSIPPI 

BW I-Jackson. Inc 

Jackson. M S 601 922 5214 

MONTANA 

Midland Implement Co 
Billings. MT 406-248-7771 

NORTH CAROLINA 

Smith Turf A Irrigation Ca 

Charlotte, NC 704-393-8873 

NEBRASKA 

Greenkeeper Ca. Inc. 

Omaha. NE 402-333-8873 

NEW HAMPSHIRE 

Tkrf Specialty 

Londonderry. NH 603-437-0008 

NEW MEXICO 

Helena Chemical Ca 

Mesquhe, NM 505-233-3171 

NEVADA 

Las Vegas Fertilizer Co. 

North Las Vfcgas. NV 702-649-1551 

NEW YORK 

Eaton Equipment Corp. 

Blasdell. NY 716-822-2020 

Grassland Equip. A Irrig. Ca 

Latham. NY 518-785-5841 

High Point Hills. Inc 

Henrietta. NY 716-334-4574 

Hetro Milorganite Inc. 

Bedford Hilh, NY 914466-3171 

POscack Sales. Inc 

Monroe. NY 914-783-0055 

OHIO 

U.S. Garden Sales, he 

Cleveland. OH 2)6-283-8400 

OKLAHOMA 

Paul Blakeney Co 

Oklahoma City, OK 405-528-7577 

Nick Knott TurfSupph. he 

Broken Arrow. OK 918 251-4868 

OREGON 

Pac Vkst Distributors 

Wilsooville, OR 303-682-2711 

PENNSLYVAN1A 

EH. Griffith, he 

Swissvak. PA 412-271-3365 
Philadelphia Tkrf Company 

Doylestown, PA 215-345-7200 
SOUTH CAROLINA 

Carolina Eastern, he 

Charleston. SC 803-382-5766 

SOUTH CAROLINA (cont'd.) 

Carolina Eastern, he. 

Columbia.SC 803-799-6685 

Carolina Eastern, he. 

Kingstrce.se 803-382-5766 

Maybank Fertilizer 

Rjvenel.SC 803-889-2231 

Wreen s Farm A Tkrf Center 

Loogs.SC 803-399-6711 

Wilbro. he. 

Norvray.SC 803-263-4201 

BWI of Memphis. Inc 

Memphis. TN 901-367-2941 

Tieco Tennessee. Inc. 

Nashville, TN 615-244-9871 

TEXAS 

Sports Tkrf Supply, he. 
Grand Paine. TX 2)4447-8195/96 

Tkrf Industries 
Austin, TX 512-836-8181 

Tkrf Industries 
Dallas. TX 214-241-0545 

Tkrf Industries 

Houston. TX 713-952-44*8 

Turf World, he 
Houston, TX 713-498-1570 

UTAH 

S.R.C. Corp 

Murray, UT 801-268-4500 

VIRGINIA 

WetselSeedCa.hc. 

Harrisonburg, VA 703-4344753 

VIRGINIA (cont'd.) 

Wnsel Seed Ca. he 

Virginia Bench. VA 80M60-5623 

WASHINGTON 

Cascade Seed Ca 

Spokane. WA 509-543-7431 

WISCONSIN 

Horst Distributing. Inc 

Chihoo. W1 414-849-2341 

Wisconsin Tkrf Equipment Corp 

Janesville. W1 608-752-8766 

CANADA 

Even-Spray A Chemicals. Lid. 

Winnipeg. MAN 204-237-9095 

Maritime Turf Supplies. Ltd. 

Moocton.NB 506-852-4922 

Professional Gardener Ca. Ltd. 

Calgary, ALT 403 263-4200 

So-Green Corp 

Markham, ONT 416-4754555 

PUERTO RICO 

Fervili Company, he 

St. Just. PR 809-755-70» 

Ochoa Fertilizer Ca. he. 

San Juan. PR 809-721-3705 

MILORGANITE DIVISION - MMSD 1101 N. Market St., Milwaukee. Wisconsin 53202. (414) 225-3333 



W H A T ' S N E W I N 

COURSE MAINTENANCE 
Supers' contributions requested 
CHELSEA, Mich.—Dr. Trey Rogers of Michigan State University 

is soliciting contributions from golf course superintendents for 

his "Superintendents' Handbook for Golf Course Maintenance and 

Construction." 

