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QUALITY GRASSING BREAKS 
GROUND ON RENOVATION 

LITHIA, Fla. •—Quality Grass-
ing & Services Inc., winner of 
the 2002 Golf Course News Large 
Builder of the Year Award, has 
begun work on a $1.6 million 
renovation at Point Mallard Golf 
Course in Decatur, Ala. The reno-
vation began last month and in-
cludes rebuilding all 18 greens 
and completing extensive tee, 
irrigation, drainage and car path 
renovations. Architect John 
LaFoy is overseeing the work. 

HEARN/ALBANESE HIRES 
MARKETING FIRM 

BLOOMFIELD HILLS, Mich. 
— Raymond Hearn/Paul 
Albanese Golf Course Designs 
Inc. has hired Golf Marketing 
Services to handle its marketing 
and public relations efforts. 
Hearn/Albanese hired Golf Mar-
keting Services to handle pro-
motion of several high-profile 
projects the firm has coming 
online in the next few years. 
Among the firm's current proj ect 
are Egg Island Golf & Yacht 
Club in North Eleuthra, Baha-
mas, and Mill Creek Golf Club 
in Rochester, New York. 

CUPP DESIGNED OLD 
ORANGE UNDERWAY 

FORT MEYERS, Fla.—Initial 
development has begun on Old 
Orange, an 18-hole Bob Cupp-
designed golf course at Veran-
dah, the Bonita Bay Group's mas-
ter-planned community here. 
The course is scheduled to open 
later this year. Work began in 
mid-December and has involved 
digging lakes, beginning drain-
age work and moving dirt. Bonita 
Bay expects to begin grassing the 
course in March or April. 

LUMMI DEVELOPMENT 
CHANGING NAME 

ATLANTA — Lummi Devel-
opment Inc. will change its name 
to Signature Horizons Group Inc. 
in mid-March. Signature Hori-
zons acquired a controlling in-
terest in Lummi in October. The 
company is also moving toward 
a closing of its acquisition of Sea 
Trail Plantation and Golf Links 
in Sunset Beach, N.C. 

RENOVATION & 
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Bunker renovation protects Pelican Hill's 'Fazio look' 
By A N D R E W O V E R B E C K 

NEWPORT BEACH, Calif. — 
Work is underway here at Pelican 
Hill Golf Club to renovate all 125 
bunkers and protect Tom Fazio's 
original design. 

Director of agronomy Steve 
Thomas is overseeing the renova-
tion, which began in late January. 

"Over the last 12 years the bun-
kers have lost the 'Fazio look'," 
said Thomas. "We wanted to main-
tain the character of the original 
design and get back the fat bunker 
hp. 

"We will make some architec-
tural changes by expanding some 
bunkers and making others 
smaller," he added. "We will also 
improve drainage and put in a 
higher-quality sand." 

The Irvine Co., which owns and 

manages the 36-
hole club, decided 
to shut the South 
Course down en-
tirely and shift 
play to the North 
Course while 
renovation work 
took place. When 
the South Course 
re-opens in March, 
work will com-
mence on the 
North Course. 

"That is one of 
the benefits to be-
ing 36 holes," said 
Thomas . "The 
Irvine Co. decided 
it was a good time of year to go 
ahead and close a course, be-
cause it is typically our rainy sea-

son when play is lower." 
The company brought in two 

builders, Jessup, Md.-based 

McDonald & Sons and La Quinta, 
Calif.-based Peerless Golf Inc. to 

Continued on next page 

Raynor's Mountain Lake reborn 

Architect Brian Silva restored bunkers and greens to Seth Raynor's squared-
off design of 1916. 

By D E R E K R I C E 

LAKE WALES, Fla. — 
Grow-in is completed and play 
has resumed on Mountain Lake 
Golf Course, where architect 
Brian Silva restored the course 
to its original 1916 Seth Raynor 
design. 

Over the years, many of the 

greens and bunkers, which had 
been squared, had softened into 
more rounded or amorphous 
shapes, said Dorothy Blackwell, 
director of member relations 
for Mountain Lake. 

"Our members voted last 
year to restore the course to 

Continued on page 22 

Developers learn from 
Dark Horse experience 

Openings decline for 
second consecutive year 

JUPITER, Fla. — For the sec-
ond consecutive year, golf course 
openings in the United States 
slowed, according the National 
Golf Foundation's (NGF) Golf 
Facilities in the U.S. Report. 

The NGF said the report may 
signal that construction is com-
ing back in line with demand. 

