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Rain Bird Integrated Control (IC) System™ gives you flexibility for today and 
tomorrow.  In a class of its own and masterfully engineered with rapid two-way 
communication, real time diagnostics and centralized control, the fully underground IC 
System puts you in command of individual rotors from your central control computer, tablet, 
radio and smart phone.  The IC System helps save costs using significantly less wire and 
material, making it easy to install, expand and adapt as your course grows and evolves.  
With the Rain Bird IC System, you’re setting a course of action.  

Setting the right course of action.  
That’s intelligent.   

    

VOLTAGE: GOOD!

STATUS: OK! 
RUN TIME 12 MIN
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An old school problem 
meets a new age solution.

From the Ryder Cup to
the local scramble,

we’ve got you covered.

Learn more at www.duininckgolf.com
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September 19th
The Scramble

Town and Country Club
Host Bill Larson CGCS

September 21st
Wisconsin Outreach
Kilkarney Hills GC

Host Jeremy Chmielewski

October 10
The Wee One

Brackett’s Crossing CC
Host Tom Proshek

November 16th
Assistants Pro Forum

Foley United
Host Jim LeTourneau

November 17
Golf-centric 

Pesticide Recert Program
Mendakota Country Club

Host Winfield

http://www.duininckgolf.com
http://www.mgcsa.org
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 If you are 
within the friendly 
confines of this 
association 
as defined by 
geography, you 

have been getting plenty of rain 
this season. For most golf course 
superintendents, way more rain 
than you had hoped, and sometimes 
in amazing singular amounts. Not 
that the rain is unwelcomed per se, 
but it’s what the moisture can help 
cause, along with hot temperatures, 
that can be problematic: fungus.

 My oh my, what a wonderful 
season for fungus. I don’t know 
about you, but my course has been a 
plant pathologists dream lately. The 
combination of plenty of moisture 
coupled with some well-timed 
heat has produced some interesting 
results in my fairways and roughs 
that I haven’t seen since my days 
in Kansas City. With an extended 

growing season from our early start 
and ideal growing conditions, the 
fungus is among us and the only 
people even remotely happy would 
be the chemical salespeople!

 The question I have is, is this 
the new normal? We have had two 
consecutive long growing seasons 
along with two very mild winters. 
The concern over global warming 
is ever-present. July 2016 was 
officially the hottest month ever 
kept on record for the world. I have 
never been a big global warming 
alarmist. I am not naïve in thinking 
man has had an impact on rising 
temperatures but I am not one who 
thinks we are all going to perish 
in 50 years due to scorching heat, 
ungodly storms or the oceans 
swallowing us up whole. 

 But the proof may just lie in 
the short grass. I have never seen 
summer patch like I have in my 
roughs this year. In fact, I can’t 
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by Dave Kazmierczak CGCS, Superintendent at Prestwick Golf Club
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even recall having any really, ever 
in the 16 years I have been here. 
Brown patch has been its running 
mate in my fairways- once again, 
a rarity. We even had a smattering 
of Pythium blight in extremely low 
areas and around catch basins which 
is the second straight year for that 
little blessing.

 Add it up and I see a definite 
trend on my golf course. If the 
trend continues, we all certainly be 
padding the chemical budget but we 
also may need to take a hard look at 
the total program and start managing 
differently for the shift in climate. 
Turf is managed differently in Des 
Moines and Omaha than it is in the 
Twin Cities, just as it is managed 
differently in the Twin Cities as 
compared to Brainerd or Duluth. To 
not realize that is narrow-minded at 
best, downright ignorant at worst.  
That said, 2016-17 will probably be 
the worst winter in half a century 
and kill all the nasties. But if it isn’t, 
it behooves all of us to take note 
of the changes around us and plan 

accordingly.

 On a completely different 
subject of turf destruction, I was 
watching the local news last night 
and caught a story on golf for 
all the wrong reasons. We in the 
turf industry made the news with 
pictures and everything but I sure 
wish I hadn’t seen it.

 Wheaton Country Club in 
Wheaton Minnesota got farmed. 
Farmed is the expression I have 
come to know for the (cowardly) 
act of taking a vehicle and doing 
doughnuts on a golf green. This 
causes damage of significant amount 
depending on the vehicle used. In 
the case of Wheaton Country Club, 
the damage looked like somebody 
used a dump truck.  This poor little 
nine-hole course will have a tough 
time recovering from this horrible 
act. We have all had damage done 
to our greens in our careers, but 
hopefully nobody will get the people 
in Wheaton got. 
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 On a happier note, and in case 
you haven’t heard, the Ryder Cup is 
just around the corner. Ok, I know 
you have heard about it. But did you 
know you may be invited to it? If 
you are gold card carrying member 
of the GCSAA and a member of 
MGCSA you can have access to the 
grounds throughout the entire event. 
Alas, you will have to find another 
gold card member to attend with if 

you want companionship, but you 
will be able to get in. You will also 
be afforded hospitality in the form 
of an open food truck that will be 
located at the maintenance facility 
at Hazeltine. This is courtesy of the 
MGCSA. Look for information in 
Hole Notes or on the web page for 
details on entry and how to get to 
the maintenance area. Hope to see 
you there!

Someone drove onto the green on hole number one and did donuts, leaving huge ruts in 
the carefully manicured surface.    (Photo: Traverse County Sheriff's Office)
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MINNESOTA GOLF COURSE SUPERINTENDENTS’ ASSOCIATION 

Presents “The SCRAMBLE” 
     AT Town and Country Club 

	
	
	
	
	
	
	
	
	
	
	
	
	

    Monday, September 19, 2016 
St. Paul, Minnesota 

HOST SUPERINTENDENT: Bill Larson CGCS 
	

This is a combined scholarship/research fundraising event.  Proper golf attire required. $130 entry fee (per person) includes b u f f e t  
lunch, donation, range balls, cart fee, and a fun and simple high-end BBQ dinner.  The format is a scramble and open to all 

members with emphasis placed upon inviting your club officials to join in the fun. Prizes from the Pro Shop will be based upon 
participation. 

Join the fun, it won’t be the same without you!!! 
	

FORMAT: FOUR-PERSON SCRAMBLE 
10:30 - 11:45 p.m.  Registration – Driving Range available, b u f f e t  lunch service at 11:00 
12:00 p.m.  GOLF - Shotgun 
4:30-6:30 p.m.  Reception and heavy appetizers 

(Dinner tickets available for $70 ea. -- includes donation.) 
	

----------------------------------------------- REGISTRATION FORM --------------------------------------------------- 
	

PLEASE FILL OUT COMPLETELY. THE DINNER COUNTS ARE IMPORTANT. 
	

NAME CLASS GOLF COURSE / COMPANY GOLF - $130 ea. DINNER ONLY - $70 
	
	
	
	
	
	
	
	
	
	

REGISTER:   GOLFERS @ $130 ea (Golf, dinner, donation, range balls, cart)   NON-GOLFERS @ $70  ea.  (Dinner, donation) 
	

TOTAL ENCLOSED: $   
	
PAYMENT METHOD: ____ Check ____ Credit Card: __ VISA __ MASTERCARD __ DISCOVER 

	
Name as it appears on credit card:    

	
Credit Card Number:   Security Code:   Expiration Date:    

	
Authorized Signature:    

	
Make check payable to MGCSA and mail to: MGCSA, 10050 204th Street North, Forest Lake, MN 55025 

REGISTRATION DEADLINE: September 10, 2016 
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 The Ryder Cup 
excitement 
grows.  As 
members of the 
MGCSA, and if 
you also hold a 
Gold GCSAA 

membership card, you will have 
free access to the event.  Refer to 
the article in this issue and upon 
our website, mgcsa.org, for more 
details.  This opportunity is touted 
as a “once in a lifetime” experience 
because Minnesota likely will 
not host the Ryder Cup for many 
decades to come.  