The book will be edited by Rogers and be published by Lewis 

Publishers. It will consist of a "cookbook" format with chapters 

divided into putting greens, fairways, roughs, wildlife manage-

ment, equipment, IPM and more. 

Each chapter will consist of contributions detailing techniques 

that superintendents have successfully used at their courses. 

Contributions should be one to five pages in length, and include 

photos. 

For more information and/or to receive a contribution packet, 

please write: "Handbook for Superintendents," P.O. Box 799, 

Okemos, MI 48805. 

'Menacing threat' to golf courses? 
SAN FRANCISCO—Golf course architect Robert Trent Jones Jr. 

sees the nation's financial instability as playing a large role in 

the downturn in golf course development. But, according to his 

"Reading the Green" newsletter, Jones sees a much larger "men-

acing threat" to golf development in the U.S. 

"The major concern to our industry is the so-called 'environ-

mental movement,' which has targeted golf courses for capital 

punishment," he writes. 

"These folks...have become a part of the golf course permit 

approval process at every level of government, from the local 

planning commission to the Supreme Court. 

"Their familiar refrain is that the golf course is a good idea, it 

is just in the wrong place. The fact is, they don't like golf courses 

anywhere...they just don't like the game. They see it as an elitist 

pastime. It occupies too much space; it takes too long to play; it 

is not the people's game." 

Jones feels the answer to these people is for those who love 

the game to step forward and "shout loudly that golf is the abso-

lute preservation of open space" and has more environmental 

benefits than drawbacks. 

"Let's join together and actually sell the game to those who 

make land use decisions. Loud and clear, let's let them know 

that our vote is for open space, greenbelts, wetlands, 

animals...birds...and wholesome fun and exercise." 

Start the spray season 
three times better prepared. 

With new TeeJet® Triple Nozzle Bodies, you're prepared for 
almost any spraying application. Change tips with a quick twist 
of the nozzle body. In a few seconds, you'll be spraying again. 

Upgrade your sprayer this year with TeeJet Triple Nozzle 
Bodies with ChemSaver® no-drip check valves. There's no 
better way to spray. 

Circle No. 133 on Reader Inquiry Card 
Spraying Systems Co. 
PO Box 7900. Wheeton. IL 60189 7900 
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Vantage Gets The 
Beasts Without 

Getting The Beauties. 

Vantage 

Your grass problem doesn't have 
to be a frightening story. Because 
Vantage™ herbicide selectively 
controls grass even among your 
most fragile ornamentals. 

, You can apply Vantage over 
the top during almost any stage of your 
growth, eliminating the need for costly and 
Vantage is a trademark of BASF Corporation ©1991 BASF Corporation 
Always read and follow label directions. JJ 7256R 

time-consuming hand weeding. And with Vantage, 
there's no worry of leaching. 
Use Vantage on your ornamentals, and you'll see 
how it'll bring your grass 
problem to a happy 
ending. If you have any ^ ^ 
questions, please call us E S ^ ^ 
at 1-800-878-8060. n l U l 



LAWN CARE 
INDUSTRY 

Tips on recognizing opportunity 
when next faced with a drought 
Develop the strategy before 
an emergency to give your 
company focus and direction 
while competitors struggle. 

• Your customers' lawns and landscapes 

will probably be damaged by the next 

drought. Chances are they will survive; they 

can be repaired. Will you be able to say the 

same about your company? 

Ask that question now. Develop a 

drought-survival/opportunity plan. It 

doesn't have to be intricate. It can be as 

simple as a checklist. It will be your 

roadmap and guide your company through 

the next drought and deliver it intact, and 

allow you to offer profitable repair or reno-

vation services at emergency's end. 

Build your plan optimistically, with an 

eye to harvesting opportunities. 

There's often good news at the end of a 

drought. The 1988 Midwest drought led to 

unprecedented customer demand for prop-

erty reseeding and renovation later that fall 

and throughout 1989. 