In 2002, approximately 248 golf 
courses, measured as 18-hole 
equivalents, opened. This num-

ber is down 13 percent over 2001 
and down 38 percent from 2000, 
which was the 15-year peak. 

However, there is some good 
news to be gleaned from the re-
port. The NGF predicts develop-
ment will stabilize in 2003, based 
on the number of courses already 
under construction that are ex-
pected to open this year. 

The drop-off in construction 
Continued on next page 

By D O U G S A U N D E R S 

AUBURN, Calif. — Last year, 
the latest entry into the crowded 
Northern California golf market, 
Dark Horse Golf Club, opened 
for play, culminating a 13-year 
struggle to bring a quality public 
golf venue to the Sierra foothill 
region. The developers, Ed Fralick 
and his son Chad, are heartened 
to see the tee sheets begin to fill 
up with players after spending so 
much time, energy and money 
wading through permitting meet-
ings, EIRs and mitigations to bring 
the 7,218-yard Keith Foster-de-
signed layout on line. 

The rambling track flows over 
420 acres of land that are defined 
by dramatic elevation changes, a 
series of natural wetlands and 
thick stands of mature oak trees. 

Foster was fortunate to be given 
free rein of the entire 1,045 acres 
in order to find the best layout for 
the course. This was an opportu-
nity that few architects ever get 
and Foster searched for the best 
routing to capture the prominent 
natural features to compliment 
the course. 

This is the Fralicks' first foray 
into golf course development but 
they didn't come into the field 
without some background. Their 
years as successful custom 
homebuilders and housing devel-
opers in the Sacramento area gave 
them the confidence to take on the 
challenge. But they discovered that 
while there are many similarities 
in golf construction and home con-
struction, there are also striking 

Continued on page 12 

First-time golf course developers Ed and Chad Fralick cut their teeth on Dark Horse 
Golf Club in Auburn, Calif. 



Mountain Lake restored 
Continued from page 10 

Seth Raynor's design, and we knew that 
Brian Silva was very qualified for this type 
of restoration," Blackwell said. 

Silva advised the club not to overseed 
this fall, which would give the features 
time to grow in. While this left many of the 
greens looking brown for a while, superin-
tendent Steve Ciardullo said he is im-
pressed with the end result. 

"The greens came out great, if not a little 
fast," Ciardullo said. 

Many of the members, Blackwell said, 
are not so sure about the new number and 
shaping of the bunkers. Many were re-
faced and re-sodded, so the course decided 
to make them out-of-play for the time 
being. 

"A lot of our members are older, so 
they have a hard time climbing down 
into the b u n k e r s , " Blackwel l said. 
"There is a low spot on each one, but 
instead of walking all the way around, 
some of them have come up with a way 
of getting their ball out using a wedge 
and a rake." 

Among the other Raynor features Silva 
restored were signature holes, such 
Eden, which was inspired by the 11th 
hole at St. Andrews, and Biarritz, a trib-
ute to the chasm hole at the original 
Willie Dunn course in Biarritz, France. 
Versions of these holes, along with many 
others, can be found in each of Raynor's 
designs. The seventh hole at Mountain 
Lake is a tribute to the Road Hole at St. 
Andrews, with a bunker to the right of 
the green filling the role of one of the 
most famous stretches of pavement in 
golf. 

Mountain Lake is a private club sur-
rounded by a gated housing community 
that was founded 1915 and landscaped by 
Frederick Law Olmstead J r . B 

GOLF COURSE ARCHITECT-ENTRY LEVEL 
Denver design firm seeks enthusiastic professional 
to provide golf course architecture services to a wide 
variety of clients. Projects incl. design, remodel and 
renovation, clubhouse & landscape design, land use 
planning, community development & resort planning/ 
design. Degree in LA, Agronomy, Art or Civil Engin. 
req'd.; 1-2 yrs. office exp. w/ golf course or land-
scape arch. firm. Proficient w/AutoCAD, Microsoft 
Project, Word & Excel; 2 yrs. exp. FAX resume to 
Sue, Design Workshop @ 303-623-2260 
website: www.designworkshop.com 
MARKET LEADING GOLF COURSE BUILDER 
Interested in receiving resumes from qualified 
"Class A & B" golf course shapers and project 
foremen. Person(s) must have min. 3 years ex-
perience shaping golf curses and managing 
project construction. Person must be a team 
player. Please fax resume to: (802) 496-2750, 
Attn: Andrew Crouch. 

HELP WANTED 
Oliphant Golf Construction, Inc., a nationwide golf 
course contractor, has job openings for all posi-
tions: project manager, superintendents, shapers, 
irrigation personnel and others. Please call (608) 
662-0505 or fax resume to (608) 662-0506. 
Oliphant Golf Construction, Inc. is an equal 
opportunity employer. 