 Just how many golf courses 
are willing to give up “their space” 

for the notoriety of hosting a 

major golf event?  The Mission of 
the founders of Hazeltine was to 
build and maintain a golf course 
suitable for the conduct of national 
championships. An important part 
of the mission was to develop a 
membership that supported this 
concept – a membership that felt a 
responsibility to the game of golf 
and its rules and traditions.   Big 
words proposed by an even bigger 
Club.

 In an effort to jump on board 
the “enthusiasm bus” the MGCSA 
is sponsoring, with the support of 
grant funding from the University 
of Minnesota Extension and a 
matching grant from the GCSAA, a 

digital billboard campaign.   Using 
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a small investment, your Board 
partnered with two Goliaths to 
create a digital billboard campaign 
to tout the importance of golf 
courses to the environmental 
community and the significant 
fact that professional golf course 
superintendents manage Minnesota 

golf courses.
 
 Beyond the 250,000 attendees 
and 3,886 volunteers, the event 
is host to prime targets to read 
the message. Combined with the 
MGCSA presence upon numerous 
state agency committees revolving 
around water, wetlands and 
pollinator habitat, the digital action 
is sure to endorse our causes.  Just 
imagine the potential draw upon 
political representatives who have 

seen “us” at the Capital attending 
hearings and giving testimony and 
who for one week will see our 
message on their commute.  Pictures 
tell a million stories and yours is a 
great one to tell.
 
 Of course we are singing to 

the choir here, but the potential 
public “views” are staggering as 
well.  According to Clear Channel 
Outdoor, the management team 
running our digital billboards from 
Monday September 26, through 
Sunday October 2nd, our message 
should touch roughly 293,000 
during a “normal” week of traffic.  
Just imagine the number of views 
the Ryder Cup will generate. 

 The target boards are: 
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Highway 7 and 101 facing west in 
Minnetonka, 35W and Highway 
13 facing south and I-494 and 
Baker Road facing south.  These 
three boards will take advantage 
of the main arteries flowing to 
Hazeltine National Golf Club and be 
prominent either going to or leaving 
the big event flashing for eight 
seconds, each minute, twenty four 
hours a day for the whole Ryder Cup 

week.
 The rotating messages are 
for you and are focused upon your 
environmental accomplishments. 
Be sure to mention the campaign to 
your players and course managers.  

 With the exception of a 
crooked pin(who cut that cup!), the 
billboards have been approved by 
the UMN, GCSAA and MGCSA 

BOD for their attractiveness.  
Although the basic concept was 
helped along with insights from the 
UMN Extension publicity people, 
we did receive some help from Clear 
Channel Outdoor as they are the 
advertising experts and know what 
will catch the eye of passers by.

 One more Ryder Cup note 
of interest, the MGCSA will be 

sponsoring the lunch Food Truck 
down at the HNCC Turfgrass 
Center.  Be sure to stop by for 
what’s cooking.  On Friday GCSAA 
dignitaries, Rhett Evans, Pete Grass, 
Bill Maynard, Darren Davis, Rafael 
Barajas will be on hand to share a 
bite to eat and network.

 See you at the Ryder Cup.  It 
wouldn’t be the same without you.
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Ryder Cup Logistics
Proper Planning for an Optimum Experience
 In only a matter of weeks,   
Hazeltine National Golf Club will 
be host to perhaps the largest and 
most viewed golf event in history, 
the Ryder Cup.   As this tournament 
is very special, 
it is likely that 
a Minnesota 
course will 
participate just 
once in our 
lifetime.

 Sharing 
this premier 
experience 
in a fun, edu-
cational and 
memorable 
fashion with 
volunteers 
and MGCSA members, has been of 
utmost importance to Superinten-
dent Chris Tritabaugh and his staff.  
Through negotiations with the PGA 
of America, Chris was provided 
event passes for all members of the 
MGCSA who also hold a GOLD 

GCSAA card.  Neither Chris, nor 
his staff, nor Hazeltine officials are 
in control of these tickets. The fol-
lowing statement defines the rules 
of entry as provided the GCSAA 

and will be the 
only way to ac-
cess the event as 
a member of the 
MGCSA.

 “2016 Ry-
der Cup admit-
tance is allowed 
for Class A, 
B (SM) and C 
gold card mem-
bers who are 
also members of 
the Minnesota 
GCSA.

Complimentary daily Grounds ticket 
at the 2016 Ryder Cup, set for Sept. 
27-Oct. 2 at Hazeltine National Golf 
Club in Chaska, Minn.

 To take advantage of this offer, 
take the shuttle from public parking 
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and then show a current member-
ship card with photo identification 
at Admissions/Will Call, located at 
the main spectator entrance. More 
parking details are available at 
www.rydercup.com.

 The PGA of America of-
fer does not extend to a member’s 
spouse or guest, and does not ex-
tend to GCSAA members outside of 
Minnesota due to the small player 
field and limited spectator gate.”

 To enhance the experience, the 
MGCSA is sponsoring lunch at the 

Hazeltine Turfgrass Center from 
Tuesday, September 27th through 
Sunday, October 2nd between the 
hours of 11:30 am and 2:00 pm.  Ar-
rangements have been made with a 
food truck to provide this meal to all 
members of the MGCSA.  On Fri-
day, representatives from the GC-
SAA will be joining the group for a 
networking opportunity.

 The Hazeltine staff also ex-
tends an invitation for all MGCSA 
members to visit the Turfgrass Cen-
ter in a casual and unhurried fash-
ion.   Although no formal tours will 
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be provided, as turf professionals, 
visitors will get a pretty good idea 
of the magnitude associated with 
hosting this event.  Please be re-

spectful of the staff and volunteers 
as they actively continue prepara-
tions early and late in the day.  They 
need their space and most impor-

tantly they need to focus upon their 
task at hand, maintaining a premier 
Minnesota golf destination for a 
very special golf event.

 Above you will find a map 
showing the access point to the Ha-
zeltine Turfgrass Center as well as 
the lunch food truck.  This is the 
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only gate to the operational facility; 
access will not be granted at other 
check points.  The 
posted guard will 
have a check-
list of all current 
MGCSA mem-
bers and GCSAA 
dignitaries.  Non-
members of the 
MGCSA will not 
allowed entry, no exceptions.  

 The Hazeltine National Golf 
Club Turfgrass Management Staff 
is excited about hosting this event 

and sharing their Turgrass Center.  
All of the crew express great ap-

preciation for the 
support they have 
received from vol-
unteers, corporate 
sponsors and the 
MGCSA for their 
endorsement.   The 
meal truck is an 
especially impor-

tant opportunity, as it will bring the 
MGCSA membership together for 
networking and a behind the scene 
look at the golf tournament.

Plan to attend this 
once in a lifetime 
event.  It wouldn’t 

be the same 
without you! 
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PAR
AIDE

Adam Hoffman Ph: 612-802-3149 • Nick Sherer Ph: 612-308-0102 • Mitch Stewart Ph: 515-240-8874

Introducing the All New HR Series Mowers.
The new Jacobsen HR Series of wide-area rotary mowers.

The HR Series sets a new industry standard 
for the most efficient use of power!

