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I N S I D E 
Builder of the 
Year Awards 

Glase Golf and Quality Grassing 
<Sr Services take home annual 
Golf Course News awards at 
Atlanta show 13 

Big Brother 
is watching 

UpLink and Club Car collaborate 
on IQLink, a GPS-based system 
that allows courses to set 
parameters for golf cars 18 

C O U R S E g-
MAINTENANCE O 

1 Severe drought in Colorado 
could threaten 2003 season 

1 Competition for interns 
becoming more competitive 

• Tools of the Trade at Isaacs' 
Spring Valley GC 

D E V E L O P M E N T « ! * * 
& R E N O V A T I O N I V 
Pelican Hill undergoing 
renovation to retain Fazio look 

1 Dark Horse owners learn from 
first golf experience 
Silva restores 1916 Seth Raynor 
course in Florida 

C O U R S E i f 
M A N A G E M E N T O 
NGF presents tools, loyalty 
awards at PGA Show 
Plotkin takes guesswork out of 
hiring and training 
Keyonix finds multi-course 
success with Ratcliffe Golf 

S U P P L I E R - i o 
B U S I N E S S l O 

Bayer's Revolver aims to 
eliminate ryegrass, Poa 

1 Novozymes unveils EcoGuard 
at GCSAA show 

1 Two new Syngenta products 
await EPA approval 

Audubon Int i GCSAA: Bring on the buying team 
thinking big 
B y A N D R E W O V E R B E C K 

HARTWELL, Ga. — On the 
heels of announcing its "Fifty in 
Five" initiative, Audubon Inter-
national revealed yet another 
ambitious plan to expand its pro-
grams during its first-ever indus-
try summit here at Cateechee Golf 
Club Feb. 12. The initiative, titled 
the Sustainable Communities 
Campaign, will build on the 
group's environmental certifica-
tion of golf courses. 

The new plan will dramatically 
increase Audubon International's 
profile and will require more par-
ticipation from the golf industry 
if it is to be successful. 

"We have become known as 
'that golf environmental group,'" 
said Audubon president Ron 
Dodson. "We want to think really 
big and promote the principles of 
sustainability." 

The goals of the sustainability-
focused initiative will be to provide 
adequate supplies of clean water, 
to maintain and increase biological 
diversity and to create livable and 
equitable communities. 

Audubon has divided the coun-
try into 18 level-one watersheds 
and will be launching programs 
in New York, North Carolina, 

Combined show to shorten chain between superintendent and ultimate decision-maker 

POINT 
Jay Feldman of Beyond 
Pesticides and Stuart Z. 
Cohen of Environmental & 
Turf Services Inc. weigh the 
impacts of pesticides in golf 

COUNTERPOINT 

By merging their shows, the GCSAA and NGCOA hope to attract a larger percentage of qualified buyers beginning in 2005. 

the merger, which the two orga-
nizations have talked about for 
three or four years, was the need 
to deliver more of those qualified 
buyers to the show floor, said 

Continued on page 22 

Continued on page 9 

B y D E R E K R I C E 

ATLANTA — Recognizing the 
importance of the buying team in 
purchasing decisions, the Golf 
Course Superintendents Associa-
tion of America (GCSAA) and the 
National Golf Course Owners 
Associat ion (NGCOA) have 
joined forces to put on the first 
Golf Industry Show, scheduled 
for Feb. 11-13, 2005 in Orlando, 
Fla. 

The merger comes at a critical 
time for the GCSAA show, which 
has seen a decline in overall at-
tendance. This year, 18 ,164 

people attended the show, ap-
proximately 2,500 less than last 
year in Orlando (20,613), 2,700 
less than in Dallas (20,927) and 
3,500 less than 2000 in New Or-
leans (21,686). The 1999 show in 
Orlando set the high-water mark 
at 22,623. 

GCSAA CEO Steve Mona said 
the number of qualified buyers 
(6,045) essentially equaled last 
year's mark in Orlando. Educa-
tion seminar attendance reached 
6,295, down from the 6,921 chairs 
filled in Orlando. 

One of the main drivers behind 

Dfcbate over Roundup Ready bent rages on 
B y A N D R E W O V E R B E C K ditionalbentgrassvarietiesdur-

ATLANTA — Scotts and ing the production process and 
Monsanto are moving ahead with that using any other method 
the development of 
Roundup Ready creeping 
bentgrass despite several 
recent challenges. 

