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From The President 

Congratulations!!!!! The inaugural 
Media Day event was a great 
success. There were 9 media 

representatives, 6 past presidents and 110 
golfing participants. Great turn- out, 
wonderful facility and an overall fantastic 
day. Greg Crawford was very impressed 
with the total effort by everyone involved. 
A special congratulations and thanks to 
Terry Grasso for working his "day of the 
event" magic with pairings. 

There is some very interesting news to 
report on the state front. The State Board 
has previewed one proposal for the 
economic impact study that was brought 
forward last year. Since that proposal was 
made, the Golf Course Owners Associa-
tion has come forward with an interest in 
participating in a similar study. Thanks to 
some initial calls by Ted Horton and a 
conference call with 8 interested parties, 
we have another proposal to evaluate. The 
benefit to this second effort is that both 
the Superintendents and the Owners 
Association are looking for the same 
general data. This common interest will 
allow more parties to share the cost. We 
have also been notified that the NCGA is 
an interested participant as well. 

Office Notes 
By: Barbara Mikel 

Have you ever wondered 
where a new golf facility is 
located? Who the pro or 

superintendent is, what fees and tee 
times are available, or what are the 
rules regarding carts etc.? Well folks, 
there is a way to find all this informa-
tion rather quickly and painlessly 
(without even picking up your "Blue 
Book".) You can use the "On-line 
Blue Book" in the NCGA web site at 
NCGA.org. This is a wonderful web 
site open for your exploration. It will 
draw maps and print directions from a 
given address to the club you want to 
visit. Mileage and estimated travel 

Dave Davies, CGCS 
The long term benefit to the new 

relationship is that we now have a dia-
logue within different factions of the golf 
industry. With the owners, superinten-
dents, NCGA, SCGA and the PGA all 
talking, who knows we may be able to 
find more areas of common interest to 
pool resources and continue to keep golf 
on an upward swing. 

I 'm looking forward to another great 
turnout at Roosmoor on the 16th 
for the fund raising event. Until then, 
keep smiling and make some phone calls 
to your new media contacts. / 

time are also given. Now there are no 
more excuses for missing or being late 
to monthly meetings! The site also 
features a handicap calculator, the 
"Rules of Golf," and a tournament 
calendar for the year. 

Another "link" to the industry is the 
NCPGA web site. The tournament 
results, schedule, job opportunities, 
and structure of the Professional Golf 
Association is 
worth a quick check. Go to 
NCPGA.com (make sure it is "com" 
otherwise you' l l end up on a propane 
gas adventure") 

Good browsing! / 

mailto:GMCGOLF@compuserve.com
mailto:keypub@ncal.verio.com


Get Involved Wherever You Are 
By: Andrea C. Bokolyar, Superintendent 
Montgomery Country Club, Laytonsville, Md. 

As a golf course management professional, I have 
played many roles: laborer, student, chapter 
member, GCSAA member, GCSAA committee 

member, conference and show participant, conference 
speaker, author, assistant superintendent and now superin-
tendent. Yet the first time I stepped on a golf course was 
three years ago. 

However, after accepting my first assistant superinten-
dent position in November 1998,1 recognized early how 
important it was to get involved, network and educate 
myself as I met new people in the industry. Getting 
involved in my local and national associations has already 
brought new opportunities, recognition and success. 

With the demands of my new position, I found I had 
very little time or energy left for career advancement. I 
decided that my professional life was made of two enti-
ties: my job duties and my career goals. I no longer let my 
duties interfere with my career goals and my goals with 
my job duties. I created boundaries and set personal goals 
that I would work on away from the job. I budget a certain 
amount of hours a month for meetings and educational 
opportunities. I try to schedule my work so I am able to 
attend as many events as possible, and found other ways 
to network that don't involve my work schedule, such as 
writing articles for industry publications. When I became 
a superintendent earlier this year, I continued to follow the 
same path to further advance my career. 

Working on your career goals is important for any 
individual, no matter what stage you are at in the industry. 
Don't allow the daily responsibilities of your job to hold 
you back from furthering your career. Go to work every 
day and give 100 percent, learn and develop skills that 
will make you a successful leader and agronomist. Then 
also find ways to advance your career. Some career 
advancement guidelines I follow: 
1. Attend the GCSAA conference and show. 
2. Go to at least five local meetings a year, if possible, go 

to one a month. 
3. Write an article for your chapter or GCSAA publications. 
4.Communicate with GCSAA on a regular basis. 
5.Serve on a committee within your local association. 
6. Write letters and make phone calls. 
7.Try to give at least one hour a week to your local and 

national associations. 
8. Volunteer your time, ideas and services as much as you 

can. 

