
Terry B lichen, CGCS, MG, is president of Golf Agronomy International. He's a 38-year, 
life member of the GCSAA. He can be reached at terrybuchen@earthlink.net. 

Tow and mow 

The crew at the Round Hill Country Club in Alamo, 
Calif., creates striped mowing patterns with the 
22-inch National I-Stripe, a walk-behind rotary 

mower with a ribbed rear drive roller, which is similar 
in size and diameter to a walk-behind greensmower 
drive roller. A Smithco Mow-N-Go trailer, once used for 
transporting walk-behind greensmowers, hauls the rotary 
mower where needed. 

A 1/8-inch-thick scrap metal bracket is bolted to the 
front of the mower deck with two 3/8-inch-diameter bolts, 
lock washers and nuts. Also, a 3/8-inch-diameter hole 
is drilled on the end of the metal bracket, which is bent 
horizontally. A 1/4-inch-thick piece of scrap metal, bent at 
a 90-degree angle, is welded to the trailer tongue. A chain 
with a 1/4-inch-diameter lynch pin, which slips through 
a 3/8-inch-diameter hole drilled into the top, is attached 
to the other end of the L-shaped bracket. This keeps the 
mower in place during transport. 

The greensmower brackets, which are on both sides of 
the rotary mower, hold the mower in place and prevent it 
from sliding sideways. The front tires hang over the front 
of the trailer and also help hold the mower in place. 

Timothy Lindstrom, golf course mechanic, came up with 
the idea for Dean Cravalho, golf course superintendent, 
and James Young, assistant superintendent. 

The scrap metal was in stock, and it took about 1.5 hours 
to build. 

EQUIPMENT IDEAS 

Lock 'em in 

Timothy Lindstrom, golf course mechanic at 
the Round Hill Country Club in Alamo, Calif., 
purchased a hand truck/dolly with pneumatic 

tires and fitted it with removable framework to 
transport three spare Toro Greensmaster 3100 triplex 
greensmower cutting units around the shop. 

The 1/2-square-inch metal tubing framework is 
welded together to hold each cutting unit horizontally 
with the reels facing downward. One 1-square-inch-
diameter tubing guide, about 2 inches high, was 
welded onto the top and bottom inside corners of the 
dolly's framework. A 1/2-inch removable rod slides 
into place on either side 
into the 2-square-inch 
tubing guides, which 
hold the cutting units in 
place. The rod is held in 
position with a 1/8-inch-
diameter lynch pin 
placed on both sides at 
the top. Radiator clamps 
- at the top and bottom 
- attach the portable 
framework to the dolly. 

The dolly was 
purchased at Costco 
for about $100, and the 
square tubing cost about 
$75. It took about 3.5 
hours to build. 

Travels 
With 
Terry 
Globetrotting 
consulting agronomist 
Terry Buchen visits 
many golf courses 
annually with his digital 
camera in hand. He 
will share helpful ideas 
relating to maintenance 
equipment from the golf 
course superintendents 
he visits-as well as 
a few ideas of his own 
-with timely photos 
and captions that 
explore the changing 
world of golf course 
management. 
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BUSINESS FOR SALE 

Your course struggling in this 
economy? Call us for an operational 

review and save thousands. 

Miller Management Associates Inc. 
Visit us at www.mmagolf.com 

Golf Course Brokerage/Consulting 
Licensed in NC SC TN 828-775-7765 

200 Acre Sod Farm 90 miles E of Chicago 
50x170 bldg with offices 

2-40x80 bldgs w/shops - 2 homes 
Sand Sod inventory/Machinery 

Serving major athletic fields 269/695-5505 

GOLF COURSE FOR SALE 

Located in Central South Carolina 
18 Hole Course over 6700 Yards 
Bentgrass Greens $1.1 million 

Add'l Development Land Around 
Course Available 

Call 910-575-6262 for details 

BUSINESS OPPORTUNITY 

SERIOUS ENTREPRENEURS ONLY! 
After four years, $400,000 of market 

testing, and Millions of dollars in 
earnings, we have perfected the most 

powerful, automated, turn-key, sales and 
marketing system on the planet. That's 

How Normal People Like You Are Earning 
$5,000 to $10,000 a week Without 

Picking Up The Phone, 
visit: www.philoenterprises.com 

FOR SALE 

TORO PARKMASTER 

Toro Parkmaster, 7 gang mower. 
Perkins diesel rebuilt approx. 300 hrs ago 

for $8,700.00 plus. 
Seven 30" gang mower, rebuilt 

approx. 150 hrs ago for $8,000.00 plus. 
Hyd lifts for the gangs. 