Develop the strategy before an emergen-

cy begins. This will give your company focus 

and direction while competitors struggle. 

After all, drought and water shortages 

(bans) are recurring problems. 

Realize that aiding customers' 

lawns/landscapes is just one aspect of a 

water emergency. 

Your plan must focus on the bigger pic-

ture: 

1) keeping your company functioning, 

2) retaining customers, and 

3) sustaining employee morale. 

Here are some drought survival/ sugges-

tions to address these concerns: 

Customer education—Do you have lit-

erature ready to give to your customers as 

the next water emergency approaches? 

Handouts? Brochures? Can your technicians 

speak convincingly to your clients about: 

i^turfgrass dormancy, 

^proper lawn/landscape watering prac-

tices, 

^higher mowing heights in summer, 

^limiting traffic on stressed turfgrasses, 

and/or 

i^your company's role in building the 

overall vigor of the customer's lawns/land-

scapes to survive a water shortage (using 

more slow-release nitrogen sources, or fer-

tilizers with less nitrogen and more potassi-

um in summer)? 

Customer retention—Some customers 

won't allow you to put anything on their 

lawns during a drought. Sometimes it's bet-

ter that you don't. 

That doesn't mean you can't inspect cus-

tomers' properties anyway. Remember, your 

customers aren't paying you to make appli-

cations even though that's how you bill 

them. They're paying for results, healthy 

and attractive lawns/landscapes. Perhaps 

you can offer spot seeding later in the sea-

son at a reduced rate, provided they stay on 

your program. Be flexible. 

Employee retention—While you fret 

over lost applications and lost revenue, your 

employees fret over the possibility of lost 

wages. If conditions won't allow them to 

make applica-

tions, can 

they provide 

clients with 

flower bed 

weed control 

and turf aera-

tion? When 

A drought 
or watering 

ban can 
brown a 

customer's 
turf grass, 

but it 
doesn't 

mean you 
lose that 

customer. 

the emergency is over, you and your cus-

tomers will need experienced technicians to 

repair the damage. 

Leadership—Equipped with your 

knowledge of lawns/landscapes and armed 

with your plan, garner a reputation as a 

problem solver by speaking at local service 

or garden club meetings. Or, if you're 

comfortable with it, become a source for 

the media. 

Keep your message positive. 

Emphasize how your company and the 

industry can help customers during and 

after the drought emergency. 

Cooperative effort—Water boards ban 

lawn and landscape irrigation because 

they can get away with it. Usually, the 

green industry doesn't respond as a group 

until it starts to hurt, even though it has 

solid information that lawns/landscapes 

aren't water wasters. Lawns prevent runoff 

and erosion; landscapes enhance the envi-

ronment. 

Your plan should recognize the need to 

cooperate with other green industry profes-

sionals so that water boards and, hopefully, 

the public gets the facts. 

—Ron Hall 



Advantage: Woods 

((WOODS) 
OREGON. ILLINOIS 61061 

No matter how you look at medium-duty Batwing® 
rotary mowers, Woods new MD315 has the advantage 
Feature for feature the MD315 is a leader...and the 
ideal choice for a wide variety of commercial 
mowing applications. See for yourself. 

Construction: 
Advantage Woods 
7-gauge center frame deck plate, 8-gauge 
wing frame deck plates, 1/4" steel side frames 
with adjustable full length skids and full 
length box frame sections across the entire 
machine...these are just some of the 
construction features that give this 
40-80 hp tractor rated machine the 
heft to meet the rigorous demands 
of daily commercial use. 

Driveline: 
Advantage Woods 
A 35R three joint input drive and 
Woods exclusive slide-through 
wing drive design results in the 
most compact, maneuverable 
cutter in its class. 

Gearbox: 
Advantage 
Woods 
Designed, built and 
field tested by Woods, 
parts are always 
available for our U.S. 
manufactured 

gearboxes. Our network of 4,000 dealers 
ensure prompt service and parts supply. 

Transport: 
Advantage Woods 
The model MD315 wing sections 
hydraulically fold up and lock to a 
very compact 78" transport width. 
Road travel, gate clearance and 
storage are easier and safer. 

