COMMUNICATIONS:
WHERE'S THE GAP?
The turfgrass industry is frag-
mented—let me make that crystal
clear. By comparison, the mush-
room industry is simple and straight
forward. They produce one product;
we have many. That one product is
grown under controlled conditions;
our products are subject to the
whims, vagaries and vicissitudes of
nature. The producers of mush-
rooms are few and far between. Turf
is grown by 11,000 golf courses, no
one knows on how many cemeteries
(23,000 in Pennsylvania alone), mil-
lions of home owners, thousands of
schools, universities, parks, airfields
and highways. (Georgia mows
400,000 acres of roadside turf a
year.)

Now, it is less difficult to visualize
the extent of existing communica-
tions gap. Research in turf voices its
findings and recommendations to a
considerable degree through the co-
operative extension service. A
valiant effort has been expended by
the extension to get the latest, accu-
rate information to those who need
it. Admittedly, the extension service
is handicapped by shortage of man-
power and funds. But try to imagine
the nearly insurmountable task of
providing the right information for
each segment and each individual in
the turf industry. It boggles the
mind.

Research and practical informa-
tion is sought eagerly by many firms
serving the industry through travel-
ing representatives who sell seeds,
fertilizers, chemicals, equipment, ir-
rigation systems and services. With
information being gleaned from
many sources, it is easy to see how
differences arise. Sometimes a firm’s
advertising message carries recom-
mendations, some of which are heav-
ily oriented toward one specific
product—theirs. They cannot be
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faulted for this, but there is the im-
plication “‘caveat emptor.” (“‘Let the
buyer beware.”)

A tremendous amount of practical
information is exchanged at meet-
ings of various turfgrass and golf su-
perintendent associations. There is a
chance here for a gap, when all fac-
tors are not taken into account. The
considerations for cemetery turf are
vastly different than those for ath-
letic fields, school playgrounds or
golf course tees, fairways and
greens.

Several publications are doing an
excellent job of bridging the commu-
nications gap. One problem, though,
always seems to be with us: Do those
who need the information read it
when they need it? Many let the
magazines pile up until they have the
time to read—mainly in the off-sea-
son. Here, then, is a serious gap.

Turfgrass councils in several
states are working hard to coordi-
nate all available information and to
distribute it to everyone through the
extension service, newsletters and by
way of local and regional turf
schools. One existing gap is mem-
bership. Very few outside the mem-
bership receive the mailings simply
because they are not known. The gap
is closing, but, oh, so slowly.

Few segments of turfgrass can
make it on their own. A continual in-
put is essential for a viable industry.
A complete criss-cross and coordi-
nation of information is basic to suc-
cess in bridging the communications
gap. We are making progress!

Q- Over the years, the fairways on
our golf course have become infested
with Poa annua until we now have
no more than | to 3 per cent per-
manent grasses. We have tried ar-
senic of different formulations and
have succeeded only in creating
deserts where no grass will grow. We
have everything at our disposal, but

we seem 1o lack the expertise to pro-
ceed in the right direction. What can
you suggest? (Canada)
A—In your situation, one way to go
is to try to maintain what you have
with frequent, light watering during
the summer along with judicious ap-
plications of fungicides to provide
the membership with the best play-
ing conditions possible under the cir-
cumstances. Now, because the win-
ter has reduced your Poa population
to a mat of brown straw, you have
another problem. You may obtain
considerable relief and better play-
ing conditions by using a modern
scarifier-seeder to establish a blend
of the new turf-type perennial
ryegrasses.

Looking forward to a permanent
population of perennial grasses that
can resist Poa annua, 1 would sug-
gest that you select two or three im-
portant fairways for a program of
burning with arsenicals in August
and reseeding with the scarifier-
seeder using a blend of the turf-type
perennial ryegrasses along with the
best blend of bluegrasses. At the mo-
ment, it is impossible to go into de-
tail on a fertilizer program, but it
should be based on zero-phosphorus
combination to encourage the per-
manent grasses and discourage the
Poa annua. After the bluegrasses are
well established, a program using
tri-calcium arsenate can be insti-
tuted to keep the Poa in check and to
encourage the permanent grasses.

Of very great importance is the ir-
rigation program, which should be
done using the very minimum
amount of water at infrequent inter-
vals. The permanent bluegrasses will
require generous fertilization prefer-
ably with slow-acting, long-lasting
synthetic, organic fertilizers. It will
feed the grasses as they need it.

A very important consideration is
that of fully informing the entire
membership of how serious the situ-
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