Mows fast, wide and great. 
Selling for m y church in Anacortes Washington. 
Call Mark @ 360-588-0690 or 360-333-1226 or 

shantyman@cablerocket.com 

FOR SALE 

" T 
TUrf Blanket 

World Relies On 

• Earlier spring green-up 
• Faster seed germ 
• Deeper root de\ 
• Delays dormancy 
• Ideal winter bla 
• Best for quick t 
• Available in any si 
• 3 or 7 year warranty co 

For details call 1-800-387-5808 today! 

WWW.SANDTRAPRAKES.COM 
HOME OF THE $10.00 RAKE 

EQUIPMENT FOR SALE 

Greens King IV Diesel $2,700 
Greens King IV Gas $2,700 
John Deere 3235 Fairway $4,000 
Turfco Top Dresser 6 Tires $1,800 
Ryans' Fairway Airafier $1,000 

Call Gary: 864-617-9391 
Anderson, S.C. 29684 

ilfbojc@yahoo.com 
1-800-558-4040 

w w w . r u b b e r m a l s . c o m 
m 

FOR SALE 

Cover and Protect Bridges 
with BridgeRunners 

Eliminate costly maintenance or 
repair . . . or "resurface" damaged 

areas. Excellent dry and wet 
traction. Genuine rubber in 3', 4' 
and 6' widths, lengths to 100', or 

16' sections with interlocking tabs. 

Warehouse Direct Pricing! 
BridgeRunners 

• Landscape Pavers 
Locker Room Flooring 
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AD INDEX 

H E L P W A N T E D 

Wadsworth Golf Construction Company 
Seeking Project Superintendents, Irrigation 
Foremen, Site Work Foremen, Shapers and 
Equipment Operators for Projects in the Mid 
Atlantic region and other areas of the coun-
try. Great opportunity for candidates with 
golf course experience willing to learn, travel 
and grow with the country's Premier Golf 
Course Builder. Competitive compensation 
package including travel allowance, health 
insurance and profit sharing opportunities. 

Visit us at www.wadsworthgolf.com 
Fax a resume to 610-361-7805 

or e-mail to wgccmw@wadsworthgolf.com 
attn: Human Resources 

Golf Course Company seeking experienced 
Shapers, Irrigation Supervisor, Drainage, 
Management and Finish Personnel and 
Drafts Person with Auto Cad experience 

for International Projects. 
Resumes to be e-mailed to 
frank@intergolfinc.com 

PLACE YOUR 
CLASSIFIED AD TODAY 

Call Bonnie Velikonya at 
800-456-070? or email her 

at bvelikonya@gie.net. 

COMPANY PAGE RS COMPANY PAGE RS 

3 Tier Technologies 24. . 19 
www.3tiertech.com Mitchell Products 53.... 43 

Abell Turf and Tractor 13.. 13 www.tricure.com 
www.abellturfandtractor.com 31.... 23 

AquaMaster 30. . 22 www.orival.com 
www.aquamasterfountains.com Otterbine 47... . 40 

BASF 19.. 16 www.otterbine.com 
www.betterturf.com PBI Gordon 35, 76 27,53 

Bayer Environmental Science 26, 27 www.pbigordon.com 
www.bayerprocentral.com Pennington Seed 22... . 17 

Bioverse 40 . . 32 www.penningtonseed.com 
www.bioverse.com Professional Turf Products 29.. . . 21 

Bishop Enterprises 54. . 44 www.proturfproducts.com 
www.turf-aire.com Project Evergreen 51*.... 42 

Colorado Lining International 39. . 31 www.projectevergreen.com 
www.coloradolining.com RISE 63.... 50 

Cover-All Building Systems 17.. 15 www.pestfacts.org 
www.coverall.net Roots 57 47 

Fertl Soil 34. . 26 www.rootsinc.com 
www.fertlsoil.com Roundup Promax 37.... 28 

First National of America 44 . . 36 www.rounduppromax.com 
www.firstna.com Standard Golf 41.... 34 