Cutting: Advantage Woods 
Cutting height is conveniently adjusted from 1" -15" and 
kept level across the entire 15' cutting swath with a single 
hydraulic cylinder. The MD315's six blades provide clean, 
even mowing, cutting and shredding of grass, weeds and 
light brush. 

If you're looking for a medium duty Batwing mower that offers 
versatility, reliability and value...look no further than the new Woods 
MD315. For more information contact Woods at 815/732-2141. 

Circle No. 142 on Reader Inquiry Card 



Mole control can be profitable 
This professional mole 
trapper works all year long 
and gets many of his 
referrals from lawn care 
companies. 

• As a landscape or lawn care business 
owner, technicians often see mole damage 
on clients' properties. Customers some-
times ask what can be done. If we could 
solve their mole problems, we could cer-
tainly charge enough to make it worth-
while. 

But few of us offer mole control. Either 
{a) we don't know enough about moles to 
even attempt to control them; or (b) we 
don't think we can make money doing it. 

There is, however, one big reason why 

we should have 
some basic infor-
mat ion about 
moles: our cus-
tomers. They look 
to us for informa-
tion about any 
aspect of the i r 
landscapes or 
lawns, including 
the appearance of 
mole ridges or 
mounds. 

If we can't help 
solve their prob-
lems, we should, at 
least, be able to 
direct them to 
someone who can. 

Tom Schmidt 
of Cincinnat i is 
one of just a hand-
ful of expert mole 
t rappers in the 
United States. His 
company name is 
Mole Systems. His 
business card 
r e a d s : The Mole- Tom Schmidt says trapping moles is simple once you know 
Man. about the Eastern mole's habits and where to put traps. 

Several lawn 
care companies refer customers to him. 

His services are always welcomed, par-
t icularly af ter a property owner has 
already tried and failed with the bubble-
gum-down-the-hole routine. Or, by pok-

ing poisoned grain into their tunnels. 
These efforts never work. Moles are 

insectivores. They won't eat either chew-
ing gum or grain. 

Or sometimes the homeowner has 

"THE PROFESSIONAL S CHOICE" 

MIDWEST 1-800-558-5667 SOUTHEAST 1-800-329-2203 

Eastern mole: insectivore, extremely 
wary, doesn't hibernate. 
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UNLIKE THE COMPETITION 
WE HAVE ALREADY MADE OUR PRODUCTS 

TRUE SOLUTIONS! / 
Growth Products 

Professional Liquid 

Fertilizers & Micronutrients 

are what we proudly call 

INFINITELY MISCIBLE 

SOLUTIONS! In other 

words they are super 

soluble. Growth Products 

Liquids are made from only 

the purest and most soluble 

blends of raw materials. The 

results translates into added 

benefits for the professional 

of NO Mixing, NO 

Agitation, NO Clogging and 

especially NO Insoluble 

debris fouling your system. 

Growth Products is now 

available in over 

TWENTY-ONE 

DIFFERENT BLENDS that 

have been formulated to suit 

your every need. These 

include products like our 

18-3-6 with 50% Slow 

Release Nitrogen plus 

Micronutrients, 8-4-24 plus 

Iron and our 

X-Xtra Iron 8% Chelated Fe. 

Growth Products can fulfill 

your entire fertilization 

program for the year. And 

Growth Products fertilizers 

offer you our EXCLUSIVE 

SLOW RELEASE 

NITROGEN. This 

methylene urea nitrogen 

provides you with the 

assurance of consistent 

feeding, less leaching and the 

guarantee of no burn. 

We want to be your sole 

supplier! 

»GROWTH 
'PRODUCTS 

8 0 0 - 6 4 8 - 7 6 2 6 
FOR THE '93 TECHNICAL CATALOG 
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Schmidts 
mole 
cartoons in 
Cincinnati 
newspaper 
attracted 
attention. 

Grounds 
The Steiner turf t ractor does the landscap ing work of a 

dozen di f ferent s ing le-purpose mach ines . Its qu i ck -change 
a t tachment system lets it mow, till, b low, ch ip , dig, aerate, 
compac t , scoop, gr ind, sweep, t r im, edge and man icure . 

