“Lagniappe” - Where Are We Going?

by Gil Landry, Past President STMA

O, it’s not Italian. LAGNIAPPE is French,
“Cajun French,” and it means something
extra, something for nothing, or a baker’s dozen.
And, as my father’s passing reminded me, 'm a
CAJUN and damn proud of it. Even though this
writing is hard because us CAJUNS tend to put the
verb before the noun. And we often ask a question
by making a statement first. For example, another
of our members, Mike Matherne, is CAJUN too,
did you know that? I’ll see you in Florida, Mike.
Back to the point at hand. We needed something
in this space. So here’s something for nothing.

Many people start off the new year by evaluat-
ing their past performance and establishing their
goals for the coming year. With that in mind and
since I served two years as president and four years
on the board of directors of STMA, I would like
share some ideas with you.

The first item that comes to mind is the tremen-
dous potential STMA has. STMA could be as
large and even larger than the Golf Course
Superintendents  Association of America
(GCSAA). That organization has succeeded for
many reasons, but probably the main reason is
because its “leaders” took up the cause and dedi-
cated themselves to an “idea or objective” that ben-
efitted everyone, not just themselves. And these
leaders began with their grass roots at the local

level, and then grew to the state and finally the
national level.

STMA was founded by people with such an
idea. And thatidea is still alive - still the “heart” of
what STMA is all about. How fast and how far
STMA grows depends on “our leaders.” And
that’s you. If we each got one new member per
year we would have over 1,400 members next year
and over 5,600 in three years and over 11,000 by
1999. STMA needs people willing to promote the
organization, to serve on committees, to share
ideas, to solve problems, and to serve on the board
of directors.

STMA needs to grow its revenue base so that
we can produce educational materials and pro-
grams that will draw new members and help its
members solve their problems. STMA should be
involved in “certification” of its members to estab-
lish standard levels of professional competency.
And I could go on and on.

In reviewing 1994, I would say we met most
of our objectives. We helped complete the first
national industry profile survey. We now have a
measuring stick. The average sports turf facility in
America spends over $81,000 annually on products
and services to maintain about 106 acres for 1,529

events/games. How do you compare?
continued on page 7
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“Lagniappe™...
continued from page 5

Our Annual Conference com-
mittee has done a fantastic job plan-
ning the 1995 annual meeting. You
talk about dedicated people. Dr.
Henry Indyk, Eugene Mayer, Mike
Schiller, STMA board members,
and Mike Hurd in Bradenton have
made a tremendous effort to pro-
duce a terrific Annual Conference.
It’s a shame everyone can’t attend.
Our membership continues to grow.
We’re doing pretty good.

We did hit a few bumps this last
year, but the road ahead to 1995
looks pretty smooth. We have the
newsletter back to a regular sched-
ule, and we continue to make
progress in the financial area. I
think we’ll have a great crowd in
Florida and we will continue to
grow.

But, if we each got one new
member. ..

Now there is Bucky Trotter, a
Clemson grad, maintaining the
Athletic Department fields at the
University of Kentucky, and Bob
Campbell, a University of
Tennessee grad, maintaining UT’s
facilities... But this is a story that

will have to wait. s
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|Chapter Membership Update will

The Midwest Chapter: STMA will
hold its Fifth Annual Meeting and
Luncheon on Thursday, March
2nd, at the Schaumburg Golf Club,
Schaumburg, IL, from 9:30 A M.
to 2:15 PM. Following the lun-
cheon, the Awards Program and

be presented. For more informa-
tion, contact The Chapter Hotline

|(708)439-4727.

The New England Chapter; STMA
is participating in the
Massachusetts Turf Conference
which will be held March 6-8,
1995, in Springfield, MA. The
Annual NESTMA Breakfast will
be held the morning of March 8th,
prior to the beginning of the
Conference program. Contact

Mary Owen at (508)892-0382.

The Southern California Chapter:
STMA will hold a Landscape &
Lawn Seminar on April 27, 1995,
at Sea World. Multiple demon-
strations are planned for the morn-
ing sessions covering various top-
ics. For more information, con-
tact: Chris Bunnell at (619)432-
2421.

* Quick Rooting

and interstate deliveries

B%~Root

Bf%,‘ Root sod is specialized sports turf grown to maturity under
ideal conditions and then washed to remove all the soil from
the root system. The result is a quick-rooting sod with superior
drainage and an extensive root system. Ideal for golf greens
and tees, sportsfields and other sand-based surfaces.

Eliminates potential soil interface (layering) problems
Easier handling and installation

Lighter weight - freight costs reduced

Meets most agricultural requirements for international

* Available as warm season and cool season grasses
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West Coast Turf (CALIFORNIA/NEVADA)
Manderly Sod (CANADA)

Huber Ranch Sod Nursery (MID WEST)
Thomas Brothers Grass (MID SOUTH)
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Roots of conventional sod tend to remain in the sod borne soil and not
penetrate the sand base surface. B4~ Root washed sod roots penetrate
quickly and deeply, making for a healthier, more wear-tolerant turf.

For the distributor in your area call: 1-800-9 27-4481

Gold Star Sod Farm, Inc. (NORTH EAST)

Tee & Green Sod, Inc. (NORTH EAST)

A G Turf Farms, Inc. (ARIZONA/NEW MEXICO
Milberger Turf Farm (TEXAS)
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