Bill Rose, president of 
HybriGene, Turf-Seed and 
Tee-2-Green, announced 
at the GCSAA Conference 
and Show in Atlanta that 
his researchers had offi-
cially produced a male-
sterile bentgrass plant. 
Rose contends that this 
method reduces the risk of gene 
flow and contamination of tra-

duction field could contaminate bentgrass grown nearby. 
The above photo shows pollen from a Tee-2-Green field. 

would result in gene escape. 
Roundup Ready technology 

also took a hit in mid-January 
when the New York Times re-
ported that certain weeds in row 

crops were becoming re-
sistant to the widely-used 
herbicide. 

Also in January, the In-
ternational Center for 
Technology Assessment 
(ICTA) filed a lawsuit 
against the United States 
Department of Agriculture 
to force them to include 
genetic grasses on its list 
of noxious weeds. If suc-
cessful, the group could 

block the approval of any biotech 
Continued on page 20 

VGM Club 
signs Yamaha 
B y D E R E K R I C E 

WATERLOO, Iowa — 
Golf buying alliance VGM 
Club has signed an agree-
ment with Yamaha Golf Car 
to give its members access to 
discounts on Yamaha cars. 

D. Jay Ellis, president of 
VGM Club, said the agree-
ment came about mostly 
because of the efficiencies 
Yamaha has built into its 
new manufacturing facility 
in Newnan, Ga. 

"We're excited about our 
relationship with Yamaha and 
the warranty schedule they 
use on their golf cars. They're 
doing some exciting things 
with their cars, and their plant 
is phenomenal," Ellis said. 

The agreement is non-
exclusive, Ellis said, mean-
ing VGM could conceivably 

Continued on page 16 
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Roundup Ready bentgrass forges ahead 
Continued from page 1 

turfgrass. 
None of these issues, however, 

seem to phase officials from Scotts 
and Monsanto. 

The companies are moving for-
ward with plans to produce Roundup 
Ready turfgrass seed at their 11,000-
acre control area in Oregon this sum-
mer. Dr. Bob Harriman, vice presi-
dent of biotechnology for Scotts, said 
the possibility of gene escape is nar-
row because of its extensive steward-
ship plan. 

"What we are doing is good sound 
stewardship," said Harriman. "We 
have gotten permission from the Or-
egon Department of Agriculture to 
have a dedicated biotech area and we 
have notifications in place with 
USDA's Animal Plant and Health In-
spection Service (APHIS) that it will 
go to flower and seed. We are bring-
ing it through this process to demon-
strate the process will work and with 
low risk." 

According to Rose, the risk is still 
too great because pollen from the 

control area could spread and con-
taminate other fields. 

"If they don't mow that produc-
tion field this summer it will con-
taminate the whole production 
area," he said. "It is unavoidable." 

However, Harriman not only 
doesn't see an advantage to male-
sterile varieties, he also said the 
possibility of gene escape due to 
pollen drift is nearly impossible. 

"Gene escape in male-sterile va-
rieties is still possible because you 
still have fertility, gene flow and 
sexuality in half the system. It 
doesn't make it an ounce safer," he 
said. "[If pollen contamination] was 
the case, then you would have to 
assume that every variety of Penn 
A4 and Penncross that has been 
produced is not worth anything. If 
people are still selling certified seed, 
I don't see how you have your cake 
and eat it too." 

When it comes to certain weeds 
becoming resistant to Roundup, 
Monsanto officials said the prob-
lem was limited, especially as it 

relates to use on golf courses. 
"What you have seen is a pocket 

of isolated resistance to one or 
two difficult-to-control, agricul-
tural weeds," said Monsanto 
spokesman Brian Hurley. "The 
golf landscape is quite different. 
The weeds on courses are not as 
difficult to control and the prac-
tice of weed control is different. 
Golf courses kill weeds when they 
are young and easier to control." 

According to Harriman, the 
lawsuit filed by ICTA is also un-
likely to cause any problems. 

"The merit of their lawsuit is 
that bentgrass is a noxious weed," 
he said. "But it is not a noxious 
weed, it provides plenty of ben-
efits and it is not on any weed 
labels for corn or soybeans or any 
other row crop." 

Going forward, Harriman said 
Scotts and Monsanto will resubmit 
their application for approval to 
APHIS this spring. Rose and 
HybriGene are pushing ahead as well 
and plan to apply for an APHIS per-
mit to grow male-sterile glyphosate 
tolerant plants in field trials.® 

Intern competition 
Continued from page 6 

their internship (s) is the first true 
stepping-stone toward their future 
marketability as an assistant. There 
have also been many horror stories 
exchanged through the years con-
cerning internships at various clubs. 
Interns want internships that offer 
a strong educational opportunity. 
Clubs that have the reputation 
among students as offering the 
"Weedeater Intern Program," 
whereby interns run a weed trim-
mer all day and don't learn any-
thing, are avoided by students. 

