A worthy challenge

by Russ McKinney

T FIRST GLANCE, caring for

lawnsisnotacomplex busi-

ness. After all, for thou-

sands of kids, mowing their neigh-

bors’ lawns is amore common first

venture than the proverbial lemon-

ade stand. All they need is Dad’s

lawnmower, a can of gas, and a
little initiative.

Fromsuch humble beginnings,
lawncare has grown into a multi-
billion dollar industry. It employs tens of thousands of
professional turf managers and independent lawncare busi-
ness operators. The entry level requirements for the frontline
sector of the field are still relatively low. Many people enter
the field without the benefit of a long period of specialized
pre-employment training. Once in the field, the on-going
educational requirements for certification are minimal.

But there is a lot to learn. Lawn care-givers must choose
from:

* A WIDE SELECTION OF MACHINERY

* DIFFERENT VARIETIES OF GRASS

* VARIOUS METHODS OF PLANTING GRASS

* DIFFERENT WAYS OF HANDLING various kinds of soil
conditions

* AND A HOST OF FERTILIZERS AND DISEASE and pest
treatments designed to deal with a formidable array of

turf diseases and plant pests.

In addition, turf managers must understand

* A DAUNTING AMOUNT OF TECHNICAL INFORMATION
provided by manufacturers and academic researchers,
and they must meet or comply with

* A GROWING LIST OF ENVIRONMENTAL REGULATIONS
and standards.

For lawncare operators to succeed as businesses, they
also must meet
* THE DEMANDS AND CONCERNS OF THEIR CUSTOMERS
* THE CHALLENGES OF THE COMPETITION for those cus-
tomers
* AND A WHOLE OTHER WORLD of organizational and
recordkeeping requirements related to “simply” being
in business, paying taxes, and having employees.
The difficulties presented by this list of variables is
compounded by the fact that all of them are more or less
constantly changing.

How will Turf Grass Trendshelp?

Our aim is to provide a single independent source of
reliable, usable information on the full range of topics in-
volvedin this field. We will cover specific topics in detail, but,

as our name suggests, we will help our readers keep an eye on
the general direction of changes. We also will seek to distin-
guish between verified facts and “mere” opinions—includ-
ing our own. In short, Turf Grass Trends will help frontline
lawncare decision-makers to educate themselves, so they can
make their own, more informed decisions.

While many publications contain more advertising than
actual editorial content, from cover to cover, Turf Grass
Trends will be nothing but news, information, commentaries,
and discussions. We will not be distracted by the need to sell
advertising, and we will not be compromised by the ever
present temptations of the publication and advertiser relation-
ship.

We also aim to help our readers develop their own
independent judgment about the enormous amount of infor-
mation whichis, in fact, put out by businesses with an obvious
interest in promoting particular products and approaches. We
will devote space to the perspectives of businesses involved
in the lawncare industry, but the views expressed will be
clearly labeled.

This does not mean that we will seek controversy for its
own sake. It means that we will not hesitate to cover a subject,
or to express our view on a subject, because it might be
controversial. Like all industries, turf management deals with
a variety of unsettled questions. Opposing opinions are to be
expected.

While our primary audience will be lawncare operators
and turf managers, we believe that Turf Grass Trends will
help manufacturers and suppliers, academic researchers, and
government regulators as well. In these fast-paced times,
everyone has difficulty keeping up with new developments.
Turf Grass Trends will provide a common forum for these
different segments of the industry.

Who will produce Turf Grass Trends?

To provide the required depth and breadth of coverage,
Turf Grass Trends will be produced by a team whose quali-
fications cover the whole range of technicalities and topics:

* CHRISTOPHER SANN is a successful lawncare operator

with 18 years of experience where it counts—out in the
field. In 1990 he began sharing his expertise as a
columnist for Lawn Care Industry magazine.

DR. ERIC B. NELSON is Assistant Professor of Plant
Pathology at Cornell University. He is one of the most
respected academic researchers working onexpanding
the scientific understanding that underpins progress in
the field.