By following these guidelines, I have managed to advance 
my place in the profession, but I am continuously setting new 
goals for myself. New opportunities help me enjoy my job 
and let me look forward to work each day. I am a superinten-
dent in training, but it's up to me to continue my progression 
in the industry. I urge everyone in the golf course manage-
ment profession to network, get involved and make things 
happen for you. / 

Environmental Certification for 
Carls 

Gary K. Carls, CGCS at Santa Teresa Golf Club has earned 
an environmental management specialist certificate from the 
GCSAA. Gary recently completed the specialization program 
for Storage, Disposal and Recycling. Carls had previously 
completed the GCSAA specialization programs for USTs and 
IPM. Earning these credentials demonstrates a personal 
commitment to environmental preservation and protection. 
Congratulations Gary! / 

Terry's Tournament Tips 
For August 

by Terry Grasso 

The format for the Scholarship and Research 
event at Rossmoor August 16 is a two-person 
team competition. 

AFFILIATES, this is your tournament! So pick 
up the phone and invite your favorite superinten-
dent, or one with a suspect handicap, to be your 
partner. These events are planned to promote 
relationships among GCSANC members. Sign 
up early, and join in on all the fun at Rossmoor 
Monday August 16. 

PS Will somebody please make sure that Blake 
Swint shows up for the raffle/auction! 



Feelings, Nothing But Feelings 
By Bob Costa 

Last fall, I had the unique experience of designing and 
constructing a golf hole from scratch. The circumstances 
which resulted in this opportunity were remarkable in 

itself. What had been the former 495 yard, 12th hole on Rancho 
Cañada's East course had been literally washed away during the 
night, another casualty of the 1998 "Boy of the Year" - El Niño. 

Having been fascinated with the design process for a number of 
years, this was an unfulfilled dream come true. Before me, was 
an opportunity to create a golf hole that I hoped would be both 
challenging and memorable. As the concept for the hole began to 
take shape in my mind, I realized that there was more to this 
process than I had imagined. Was there a common denominator 
for good design, I wondered? Was there a single ingredient that 
was a part of every great golf hole and golf course? I quickly 
concluded that great design was about feelings and emotion, often 
times subtle, although occasionally dramatic. Indeed, if my hole 
was to be special and capture the emotion of its players, its form 
would have to include elements of strategy, challenge, aesthetics, 
and conditioning. If great design is all about feelings, then just 
what is it that makes us feel good? 

Variety - Have you ever played a round of golf where the only 
thing that distinguished the holes apart from one another was that 
some were longer than others? That kind of experience is not 
likely to keep you awake at night replaying your round. Variety 
implies change. In golf design, this is accomplished with sand, 
water, elevated greens, doglegs, shotmaking and strategy. It's 
what often makes for a memorable round. 

Condition - Course condition is a by-product of design in the 
sense that it can enhance or detract from its value. Striking 
fairway contours, cleanly edged bunkers, pristine lakes, and 
greens that roll true all add value to any design. By contrast, a 
well designed, but poorly conditioned course is analogous to a 
slip that protrudes from a beautiful gown or an untucked shirttail 
from a tailored tux. 

Aesthetics - Nowhere is the phrase "That is some kind of ugly" 
more appropriate than in golf course design. When I speak of 
courses or holes that have feeling, much of what I 'm referring to 
is aesthetics. A beautifully framed green, striking bunkers, the 
contrast between maintained turf and the natural landscape, 
panoramic vistas, and dogwoods and azaleas in bloom, all are a 
part of the visual experience that makes for good design. 

Challenge - Regardless of skill, there is nothing like a good 
challenge. If you succeed, the feeling is exhilarating. If you fail, 
you get to come back and try again. The excitement comes from 
trying to hit the perfect golf shot, or series of shots to make birdie 

or par. You may find challenge in the form of length, 
doglegs, forced carries, deceptive greens, landing areas, 
water, elevated greens, trees, or bunkers. One thing for 
sure, you'll know it when it's there. 