As the recruitment process con-
tinues to be difficult, clubs have 
had to up the benefits. Hourly 
wages for interns have increased 
drastically from $8 to $9 an hour 
to $ 10 to $ 12 an hour. Along with 
the wage increase, clubs have 
started providing housing and 
other perks, such as food allow-
ances/meals, performance bo-
nuses, scholarships, uniforms, 
golf shop discounts and travel/ 
moving assistance to lure interns. 

The old style of advertising has 
also been shown the door. A single-
page job announcement on plain 
paper doesn't draw much interest 
these days. This is obvious when 
looking at the placement boards of 
major turf universities. Videotapes, 
CD-ROMs and colored brochures 
that describe intern programs have 
rapidly replaced the basic one-page 
announcement sheet. 

Some clubs don't even send 
advertising anymore, they make 
personal recruiting visits to the 
universities to promote their pro-
gram and conduct interviews. 
This year Dr. Nick Christians of 
Iowa State University said nearly 
a dozen superintendents have 
made recruiting trips. 

It appears recruiting process will 
only become more difficult and su-
perintendents will have to develop 
and promote a top-notch internship 
program to lure students. It will also 
require more thought in the recruit-
ment process. The days of sending a 
one-page announcement that would 
guarantee the number of interns you 
needed are long gone.B 
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IT'S fl SURE 
SHOT! 
Your ad in Golf Course 
Marketplace will reach 

YOUR prospective buyers ~ 
superintendents, managers and 

owners CALL TODAY! 
207-846-0600 x 230 
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STEADFAST BRIDGÉ] 

M A R K E R S , I N C . 
Fax:(440)933-7839 • 

SPRUNG INSTANT STRUCTURES, INC 
www.sprung.com 

North American Toll Free 1 - 8 0 0 - 5 2 8 - 9 8 9 9 

c T o f i í / T?críLA. 
"The Divot Filler" 

L I F T I N G 
C A R R Y I N G 

M U K E B E N O I N O 

The Sand Boss Fills Divots At Least 4 Times 
Faster Than Conventional Methods 

To learn more about our product, call toll free: 

87-SandBoss (877 263 2677) 
Or look us up at: ww.sandboss.net 
Patent No. 6450268 others pending 
Taylor Pritclurd, Inc. 24384 Lone Star Court,Tallahassee, FL 32310 OEM 
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Course Builders 
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FAX (909) 698-6170 o r r e / v ' 

STATE LIC. #267960 

P.O. BOX 559 
TEMECULA, CALIFORNIA 92593 

GOLF CART - PEDESTRIAN 
AND 2 LANE VEHICULAR 
BRIDGES AND OVERPASSES 
ENGINEERED AND 
FABRICATED TO YOUR 
SPECIFIC REQUIREMENTS. 
CLEAR SPANS TO 250 FEET 
AVAILABLE IN MOST OF OUR 
STYLES. 

DISTRVREPS NEEDED IN SOME AREAS 

F rom an exclusive 
Caribbean resort to the 
Great Lakes, Quail Valley 
cultivates the right sports 
turf for your project. 

Quail Valley certified grasses 
are available in stolens, pads, 
big rolls, washed sod, and 
washed stolens. We offer 
sprig planting, hydro-
mulching, hydro-seeding 
and sod installation. We 
export washed sod and 
washed stolens. 

Tee to the Green -
Certified Sportsturf 
Featuring: Meyer Z-52 Zoysia, Cavalier Zoysia, EL 
Toro Zoysia, Tifton 419 Bermuda (Tifway), Tifdwarf 
Bermuda, TifSport Bermuda and Midlawn Bermuda. 

QuailValley 
G R A S S E S 

Little Rock, AR 

1-800-749-7515 
FREE BROCHURES 

www.steadfastbridge.com 
email: sales@steadfastbridge.com 

Your Rtsours* For: 
Weather Conditions Specific 
to Your Course 

•Efficient Irrigation Scheduling 
• Effective Pest Management 
•Optimum Turf Quality 

Starting At $795 

Spectrum 
www.specmet0r5.coif» 

Toll-Free 800-248-8873 

Engineered Relocatable Stressed 
Membrane Structure Technology 

24" or 36" Markers 
Red-White-Yellow Spike Style 

from $3.05 each 
Ground Socket Style 

from $4.40 each 
1-800-969-5920 

http://www.sprung.com
http://www.steadfastbridge.com
mailto:sales@steadfastbridge.com