The Ste iner 's hand-bui l t , ar t icu la t ing f rame works 
wi th the lay of the land rather than against it. A n d the 16 or 20 
hp eng ine, hydrostat ic t ransmiss ion and constant 4-wheel 
dr ive give it the power to pe r fo rm on most any terra in. 

The Steiner turf tractor. By far the best g rounds crew ever 
assemb led . Take a test dr ive, today. 

For the name of your local Steiner Dealer cal l 
(216) 683-0055, or wr i te us at P.O. Box 85, 
Orrv i l le, Oh io 44667. 

STE INER 

ATURF TRACTOR WITH A DIFFERENT TWIST 

tried to drown the mole by sticking a gar-

den hose into its tunnel. Moles just move 

to another part of their underground sys-

tem. 

"People usually just don't know what 

they're dealing with," says Schmidt. He 

describes most home remedies for getting 

rid of moles as "kind of like drilling a hole 

in the floor of your flooded bathroom and 

thinking you've solved your problem." 

Moles aren't rodents; they're more 

closely related to shrews. They feed on 

Mole control can generate 
additional revenues. 

soil insects and invertebrates, particularly 

earthworms. Often the victims just wan-

der or fall into their tunnels. The mole 

comes along and gobbles them up. An 

adult Eastern (or common) mole eats 

about 50 pounds of soil invertebrates a 

year. 

Although moles eat many turf-damag-

ing insects, they can survive without 

grubs. It's unlikely a property owner can 

rid his property of moles by just killing 

the grubs on his property. "When you're 

trying to treat a single yard, you're just 

dealing with the tip of the iceberg," says 

Schmidt. 

That's because moles have both sur-

face tunnels (the noticeable raised 

ridges), and deeper tunnels which they 

more commonly use as main runways. 

Working in incredible bursts of ener-

gy, a mole can open 18 feet of new sur-

face tunnel in an hour. It's not uncom-

mon for a male mole to develop tunnels 

over a four-acre area, a female over about 

an acre of property. If disturbed, a mole 

can scoot through about 80 feet of tunnel 

in a minute. They're extremely wary. 

Schmidt is a fulltime mole trapper. 

He works year-round because moles 

work year-round. They don't hibernate. 

They're patching and adding onto their 

tunnels, and searching for meals even in 

winter. 

Most of the cold weather movement 

relates to final dispersal or migration of 

yearlings preparing home ranges that 

will support new litters in spring. The 

timing varies with climate. 

Schmidt says nobody's been able to 

convince him there's a more efficient or 

humane way to rid a landscape of moles 

than trapping. He uses both harpoon and 

scissors-type traps, both of which kill 

instantly. 

MOLES 
GETTING 
SMARTER? 
For expert help... 
call 



You Can Try To Get The Right Seed Blend 
Or Mixture By Doing It Yourself. 

Or, You Can Buy Medalist America 
Pre-Formulated Products. 

Blending seed mixtures for specific turf applications takes 

more than just mixing seeds. It requires careful analysis of 

species and variety characteristics to be sure that the seeds 

being mixed complement each other to meet specific manage-

ment and environmental requirements. 

Medalist America researchers have spent years developing 

and perfecting a variety of seed mixtures formulated to meet a 

wide range of turf applications, and because we have done the 

research and created the blends, you don't have to. 

Don't settle for less than the best possible mixture or blend. 

Call your Medalist America representative at 800-568-TURF for 

information about Medalist America Pre-Formulated 

Turfgrass seed. 

IVEDMLIST 
A M E B I C A 

Athletic Pro® Mix • Athletic Pro® II Mix • Boulevard Mix • General Turf Mix • Landscape Pro Mix • Medalist® Gold • Medalist® North • Overseeder® U 

Premier Turf Mix • Premium Sod Blend • Regatta Mix • Renovator Pro Blend • Scottish Links • Shady Turf • Special Park® Mix • Swift & Sure • Triple A • A+ 
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BESTWAYHelp Keepl 
Lawns Green for Lessi 

of Your Greei 

Why Pay for Extras 

You Don't Need Bestway Commer-
cial Sprayers are designed and built to fit your 
specs — exactly. Order direct from our factory and 
we'll help determine what tank size and boom length — or other 
options — best meet your requirements. Don't pay for features 
you don't need. Pay the lowest price for exactly what you want. 