Topography - Unlike lawn bowling, when it comes to 
golf, flat is boring. It's no secret that some of golf's finest 
architecture can be found on older courses, where little 
dirt was moved. Each hole simply followed the lay of the 
land. Modern architecture, often stuck with inferior 
property, is forced to rely on bulldozers to create natural 
shapes and forms to the land. Unfortunately, most archi-
tects can't compete with mother nature. Those who can, 
quickly distinguish themselves from those who can't. 

Arrangement of features - It may not be as obvious, but 
the manner in which bunkers, water, and trees are ar-
ranged can often distinguish a hole or course. Cypress 
Point is a course that comes quickly to mind. 

As you can see, great design is much more complex than 
it may appear, requiring a blending of each of these 
elements to achieve success. Interestingly, as much as 
great shots and great scores are what the game is all about, 
for me it is the course design that completes the experi-
ence and enhances my enjoyment of the game. It's the 
feelings during a round of golf that form my memories, 
causing me to replay the experience over and over again 
in my mind. / 
Reprinted from the NCGA News 

Naumann's NorCal News 
Chad Scott has accepted the Superintendent 
position at Carmel Valley Ranch. He is replac-
ing Bill Goodman who has moved on to another 
position. Chad was the assistant prior to his 
move . . .Tim Sedgley has accepted the position 
of Superintendent and Director of California 
Maintenance Operations for OB Sports. He will 
be the Superintendent at Winchester Golf 
Course in Auburn. Winchester is a new 18 hole 
Robert Trent Jones Jr. golf course . . . .Steve 
Carlton has left Mather Golf Course in Sacra-
mento and is now at Crystal Springs Golf 
Course in Burlingame. Replacing Steve at 
Mather GC is Bill Kissick. Bill has been in 
Egypt building golf courses 



Life is short 

SOD II! 
The official 
sod suppliers to the 
San Francisco 49ers. 

WEST COAST 
TURF 

Wade Alexander 209/669-5252 
Greg Dunn 888/893-TURF 

GROWERS AND 
INSTALLERS OF 
PREMIUM QUALITY 
SOD AND STOLONS 

www. .westcoastturf.com 

The Legacy Advantage... 
Whether retrofitting your existing 

golf irrigation system or planning a 

new course with state of the art 

components, take a look at Legacy by 

Hunter. Our rotors offer technically-

advanced features and water-saving 

benefits, while our Genesis control 

systems are easy to program and offer 

the management tools you need to 

keep your course in great playing 

condition. For technical assistance 

and after-sale support, your local 

Legacy distributor is ready to help. 

Take a closer look at the Legacy 

Advantage... 

AUTHORIZED HUNTER DISTRIBUTOR 

San Leandro, 2462 Polvorosa Ave. 
Tel: 510-357-9530 

http://www.westcoastturf.com


Supporter Listing 
R U S S E L L D. M I T C H E L L & A S S O C . , INC. 
Providing quality irrigation design and consultation services 
including bid document development, hydraulic analysis, and 
field staking. 

510-939-3985 FAX 925-932-5671 

Bay Irrigation & Tiirf Supply Inc. 
Providing one stop shopping for sprinklers, valves, pipe, fittings, 
sod, seed, stakes, drainage and lighting. 

Our 25th year of service to Northern California. 
Jeffrey Jones, VP/Sales 800-622-TURF (8873) 

For Deep Drill Aerification in just 
one day Call the Pros! 

FM 24 - Drill & Fill Aerification System 
Complete soil amendment fill up to 8" 
Changes soil profile up to 5% ea app. 
Penetrates Hard Pan 

FM 60 - Deep Drill Aerification System 
Drill up to 10" 
Penetrates Hard Pan 

To Schedule Demonstrations or Service Call: 
Larry Lane - (800) 994-0004 or 

Bay Area - Mike Willis (707) 253-8225 

D E L T A B L U E G R A S S C O M P A N Y 

800-637-8873 
Contractor s Lie. #C-27 553999 

QjiaBty (joif Course 

Sod'Blends & Services 
BLENDS: Penncross, Dominant, Hybrid 

Bermuda, Baby & 419, Blue Rye 50%/50% 
& 90/10, 100% Rye and 100% Bluegrass 

SERVICES: Hybrid Bermuda Row 
Planting, Deep Tine Aeration, Slit Seed, 

Green and Fairway Top Dressing 

Alan Heath @ 916-768-0132 

Solutions Today for a Greener Tomorrow 

S E E D R E S E A R C H 
D I S T R I B U T O R F O R N O R T H E R N C A L I F O R N I A 

Offering the most diversified products for the golf industry 
Landscape & irrigation supplies Lake aeration & fountains 