RUSS MCKINNEY is an an award-winning business
writer and illustrator, who has published hundreds of
articles and illustrations. He understands the business
and regulatory environment that lawncare shares with
other fields, and he knows how to translate complex
information into plain language.

* OTHER PROFESSIONALS—turf managers and lawncare
business operators, academic researchers, and repre-
sentatives of businesses and government agencies
involved in the field—will contribute in various ways:
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by SCrVing as contacts for quoting in articles and by LETTERS TO THE EDITOR
serving as guest experts and commentators.

* OUR READERS also will have several ways of contrib- Readers who wish to comment on any aspect of the
uting: suggesting topics, submitting their own com- articles, news items, or commentaries published in Turf
ments and questions to experts on specific subjects, Grass Trends, or on any issues or concerns raised by
providing tips on practices that have worked for them, them, should do so by writing to:
and participating in the discussion of issues and writing TURF GRASS TRENDS
letters to the editor. 2070 Naaman's Rd., Suite 110

In today’s world, becoming better informed is essential Wilmington, DE 19810-2644

to doing a better job—and to staying in business. Turf Grass

Trends will improve the flow of information that is as vital to Fleao mclacopretam 2 AEPIOpHIA, a0d

; ) : . as space allows, we will respond to the letters we publish.
greener, healthier lawns as using the right kinds of grass, the We reserve the right to edit all letters, All published

right fertilizer, and the right disease and pest controls. By letters become the property of Turf Grass Trends.
improving the flow of information, Turf Grass Trends will

help promote a greener, healthier lawncare industry. ®

For subscriptions, call toll free at 1-800-645-TURF (1-800-645-8873) or mail in today.

Yes, SEND ONE YEAR'S SUBSCRIPTION TO TURF GRASS TRENDS—INCLUDES PREMIER ISSUE PLUS 12 REGULAR
ISSUES. | MAY CANCEL WITHIN 90 DAYS AND RECEIVE A FULL REFUND.
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COMPANY

ADDRESS /P.O. BOX PLEASE AFFIX YOUR MAILING LABEL HERE

cITy STATE zIp

BUSINESS PHONE ( ) J

(MAKE CORRECTIONS TO LABEL HERE.
ALLOW 4-6 WEEKS FOR DELIVERY.)

Number of subscriptions: Method of payment:

1 YR. (13 ISSUES) OF TGT w..coovrrrerrce $ 120.00 | CHECK ENCLOSED (PAYABLE TO TURF INFORMATION GROUP, INC.)

2+ SUBSCRIPTIONS $100X #____ ... $ SR s
CREDIT CARD NO. EXP.DATE ___/

AMOUNT ENCLOSED ....occcccrccmverrserrrncen $
SIGNATURE

(AS IT APPEARS ON THE CARD. REQUIRED FOR ALL CREDIT CARD ORDERS.)

Yes, | WOULD LIKE TURF GRASS TRENDS TO REFLECT MY COMPANY'S NEEDS.

(PLEASE TAKE A FEW MINUTES TO GIVE US INFORMATION ON TRENDS:

YOUR BUSINESS, CONCERNS, AND SPECIAL INTERESTS.) WHAT CURRENT TREND IN THE TURF MANAGEMENT

TYPE OF BUSINESS/ORGANIZATION: INDUSTRY ARE YOU MOST ENTHUSIASTIC ABOUT?

GOLF COURSE
TURF MANAGEMENT OR LAWNCARE BUSINESS
TURF-RELATED INDUSTRY
(MANUFACTURING, DISTRIBUTION, ETC.)
GOVERNMENT AGENCY
COLLEGE OR UNIVERSITY
FACILITY MANAGEMENT OR MAINTENANCE

WHAT CURRENT TREND IN THE TURF MANAGEMENT
INDUSTRY ARE YOU MOST CONCERNED ABOUT?

NEWS CONTACT:
| WOULD LIKE TO BE A NEWS CONTACT WHOM
TURF GRASS TRENDS CAN INTERVIEW FOR OTHER SUBJECTS OF SPECIAL INTEREST TO ME ARE:
ARTICLES ON NEWS AND DEVELOPMENTS IN THE
INDUSTRY

THANK YOU.