• Compact chassis design
• Less weight = more power 
      for mowing
• Highest power to weight 
     ratio in class
• Improved fuel economy HR800

Own or lease 
yours today!

http://www.turfwerks.com


Town and Country Club
Then and Now, 

Site of the 2016 MGCSA Scramble

 circa 1899

The documents used at the beginning of this article were copied from har-
titrust.org, digitized by Google.  The original came from the New York 
Library.  Ccontent was derived from Golf, the original publication of the 
United States Golf Association.  This article is reprinted from the January 
1899, volume IV, number 1, of the USGA Green Section Record. Copy-
right United States Golf Association. All rights reserved.
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Today, 2016
By William Larson CGCS

 Times change and we fast for-
ward to 2016.  Trees grow, bunkers 
shape-shift, architects dabble and 
committeess make enhancements.  

The Town and Country Club is well 
versed in change.  
 Three years ago, Town and 
Country Club went through what 
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started as a bunker renovation.  It 
morphed into much more than we 
originally planned.  Hundreds of 
feet of asphalt were removed, 200 
trees were taken down, 11 new tee 
boxes added, bentgrass surrounds 
were expanded and several new “no 
mow” areas were seeded to fescue.  
 Because we had limited funds 
to work with, we had to do most of 
the work “in house”.  We hired local 
shaper Dan Bieganek that proved to 
be a wise move.  His knowledge and 
expertise saved us time and money.  
All finish work, sodding, tree work, 
drainage, bunker lining (we used 

Klingstone) and irrigation work 
were handled by our capable staff.
 Our goal with the bunkers was 
to give the oldest course in the state 
an old rugged look and help reduce 
time spent with maintenance.  Leav-
ing the edges of the bunkers and 
capes hairy and not edging them 
allows us to reduce labor and inputs.  
Limiting sand flashing has proved to 
be a godsend especially after heavy 
rains.
 We also decided to kill off 
bluegrass tee banks and seed to a 
blend of fescues.  Irrigation was also 
changed in order to keep most of the 

IT’S YOUR CHOICE

PYTHFUL or BLISSFUL?

Segway ®

Fungicide SC
MAKES
SUPERS
SMILE 

Always read and follow label directions. Gordon’s® is a registered trademark of PBI-Gordon Corp.
Segway® is a registered trademark of Ishihara Sangyo Kaisha Ltd. 2/16 04266

� For more information visit:
GordonsProfessional.com
or call Jeff Schmidt 
at 952.237.0160

It’s hard to be happy when Pythium disease damages your turf. 
So don’t let it. Segway® Fungicide SC delivers outstanding 
protection against Pythium root dysfunction, Pythium blight, 
and Pythium damping-off. Segway works fast and lasts up to 
28 days for healthier turf. Healthier turf means happier golfers, 
and happier golfers mean happier Supers. 
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Above:  Klingstone soil stabilizer is applied to the bottom of the bunker 

Below:  A job well done by a great staff.
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water on the tee surfaces away from 
the fescue banks.  We will continue 
to expand on the “no mow” areas as 
we move forward.
 Response from our member-
ship has been very positive regard-
ing the new bunkers, continual tree 
removal, and expanding our “no 

mow” areas.  Jeff Mingay, a Cana-
dian Architect has been retained to 
provide the club with a new master 
plan.  He will fine tune and tweak 
the course in a manner that will take 
advantage of our wonderful views 
and landforms with less inputs.

Example of killing off bluegrass tee banks and seeding to NO MOW fescues
 Please join my staff and me and see the changes yourself at the 2016 
Scramble Tournament to benefit Scholarship and Research.
William Larson, CGCS
Penn State University
28 years at T&C

Erik Tolzmann 
Assistant Supt.
Penn State University 
7 years at T&C

John Campbell
Assistant Supt.
Rutgers University
1 year at T&C

Jim Crawford
Technician
46 years at T&C

Mike Romundstad
Mechanic
28 years at T&C

Bill Hallquist
Foreman
15 years at T&C 
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A beautiful sunrise at T&CC on hole nine.
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Scholarship Recipients Announced
Four Worthy Students Claim Awards

 This year the MGCSA and 
Par Aide are pleased to award two, 
$1,000 MGCSA Legacy Scholar-
ships, to Kaija Eckholm and Abigail 
Gullicks, a $1,500 Joseph S. Garske 
Legacy scholarship to AnnMarie 
Backstrom and 
a $1,500 Gar-
ske scholar-
ship renewal to 
Emeline Brud-
wick.

The Legacy 
Scholarship 

 The Min-
nesota Golf 
Course Su-
perintendents’ 
Association 
offers a Legacy 
Scholarship program designed to 
assist children and grandchildren of 
Class AA, A, SM, C, D, Associate 
and Affiliate members.  The MGC-
SA provides scholarships to students 
attending college or vocational pro-
grams at any accredited post-sec-
ondary institution. The program is 

independently managed by Scholar-
ship America, a national non-profit 
student aid service organization.  

 Kaija Eckholm is the daughter 
of E. Paul and Renee Eckholm. Paul 

is an affiliate 
member with 
Arteka Com-
panies.  Kaija 
graduated from 
Savage High 
School and is 
currently en-
rolled at the 
University of 
Minnesota, 
Minneapolis 
Campus, major-
ing in kinesiol-
ogy. 

 Abigail Gullicks is the daugh-
ter of Bill and Kristen Gullicks. Bill 
is the superintendent at Bellwood 
Oaks Golf Club. Abigail is cur-
rently enrolled at the University of 
St. Thomas where she is pursuing a 
degree in human resources.
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A ToAsT, 
In ApprecIATIon of Your BusIness.

Here’s To You.

At Par Aide, we’d like to raise a paper 
cup to you, our valued customer. 
Because it’s your unyielding dedication 
to the course that inspires us to keep 
building the industry’s most innovative 
products. So from Par Aide, we 
salute all you do. Cheers. 

Par aide is a Proud sPonsor of 
MCCsa, GCsaa, The firsT Tee

and The Wee one foundaTion.

Wherever golf is played.

SILVER PARTNER
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The Joseph S. Garske Legacy 
Award:
 The Joseph S. Garske Legacy 
award, named after the founder of 
Par Aide Products Company, Joe 
Garske, is committed to further the 
education of children and grandchil-
dren of MGC-
SA members 
through finan-
cial contribu-
tions. This is the 
20th consecutive 
year for these 
awards.  Par 
Aide is located 
in Lino Lakes, 
Minnesota and 
owned by Steve 
Garske, son of 
Joseph.

 The late Mr. Garske, who died 
at the age of 76 in 1982, started Par 
Aide in 1954 with plans to make 
a “good” ball washer. A foundry 
man and avid golfer, he knew little 
about the golf business, tried to 
sell his ideas for design and tooling 
to two accessory companies, was 
turned down by both and so began 
Par Aide Products Company.  Steve 
Garske started The Legacy Scholar-

ship in his father’s honor in 1996.
 
 “I am pleased to have our com-
pany provide these scholarships 
since for many superintendents, 
providing a college education for 
their children requires true sacrifice. 

I am fortunate to 
have the oppor-
tunity and ability 
to help,” Garske 
said.  
 “As a long-
time member of 
the Scholarship 
Committee some 
years ago, it al-
ways bothered 
me that we had 
lots of scholar-
ships available 
for turf students 

but nothing for the legacy of cur-
rent members,” Garske said. (Heed-
ing the comments of a long-time 
Minnesota Superintendent that our 
committee was working to put him 
out of a job.) While Steve thought 
this was a bit of paranoid thinking, 
it did make him realize that supply 
and demand works in this industry 
as well, and if nothing else, an over-
supply of eager new superintendents 
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could definitely undermine sala-
ries. However, it was the following 
premises that motivated Par Aide 
to initiate a legacy scholarship pro-
gram:

1) Many Superintendents are under-
paid, in my opinion, and they truly 
work a labor of love. Sending a 
child to college is likely a real hard-
ship. These same Superintendents 
who now have college age children 
were the very ones who had been 
so responsible for supporting our 
company through all the years and 

had helped us attain our success. We 
wanted to thank them.

