Golf’s Big Show Just
Qo Bigger

A record 22,227 golf course manage-
ment industry representatives attended
the GCSAA Golf Course Conference and
Show in Las Vegas, surpassing the
previous record set in Orlando last year.
Other records for the week included:
5,300 seminar registrants breaking the
previous mark of 4,978. Total exhibit
space at the Trade Show was 221,400
square feet occupied by 685 exhibiting
companies, 12,500 square feet more than
the 1996 record.

GCSAA President Paul S. McGinnis,
CGCS offered these comments on the
Conference; “With a record of more than
22,000 attending the 1997 Show in Las
Vegas, we're pleased with the results and
look forward to achieving new levels of
excellence as we plan for 1998.”
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By Bob Costa

I don’t know, maybe it’s just me. What
were your impressions of the GCSAA
Conference Trade Show in Las Vegas? It
seems everyone I have spoken to since I
have returned was less than inspired. That
has been my impression for the last several
years. This year I thought I'd try a different
strategy, split my show experience into two
days. Well, unfortunately the results were
much the same. I still found myself at
times wandering almost dazed through
endless isles of merchandise. My personal
feeling is that the Trade Show, for purely
economic reasons, has grown to a size that
has become counter productive.

The numbers from Lawrence were
impressive, 695 vendors, an increase in
Trade Show square footage by 12,000 feet.
If the yardstick for measuring the show’s
success only measures in feet, then by all
means the shows organizers should be
proud. I for one am not convinced that it’s
appropriate. Do bigger numbers necessarily

€X* Really Better?

translate into increased value for golf
course superintendents?

It appears quite clear to me that
revenue generated from selling floor
space has taken over the Trade Show
drivers seat while educational value
occupies a spot in the back. Equally
disturbing is the fact that because of the
physical size of the show, attractive
conference sites such as San Francisco
will no longer host golf course manage-
ments “big show.”

I’d like to think that I’m not so naive to
realize that the revenue generated from
the Trade Show is necessary to subsidize
other show costs and services. It’s role at
the conference is in part to do just that,
raise money. I can accept that. But where
does it end? Or maybe the question is,
will it ever end? The reality of a bigger
show next year with new records for
square footage may be more than I can
take, but then, maybe it’s just me.

Supporter Listing

Bentgrass, Blue-Rye and Hybrid Bermuda Sod
Washed, Sand-Based and Installation Available
Now LOCALLY grown

DANIELLE MARMAN
800/447-1840

WADE ALEXANDER
510/501-4628
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Pumping Syst
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Quality, Service
and Innovation

Wes Hall
619-747-1662

SCOTTS PROTURF

Fertilizers - Poly S and new Triaform technologies Herbicides,
Fungicides, Seed, Soil, tissue, water and turf disease testing.
Chuck Dal Pozzo, Sr. Tech. Rep. 510-791-8985

RUSSELL D. MITCHELL & ASSOC.,, INC.

Providing quality irrigation design and consultation services
including bid document development, hydraulic analysis, and field
staking.
510-939-3985 FAX 510-932-5671
DELTA BLUEGRASS CO.

We now have Penncross and Dominant bent grass sod, available
washed or on sand. Also this year we have 100% ryegrass without
netting as well as blue and blye-rye blends. Installation available.
C-27 553999.
Alan E. Heath

800-637-8873 916-768-0132

NICKELS GOLF GROUP

« Golf Course Architecture - master planning, restoration, new design
« Construction - general contracting, shaping, laser leveling

* Consulting - project management, undisturbed green core sampling

Douglas Nickels 415-492-9858 Fax 415-492-9856




