
AQUA-GRO 
YOUR KEY TO FASTER SPRING GREEN-UP 

Shallow rooted turf, poor 
moisture distribution, from 

area not treated with 
Aqua-Gro amended water 

Deep rooted turf, good 
moisture distribution from 
area treated with 
Aqua-Gro amended water 

Aqua-Gro gives faster Spring green-up • Reduces dew and disease potential • Enhances 
drainage and aeration, reducing potential problems caused by compaction • Helps establish 
heartier root system in Spring reducing summer stress problems • Prevents the formation of 
localized dry spots • Improves Spring insecticide applications for grubs. 

A Q U A - G R O is a v a i l a b l e in l i q u i d c o n c e n t r a t e o r s p r e a d a b l e 
g r a n u l a r . F o r f r e e i l l u s t r a t e d b r o c h u r e w r i t e t o : 

AQUATROLS CORPORATION 
OF AMERICA, INC. 

1432 Union Ave., Pennsauken, New Jersey 08110 (609) 665-1130 

Write 117 on reader service card 

OTTERBINE 
Spray Sculpture Floating 
Fountains. Now you can 
clean up ponds and lakes 

naturally. 
These self-contained water quality improvement systems help you keep 

unsightly algal growth and objectionable odors under control naturally, with-
out costly chemicals. 

And their sparkling spray displays may dramatically change the natural 
beauty of your ponds and lakes. 

For the Otterbine dealer in your area contact : 

OTTERBINE 
576 North St., Emmaus, PA 18049 • 1-215-965-6990 

Write 123 on reader service card 

Viewpoint 
This issue brings to a close a year 

that has seen GOLF BUSINESS lay a 
solid foundation as a magazine for 
those who maintain turf on golf 
courses. We have significantly in-
creased the number of editorial pages 
o v e r 1979 and h a v e the G O L F 
BUSINESS South section. Support in 
this effort has been outstanding. I 
thank you. 

From our travels and conversations 
this past year, the consensus has been 
t h a t t h e o n l y p r o b l e m is t h e 
magazine's awkward size, especially 
for s torage on b o o k s h e l v e s . Our 
graphics director has been studying 
the problem and has come up with a 
s u p e r b a p p e a r a n c e f o r G O L F 
BUSINESS in a standard magazine 
size. You will see this beginning with 
the January issue. 

1980 has not been a year to eulogize 
as a nation. We all have hope that new 
faces and methods will let us go for-
ward together as a nation of achievers. 
We wish you a Merry Christmas, a 
Happy New Year, and hope that you 
will continue to support us as we make 
1981 our best year yet! 
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