2) Our founder, Joe Garske, did not 
have any formal education and was 
always conscious of that fact. He 
had quietly supported at least one 
young man in gaining a degree.
3) There were lots of turf student 
scholarships but few if any Legacy 
awards.”
 
 So it seemed obvious to Steve 
to initiate a legacy program and it 
was discussed at numerous schol-

It’s more than “just” a penetrant. • Reduce runoff on sloped turf areas by 
20% or more

• Enhance penetration and distribution of 
water and nutrients

• Reduce water use on cool-season grasses 
by 25% or more

• Maintain turf quality at reduced ET 
replacements rates

®

®

Contact your local Tessman location 
for more information:

  St. Paul    (800) 882-5704
  Fargo    (800) 474-7238
  Sioux Falls  (800) 234-1965

www.aquatrols.com
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arship meetings. The problem was 
how to administer such a program. 
Suppliers to our industry did not 
want to be in a position of judging 
one potential recipient/customer 
against another, and Superintendent 
members were not comfortable with 
reviewing personal information and 
making judgments on each other 
either. The sponsorship concept lay 
dormant until we discovered the 
Citizens’ Scholarship Foundation 
of America, now called Scholarship 
America, an organization that does 
nothing but review and award schol-
arships. It’s completely impartial 
and considers all information confi-
dential. The MGCSA quickly agreed 
to accept the cost of administration 
and the Joseph S. Garske Legacy 
was born. 

 The idea was to provide two 
two-year scholarships to deserving 
children of current MGCSA Mem-
bers. This program is thought to 
have been successful by all and has 
been in existence since 1996, help-
ing numerous sons and daughters of 
Superintendents pursue their college 
education.  Par Aide has continued 
to prosper and as an expansion of 
its Minnesota program, it now also 

offers a similar program nationwide 
through the GCSAA.

 AnnMarie Backstrom, daugh-
ter of Jeff Backstrom and Caryn 
Coller, is the first year recipient of 
the Joeseph S. Garske Scoholarship.  
Jeff is the superintendent at Cannon 
Golf Club.  AnnMarie is a graduate 
of Bethlehem Academy in Faribault 
and is currently attending the Col-
lege of St. Benedict in St. Joseph, 
MN.  She is specializing in Environ-
mental Studies.  
 Emeline Brudwick, daughter of 
David and Melissa Brudwick, is the 
renewal recipient of the Joseph Gar-
ske Scholarship.    David is the as-
sistant superintendent at Eastwood 
Golf Course in Rochester.  Emeline 
is attending the College of St. Bene-
dict, St. Joseph, MN, where she is 
pursuing a degree in nursing.  
  
 
 Congratulations to the winners 
of the 2016 MGCSA and Joseph S. 
Garske Legacy Scholarships.  Thank 
you members of the MGCSA and 
especially Steve Garske for enabling 
these fine individuals to pursue their 
dreams and aspirations.
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 “Kaija (Ki-ya) Eckholm, of Savage, 
Minnesota, graduated with honors from 
Burnsville High School this spring. Kaija 
has always been a strong student, receiv-
ing National Honor Society membership 
since Junior High
 
 Kaija has a passion for soccer and 
has been an active participant since a 
very young age.  She has played on state 
championship club teams at the Premier 
level and played varsity soccer while in 
high school. In addition to her playing 
skills, Kaija has coached youth soccer for 
the Burnsville Athletic Club.  Kaija also teaches soccer at Left Foot Coach-
ing Academy in Minneapolis. While she would have loved to play in college, 
playing at a D1 level was not in the cards.

 Kaija has spent many hours volunteering working on activities ben-
efiting children. She taught Sunday school, was a team leader for a church 
summer program for children and teens and participated in multiple Feed 
My Starving Children opportunities as well as other child focused events. 
  Kaija was happy to be accepted at all of the 

colleges to which she applied.  As soon as 
she received her offer letter from the Uni-
versity of Minnesota, her first choice, she 
immediately accepted. She will be following 
in her fathers and grandfathers footsteps.  
Kaija will be pursuing an undergradu-
ate degree in Kinesiology at the University 
of Minnesota - Twin Cities this fall and is 
looking towards a PhD in physical therapy 
after that. “

 E. Paul Eckholm
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“Abigail (Abbey) Gullicks is cur-
rently a Junior at the University of 
St. Thomas where she is pursing a 
degree in Human Resource Manage-
ment along with Business Commu-
nications. Abbey’s strong organiza-
tional skills, determination and focus 
have opened the door to a variety of 
experiences at St. Thomas.  She cur-
rently serves on the Executive Board 
for Woman in Business, was chosen 
as a Building Manager for the An-
derson Student Center on campus 
and last spring was inducted into 

Beta Gamma Sigma for her excellence in her Business classes.  

As parents we are very proud of her strong character traits. There is noth-
ing more valuable than having a strong sense of self to lead you through 
life. Abbey is a well-rounded individual that is academically driven, but also 
enjoys other avenues in life. During her free time she enjoys golfing, playing 
cards, painting and fishing.   

The past five years Abbey has enjoyed 
working at Bellwood Oaks Golf Course.  
She loves the early mornings mowing 
greens, looks forward to working in the 
clubhouse, and enjoys conversing with the 
golfers on the beverage cart. Her extensive 
background on the golf course along with 
her current academic track in business has 
sparked an interest to pursue a career in 
the golf industry.”  

 Bill Gullicks
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 “AnnMarie attends the College 
of St. Benedict in Saint Joseph, MN.  
She is entering her junior year with a 
major in Environmental Studies and a 
minor in Theater.  She participates in 
many theater productions on the stage 
or with the supporting crew.  She is 
involved in the rowing club and gets 
up at 5:00am for sunrise practices at 
St. Johns University during the Fall 
of the year.  She stays very busy with 
school activities and studies.

 She loves to travel and visit National Parks around the United States.  
Camping in a tent most of the time while there.  Her summer months are 
spent working at Cannon Golf Club for her dad walk mowing greens, rak-
ing sandtraps, pruning, edging, planting flowers, and filling divots. This 
year she also worked at Many Point Boy Scout Camp near Park Rapids, 
MN in the camp office fielding phone calls and organizing campers.  

 This coming January she will be leaving to study abroad in Pata-
gonia, Chile for her winter semester.  Living out of a tent the entire time.  
She is very excited and can’t wait to see more of the world and its beauty.

 I am a very proud Dad and am 
blessed to have a daughter who is 
very active, ambitious, and the drive 
to make a difference in the world.  I 
would like to thank Par Aide/Steve 
Garske for providing the Joseph 
Garske Scholarship for my daughter.  
She is very appreciative and honored 
to receive the award.  Thank You!”

 Jeff Backstrom
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“My daughter Emeline, will be 
a sophomore at the College of 
St. Benedict, which is located in 
St. Joseph  MN. Emeline is fol-
lowing in her mother’s footsteps 
and is pursuing a nursing de-
gree.  While pursuing a Nursing 
Major, she is also working on 
an English Minor, all within the 
St. Benedict’s Honors Program.

 Emeline’s passion for learning has prompted her to become 
a member of the Honors Advisory Council. Outside of the class-
room, she writes for the school’s newspaper, ‘The Record.’ She 
is also involved with Magis Ministries as part of their leadership 
team, and helps lead a bible study for 
incoming freshmen.