First Products 38. . 29 www.standardgolf.com 
www.lstproducts.com Syngenta Professional Products 55.... 45 

FMC Corp 15*, 32*, 33*.., 14,24,25 www.syngentaprofessionalproducts.com 
51*.., 41 Target Specialty Products .... 45*. . . . 37 

www.fmc.com www.target-specialty.com 
Francis Resources 46 . . 39 TAS Industries 58... . 48 
www.supersoil.net www.tastrimmer.com 

Friesen USA 46 . . 38 Tee-2-Green 2 ,3 . . . . 10 
www.meridianmfg.com www.tee-2-green.com 

Golflinx 23. . 18 Turfco 62... . 49 
www.golflinx.net www.turfco.com 
Helena Chemical 11.. 12 Underhill International ..39, 41.... 30, 33 
www.helenachemical.com 43.... 35 

John Deere Golf 8 , 9 . . 11 www.underhill.us 
www.deere.com Valve and Filter 64.... 51 

Lawn Solutions 56. . 46 www.valveandfilter.com 
www.lawnsolutionscp.com Z Screen 25.... 20 

Lebanon Turf 75.. 52 www.zscreen.com 
www.lebanonturf.com * Denotes regional advertisement 

AUCTION 
Mojalaki Golf Club in Franklin, N.H. 

September 26th, 11am 
96.5 Acre course overlooking Mt. Kearsarge. 

Designed by Wayne Stiles, this 3121 yard, par 36, nine-hole course was updated in 2002 plus a five-hole "short course", driving range, 3000 
sf practice putting green & the chipping area were also improved at that time. Improvements: 8000sf clubhouse with 150 seat function 
hall, kitchen, pro shop, snackbar, locker room and 34'x 52' workshop/maintenance building. Automated irrigation systems cover the entire 
facility. Golf carts, maintenance equipment and clubhouse FF&E are included in sale. An adjacent 15 acre parcel is available through ease-
ment to the course for course expansion. Terms: $15,000 in certified funds to bid at auction. Deposit increased to equal 10% of accepted 
bid at execution of sales agreement. Transfer of title no later than October 31st 2008. Buyer Premium 10%. Directions: Exit 19 off Route 
93. Follow Park St. to Main St., to Prospect St. (4 miles).Viewings: August 26th & Sept. 6th from 10am until noon. 

The property and equipment are unencumbered by mortgages or liens. Seller is free to sell to the highest bidder without 
consultation or third party review. 

Information package for Bidders & Brokers online at ShanleyAuctioneers.com. 
NH Auctioneers License 2401 

603.436.4808x107 
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Pat Jones is president of Flagstick LLC, a consulting firm that provides 
sales and marketing intelligence to green industry businesses. He can be 
reached at psjhawk@cox.net or440-4?8-4?63. 

DYING A SLOW DEATH 
1 f you visit Google and search for "slow 

play" and "golf," you'll find 115,000 
1 results. (Warning: If you search for 

"slow play" by itself, you'll find a few sites 
unsuitable for children.) 

Research shows the time it takes to play 
the beautiful game of golf is second only to 
expense on the list of reasons why people 
don't participate. In short, speed - or the 
lack thereof - kills. 

The causes are many. It's easiest to blame 
televised Tour golf. The hacks at home 
watch and copy notoriously deliberate play-
ers such as Bernhard Langer and Ben 
Crane, who take eons to select clubs 
and line up putts. I've always thought 
slow professional groups should 
be haunted by the ghost of Rodney 
Dangerfield's "Caddyshack" character 
screaming, "Hey! While we're young!" 
when they lag. Yet, the Tour hasn't 
fined a pro for slow play in centuries, 
so where's the penalty for being a bad 
example? 

Some people blame more difficult 
designs that include nastier bun-
kers, environmental areas, fairways 
as narrow as a '60s necktie, higher 
rough and the like. I've played a ton 
of high-end daily fees, many designed 
by an architect whom I shall not name 
(hint: rhymes with "Fickless"), and too 
many are ball-eating monsters for the aver-
age schmuck. 

