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Whatever happens, you can depend on POLYON® controlled-release fertilizer to work
consistently and predictably all season long—when you have bigger things to worry about.

You never know what you'll find on your course... The green POLYON granules release nutrients slowly
S except when you apply POLYON fertilizer. Thanks to its  and consistently based on soil temperatures, so even
exclusive coating technology and unique controlled- with excessive moisture you don't get surprises like
S release process, POLYON assures that your turfgrass flush growth. This year, ask your Harrell's or Simplot
receives dependable and predictable nutrition. distributor for POLYON. You'll be pleasantly surprised.
>
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in the Midwest, both of which have

Percentage of superintendents who used this equipment for multiple generations each year. Resis- s
pesticide applications. tance is less likely to develop in 4
Most of No insects with one generation a year.

Equipment Never | Occasionally | the time Always response 1

grf;\(ﬂj-l:?'gpreader 552 35.4 6.3 0.8 24 Eiiben fiss & an assistant p rofe;sor i : p
turfgrass entomology at the University

Broadcast spreader 3.9 58.3 34.6 2.4 0.8 of Florida in Gainesville. Her program

Drop spreader 354 59.1 24 0 3.2 focuses on the biology and manage- <

Backpack sprayer ~ 42.5 40.9 12.6 12.6 32 ment of white grubs, southern chinch

Hand-held spray bugs and mole crickets. She trains turf- <

tank (1-3 gallons) 2.4 51.2 37.0 9.5 0 grass managers on IPM. Grady Miller is

Hydraulic sprayer ~ 62.2 126 16.5 3.9 4.7 an associate professor of turfgrass sci- p

Spray rigitractor ~ 10.2 236 54.3 10.2 1.6 ence at the University of Florida. He

Surveys were mailed to 773 Florida golf course superintendents in spring 2003, and 127 (16.4 teaches turfgrass culture, golf and 4

percent) surveys were returned. sports turf management and research
methodology. y

JOHN DEERE
QUICK TIP

As you use your
mowers more fre-
quently this busy
season, remember
equipment will
operate more effi-
ciently if serviced
on time. The John
Deere 3225C and
3235C Lightweight
Fairway Mowers
make maintenance
easy and conven-
ient with a patent-
ed Rotate for
Service feature that
allows ESP cutting
units to be serviced
without removing
them from the
machine. Contact
your local One
Source distributor
for more informa-
tion at www.john-
deere.com.

Continued from page 60

liquid application equipment. Nozzles are
classified by spray delivery pattern, spray
angle, discharge rate and construction materi-
al. Nozzles used outside their specified rates
and pressure will not work accurately. Noz-
zles are also prone to wear, so always calibrate,
check and replace worn nozzles.

Water and/or soil pH. The alkalinity or acid-
ity of the water in a spray tank or the soil may
break down or deactivate pesticides. Howev-
er, many insecticides that are pH-sensitive
contain buffering agents to maintain a more
neutral pH. Tank mixing, agitation and tem-
perature increases in a spray tank can also
change the pH value, so periodically check it
if an immediate application isn’t done. Know
the pH of your water source and keep buffer-
ing agents on hand if needed.

Pest resistance. Pests may become resistant
to pesticides if a population is repeatedly
treated over time, such that all of the suscep-
tible individuals die and only resistant ones
remain to breed. Applicators then need to
treat more often at higher rates to achieve
acceptable control. The mechanism of resist-
ance is usually genetic. The speed that resist-
ance develops depends on how much of the
pest population is exposed, how often the pes-
ticide is applied, the persistence of the insec-
ticide and the pest’s reproductive rate. For
example, resistance to organophosphate insec-
ticides has been documented with southern
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A glimpse southeast reveals the Verrazano-Narrows Bridge, which connects
Brooklyn and Staten Island at the mouth of Upper New York Bay.