 My wife Melissa and I are so proud 
of Emeline.  We are also very grateful 
and honored that she has received the 
Garske Scholarship award.“

 Dave and Melissa Brudwick 
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Renovating Golf Courses – 
Looking Beyond Architecture 

By Kevin Norby, Herfort Norby Golf Course Archetects

 In the 1980s and 1990s, Ameri-
can golf architects were building 
new golf courses at an astonishing 
rate. Land development was boom-
ing, people felt secure in their jobs 
and the National Golf Foundation 
had declared that Americans would 
have to build a golf course a day to 
meet demand.  All of that changed 
with the housing bust and the eco-
nomic downturn in 2008.  However, 
for the past two or three years we’ve 
seen a strong resurgence in the golf 
world nationwide.  The economy 

has improved, a number of courses 
in most markets have closed and 
many private clubs now have wait-
ing lists again.  

 After years of budget cuts and 
deferred capital improvements, 
many of our clients are calling us 
looking for advice on what they 
can do to improve their bottom line 
and increase their share in the local 
market.  For private clubs, this often 
means adding new amenities and an 
emphasis on attracting new mem-

The Preserve.  Photo by Peter Wong
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bers.  For public daily-fee courses, 
this means looking for ways to in-
crease rounds and daily green fee 
revenue.  So, here are a few things 
to consider in this changing econo-
my:

Define Your Niche.

 Before making architectural 
changes, it is important to identify 
the golf course’s niche in the local 
market.  It stands to reason that the 
typical customer at a private club 
has different expectations than the 
typical golfer at an entry-level daily 

fee or municipal course.  Where a 
member at a private club may be 
looking for exceptional conditions 
and a strategic challenge, the entry-
level or average golfer is likely 
more concerned about price and 
having fun.  In fact, the average 
golfer may not be concerned about 
the strategy of the game at all – they 
may not even keep score.  As golf 
architects, identifying the target cus-
tomer is the first step to tell us how 
to design the golf course, which 
improvements are most important 
and where an owner should spend 
their capital investing and advertis-
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ing dollars.

 We often work with market 
analysts and golf strategists to help 
us look beyond the obvious archi-
tectural improvements to insure that 
the improvements we propose are 
actually going to help the course 
become more sustainable. 

 Instead trying to compete with 
the other courses by lowering rates, 
the answer might be to change 
your niche in the market.  This may 
mean changing the course to cre-
ate a more-upscale experience or it 
may mean making the course easier 
and more fun. In some markets, the 

smart move might even be to reduce 
the course from eighteen holes to 
nine holes or to shorten the course 
to an eighteen-hole short-regulation 
or executive course and to then de-
velop the remaining land as a three-
hole short course, a driving range or 
a real estate development. 

 It doesn’t matter whether we’re 
selling shoes, cars or golf, you have 
to first identify and understand your 
niche in the market.  Understand-
ing what your niche in the market 
is tells us how to design the golf 
course, which improvements are 
most important and where you 
should spend your advertising dol-

Braemar Golf Course
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lars.  

Know Your Customer

 It’s interesting to me how of-
tentimes the owner or golf profes-
sional is out of touch with their 
customer base.  More often than 
not, they are hearing from the most 
outspoken five or 10% of their cus-
tomers saying what they really need 
to do is add new back tees or im-
prove the consistency of the sand.  
At the same time, the silent majority 
may be thinking the course is too 

difficult or takes too long to play.  
Spending money to reduce forced 
carries, removing trees and build-
ing new forward or senior tees may 
be money better-spent to increase 
rounds and revenue. 

 It’s not uncommon for me to 
go into a city and find four or five 
regulation public courses all charg-
ing nearly the same rates and es-
sentially targeting the same cus-
tomer.  This would be like having 
four or five Caribou Coffee shops in 
town but nobody selling Starbucks 

Nine Green at Bakker Crossing in Sioux Falls.  Photo: Peter Wong
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or Dunn Bros.  Sure, you’re going 
to sell some coffee but somebody 
could do really well offering some-
thing different. In the golf world, 
more often than not, management’s 
idea of addressing competition has 
been to focus on adding new back 
tees, building a bigger clubhouse or 
dropping their green fee or season 
pass rates a few dollars below the 
competition.  At the end of the day, 
they are still all essentially compet-
ing for exactly the same customer 
and charging essentially the same 
rates.

I know, you’re thinking we know 
who our customers are. A lot of 
them have played here for years.  
Being in the golf business, it’s 
sometimes hard for us as golf course 
managers, golf professionals and 
golf architects to understand and 
appreciate how the “average golfer” 
thinks.  The National Golf Founda-
tion would define the “average golf-
er as someone who plays four times 
a year and scores 110 for 18 holes.  
Most of you who are reading this 
are not that average golfer - we’re 
that 5% of the golfing public who 
are avid golfers and have handicaps.  

INNOVATORS IN 

IMPERMEABLE 
WINTER PROTECTION

Helps prevent
Ice Damage
Crown Hydration
Desiccation
Temperature Fluctuations
Low Temperature Kill

Actual spring photo by a Superintendent — not retouched!

Learn more! Find 20 Years of Research
at GreenJacket.com or call 888-786-2683 patented in U.S. and Canada
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Keep in mind that there are a whole 
lot of people out there who don’t 
think of themselves as golfers but 
they play four or five times every 
year with their friends and family – 
just for the fun of it.  They’re in it 
for the social part of the game. They 
don’t care about the challenge or the 
strategy of the game. It’s a social 
experience for them.  

Before you start making architec-
tural changes to the course, make 
sure you understand which improve-
ments your customers actually think 
are important and which improve-
ments will impact your bottom line.  

Differentiate Your Course

Once you’ve identified specifically 
who your customer is, it is my be-
lief that owners and operators need 
to look for ways to differentiate 
themselves from their competition.  
In some markets, this may mean a 
major renovation geared towards 
improving course conditions and the 
visual quality of the course. In other 
markets, this might simply mean 
repositioning the course to provide 
a unique experience and improve 

playability. For most courses, add-
ing more length is simply not the 
answer.  We’ve all heard it said – 
“golf is too difficult, too expensive 
and takes too long to play.”  In order 
to increase revenue and improve 
market share, there are a number 
of things that can be done to differ-
entiate one course from another.  It 
may be better bunker sand, a well-
designed short-game practice facil-
ity, new signage or converting the 
turf on your fairways or greens. At 
a private club, it may be a unique 
bunker style, white bunker sand, a 
heated all-season range tee, a swim-
ming pool or the addition of a skeet 
or trap range.  

Differentiating your course and 
knowing who your customers are 
is key to creating a golf facility that 
will be fiscally sustainable. This can 
be done by implementing a master 
plan that includes a market analysis 
and a survey of your customers.

Kevin Norby is a member of the American 
Society of Golf Course Architects (ASGCA) 
and the owner of Herfort Norby Golf Course 
Architects, LLC. For more information on 
master planning for your golf course, you 
may contact Kevin via email at knorby@Her-
fortNorbyGolf.com or through his website at 
www.HerfortNorby.com. 
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WEE ONE MINNESOTA GOLF OUTING 
AT BRACKETT’S CROSSING 

COUNTRY CLUB 
Supporting those in need 

 
 
	
  

MONDAY, OCTOBER 10, 2016 
Lakeville, Minnesota 
HOST:  Tom Proshek, 

Superintendent and the MGCSA 
 

	
  
$125 per Player / $500  per Team 

  Four Person Scramble only one MGCSA member per team necessary 
	
  

Great Golf Prizes.  On course refreshments.  Lunch on the course. Buffet
        immediately following golf with cash bar reception. 

	
  
Enter Early.  Field is limited to 30 teams (120  players). 

