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SWINGING GROUND GOLF 
Required reading for golf busi-
nessmen: The 81st a n n u a l report of 
the execu t ive c o m m i t t e e of the 
U S G A must be cons idered required 
reading by anyone w h o claims to 
k n o w — or should k n o w — golf 
business. 

T h e U S G A repor t is for persons 
w h o are officially cert i f ied, or think 
they should be, as golf pros, club 
managers and superintendents. It is 
the A B C ' s and a preview of the 
higher learning for those needed and 
ambi t ious young men w h o are get-
t ing e d u c a t e d fo r h a p p y , p ros -
perous and secure careers in golf. It 
is a basic schoolbook for those in 
the P G A , C M A A and the many 
agr icul tural schools with which the 
G C S A A is associated. 

The golf m a n u f a c t u r i n g com-
pany executive who has no t read this 
r e p o r t may no t k n o w w h a t he 
should about his m a r k e t . By the 
way, the U S G A policy on the un-
iversal ball saved s o m e m a n u -
fac turers enough , so these manu-
fac turers can spare the t ime to read 
the U S G A report . 

T h e U S G A is the best-directed 
a n d o p e r a t e d o r g a n i z a t i o n in 
Amer ican sports t oday — perhaps 
in world sports . For na t iona l public 
service and usefulness to the ama-
t e u r s a n d p r o f e s s i o n a l s a n d 
businessmen in the game , it governs 
with consent of the governed, and 
there is not a spor ts body anywhere 
nearly as good for the count ry and 
its spor t as the U S G A . 

Everywhere one ' s eyes go in the 
s p o r t s scene, the U S G A l o o k s 
bet ter . It has kept a m a t e u r as well as 
p ro golf growing and heal thy. Yet, 
as the most useful and bes t -opera ted 
o rgan iza t ion in spor ts , the U S G A 
lost $49,291 last year . T h e differ-
ence in the bo t tom lines, while pain-
ful, is not dangerous as the U S G A 
has a b o u t $560,000 in the sock for a 
quick snatch and a b o u t $900,000 in 
o the r assets. 

The 1974 U S G A deficit can be 
explained in s imple terms — t o o 
m a n y freeloaders . However , the de-
crease of 1974 t o u r n a m e n t income 
over expenses f r o m figures of the 
previous year accounted for 40,208 
of the 1974 red ink. In 1974, the 
U S G A Green Section deficit in-
creased $30,598. The Green Section 
expenses were $364,113. Income f rom 
Green Section tu r fgrass service was 
$261,065. Green Section service is 
t he b igges t b a r g a i n any s p o r t s 
o rganiza t ion — amateu r or p ro -
fessional — gives its players and 
public . 

The t reasurer ' s figures can only 
tell a small par t of the U S G A story. 
Services con t r ibu ted without charge 
by officials and commi t tee member s 
mean time, bra ins and results in the 
mil l ions for the benefi t of all golfers. 

T o know golf business, read the 
U S G A annual repor t . 

Experience teaches how to bal-
ance inflation: there are indicat ions 
the necessity for economies in golf 
course opera t ion is not proving to 
be the terrible p rob lem it th rea t -
ened to be. 

The Green Section annual meet-
ing in New York drew a record 
a t t endance of m o r e than 500 and 
w i t h i t s k e y n o t e of e c o n o m y 
b rough t out ideas for improving the 
playing condi t ions , housekeeping 
and labor , mach ine and mater ia ls 
m a n a g e m e n t at courses with econo-
mies to offset inf la t ion. The t radi-
t ional ingenuity of the golf course 
s u p e r i n t e n d e n t s eems to s u r f a c e 
every t ime there is an economic 
p inch . Things tha t seems to be un-
bea tab le — things like higher prices 
for fertilizer, insecticides and herbi-
cides essential to course condi t ion 
— seem to be handled wi thout 
de ter iora t ion of the courses. In some 
way experience a p p e a r s to be nearly 
keeping inflat ion in balance with the 
budge t . 
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Aeration easiest answer to car 
traffic problems? Except for areas 
around greens where inclines might 
be dangerous and golf car parking 
might delay play, the car paths theo-
retically ought to be any place on 
the course, outside bunkers, where 
the foot of the golfer is up supposed 
to go. 

If for any reason the cars com-
pact turf areas, aeration ought to 
care for that problem unless there is 
a drainage situation that needs 
deeper treatment. Some widely ex-
perienced and successful superin-
tendents observe healthy grass on 
soil that does not get compacted 
shows such resistance to golf car 
traffic they wonder if there will be 
car paths on many holes on fine 
courses in five or 10 years. 

Superintendents who look like ex-
ecutives: A superintendent at a 
prominent club — and a former 
GCSAA president — says too many 
able superintendents are not ade-
quately recognized and paid simply 
because these men do not look like 

executives in charge of a big invest-
ment. 

"They should be dressed so they 
could go into the clubhouse for 
lunch and dinner as the pro-
fessional and manager do. There 
they would be seen by members and 
get acquainted with them and learn 
the members' opinion of the job. I 
believe the superintendent should be 
seen on the course in a golf car that 
obviously is the mobile office of the 
man in charge. I have a note pad 
and a pen, a golf iron, pruning scis-
sors and sometimes a device for tak-
ing soil plugs in my car. When it is 
by the clubhouse and I am getting 
lunch and talking to the pro, the 
manager and the members, the 
members know that every minute I 
am on the course I am giving what 
they want, need and pay for." 

PGA Golf Day 1974 fund dis-
tributed; 30 percent up: National 
Golf Fund at its 1975 meeting held 
earlier this year distributed the 
$141,000 raised by the PGA's 1974 
National Golf Day. The 1974 reve-
nue was 30 percent higher than the 
previous year. PGA Golf Day com-

mittee, headed by Joe August, had 
vigorous planning and promotion 
by PGA Executive Director Mark 
Cox and the PGA's public relations 
counsel, Earl Collings. Energetic 
promotion by PGA members at 
their clubs and fee courses revived 
pro's hopes of having National Golf 
Day recognized as the chief public 
service campaign by a professional 
sport. 

Grants from National Golf Day 
were made to the GCSAA scholar-
ship fund, $18,000; National Am-
putee Golfers' Assn., $3,500; PGA 
Benevolent Fund, $5,500; PGA 
Educational Fund, $31,000; Caddie 
scholarship funds o f 2 8 district ama-
teur golf associations, $37,000; 
USGA Green Section turfgrass re-
search at 17 universities and sta-
tions, $19,500; PGA Relief Fund, 
$11,000; United Voluntary Service 
for Swing Club work at veterans' 
hospitals, $11,500; Women's West-
ern Golf scholarships, $5,000. The 
extent of golfers' aid in caddie 
scholarships was reported as $1.6 
million in 1974 by Marshall Dann of 
the Western Golf Assn. • 

When the water's short 

FINE FESCUES 
the Fairway Grass 

It's FESCUE to the RESCUE! 
OREGON GROWN FINE FESCUES .. . 
When water is short and fertilizer is hard to get . . . it's "Fescue to the rescue." Fescue 
does well in the shade and on poor soils. Fescue is great for fairways, parks, roadsides 
and other low maintenance areas. Fine Fescues are your answer for overseeding. 

For Free Sample 
& Brochure 
write... 

OREGON FINE FESCUE 
COMMISSION 
1349 Capitol St. N.E. 
Salem, Oregon 97303 