Continued from page 41

to pursue a master’s degree in plant phys-
iology. The degree never materialized, but
he accepted a job with a financial insti-
tution to oversee the construction and
operation of Country Club Village, a fa-
cility in nearby Canton that had gone
belly-up while being built. The birth of
Joe Voss Contracting — “one of the first
true maintenance companies,” Voss says

SWING-WING VERTICUTTER

-

%

graden usa inc

belt driven
7309 capehart road
richmond, va 23294
ph: 804 249 9950
fx: 804 249 9951

0" to 2" cutting depth

59" or 79" models

CALL FOR YOUR FREE DEMO!

www.gradenusa.com

— helped pay the bills, but it contra-
dicted its namesake’s Save the Whales and
Sierra Club convictions.

“When I got into the golf business, I
got a lot of flak from people that knew
me. I had gone to school to cure the
world of pollution,” Voss says. “But when
I got out of school, I was making about
five grand a year, and that wasn't sitting
well with me.”

The golf industry had not yet bal-
looned in Ohio, but there was work to
be found in landscaping and ballpark
construction. “Construction is fun and
exciting, and there’s something different
every day,” Voss says, “but there are a lot
of times when you don’t eat.”

With an undergraduate degree in
wildlife biology and an accompanying
knowledge of soil types, Voss satisfied his
agronomic appetite by becoming a Class
A superintendent.

“According to Judy, I was 20 years
ahead of my time,” Joe says. “I've been
promoting conservation from the day I
was hired.”

Voss spent the '80s and "90s oversee-
ing lengthy construction jobs at notable
courses such as Walden Ponds in Ohio,
Ruffled Feathers and Mill Creek in Illi-
nois, Dorado del Mar in Puerto Rico and
Piedmont in Virginia. In the middle of
the jobs, he earned superintendent certi-
fication while taking courses at Ohio State
and Pennsylvania State universities.

Voss’ work in Puerto Rico impressed
course developers Greg Sherwood and

Continued on page 66

) For Better Results.

Naturally. ‘
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Keep your
course
green with
Milorganite’s
4% organically
complexed iron.
Deep green

color all season
long.

1-800-287-9645

www.milorganite.com

06-061-2
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Who'’s telling your "Story?

ork results in more available oxygen and fewer allergens, noise reduction and
cooling bills, thicker turf that filters pollutants and landscapes that increase
jerty values. There are endless environmental, economic and lifestyle benefits that
'spaces provide—yet consumers don‘t know about them. They don‘t understand
true value of your products and services.

Join us in telling the whole story of what you do. Project EverGreen is an organization E G
~dedicated to educating the public about the value of green spaces and encouraging verureen
responsxble practices. Because Green Matters-

To make a contribution or find o ore, call 877-758-4835 or visit www.projectevergreen.com.
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EXTRAORDINARY
Tee Markenrs

...at a reasonable price!
MARKERS, INC.
1-800-969-5920 "
Visit our ALL NEW WEB SITE!

www.markersinc.com

Drill & Fill my

Specialty Aerification Equipment

Parts °* Service °* Sales

Greens * Fairways ¢ Sports Fields

1-866-363-0632
1-252-937-4555
www.drillandfillmfg.com

Amend The Soil Profile While Aerifying

EAGLE GOLF & LANDSCAPE PRODUCTS, INC.

SERVING THE GOLF INDUSTRY WORLD WIDE

Eagleqnterface

. ARoot Zone & moisture barrier for green

WWW.EAGLEGOLFANDLANDSCAPE.COM
714-524-8598 800-21'-EAGLE FAX 714-529-6195

-
Nyvioplast

& CoLEONDI

Enka Shoreline
Enka Mar

B U1 johns manville

R

[CRICHWAY

Foam Markers

D
=)
=
=X
For Spreaders =)
& Sprayers s
Prices starting g
at $49 <X)
ﬁ
Units for all =~

makes & models

(800) 553-2404

Janesville, lowa USA
www.richway.com

NOWAVAILABLE
IN TWO STYLES!

! FLG)éI‘HK&
| 2150 Andrea Lane. Fort Myers, FL 33912
I Phone (800) 3489839

FAX 239-482-3539

We ‘Stipto/Golf Courses Natjonvwde

» C/R0il
s Natlonaio Seals

» Timken Roll
Bearmg%

y 3 » Fafnir Ball Bearings
»V-Belts ‘

‘ Free [Freight on
GUARANTEED SAVINGS! s 7
wee==TECH Sales — Golf Course Drwsﬂon

Phone: 800-373-6002 ® Fax: 217-443-4848

www nnlfdoam enm ECoalédam lulv 9008 BE
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Gotham City Golf

Continued from page 63

Rowland Bates, both of whom are run-
ning the show at Liberty National
under Fireman and his son, Dan, the
project manager.