By the way, I've come to start calling fa-
cilities like these bag-tag courses. You play 
there once, get your brains beat out during 
a six-hour round, grab your souvenir bag 
tag and never come back. If your facility is 
one of those, slow play is just a symptom of 
the real problem. 

Some cite blazing green speeds as a con-
tributing factor. Mounded putting surfaces 
designed in the 1920s for native turf cut 
at .25 can be a wee bit tricky when they've 
been redone with modern bents double-
cut at .08 and rolled three times a week. 
If people are seven-putting and taking 20 

minutes to clear a green, it's probably time 
to rethink your mowing standards rather 
than booting them off the course. 

Some blame the lack of etiquette and 
simple courtesy among modern golfers. 
Clowns who hit a dozen mulligans, take 10 
minutes to look for a crappy ProStaff in the 
woods or have a preshot routine consist-
ing of nine or more practice strokes are 
the worst offenders. The obvious solution 
to this (besides the liberal use of Tasers on 
the gluteus maximi of slowpokes) is a good, 
well-trained, motivated ranger staff. Every 

one of you has one of those, right? 
I was reminded of the effectiveness of 

most rangers when I received the follow-
ing "Top Ten Rules for Rangers" from 
my superintendent friend Junior down in 
Naples, Fla.: 

1. Never read yesterday's newspaper 
while on the job. 

2. Never pick up lost balls until they stop 
rolling. 

3. That sign that says, "Do not enter -
nature preserve," doesn't apply to you. 

4. It's always OK to start people on the 
back, especially if it's one guy by himself. 

5. Employee lunch means get as much 
food on your plate as possible - even if you 
don't like it - to get your money's worth. 

6. When you play at the course, the signs 
and rules don't apply to you. Go ahead and 
park right on the greens. 

7. You'll never make as much money 
here as you're worth. You're an irreplace-
able cog in the cosmic wheel of golf. 

8. God didn't intend for you to pick up 
trash, now did he? 

9. Just because they told you, "No golfers 
start before 7:10 on this side," doesn't mean 
you have to listen. Send them off as soon as 
they get there. 

10. That shady tree over there was made 
just for rangering. 

Slow play is a curse, but it's also a mixed 
blessing brought about by the still surpris-

ing popularity of golf. The way I see it, 
incentivizing fast play might be better 
and easier than penalizing slowness, 
so think of creative ways you can use 
a carrot instead of a stick to move that 
donkey along. 

Why not publicize underused, off-
peak tee-time blocks and promote a 
four hour (or less) round for people 
who book during those times? 

Why not print a set of tips for speedy 
play on the scorecard or a decal on golf 
cars? 

Why not offer a free frosty beverage 
of the player's choice if he finishes by 
the deadline? 

Why not adjust green fees to create 
an incentive for good, fast players to 

pay a bit more for tee-times that are stag-
gered at 10 minutes instead of six at certain 
times on peak days? 

Why not make a commitment to speedy 
play and - mimicking a facility in Texas -
market yourself as the home of the guaran-
teed four-hour round. At a time when many 
courses don't have a special niche in their 
local market, that's a pretty damn good one. 

Do some research, ask around and find 
out if your facility has a reputation for tak-
ing forever to play. Think about how many 
customers have written you off already 
because they simply can't afford to be away 
from work and family that long. Then fix it. 
If you don't, your facility could die a slow 
death. GCI 
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Puzzled about your choices for the Fall? 

We've completed the puzzle for you. LebanonTurf offers a variety of products to keep your turf looking 
healthy and dense for the fall. Whether you choose our ProScape products with MESA® for its quick 
response and consistent, brilliant color, our value-added LebanonPro line, or award winning seed varieties, 
your customers will notice the difference. 

• ProScape 20-0-10 30% MESA 

• ProScape 32-0-6 30% MESA 

• LebanonPro 24-0-16 55% SCU 

• LebanonPro 28-0-10 50% SCU 

• Winning Colors - Turf Type Tall Fescue 

• Trifecta" Gray Leaf Spot Resistant Ryegrass 

Find the piece that's your best fit by contacting your local LebanonTurf dealer, visiting LebanonTurf.com, 
or calling 1-800-233-0628. For a FREE Weed ID booklet, visit our website, go to promotions and enter 
Coupon Code FP2008. 

• Improving the Way Professionals Care for Turf 
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