
one-hour seminar which 300 people 
attended. 

"Pr ice , convenience and selec-
tion are no good unless you let peo-
ple know about them," said J . W. 
Wilson, Weston, Mass., as he dis-
cussed various methods of promot-
ing a pro shop. 

Some of his suggestions were " i f 
you sell clothing, wear the newest 
styles and colors," use new equip-
ment, place announcements of new 
fashion and/or equipment arrivals 
and sales in the club newsletter, lock-
ers, bulletin board and lobby. 

Some of the points brought out in 
the tennis fashion show were the tre-
mendous increase of tennis apparel 
manufacturers in recent years. There 
are about 200 today. 

" A s a resul t , " said Norman 
Thier, buyer for Herman's World of 
Sporting Goods, Carteret, N . J . , " i t 
is now much more difficult and time-
consuming to make the proper 
choices. On the plus side, the compe-
tition is forcing our vendors to 
become more innovative and try just 
a little bit harder." 

He said it is vital to see as many 
lines as one possibly can and to look 
for three basic ingredients when 
selecting suppliers: the manufac-
turer that is totally committed to ten-
nis fashions, one who is imaginative 
with style, design, colors and fabrics, 
and resources that are fairly priced 
and delivered when promised. 

Color trends and fabrics also 
occupied an important segment of 
the fashion seminar. 

"Unt i l recently," he said, "we 
had either all white or white a little 
bit pregnant with colors. The baby 
was finally born and today color-
smashing forehands, backhands , 
volleys and aces are all over the 
courts ." 

In fabrics, he pointed out that 18 
months ago, 100 percent doubleknit 
polyester was used almost exclu-
sively; today, the variety seems 
endless with polycrepes, cottons, 
l y c r a s , n y l o n s , c o t t o n - b a c k e d 
dacrons, texturized polys and acrylic 
knits taking over. 

As for the warm-up suit, Thier 
said, " I t has been re-styled, re-
colored and re-born and everyone is 
wearing them." He indicated we can 
expect to see them on the street as 
well as on the court. 

Sugar Cost Up; Coffee Down; 
Beef Price Cut By Grading? 

Recently proposed changes in Fed-
eral beef-grading standards could 
lower club managers' meat bills, but 
don't count on it. 

Other watchwords for the man-
agers are: the price o f sugar will 
probably continue to go up, and the 
price of coffee down. 

The proposed beef changes an-
nounced recently are aimed at reduc-
ing the cost of producing beef and 
providing leaner, less expensive 
meat. Industry and government of-
ficials say this would occur by reduc-
ing the fat required in carcasses that 
receive the top grades o f U . S . Prime 
and U . S , Choice. 

Under existing standards, it is 
presumed a certain amount of fat, or 
marbling, assures tenderness. The 
proposed standards would reduce the 
time animals spend in feedlots con-
suming increasingly costly grain, and 
thus reduce price. 

Meat-industry analysts say these 
standards could result in average 
savings at the retail level of five cents 
a pound. But there are many who 
dispute the assertion that lower beef 
prices will result. 

The thrust of critics' charges is 
that the proposals will result in a lot 
of beef currently rated good being 
sold as choice beef at the higher beef 
prices. 

Hearings on the proposals began 
las t month by the A g r i c u l t u r e 
Department. The new rules could be-
come effective as soon as February. 

The price of raw sugar has more 
than tripled in the past year, causing 
sharp jumps in the cost of sugar for 
restaurant use and in the cost of hun-
dreds of products made with the 
natural sweetener. 

" A t the rate price increases are 
coming through I hate to hazard a 
guess as to what we will be paying for 
sugar in coming months , " one club 
manager told G O L F D O M . 

Demand for sugar has escalated 
in recent years both because of pop-
ulation growth and increases in the 
standard of living around the world. 
The United States only produces 
about one-half of the sugar it con-
sumes, and must compete in the 
world market for the rest. As the 
economics of developing nations 
grow, people have more spendable 
income and they begin consuming 
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HUSKY 
STORAGE RACKS... 

SPACE SAVERS 

DOUBLE..TRIPLE..QUADRUPLE 
YOUR GOLF CART STORAGE... 

FAST & EASY 
E x c l u s i v e C R A S H - G A R D 
design adjustable steel golf 
cart racks are easily installed 
or dismantled without use of 
tools. They're ideal for sales 
outlets and repair shops or for 
" o f f s e a s o n storage. A typical 
sect ion holds 12 carts, and 
even more snowmobiles. On 
special order, designs are also 
available for stacking up to 6 
carts high . . . a great cost 
saving on f loor space. New 
e x c l u s i v e b e a m d e s i g n 
p r e v e n t s t i r e d a m a g e by 
uniform weight distribution. 