“They've been very nice,” Judy says of
management. “It’s normal here.”

Normal?

“As convoluted as this job is —
things are going 100 mph in different
directions, there’s a lot of 15-hour days
and six- to seven-day weeks — they
leave me alone,” Joe says. “And if I screw
up, it’s my fault.”

With their stay at Liberty National set
to end around Christmas, Joe and Judy
arent sure what and where their next job
will be. “I'm pigheaded,” Joe says. “This
is a who-you-know business and not a
what-you-know business, and I probably
don't press the flesh as much as I should
and PR myself.”

Still, Joe’s reputation precedes him.
The New Year could find him and his

wife at a job along the U.S.-Canadian
border. Or maybe in Cancun. There is
work to be had, Joe says, and retirement
is another six to 10 years away. At that
time, hed love to bow out of the indus-
try having just built and directed his own
golf course.

In a worst-case scenario, he won't find
work, and the Vosses will prematurely but

enthusiastically escape to some tropical
destination, where they'll spend their days
leading scuba diving and fishing expedi-
tions. At this point in their lives, “all we
have to worry about is the roof over our
heads,” Judy says.

Four million cubic yards of soil later,
that’s one construction job Joe should be
able to handle in a New York minute. ®
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If an individual insertion is under $250, it must be prepaid, unless it is part of a contract that is $1,000 or
greater. VISA, MASTERCARD, & AMERICAN EXPRESS accepted.
For Advertising Information, Contact Brian Olesinski: 800-669-1668 ext. 3757 or 216-706-3757;

Fax 216-706-3712, Email bolesinski@questex.com

EQUIPMENT FOR SALE FOR SALE

Conntry Clab
DSCAPIN

EQUIPMENT RI l’\lR
EQOMENT FJ?/SALE

440-235-2157 |

CELL 440-829-1992
27393 Schady Road, Olmsted Twp., Ohio 44138

WE SHIP WORLDWIDE "
Other equipment available at:

www.usedturfeaquinment.com ,
SPRAY E RS

2001 Cushman 2001 Toro 2100

DS 175 Workman elec
$8500 dump $4200
GREENSMOWERS

; 2002 Jacobsen GKIV 2001 Toro 3100

| diesel plus units (5) 1100 hrs
| o0 $8000

greensmowerd jpg

Renews the color of faded,
sun-bleached mulch. Bio-Friendly.
Lasts the season. Won't harm
plants. Black or Dark Brown.

5 gallon container covers

10,000-20,000 sq. ft. $149 + S/H. gnb‘l’lwn Controlling Thatch
www.mulchrenew.com l'n§ Just Got Easier!
610-584-5603
Contact:
John Wynne Email: owynne@comcast.net

Phone: 860-729-7639  Visit: www.i-mol.com
or 304-624-3844 611 Baltimore Ave
Clarksburg, WV 26301

HELP WANTED

INFORMATION CHANGES DAILY
caﬂ-hudmmmﬂpmmm«!uvamnmm

FOR SALE

TURBO TURF

XDRO SEED

* Keep your course

in top condition.

Prices start at

@ s 1295.00

Call for FREE info & video!
Turbo Technologies, Inc.

1-800-822-3437
www. Turbo Turf.com

Place
your ad
today!

CLEARY CHEMICAL CORPORATION
Cleary Chemical Corp., Dayton, NI is seeking
a technical sales representative for our
Midwest territory.
Business/horticultural degree desired with a
minimum of 3 years experience in turf and

i ertilizer Expe ornamental industry. Qualified applicants must
5 have strong customer relations and interpersonal
O plantfoodco.co skills. Basic computer knowledge is a must.
We offer an excellent salary, bonus, and benefits
package, including 401(k), minimal contribution
to full medical coverage and company car.
For career opportunities and
confidential consideration, send resume
including salary history to
careers@clearychemical.com
or fax to 732-274-0894.