Seed, sod & soil amendments Erosion control products 

Landscape lighting Fertilizers & chemicals 

Golf Inside Sales 
1-800-297-7246 

John Holmquist 
Regional Golf Sales 

Manager(707) 495-9976 www.autorain.com 

Sacramento Vacaville Santa Rosa Menlo Park Fresno San Jose 
(916) 492-1000 (707) 584-7272 (707) 584-7272 (650) 323-5161 (559) 431-8007 (408) 287-7882 

Napa Concord San Rafael Dublin Merced Heavy Turf 
(707) 255-7575 (925) 825-3344 (415) 454-4313 (925) 551-8383 (209) 383-3330 (800) 376-5600 

1875 S. Bascom Ave., #116-153 
Campbell, CA 95008 

aslack @ spotwater.com 
voice 408.288.8153 fax 408.288.8156 

Irrigation Central Computer Consulting 

RAIN COMPANY AUTOMATIC 

http://www.autorain.com


Association Apparel Program 

>28.50 $28.00 
#244- 100% cotton pique shirt with 
double needle reinforced seams. 
Made in the USA. Designed for 
comfort & durability. 
Sizes: s,m,l, xl, xxl,xxxl. Colors: 
white, navy, steel grey, sandalwood 

#254HDC- 100% cotton herringbone 
pattern shirt made in the USA. A 
destinctive shirt for any occassion. 
Sizes:m,l,xl,xxl. 
Colors: white, navy, black 

#595CR- 100% nylon outer shell 
with a warm sweatshirt inside. Full 
lined hood with drawstring. Zipper 
pockets. Sizes: s,m,l,xl,xxl,xxxl. 
Colors: navy, black, forest 

#536- 100% cotton poplin outer 
shell with a warm polar fleece 
lining. Zipper pockets and inside 
pocket. A true performer. 
Sizes: s,m,l,xl,xxl,xxxl. 
Colors: navy, red, black, forest 

#528- 100% brushed cotton outer 
shell with a light lining. Snap cuffs, 
double pockets & inside pocket. 
Sizes: s,m,l,xl,xxl,xxxl. 
Colors: navy, forest, khaki 

20% of all purchases are donated to the association of your choice. 

#243- 100% cotton vertical rib 
pattern shirt with double needle 
reinforced seams. Made in the 
USA. Sizes: m,l,xl,xxl. 
Colors: white, black, forest 

#270P- 100% cotton long sleeve 
denim shirt with a left chest pocket 
and double needle reinforced 
seams. Sizes: s,m,l,xl,xxl,xxxl. 
Colors: denim blue 

$50.00 

$42.50 
#505M- 100% microfiber windshirt 
with nylon lining. Whisper quiet 
and silky soft. Water resistant and 
machine washable. Sizes: s,m,l,xl, 
xxl,xxxl. Colors: navy, forest 

#411- 100% cotton long sleeve 
shirt with zipper and cowl collar. 
The latest look in fashion. 
Sizes: m,l,xl,xxl 
Colors: navy, natural, forest 

$32.75 

$38.00 $30.00 

$55.00 $65.00 



Apparel Order Form 
20% of all sales are donated to a designated Golf Course Superintendents Association, Organization, or Foundation 

PLEASE PRINT OR TYPE INFORMATION 

Date: 
Ordered by: 
Name 

Attention 

Address _ 

City 

Phone ( ). 

State _Zip_ 

Customer P.O. No. : 
Ship To: Circle SAME if ship to address is same as ordered by: SAME 
Name 

Attention 

Address 

City 
Phone ( ) 

State _Zip_ 

STYLE # DESCRIPTION COLOR SIZE +$3.00 
XXL 

+$7.00 
XXX L 

COST GCSAA LOGO 
+2.50 

EXTENSION 

Please note: The Golf Course Superintendents Association of America logo 
may be added to garments ordered for an additional $2.50 per garment. 

ORDERING INFORMATION: 
You may order 1 or more of any item offered embroidered with the appropriate logo. 
1. Complete Order Form. Mail or fax to the address/number. 