Taco Bar @ Brats to go (lunch included in registration fee) 
Country Club Attire – Collared Shirts. Soft spikes only. 

	
  
	
  
	
  
	
  
	
  

Contests: Must be present at the reception to win.

10:00 - 11:00 a.m. Registration – Driving Range available 
11:00 a.m. GOLF - Shotgun 
4:00 p.m. Prizes and Buffet reception (cash bar). 

Pro Shop Certificates 1st Place $500, 2nd Place Draw $300, 10th Place Draw $160, 18th Place Draw $160, 24th Place $160 Draw    
Gross Skins Game - $20 per team       The Rock "Go-Pro" Challenge  Giant Putt Contest prior to shotgun for $100  
Mulligan Purchase:  4 for $20 or 8 for $40 
Closest to the pin winners on the Par 3’s will draw down for a set of irons. 
Featured Raffle Prizes – $5 for 5 tickets or $20 for a LONG arm’s length. 
Green Egg Outdoor Grill, Golf Clubs, and M U C H  MORE. 

------------- PLEASE FILL OUT COMPLETELY - THE DINNER COUNTS ARE IMPORTANT --------------- 
	
  

Name:   Course/Company    
	
  

Name:   Course/Company    
	
  

Name:   Course/Company    
	
  

Name:   Course/Company    
	
  

REGISTER:   GOLFERS @ $125 per Player / $500  per Team (Golf, prizes, refreshments, lunch, hors d’oeuvres)  Dinner only $ 75 
	
  
TOTAL ENCLOSED: $   

	
  
PAYMENT METHOD:    Check    Credit Card:        VISA        MASTERCARD      DISCOVER 
	
  
Name as it appears on credit card:    

	
  
Credit Card Number:   Security Code:   Expiration Date:    

	
  
Authorized Signature:    
Make  check payable to MGCSA and mail to:  MGCSA, 10050 204th Street N., Forest Lake, MN 55025 

	
  
REGISTRATION DEADLINE: SEPTEMBER 30, 2016 
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Summer of 2016 – Red thread
By Dr. Angela Orshinsky

UMN Plant Pathology Department
 This has been an interesting sum-
mer in terms of turfgrass diseases.  
Two diseases that I am hearing a lot 
about this month are red thread and 
summer patch.  
In fact, it is hard 
to walk around 
the block with-
out seeing signs 
of summer patch 
everywhere.  

 In this arti-
cle, I’ll focus on 
red thread as I 
have seen some 
particularly se-
vere cases this 
summer.
Red thread is 
primarily a su-
perficial disease, 
can be persistent 
and cause severe 
foliar damage.  It can kill turfgrass 
stands under severe conditions. The 
disease is primarily found on longer 
turfgrass stands such as golf course 
roughs, sports turf or home lawns; 
however, shorter turfgrass stands, such 
as golf course fairways, can also be af-

fected when environmental conditions 
are right.

 Symptoms of red thread include 
blighted 
leaves in 
patches rang-
ing from a 
couple of 
inches to two 
feet in diam-
eter.  Red, 
antler-like 
structures 
appearing on 
affected turf 
are masses of 
fungal threads 
that allow the 
causal fungus 
(Laetisaria 

fuciformis) to 
survive unfa-
vorable condi-

tions.  The fungus may also produce 
bright pink masses when conditions 
are particularly moist.  Many times 
the blighted area of turf can have a 
pink cast to it due to the appearance 
of these fungal structures, but as the 
grass dries out, the affected areas can 

Red sclerotia of Laetisaria fucciformis appear like red 
antlers on affected grass blades.  This gives a reddish 
cast to the turfgrass stand.  (Picture credit: Andrew 
Hollman)
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appear more straw-colored.  
 
 Red thread is primarily a prob-
lem on perennial ryegrass, Kentucky 
bluegrass, chewings fescue, hard fes-
cue, sheep fescue and red fescues.  
The disease is less common on creep-
ing bentgrass.  The disease is associ-
ated with weaker turfgrass stands such 
as those with a deficiency in nitrogen, 
low levels of calcium or phosphorous, 
or cool conditions.  Environmental 
conditions favoring outbreaks include 
humid weather and prolonged periods 
of leaf moisture, which is very much 
like the conditions we have faced in 
Minnesota recently.  The fungus can 
grow over a wide range of tempera-
tures (59 – 77 F).  

 Management of red thread is 
primarily through cultural practices 
including selection of resistant turf-
grass cultivars as evaluated by the 
national turfgrass evaluation program 
(ntep.org).  The site lists a number of 
fine fescue and Kentucky bluegrass 
cultivars with high levels of resistance 
to this disease. Maintaining adequate 
vigor of plants through appropri-
ate nutrition, increased airflow, and 
thatch removal is standard practice 
for preventing the disease. Once the 
disease is present, an application of 
0.5 lb quick release nitrogen/1000 ft2 

is usually enough to resolve the prob-
lem.  In severe cases, it may be neces-
sary to apply a fungicide.  There are 
a number of fungicides with a high 
efficacy against red thread including 
azoxystrobin (Heritage), flutolanil 
(Prostar), iprodione (Chipco 26GT), 
penthiopyrad (Velista), polyoxin D 
(Affirm), propiconazole (Banner 
Maxx), pyraclostrobin (Insignia), and 
triticonazole (Trinity).  One impor-
tant factor in selection of fungicides 
is always diagnosis.  This pathogen 
can be confused at times with pink 
patch, which will not respond to flu-
tolanil.  These two diseases can occur 
in the same area at the same time, in 
which case a recommendation would 
be to apply azoxystrobin, iprodione, 
or propiconazole, which is effective 
against both diseases. 

References: 
Smiley, R. W., P. H. Dernoeden, and B.B. 
Clarke.  2005.  Compendium of Turfgrass 
Diseases, 3rd Edition.  APS Press.  St. Paul, 
MN.

Latin, R.  2011.  A Practical Guide to Turf-
grass Fungicides.  APS Press.  St. Paul, 
MN.

Vincelli, P. and G. Munshaw.  2015.  Chem-
ical Control of Turfgrass Diseases 2015.  
Available at: http://www2.ca.uky.edu/
agc/pubs/ppa/ppa1/ppa1.pdf



Wear and Compaction Fraction
Promoting Bentgrass over 
Annual Bluegrass!?
By Larry Thornton
Superior Turf Services Inc.

 Anyone managing a mixed 
stand of Poa Annua and bentgrass 
(“Poa/bent”) for any period of time 
has faced dead Poa from winter 
damage and summer stress. This 
creates a short golf season dilemma.
 
 Without green housing, we 
face significant challenges getting 
bentgrass to germinate with our cool 
springtime soil temperatures. Also, 
mid-summer is a challenging time 
to establish all cool season grasses. 
However, the survival rate of bent-
grass is significantly higher in both 
the winter and summer. Other ben-
efits associated with newer varieties 
include lower water requirements 
and the potential for significant dis-
ease reduction. 

 Making the decision to pro-
mote and favor bentgrass in a north-
ern climate is not a hard one. How-
ever, in doing so, there are a number 
of limiting factors to consider, in-

cluding: budget, timing, methods, 
membership tolerance and so on. 
Ultimately, the demands of your 
golf clientele will determine if it is 
right for you. 

 If it is right for you, there are 
many tools at your disposal to make 
it work. Factors to consider in es-
tablishing bentgrass include cultural 
and chemical practices, as well as 
environmental conditions. Environ-
mental factors include: light, water, 
soils, seed variety, topography and 
traffic. All of these conditions di-
rectly impact the promotion of bent-
grass. Bentgrass does not tolerate 
shade and compacted soil as well as 
Poa. 
 