STOCK DELIVERY-MOST SIZES 
WRITE FOR DETAILS TODAY! 
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I j I s y s t e m s 

9111 Nevada Avenue 
Cleveland, Ohio 44104 
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NEWS continued 
more sugar and products which con-
tain sugar. 

Many major coffee companies 
cut prices five cents per pound last 
month , the second cut in two 
months. Prices were cut three cents a 
pound in August. 

The reduction was in response to 
competition and lower green coffee 
prices, a spokesman for Maxwell 
House Division of General Foods 
Corp. said. 

Michigan Section of PGA 
Winner of Graffis Cup 
The Michigan Section of the PGA is 
the first winner of the Graffis Cup — 
a perpetual trophy honoring the 
PGA section that contributes the 
most money on National Golf Day. 

Top contributor in the section 
was Royal Oak Country Club, Royal 
Oak, Mich., with Don Soper leading 
with $6,102. The club contributed 
$16,887. 

The Nebraska Section, smallest 
of the 38 sections, was second with 

$10,360. Florida Section was third 
with $10,434. Individual leader was 
Max Crouch of Omaha Field Club 
with $8,024. Total contributions 
were $154,444. 

The Graffis Cup is named in 
honor of Herb and Joe Graffis, 
founders of G O L F D O M . 

Maryland Agronomist Named 
To PGA Tournament Staff 
Allan MacCurrach, 35, of Gaithers-
burg, Md., has been named agrono-
mist for the PGA Tournament Play-
ers Division. 

Commissioner Deane Beman 
said MacCurrach "will conduct ad-
vance sponsor visits to advise in 
course conditioning and mainte-
nance." 

MacCurrach's position is a new 
a d d i t i o n to t h e T P D s t a f f . 
"Through this position we expect to 
further our goal of constantly up-
grading the conditions of play in 
tournament golf." Beman said. 

MacCurrach is a graduate of 
Burdett College in Boston and has an 

Golf cars 
below par? 

o^Z^MATIC 
keeps their running time UP and their 
charge time DOWN. Lester-Matic charger 
...the Proven Profit Maker! 

Check these time-tested features: 
• Proven Dependability: More than 150,000 Lester-Matics are 

in use around the country in all kinds of climates! 
• Proven Profit Maker: Because it automatically compensates 

for voltage variations and tapers its charge, you're assured 
• of long battery life and minimal water use. 

• Easy to use: No taps or controls to set. Any novice can oper-
ate the Lester-Matic without fear of over or under-charging. 

The Lester-Matic gives you more rounds per car! 
LESTER ELECTRICAL 625 West A St. LESTER EQUIPMENT 2840 C o r o n a d o St. 
Lincoln, Neb. 68522 • 402 - 477-8988 Anaheim, Calif. 92806 • 714-630-2260 
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A.S. degree from the Stockbridge 
School of Agriculture at the Univer-
sity of Massachusetts. 

He has been associated with a 
number of golf clubs, most recently 
the Chevy Chase Club, Chevy Chase, 
Md., where he has been employed 
since 1966. 

He is a ceritfied member of the 
Golf Course Superintendents Associ-
ation of America and the Mid-
Atlantic Association of that organ-
ization. 

He is a licensed tree expert in 
Maryland and holds one of two pesti-
cide consultant licenses ever issued 
by that state. 

PGA Employment Service 
Aids Members and Clubs 
Bringing together the country club 
manhunter and the job-hunting golf 
professional is the function of the 
revitalized PGA Employment Ser-
vice which in two years has issued 34 
job placement bulletins and helped 
fill vacancies in scores of golf shops. 

A PGA professional seeking a 
new position may register with the 
service for a $25 fee. This entitles 
him to receive the service bulletin 
that is issued periodically at an aver-
age annual rate of one a month. 

These are issued more frequently 
during the winter months when most 
golf professionals are seeking place-
ment or change of job before the 
opening of the traditional spring golf 
season. 

Since the PGA executive com-
mittee breathed fresh life and vigor 
into the service in 1972, a total of 133 
job vacancies have been posted with 
Don Smith's office. He is PGA ad-
ministrative assistant who super-
vises the service. 

These included openings for 65 
head pros, 64 assistants and four golf 
directors. Job openings come to 
Smith's attention through direct re-
quest from club official or through 
PGA section correspondence in the 
columns of the PGA magazine, The 
Professional Golfer, and other golf 
publications. 

Sewage Sludge to Fertilize? 
Must Monitor Metal Content 
With the idea of using sewage efflu-
ent for irrigation and using sewage 