Your Products and
Services ad could be
here and on our

Be prepared this winter with

XTON TURF COVERS™ Web site! Contact
Phone: (800)786 - 2091 Fax: (256)767 - 3856 S . -
info@turfcovers.com www.turfcovers.com Brian OleS].nSkl at
800-669-1668

ext. 3757 or
bolesinski@questex.com
for details!
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Out of Bounds

Bl SOMETHING COMPLETELY DIFFERENT

internet radi

THE BEAT GOES ON - ONLY THESE DAYS IT'S TCHAIKOVSKY

n the early throes of adoles-

junior high, I would con-
stantly listen to the radio —
99 KSKG in Salina, Kan., to
be exact — in hopes of catch-
ing the rock waves that were supposedly
cool. Whether requesting songs by now-
forgotten wonders of hard rock and
then waiting endlessly for the silver-
throated DJ to play them, or catching
Kasey Casem’s American Top 40 to hear
the latest, my stereo’s dial never moved.

If only I had known. About jazz.

Classical. Reggae. College rock. Zydeco.

Rockabilly. Bluegrass. R&B. Punk. My
refusal to change the dial locked me
into an auditory cul-de-sac, and it was-
n't until years later that I figured out
that the phrase, “Either you rock or you
suck!” said infinitely more about the
speaker than its intended victim.

Luckily, a stint as a D] in college
radio began to open my drums to a
different beat. Over the years my tastes
haven't necessarily become more
refined, they've tended toward the
eccentric (a nice word that, here,
means odd, quirky and thoroughly
unexplainable to anyone). But as the
fiscal one-two of kids and mortgage
KO’ed my music budget like a young
Cassius Clay, I had to get my sonic fix
elsewhere. And what better place than
the Internet.

Today high school kids possess crazy
music libraries on their iPods — only

cence, round about the time of

much of the time, said tunes werent
necessarily paid for. That’s neither the
route for me, nor particularly legal, so I
have opted for a return to my old friend
the radio. And listening online gives me
darn near any station on the planet,
along with just about any type of music
I could possibly want. Into 1950s Ap-
palachia music? Check out ramradio. net.
Perhaps it’s French lounge and club
music that carries you away, try
datempo.com. Most sites require either
iTunes, RealPlayer or Windows Media
Player, but once you figure out how to
navigate those, the goods are but lim-
ited by how obscure your tastes can get.
A few worth directing your browser to:
Radio Dismuke (ismuke.org) — My
latest obsession, a station devoted to

o STREAMING FROM TOBACCO ROAD ey marx Luce

vintage and popular music from 1925-
35, arguably one of the liveliest times
for American music. Listen to enough
songs such as “Good Morning Glory,”
and you'll want spats, a dame with a
bob, and a nip or three of bathtub gin.

WWOZ (wwoz.0rg) — They got
hammered by Katrina, but this New
Orleans gem still streams the Cajun
soul of the Big Easy. With a wonderful
group of dedicated DJs, WWOZ’s
shows always surprise as much as they
entertain.

Rockabilly Radio (rockabillyradio.com)
— It bops. And if you don’t know who
Wanda Jackson is, tune it here.

WCPE (theclassicalstation.org) —
Phenomenal classical music broadcast
commercial-free in the heart of North
Carolina. They list all the music they
play in an easy-to-use format and often
have special programs.

And to show you that I can still
throw down with the best big-hair
bands, direct yourself to the Metal Shop
(metalshoprocks.com), where you can
thrash to your heart’s content.

Happy listening.

Mark Luce lives in Kansas City, Mo., where
hes now starting to dig Hawaiian music.
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syngenta

~

24 hr. support + 1-866-SYNGENTA
syngentaprofessionalproducts.com

Lose the weed:s.

Keep the magnetic properties.

With fast acting Reward® aquatic herbicide you can
clean up your water hazards and create conditions
worthy of devotion in every facet of your course.
Water hazards may be the most challenging part

of a golfer’s day, but they are important landscape
features for the course. Clean, weed-free water
hazards are also important for practical reasons
like drainage and irrigation.

REWARD

Landscape and
Aquatic Herbicide