 Another major factor favoring 
bentgrass is wear tolerance. Wear 
tolerance and traffic compaction are 
generally related. Other than ad-
equate sunlight, the two most com-
mon factors limiting the promotion 
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of bentgrass are compaction and 
wear. Let’s call it the wear and com-
paction fraction. This list is com-
prised of golf rounds, maintenance 
equipment, soil type, watering prac-
tices and accumulative traffic. Basi-
cally, there are two types of traffic, 
acute and accumulative. 
 
 If you consider traffic on a 

pounds per square inch basis, that 
could be considered acute traf-
fic; whereas, pounds by equipment 
weight would be accumulative traf-
fic. For example, light weight mow-
ers may have more pounds per sq. 
inch at the tires than a larger five-
plex mower but less accumulated 
weight and wear compaction. Light 
weight mowers have been utilized 

for many decades 
now and have 
proven to be effec-
tive in promoting 
bent. To reduce 
overall wear/com-
paction on the golf 
course consider 
accumulative wear 
and compaction by 
taking frequency x 
weight. 

 For instance, 
by cutting fair-
ways twice a week 
rather than three 
or four times, you 
can reduce mowing 
wear and tear by 
33-50%. To accom-

plish this, growth 
regulators will come 

Rolling can have an impact upon wear and compaction.  
Photo UMN
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into play. The typical cost of a regu-
lator program can be offset by the 
reduction in labor, fuel savings and 
capital equipment life and mainte-
nance. If you have a mixed stand of 
bentgrass and Poa, you can convert 
it through cultural practices and 
equipment selection. If you have a 
high population of Poa or old bent-
grass varieties, over seeding with 
newer varieties is highly recom-
mended. 

 Core aeration with over-seed-
ing in late summer can establish 
enough new varieties to help with 
bentgrass conversion. The general 
rule would be to over-seed in Au-
gust while soil temperatures are 

above 70 degrees Fahrenheit. Soil 
temperatures exceeding 70 degrees 
favor bentgrass; whereas, tempera-
tures below 70 degrees favor Poa. I 
am a firm believer in over-seeding 
with newer varieties anytime you 
open up the playing surface. The 
new varieties are far superior to the 
ones on the majority of golf courses.  
That’s not to say you can’t make 
older varieties look nice; you can 
also put lipstick on a pig. 

 Overall, cultural practices are 
the most important aspects to con-
sider when converting to and main-
taining bentgrass. Cultural practices 
encompass such things as: equip-
ment selection, mowing methods, 

Above:  University of Minnesota turf wear and compaction trials
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and traffic control. In addition to 
the use of light weight mowers, tire 
and roller selection can also play 
a key role in the reduction of wear 
and tear. Aggressive tread and roller 
designs increase wear and tear on 
bentgrass.
 
 With the demands on today’s 
greens, reducing wear and tear is 
crucial for successful conversion. 
That being said, don’t forget to im-
plement a solid aeration program. 
Core, vent, and solid tine aerating, 
along with other tools to relieve 
compaction are critical for long 
term success.

 Generally, larger areas (i.e. 
fairways) will be the first areas to 
convert, while the greens are last; 
however, areas affected by wear and 
tear from mower overlap, turning, 
and foot traffic will be slower to 
convert. If you have excessive play 
for the design of your greens, con-
version may be impractical. 

 With good turf regulation, you 
can reduce cutting and rolling up 
to 50%. Other considerations in-
clude sprayer selections and course 
maintenance practices. Similar to 
mower selection, the use of heavy 
sprayers on greens can create ad-
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ditional wear. To avoid driving on 
your greens, consider using sprayers 
you can walk with. Also, when hand 
raking bunkers, consider requesting 
the your employees walk rather than 
drive. Before the advent of the sand 
raking machines, we walked with 
hand rakes at Interlachen C.C..

 Don’t hate me for suggesting 
your employees walk. It will reduce 
wear, save fuel and increase the 
availability of carts for other uses. 
The bottom line for wear and tear 
reduction is: it is up to you. You 
have no control over the number of 
golf rounds on your course. Traffic 
control of golfers is a major con-
tributor to the wear and tear on your 
course. 

 A secondary consideration is 
the utilization of chemistry. Other 
than clipping reduction, specific reg-
ulators can impact Poa greater than 
bentgrass. Herbicides can also be 
used to combat Poa. Both pre-emer-
gent and post-emergent herbicides 
can reduce the impact of annual 
bluegrass. Caution is critical when 
using herbicides on fairways, tees, 
and greens. It’s a bad day when you 
lose turf after applying a pre-emer-

gent herbicide to prevent Poa germi-
nation. Post-emergent solutions are 
less likely to have a negative impact 
if your bentgrass population is very 
high. You must be confident you 
will not lose turf under these prac-
tices. In general, slow and steady is 
a better approach.  

 If your existing varieties are 
unable to meet your golfers’ de-
mands, re-grassing is an alternative 
to conversion. If you are thinking 
about re-grassing, there are numer-
ous methods and factors to consider. 
Closing the golf course to re-grass is 
a major decision. However, if your 
owner or members are on board, the 
long term benefits are significant.

 Having a greater awareness of 
the factors contributing to the wear 
and tear of your course will lead to 
more effective cultural practices and 
increased success in bentgrass con-
version. Whichever approach you 
take to enhance bentgrass on your 
golf course, the benefits to quality, 
durability and playability will be 
worth the effort. So, ask yourself, 
what are your wear and compaction 
fractions?
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Affiliate Spotlight:
Jacobsen Celebrates 95th 

Anniversary
(Charlotte, N.C. August 11, 2016) – Jacobsen®, a Textron Inc. (NYSE: 
TXT) company, announced today that 2016 marks the 95th year Jacobsen 
has been in business. Founded in 1921 by Oscar Jacobsen, the company 
has been committed to helping turf managers present world-class condi-
tions every day. 

During the company’s 95-year history, 
Jacobsen developed many revolutionary 
products that helped to advance the turf 
management industry. A few notable 
milestones include:

1921 – Oscar Jacobsen founds the com-
pany and releases the 4-Acre mower. 
Intended for use on “the vast estates of 
millionaires,” the mower boasted a cut-
ting capacity of four acres a day, a huge 
feat at the time. (photo on right)
 
1923 - Just two years later, Jacobsen again makes history with the intro-
duction of the world’s first cast aluminum professional greens mower 
(PGM). The Jacobsen PGM can still be found on courses like Oakmont 
Country Club, host of this year’s U.S. Open. 

1955 – Jacobsen unveils another major breakthrough with the introduction 
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of the first rotary mower for home use that uses four reversible rotary cut-
ting blades. 

1968 – Jacobsen leads 
the way by producing 
the world’s first rid-
ing greens mower, the 
Greens King™, which 
becomes the standard of 
the turf maintenance in-
dustry.  (photo on right) 

1986 – The industry’s 
first Turf Groomer™ is 
introduced by Jacob-
sen and serves as a major advancement in greens care by increasing green 
speed without lowering the height-of-cut. 

1989 – The legendary LF-100™ light fairway mower is introduced, specif-
ically designed from the ground up to be as light as possible, providing less 
compaction and healthier turf.  (Photo below and left)

1998 – Textron buys Ransomes, a British 
company with a 200-year history manu-
facturing agriculture and turf mainte-
nance tractors, mowers and accessories. 
2009 –Jacobsen unveils the revolutionary 
ECLIPSE® 322 riding greens mower, the 
industry’s first triplex without any hy-
draulics. 

2014 – Textron acquires Dixie Chopper, 
an Indiana-based manufacturer of zero-
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turn radius mowers for commercial and residential markets.
 
