
There was no consultation with industry by the provin-
cial government. Because the budget has already been ta-
bled, nothing can be done at this point to reverse the de-
cision.

Kent Groves, chairman of Landscape Ontario's Lawn
Care Commodity Grojp says that something could have
been done to lobby on behalf of the industry if word of
the move had reached him in time. He blames financial
restrictions for preventing the thorough monitoring of
government activities by the Commodity Group.

Cornell Publishes
Athletic Field Guide
Three turf specialists at Cornell University have teamed

up to publish a comprehensive guide to athletic field care
titled "Athletic Field Maintenance: A Guide for Sports Turf
Managers." Norman Hummell, Jr., Joseph Neal, and Mar-
tin Petrovic each contributed to the publication which is
intended primarily for grounds managers at schools and
parks.

The guide covers a wide range of topics from establish-
ing and maintaining durable natural turf fields to care of
skinned areas. Among the subjects included are field
drainage, thatch control, fertilization, turfgrass selection,
mowing, irrigation, seeding and control of weeds insects
and diseases.The focus of the booklet is cultural manage-
ment of newly seeded, oveseeded and established
turfgrass areas.

Copies of the guide can be purchased for 53 each by
writing: Cornell University Distribution, 7 Research Park,
Ithaca, NY 14850.

OALA Names New
Executive Director

The Ontario Association of Landscape Architects
(OALA) has a new executive director. Dr. Arthur Timms
took over the position on May J 5.

Timms brings with him 14years of experience as a pro-
fessional non-profit association manager. He is currently
president-elect of the Canadian Society of Association
Executives' Toronto Chapter, and he seNes on their na-
tional board.

A native of Ontario, Timms education includes an hon-
ours bachelor of science from McMaster University,
graduate studies at Texas A&M University, and a PhD in
environmental zoology.

Timmsjoined the Conservation Council in J 973 and be-
came their executive director four years later. He has been
executive director of the Canadian Cerebral PalsyAssocia-
tion since J 984.

Timms' past also includes volunteer work with the
Sierra Club of Ontario Three Trilliums Community Place,
an organization that provides independent living apart-
ments for disabled adults, and on the Board of Great Lakes
Tomorrow.

New Turfgrass
Variety Cost

Executive Director
Arden Jacklin, Jacklin Seed Co.

Most people, including myself at times, have no con-
ception of what it costs to develop turfgrass. My figures
here are mostly based on Kentucky bluegrass, as this is the
kind with which I am most familiar.

Let's start with a new selection or a new hybrid which
has passed the first screening and is ready for more exten-

, sive testing. That first screening costs about 5500 for each
entry. Of all entries, about J 0% pass the first screening. So,
we start with a 55,000.cost on each entry which does not
include the cost for getting it.

Two-Thirds Fail
Preliminary testing for turf quality and seed producing

ability in our plots runs about 54,000 per accession. A fair
appraisal shows about two-thirds of the acdessions fail in
this test. So the investment in this test is 5J 2,000.

The next step is advanced turf and disease resistance in
both western and eastern US.Eastern testing is necessary
because in the West we don't have all the diseases that
affect turf in the largest (eastern) consumption area. These
tests will cost about 55,000 per entry. Assuming an aver-
age of two-thirds will fail to show promise, we come up
with 515,000 per successful accession.

National Testing Important
So far, it's only our word that it's a good or superior vari-

ety. Therefore, it's necessary to give it wider and more
open publ«; testing in the National Variety Testing trials
which involve some 30 testing sites. The charge is 5 J ,800
for a 3-year test. In our experience about one-third will fail,
generating a cost of 52,700 per accession. At this point.
still an experimental number yet to be registered as a
named variety, we have a total investment of 534,700in it.

It is now time to produce breeder seed from which
foundation will be produced. Breeder seed fields or plots
are small, requiring much work at high cost. An arbitrary
cost well above what the seed can be resold for or
charged out is about 54,000.

