
We've Got Mail 
• L E T T E R S F R O M T H E F I E L D 

Good Nutrition 
Fuels Good Health 
Joel Jackson wro te of his concern 
for the health of the many dedi-
cated people in this profession 
(Shades of Green, February). I 
wholeheartedly agree wi th his 
s tatements regarding our propen-
sity to place our health second to 
our jobs. 

Last year, I sought help for what 
I thought was acid reflux disease. 
When I got into bed, my food and 
stomach acid would come back up. 
I had to sleep in a chair for two 
hours to three hours each night so 
my food could digest before I could 
go to bed without problems. 

This worked for a while, but 
the problem worsened. I really did-
n't wan t to be placed on medica-
tion. I contacted a family f r iend 
w h o had developed a line of nutri-
t ional products. I knew that I could 
trust him, and I asked him if he 
could help me. 

H e asked some quest ions 
about my d ie t H e explained that 
the high amounts of sugar and 
sof t drinks I consumed were detri-

mental to the natural digestive 
process. H o w of ten in turf do w e 
emphasize that w e should treat 
the problem rather than the symp-
tom? The medicat ions that doctors 
would have prescribed wou ld have 
treated the symptom rather than 
the cause. 

Af ter changing my diet and 
adding some of his all-natural 
products to my daily routine, I 
totally el iminated my problem in 
less than a week and have not 
even had heartburn or reflux in 
more than a year. The products 
have also al lowed me to lose 5 0 
pounds. I now look and feel the 
way I should for a man my age. 

Why did I share this informa-
t ion wi th you? I believe our indus-
try has people that can under-
stand the problems w e have by 
using information that is available. I 
hope that you will help educate 
them so w e can start using some 
preventative maintenance on 
ourselves. 
Brian Sarvis 
River Hills Golf&CC 
Myrtle Beach, S.C. 

Golfer Education 
Starts on T ¥ 
To Anthony Pioppi's "A L icense to 
D r i v e . . . and Pitch and Putt" 
(March), w e say, "Amen." S o m e -
th ing as s imple as the P G A show-
ing (and comment ing on) the cad-
dies repair ing divots dur ing major 
tournaments or a brief ment ion of 
the hours, days and months of 
wo rk necessary to keep a course 
looking picture perfect will alert 
the general public that a beaut i ful 
course doesn' t jus t happen. 

Golfers, especial ly our young 
people, see damage f rom divots 
and th ink it's O K to wa lk away. 
The sugges ted commerc ia ls are 
great, but all of us usually tune 
t hem o u t A professional or com-
mentator discussing or ment ion-
ing someth ing wou ld have more 
impac t A cooperat ive e f for t be-
tween super intendents, the P G A 
and the L P G A to int roduce a rule 
every segment wou ld be far more 
ef fect ive than a commerc ia l pre-
sent ing the same information. If a 
professional faced the camera 
and explained that a golf car 

should never be near a green, 
gol fers wou ld listen. 

Face it, owners, super inten-
dents or their respect ive 
associat ions have the at tent ion of 
the gol f ing public. Let's f ind a way 
to capitalize on that at tent ion to 
promote our super intendents, 
their credibil ity and care of the 
courses. 

Ken & Elizabeth Hobbs 
Owners/Greenspersons/Shop 
Operators/Maintenance 
Personnel/Tree Trimmers/Hole 
Diggers/Plumbers/General Flunkies 
The Eccentric Duffer 
Ada, Okla. 

Keep Fighting 
the Good light 
March's Flagst ick (A Witch's B rew 
of Mis informat ion) was right on 
target. I noted that the message 
was effect ively supp lemented by 
Joe l Jackson ("Be Part of the 
Vocal Majority" March). 

We, th rough The Lawn Insti-
tute, were in the midst of this f rom 
1 9 8 2 to 1992 . Dur ing these 
years, I lectured th roughout the 
Uni ted States and Canada on the 
t h e m e of the polit ics of landscape 
horticulture. 

It's never too late for a vocal 
majority groundswel l to smother 
this brew of mis informat ion that 's 
out there. Golfdom is helping to 
ge t the word out and the process 
started. 
Eliot Roberts 
Director, Rosehall Associates 
Sparta, Tenn. 

Got a view you'd like to share? We 
want to hear from you. You can e-mail 
your letters to Frank Andorka at 
fandorka@advanstar.com. fax to 
440-891-2675 or send them via 
snail-mail to: 7500 Old Oak Blvd., 
Cleveland, OH 44130. Make sure to 
include your name and phone number 
for verification. Letters may be edited 
for length or relevance. 

If s JU So Dam 
Confusing 
I read wi th great interest your arti-
cles in February concerning 
generic products ("Marketing Mol-
ecules"). I've been blinded by the 
confusing issues associated with 
this topic. On one hand, the big 
chemical company guy says his 
product is better, while the little 
chemical company guy says his 
generic product is the same as 
the branded product 

I did learn f rom your informa-
tion that generics are made to be 
virtually identical to the basic 
manufacturers product related to 
the active ingredient (as man-
dated by the EPA). Will the 
generic mix perform as well as 
the original? Some products fall 

into t he "yes" category and o th-
ers into the "no" category. Wi th-
out university or independent 
test ing, I maintain w e jus t don' t 
k n o w how wel l a gener ic c o m -
pares to a name brand for the 
end-user. 

W h o of us have not used a 
product and have been surpr ised 
by ei ther how long or how short 
w e achieved control? If one tests 
a generic, the same variables 
may enter into the evaluation of 
gener ics and may cause us to 
be surpr ised by product per for-
mance. So a generic, under this 
test ing regime, could be grossly 
overrated or underrated. I realize 
w e do have a feel for how th ings 
wo rk fo r our situations, but a feel 
is not a good th ing on wh ich to 

base a costly a n d / o r important 
chemical application. 

One of the best reasons to 
favor nongeneric use is related to 
the future of turf products. 
Through the profits of big compa-
nies come endowments, scholar-
ships, donations to local fundrais-
ing tournaments and the whole 
gamut of expenses. These pro-
mote our turf industry. We could 
ge t along without them, but it 
would be tough. If big companies 
ceased to research and develop 
products for the future, the ship of 
our profession wou ld eventually 
sink - or at least run aground. 
Jay Charnes 
Superintendent 
Harmony Landing CC 
Goshen, Ky. 
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