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Golf course
owners unite!

By Cecil R. McKay
McKay G & CC Properties
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There are many associations within
the golf industry, from PGA to club
managers and golf superintendents.
Now, a new association movement is
taking place, which is the daily fee
golf course owners.

So far, we have the Michigan Asso-
ciation of Public Golf Courses
(M.A.P.G.C.), Ohio Association of
Public Golf Courses (O.A.P.G.C.),
Oregon Golf Course Owners Associa-
tion (O.G.C.0.A.), and Florida Golf
Course Owners and Operators Associ-
ation (F.G.C.0.0.A.). Several other
states are making attempts at starting
associations, including Indiana, Penn-
sylvania, Tennessee, California, II-
linois, and Wisconsin.

No association can exist unless it of-
fers positive benefits to the member-
ship it serves, and the Golf Course
Owners Associations are no excep-
tion. A current list of benefits being
provided by the various associations
include:

Management Workshops—Where
owners can meet and discuss mutual
problems or successes. More and
more, owners are finding that by tell-
ing their own success stories and
listening to others, they gain in
management skills and increase the
strength of the golf industries com-
peting for the recreational dollar.
Owners have to learn to promote, and
make their local people want to spend
more money on golf rather than TV, or
vacation trips, boating, etc. In the
resort area states, the owners are
working together to promote golf vaca-
tions and visitors to their state.
Insurance Programs—Golf courses
have historically been rated for in-
surance based on experience in other
industries. The golf course associa-
tions are finding impressive savings
available by combining into group
policies, developing their own experi-
ence rates, and having policies
manuscripted specifically for golf
courses.

Newsletters—These periodical
bulletins keep members alert to news
within the industry, and of legislation,
or governmental programs that may
affect their business.

Lobbying Power—By working
together, owners can make their needs
or concerns known to their legislators.
Problems involving taxation,
governmental restrictions, municipal
competition, liquor laws, etc., can be
more effectively challenged with a
group action.

Promotion—Course owners combin-
ing to promote the game of golf can be
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a very strong power. The states of
Michigan and Ohio are beginning to
hum with excitement over their golf
tournaments. In 1979, the state of
Michigan (MAPGC) challenged Ohio
(OAPGC) to a play-off to determine a
champion. The play-off was held in
Orlando, Florida in November
(neutral turf). In 1980, the challenge
was reissued, and the play-off will be
in Las Vegas , November 16th. A few
new wrinkles haven been added, such
as: Winning players of golf leagues at
participating courses are auto-
matically seeded into regiondl tourna-
ments, and a challenge is being issued
to all states to participate at the Las
Vegas outing. The winners will be the
daily fee golf champions of the United
States.

Two objectives are being met by this
tournament program, Number one is
to create a tournament for the average
daily fee golfer. This event is played
as a handicapped best ball using a
four person team, which gives every-
one a chance. Number two is pro-
moting golf as a fun type activity, and
operating as an incentive for leagues.

Now the average golfer not only has
a chance to win in a local league, but
may go on to win at the regional, state,
and even national level. There is even
talk of getting sponsors behind teams,
complete with shirts, caps and
bagtags.

The success of the association move-
ment can probably be traced back to
the efforts of the National Golf Foun-
dation and their management work-

shops. In 1980, Don Rossi, Executive
Director, has announced that a daily
fee workshop will be held in Las
Vegas, November 16-19, which coin-
cides with the National Daily Fee Golf
Tournament.

The results of all this activity should
be a stronger daily fee golf industry
operating more efficiently, and
crealing a better product for their
customers.
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The best retirement
present your company

godadvice.

Tell your employees about
Direct Deposit. It's a way to get
their Social Security or Govern-
ment payments sent straight to
their personal checking or sav-
ings accounts..

Help educate your employees
about this terrific Government
service with a Direct Deposit
familiarization program, pay
envelope stuffers or your office
newsletter. There's no better
gift than peace of mind.
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If you already have a bucket loader, you could
turn it into a versatile fork lift with C.C. Bucket
Forks for under $350

You'll like what you get:

® Easy to handle—each fork weighs only
50 pounds

® Easy installation—attaches securely in
less than five minutes

® Tough—handles up to 1%z tons—

® Easy to store and transport—tines are
separate and flat with no bulky or
awkward parts to lose.

® Universal size—fits almost all bucket
loaders.

®

In 5 minutes transform your bucket loader into a work-horse.

C.C. Bucket Forks, Inc.’

520 W. Grove Avenue, Orange, CA 92665
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PATENT PENDING

C.C. Bucket Forks are guaranteed to
make golf course maintenance easier and
more efficient. They’re easy to attach and
remove; fully adjustable to accept all
kinds of material loads: convenient to
store; light weight yet tough enough to
handle 1% tons.

MONEY BACK GUARANTEE
C.C. Bucket Forks, Inc.
If you are not compietely safisfied with the
new C.C. Bucket Forks, simply return them

to C.C. Bucket Forks, Inc., 520 West Grove
Avenue, Orange, California 92665, within 30
days of purchase and your purchase price
will be refunded in full.

We're so confident you'll find C.C. Bucket
Forks to be a money-saving, useful tool,
that we're offering an unusual Guarantee.
If you're not completely satisfied for any
reason, simply return them to our factory
within 30 days for a full refund — no
questions asked.

Save valuable time by calling toll free

1-800-854-3532

(Toll free except California)

1-714-637-4645

(California call collect)
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