2016 – Jacobsen introduces the HR Series of wide-area rotaries, which of-
fer industry-leading productivity, serviceability and comfort. 

“Since Oscar Jacobsen founded the company 95 years ago, his original vi-
sion really hasn’t changed much over the years,” said David Withers, presi-
dent & CEO of Jacobsen. “He set out to provide equipment that helped turf 
managers provide superior conditions, maximize productivity and reduce 
costs. From his original putting greens mower to today’s HR Series of 
wide-area rotary mowers, we’ve delivered on that vision for 95 years. And 
now it’s the countdown to our centennial in 2021 when we will celebrate 
our 100-year anniversary.”

With over 95 years of experience in the turf maintenance industry, Jacob-
sen, a Textron Inc. (NYSE: TXT) company, has built a legacy of precision 
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craftsmanship, legendary quality of cut and unmatched expertise. Dedi-
cated solely to delivering perfectly groomed turf, Jacobsen equipment is 
used on some of the finest formal turf areas across the United States and 
the world, through an extensive distribution network and the international 
Ransomes brand. Additional information about Jacobsen can be found at 
jacobsen.com.

About Textron Inc.

Textron Inc. is a multi-industry company that leverages its global network 
of aircraft, defense, industrial and finance businesses to provide customers 
with innovative solutions and services. Textron is known around the world 
for its powerful brands such as Bell Helicopter, Cessna, Beechcraft, Hawk-
er, Jacobsen, Kautex, Lycoming, E-Z-GO, Greenlee, Bad Boy Off Road, 
Textron Systems, and TRU Simulation + Training. For more information 
visit: textron.com. 
***Certain statements in this press release may project revenues or de-
scribe strategies, goals, outlook or other non-historical matters; these 
forward-looking statements speak only as of the date on which they are 
made, and we undertake no obligation to update them. These statements 
are subject to known and unknown risks, uncertainties, and other fac-
tors that may cause our actual results to differ materially from those ex-
pressed or implied by such forward-looking statements.

Hey Affiliate Members!  Want a bit of 
“Spotlight” time?  Contact Jamie Bezanson 
with promotional information about your 

company, how it developed and expectations 
for future development.  

jacobsen.com
textron.com
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 About two years ago, the 
man I admired and looked 

up to throughout my entire 
life,my dad, called me and told 
me he had cancer. After more 
tests and doctors probing, he 
then told me he would die of this 
cancer within six months. After 
many tears, prayers, anger, and 
more tears, you come to grips 
with the reality and frailty of life. 
I also came to the realization that 
my time to spend with him would 
be coming to an end.
 
 This was the man who 
taught me every morning as 
we rode across the 9th fairway 
at Somerset Country Club, 
all I know about the golf 
course. I learned what dollar 
spot looked like but I also 
learned it was Sclerotinia 
homoecarpa, saw a lot of 
Rhizoctonia Solani and 
Pythium blight all by the 
age of eleven. I saw how 
he gave so much of his 

time and effort to the golf course 
he loved. He would work 12 
hour days and then work on the 
weekends. I saw how much time, 
effort and frustration it took to 
run a golf course and although 
he warned me all the time about 
following in his footsteps, I went 
in to the business anyway.
 
 At this moment in my life, 
time stood still for just a minute 
as I tried to make sense of this 
terrible news. How can I  show 
my dad how much he meant to 
me with the limited time we had 
left together? My father had 
another place that he loved to 
go and spend his time off, and 
that was his cabin in Wisconsin. 
As the disease made him more 
sick, he was unable to care for 
the place like he used to. My wife 
(who is the best woman ever) and 
I decided to help him and my 
mother out up there. I had also 
started a tradition when my first 
daughter was born 26 years ago, 

by Marlin Murphy,  Superintendent at Stillwater Country Club

Within the Leather
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of going to mom and dads every 
Tuesday for supper. This made 
for another great opportunity 
to spend time with him. Sixteen 
months after the doctors gave 
him six months to live, my dad 
passed away.
 
 I will never forget where 
I was when I got that phone 
call. The air compressor had 
just been delivered and we 
were going to start blowing out 
the irrigation. Suddenly, my 
mentor, friend, advisor about 
troubles on my course and my 
life, and dad was gone. The 
golf course was no longer an 
important piece of my life. All 
that mattered was being with 
my five kids, my wife and being 
there for my mom. Family. I 
know many of you have gone 
through this same terrible time 
in your life and all of us handle 
it differently, but one thing 
remains same; family.
 
 I tried to get my dad to 
write one last article for the 
Hole Notes Magazine, but I 

never got him to sit down 
and write it. He did tell me 
a couple of stories about his 
life and what he would have 
written about and they all 
revolved around the many 
great people he met and 
lifelong friends he made in his 
50 + year career in golf. He 
also talked about the times he 
wished he would have spent 
with his family. He talked 
about how things on the course 
changed and all the projects 
he accomplished but all of 
that was over shadowed by his 
desire to spend more time with 
the people he loved.
 
  I ask myself every year 
the same question everybody 
asks themselves, “Where 
did the time go?”  You look 
back on the years and try 
to put a time line together 
of a project done or a tree 
planted and you usually 
guess much less than the 
actual time. I have been 
at Stillwater Country 
Club for 22 seasons 
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now, but I haven’t aged a 
day, at least in my head. Most 
of my children have grown up 

and finished school, moved out 
of the house, become smarter 
than I am (since their  14th 
birthday), and I don’t get to see 
them nearly as much. They have 

grown and started lives of 
their own and life became 
busy for them as well as 
me. So you ask yourself 
the other question,  
“ Did I spend enough 
time with my family 

as I could have?”  When you 
consider the job we have all 
chosen and love, the answer is 
usually no. Maybe yes in the 
winter, generally no.
 
 Going forward, do we now 
try and make more time for 

our family or do we stay on 
our current path? Our jobs are 
becoming more demanding and 
we are expected to do more with 
the same or less. I love and treat 
Stillwater Country Club as if 
it was my own  and I know you 
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all feel the same. When you 
love something like that you 
naturally have to spend time 
with it and golf courses require 
lots of our time! Meanwhile, 
life goes on with or without us. 
Twenty-two years ago, when I 
first got this job, I remember 
all the excitement and energy 
I had with this being my first 
big time job. Stillwater was a 
small town and I had a fairly 
low budget, low pressure job. 
Now fast forward to today and 
the pressure is higher and the 
job demands are much more 
than before. I’m not likely to 
have more time available. We 
used to spray our fairways once 
a year around the 4th of July 
and then it was survival of the 
fittest turf. Whatever lived is 
what we played on. Our sprayer 
was very low tech. Equipment 
was older and probably just 
as low tech. The pesticides we 
used were probably more toxic 
and we were not as careful. My 
dad used to tell me how they 
would mix dusty calo chlor with 
Milorganite with a shovel inside 
the shop!

  Someday I will tell 
my kids of the projects and 
accomplishments that helped 
my career and the golf course, 
but I think the things I will 
tell them most is about how 
much fun I had being a part 
of their lives. I do love golf and 
this great industry we are we 
involved in, but I don’t think 
I will ever look back and wish 
I had spent more time at the 
course, just how I should have 
spent more time with loved 
ones. 

 The past is history and I 
can’t change it, but the future 
is right here and I do have 
the ability to change my bad 
habits and choose more wisely 
how I spend my time. I spent 
alot of time with my dad at 
the end of his life and wish 
I would have spent more 
during the middle! I have 
to forgive myself for that 
and much more and move 
ahead in life with more 
knowledge on how to 
improve the future.
 