B B B S M B I S E E i n Ritchie Bestway has been produc-
ing high-quality agricultural sprayers for the past 20 years. That 
knowledge is put to use producing the best commercial, lawn 
care and golf course sprayers available today Thatls quality you 
can depend on. 
The bottom line is a customized, quality sprayer that can help 
keep lawns green for less of your green. 
Just Call 1 - 8 0 0 - 7 4 7 - 0 2 2 2 7 o r A No Obligation Quote 
Ritchie Bestway Commercial Sprayers 
120 South Main PQ Box 730 
Conrad, Iowa 50621 USA 

Circle No. 128 on Reader Inquiry Card 

A N E W "MACHINE" . . . 

r * 

Model CW162 

...JUST FOR LAWN & LANDSCAPE 
MACHINES 

Transport and store all your equipment 

with complete security. Protected from 

the weather. Great Options like: FLOW-

THRU VENTILATION eliminates fuel 

fumes. WOLMANIZED 1 1/2" floors and 

3/4" interior side walls for "guts". WIDE 

BODY, too. Hundreds of Models, Sizes 

and other Customizing Options. All backed 

by an EXCLUSIVE 3 YR. WARRANTY 

PROGRAM. Give us a call, today. 

Tell Us You Saw It In 
LANDSCAPE MANAGEMENT 

1-800-348-7553 for Catalogs-Prices 
Factory Service points: GA, IN, TX, UT. 

Nationwide Dealer Network. 
P.O. Box 728-1069, Elkhart, IN 46515-0728 
With a Wells Cargo Behind... You Never Look Back! 
Circle No. 141 on Reader Inquiry Card 

50 Landscape Management, February 1993 

"Knowing where to set traps is probably 90 percent of the 

job," believes Schmidt. 

It's unlikely he'll ever get rich trapping moles, Schmidt 

admits, but he's busier than you might think. He has about 200 

regular customers. In 1992 he answered just over 200 calls, 

with about 30 percent of these contacts resulting in jobs. 

"A lot of my new calls are just the curious," admits 

Schmidt. "Personal referrals from clients are the most reli-

able." 

When he spoke at the Ohio Turfgrass Conference this past 

December, the room was packed. When he offered to help any-

one in the audience start (for a fee) their own mole trapping 

operation, several attendees scheduled later meetings with 

him. 

Schmidt believes any fair-sized metropolitan area with sub-

urbs and populations of the Eastern mole can generate addi-

tional revenue in mole control. 

"I don't know why any fair-sized lawn care company 

wouldn't have somebody to do this work," he says. 

How to trap a mole 

• Dr. Robert M. Corrigan, animal 

damage control specialist at Purdue 

University, says trapping is the most 

reliable method of mole control. "The 

key to success is patience, practice 

and persistence." 

Generally, trapping is easiest and 

most effective during the spring and 

fall. Usually, the more traps the bet-

ter. 

Corrigan recommends the har-

poon trap for beginners. It's available 

from most hardware and garden 

shops. He offers these suggestions for 

using the trap. 

1) Using the side of your hand, 

lightly press down a narrow section 

(about 1 inch in length) of an active 

runway so that the runway is collapsed 

to 1/2 of its original dimension. 

2) Push the supporting spikes of 

the trap into the ground, one on either side of the runway, 

until the trigger pan just barely touches the depressed tunnel. 

Be sure the trap is centered over the runway and the support-

ing spikes do not cut into the tunnel below. 

3) Set the trap and leave it, taking care not to tread on or 

disturb any other portion of the runway system. 

4) Check the trap every day or two. If a trap fails to pro-

duce a mole within four or Five days, move the trap to another 

portion of a main runway system. 

5) Plastic pails can be placed over traps to prevent animals 

or children from tampering with them. 

There are 
several types of 
harpoon traps. 