Plant Variety Protection
Next it is advisable, if not entirely necessary, to "insure"

ownership by protecting rights to and registering of the
variety. This is done throught the PVP(PlantVariety Protec-
tion) process which for bluegrass costs 52,000 per entry.
Gathering information for submission on a PVP applica-
tion costs an estimated 53,000.The same data for PVPcan
be used to register the variety with the American Society of
Agronomy and provide data to the various state certifying
agencies for their certification standards.

The variety must be advertised and promoted to get po-
tential customers and promote themselves in their mar-
kets.We have good cost figures here. We average 530,000
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per variety for first year promotion, which includes
magazines, in-house publications, convention displays,
advertising brochures and favors.

A Whopping Total
The grand total is $73,700. That's a lot of moneyl To

back up or justify that kind of investment requires an on-
going, aggressive marketing setup to reclaim it. Not too
many companies will take the gamble, and it practically
rules out public a§Jencyreleases.Conversely, when an ac-
cession succeeds and is properly marketed, it becomes a
valuable asset.

The foregoing does not include the "ability to do the
job" in terms of technical know-how, knowledgeable per-
sonnel at each level of development and suitable land
sites. Also required are small lot seed processing and plot
machinery. Obviously a development program for more
than one, or even a few varieties, must operate on a con-
tinuing basis for reclaiming costs.

The time frame to go through the foregoing process av-
erages about ten years.

Source: Grass Clippings.
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"i'NA t."ONA-l INSTITtlTE OF PARKS
& GROUNDS MANAGEMENT

CONFERENCE
October 29 - November 1, 1989

Hyatt Regency Hotel
Minneapolis, Minnesota

Sports Turf Association Members will receive
Member Rates for this Conference.

For further information, please contact
Eric Madisen, Jr.. Executive Secretary

Box 1946, Appleton, Wisconsin 549] 3
Phone: (414) 733-2301

WHMIS In Full Swing
Business operators who ignore the provincial govern-

ment's new workplace heallth and safety information sy~-
tem could face up to two months in prison and a SI rnif-
lion fine.

Jim Little of the Workers' Compensation Board of On-
tario says that the government means business with its
new program and the message is getting across loud and
clear. "It takes time to get organized. -But some of the
larger companies responded with a safety system a full
year ago."

The new program is called the Workplace Hazard?us
Materials Information System (WHMISj. It was Im-
plemented on October 3], 1988. The C.anada-wide sys-
tem provides employers and workers with. the facts they
need to work safely with hazardous material.

WHMIS operates on three levels of information. Warn-
ing labels are required on containers of hazardous ma~er-
ials. Material Safety Data Sheets (MSDS) that provide
further safety information must be close by. And it is the
employer's responsibility to train his or her workers on
how to use the information.

Outside of certain exemptions, it is illegal to import or
sell any hazardous material for use in a Canadian wor~-
place unless the container is properly labelled, and there IS

an accompanying MSDS.
WHMIS was four years in the making. It was produced

by the Occupational Health and Safety EducationAuthor-
ity of the Workers' Compensation Board o~~ntano In co-
operation with a number of industry associanons. and the
Ontario Ministry of Labour.

Although larger businesses have been able to i~ple-
ment the system with relative ease, many smaller bus-ness
operators are finding the financial aspects of such a
thorough program difficult. Little sugg~sts that smaller
businesses approach the larger companies that they deal
with about having their employees sit in on the already
existing training programs. He has heard of many large
companies doing this for their smaller counter~arts. .

Landscape Ontario will feature a speaker this. comln.g
January at Congress 90 who will discuss WHMIS In detail.
If you have specific questions regarding the program, y~u
can contact the Workers' Compensation Board of Ontario
at (416) 927-4868.
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Upcoming Events
National Institute of Parks Oct. 29 - Noy. 1/89

& Grounds Management Conference
Minneapolis, Min.

G.T.I.2nd Annual Educational
Symposium

University of Guelph

Noy. 7,8/89

185 EDINBURGH ROAD SOUTH
GUELPH, ONTARIO

NIG 2H8

Sports Turf Assoc.lCGSAConference Dec. 10-13/89
Metro Convention Centre, Toronto

Sports Turf Managers Association Jan. 19-21/90
Conference

Wyndamgreens Point Hotel, Houston, Texas
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