All orders are shipped UPS to street addresses only. 
2. Please allow 3 to 4 weeks for delivery. 
3. All purchases are payable in U.S. funds. 
4. Make checks payable to Southern Corporate Promotions. 

Bill my: MASTERCARD VISA DISCOVER AMEX 

Account No: Exp. Date: 

Print Name: 

Signature: 

Recipient of the 20% donation: 
Mail orders to: Southern Golf Products 

P.O. Box 2899 
Peachtree City, GA 30269 

M E R C H A N D I S E SUBTOTAL 
add applicable 

state / local taxes 

FREIGHT 

HANDLING 

ORDER TOTAL 

$ 
+ $ 

+ $ 2.50 

$ 

Freight Chart 
If your 
merchandise Please 
subtotal is: add 
UP TO $49.99 $5.00 

50.00 - 99.99 6.50 
100.00 - 199.99 8.00 
200.00 - 399.99 10.00 
400.00 - 500.00 13.00 
Orders over $500.00 please 
call for shipping information. 

ORDER TOLL FREE: PHONE 800-233-3853 (8AM-4PM EST) OR FAX 800-277-7701 (ANYTIME) 

20% of all sales are donated to a designated Golf Course Superintendents Association, Foundation, or Organization 



GCSAA Government Relations 
Department Launches Grassroots 
Campaign 

Your action is needed! GCSAA has launched a 
grassroots campaign in support of H.R. 1592, "The 
Regulatory Fairness and Openness Act of 1999". This 
bill is intended to ensure fair implementation of the Food 
Quality Protection Act (FQPA) of 1996. Two important 
classes of chemicals that superintendents use are under 
the gun right now at EPA — organophosphates (products 
such as Dursban) and carbamates (products such as 
Turcam). Our members must take action on this issue! 

Go to the GCSAA Web site at http://www.gcsaa.org/ 
members/govrel/fqpa.html (this is in the members-only 
section) to access information on this issue and find out 
how your chapter can take action. The site contains 
background information, action steps, instructions on 
how to contact your members of Congress and detailed 
talking points on the bill. 

Contact Carrie Riordan, government relations manager 
at (800) 472-7878, ext. 610 or by e-mail at 
mailto:criordan@gcsaa.org with any questions. / 

Turf Tip 
By Mark Licon 
Ruby Hill Golf Club 

Many of you have probably heard of using 
Dawn dishwashing liquid for moss control in 
turf, but I have found it to be a great product 
in delaying the winter dormancy of 
bermudagrass. It is inexpensive and shows 
no signs of phytotoxicity. I start in the fall 
following the first sign of frost and spray it 
every two to three weeks at a rate of 4 to 5 
oz./lOOO sq. ft. It is important to use a no-
foam agent in the mixture. I have found that 
by using the Dawn, I can keep my 
bermudagrass green well into December. 

{If you have a tip you 'd like to share with 
your fellow members, please email it to the 
editor at kennethdwilliams@hotmail.com) 

Getting To The Big Easy Gets Easier 

If you're going to the next GCSAA conference and show 
in New Orleans, get your clicking fingers ready. On Aug. 
2, the third conference and show site will open its doors 

for registration and program information. If you've ever 
registered too late to get into the seminar of your choice, 
be sure to be one of the first visitors — for the first-
time ever, GCSAA's registration service will be providing 
REAL-TIME on-line conference and show registration. You'll 
have a confirmation of your plans before you log off your 
computer! 

Other features of the conference site include on-line hotel 
arrangements, full event information and a personal 
planner, while upcoming additions include an on-line exhibit 
hall, attendee directory and on-line silent auction. Go to 
gcsaa.org to find a link to the site. / 

Web tip: Ask Jeeves — 
The butler always knows 

If you need to find relatively simple informa-
tion on the web quickly, try Ask Jeeves (http:// 
www.askjeeves.com),which uses natural lan-
guage to process your request. The search engine 
features an entertaining interface and is 
powered by a proprietary knowledge base. 
However, just in case Jeeves doesn't know the 
answer to your question, it also searches for 
matches from several of the web's most popular 
search engines. Ask Jeeves is a great resource, 
particularly if your keyword could be interpreted 
in a variety of ways by simple text searches. 

http://www.gcsaa.org/
mailto:criordan@gcsaa.org
mailto:kennethdwilliams@hotmail.com


From The Media Director 
By Greg Crawford 

By all accounts the first ever GCSANC media day 
was a complete success. Not only was the 
GCSANC turnout superb, but we had a great 

media turnout as well. For a first year event, this was a 
very positive start. Having nine members of the media at 
our first event was exceptional. Even the members of the 
media who could not come were extremely positive about 
our efforts to host this type of event. This type of event 
goes a long way in building the positive relationships we 
are seeking. 

It never hurts that San Juan Oaks Golf Club was an 
outstanding venue for the event. Big major plaudits go 
out to Brad Langley and his staff for their hard work. It 
was evident that they perform it everyday. Maintaining a 
top conditioned golf course is no small task. The entire 
staff of the course was gracious to everyone and their 
work is to be applauded. 

Personally, I would also like to thank Bob Costa, CGCS 
and the entire GCSANC Board of Directors. It takes a lot 
of phone calls and hard work behind the scenes for an 
event of this magnitude to go forth. Supporting this type 
of event will prove valuable to superintendents and the 
association in the years to come. 

Although the job is ongoing and I will never be satis-
fied, we are making great strides in our media relations. 
This is evidenced by the recent rash of articles and 
interviews either about the GCSANC or its members. It 
gives me great hope for the future and the present, f 

Players Go Low at San Juan Oaks 
The first annual Media Day tournament was 

quite a success. Brad Langley had the course in 
immaculate shape. Despite a steady breeze, teams 
blistered par thanks to the perfect greens. The 
winning score was an incredible 15 under par. 

San Juan Oaks-Par 72-Gross Scramble 
57 - Gai, Jones, Lauth, McDaniel 
58 - Baisle, Flanagan, Garvale, Tuttle 
60*- Brownlie, Brownlie, Davis, Bollig 

*scorecard playoff winner 

Closest to the Pins: 
Craig Bestrom 
Adrian Bertens 
Todd Claus 
Bruce Olsen 

Long Drive: 
Jack Rosol 

Quick Quote 

"Golf is a game in which you yell fore, 
shoot six, and write down five." 

— Unknown 

LANDMARK «Golf Course Builder, Rennovation, Irrigation Projects 

P.O. Box 924 
Novato, CA 94948 

Phone:415-898-9419 
Fax:415-898-9281 

member GCBA, GCSANC, GCSAA lic.#577031 

FORE! 

Soltis 
Golf is the ne\P 
generation of 
excellence in golf course 
irrigation construction. It is a company founded 
on the principles at the heart of the ageless game 
— knowledge, achievement, and personal 
integrity. Soltis Golf combines proven 
construction techniques with 
field-tested advances in 
equipment and technology. 

S O L T I S 

We welcome inquiries: 909.949.6210 or www.soltisgolf.com 

Terry Leach 
Owner 

http://www.soltisgolf.com


New Members 
Lyle Bolte Class C 

Oakhurst Country Club 
Michael Johnsen Class C 

Hidden Valley Lake GC 
Stephen W. Leas Class C 

De LaVeaga GC 
Kenneth Rasmussen Class C 

The Institute 
Michael Souza Class C 

The Course At Wente Vineyard 
Paul Westley Class C 

Deep Cliff GC 
Ryan Wyckoff Class C 

The Links At Spanish Bay 
George Young Class B 

San Jose Municipal GC 
Nolan Lowry Affiliate 

Golf Pro 
Dan Garson Affiliate 

Greenscape Ltd. 
Rebecca May Associate 

The Institute 
Damian Pascuzzo Affiliate 

Graves & Pascuzzo Ltd. 
Kenneth Pullman Affiliate 

A.L. Castle of Stockton 
Christopher Soltis Affiliate 

Soltis Golf, Inc. 
Andres Staples Affiliate 

Graves & Pascuzzo Ltd. 

We're Here For You. 
A Team of Professionals Serving Your Turgrass Needs 

Throughout Northern California 
Turf Seed • Fertilizers • Repair Parts 
Golf Course Accessories • Equipment 

800/321-5325 

When it comes to fertilizer 

Some are less, 
Some are more 

We are the 

The Final Word in Turf Nutrition 

Steve Franzen, Area Manager 
209-858-2511 office 

209-601-9181 mobile 
web site-www.bestfertilizer.com 

http://www.bestfertilizer.com