WANTED 
Shaper and Project Manager for Southern Michi-
gan golf course. Please fax resume to (989) 983-
4425. 

Golf Industry Show 
Continued from page 1 

GCSAA past president Michael Wallace. 
"We have a duty and an obligation if we're 

going to put on a show like this to deliver 
buyers to that arena," Wallace said. "We take 
that very seriously. We see this as one way of 
doing that because we see buyers and super-
intendents coming together and working 
toward that 
c o m m o n 
goal." 

At the 
press confer-
ence to dis-
cuss the mer-
ger, some in 
a t tendance 
e x p r e s s e d 
concern that this show would blur the lines 
between the two associations, but the 
NGCOA's Walt Lankau, who owns Stow 
Acres Country Club in Stow, Mass., dis-
missed those concerns. 

"I have two people here, my superinten-
dent and head of construction, and there's 
plenty of room for all three of us. I really 
enjoyed being with them. I haven't had the 
chance to do that in the past," Lankau said. 
"They know what they want and I know 
what I want, so I don't think that's going to 
be an issue at all. When we have our 
combined conference, we're going to have 
separate educational stuff, but I'm hoping 
there will be some cross-pollination there 
as well. It's a huge win-win for everybody." 

Wallace agreed and praised the poten-
tial the combined show will present. 

"Realistically, the ability to bring owners 
to a show and be able to take them around 
the floor and be able to explain to them or 
show them what different options are open 
to them as far as equipment purchases, it's 
huge," Wallace said. "It enables them to 
come to a place where they can see what 

PGA EMPLOYMENT SERVICES 
Complimentary Assistance for 
Hiring PGA Professionals 
Golf's Leaders in Managing Your Business and 
Growing the Game" 
PGA Employment.com 
1-800-314-2713 
HELP WANTED 
McDonald & Sons, Inc. seeking qualified project 
managers, assistant project managers, shapers 
and operators for high end golf course renova-
tions and new construction. Fax resumes to 410-
799-5840 or email McDonaldandSons@aol.com. 

HELP WANTED 
United Golf, LLC. (GCBAA Member) 
seeking Superintendents, Foremen and Shapers for 
course construction. We are a growing company look-
ing to expand our field services. Please send resume 
with past work history to 6317 S. 103rd E.Ave., Tulsa, 
OK 74133 or fax to (918) 250-7049, attention Jeff. 

REAL ESTATE 

GOLF COURSE FOR SALE 
9-hole Excecutive Public Golf Course. Metro 
Phoenix, near new Coyote Hockey & 101 Frwy. 
35 year lease w/ 2-10 year options. New Hotels 
soon. Asking 1.45M - cost 3.5M. Illness forces 
sell. Contact T.J. at Thunderbird Realty, 480-994-
1047. 

options are available to them. I think it 
allows the superintendent to gain some 
credibility and it allows the owner to see 
that the super has done due diligence." 

Because very few superintendents have free 
reign with a checkbook, Wallace said, the 
Golf Industry Show will enable owners to 
make more qualified purchases more quickly. 

"Now you've shortened the chain in that 
decision-making process and hopefully the 

d e c i s i o n s 
will be made 
quicker and 
the industry 
will have the 
ability to in-
teract di-
rectly with 
the ultimate 
d e c i s i o n -

makers," he said. "As superintendents, yes, 
we make a lot of decisions on what piece of 
equipment we're going to recommend, what 
purchases we're going to suggest, but when it 
comes down to the ultimate decision-maker, 
it's usually going to be the owner. It's his 
pocketbook and he's the fellow who's writing 
the check. I think this is a very good partner-
ship." 

Newly elected GCSAA president Jon D. 
Maddern said his experience with bring-
ing an owner to the GCSAA Show has been 
nothing but positive. 

"Owners are able to see first-hand the 
things he's looking at, the things he may like 
or what he feels he needs. They can talk to the 
manufacturing reps to ask their questions and 
whatever else," Maddern said." I did the same 
thing when I went to Elk Ridge. I brought 
them here to the show to purchase everything 
we needed for the golf course because I wasn't 
going to ask every company to bring it in and 
for the owner to make a decision. It was the 
best thing I ever did. I can't encourage mem-
bers to do that enough because I have never 
seen a negative with it." 

MANAGEMENT COMPANIES 
SEEKING MANAGEMENT COMPANIES 
The Board of Munster Parks & Recreation is seek-
ing letters of interest from management compa-
nies to finance, construct and operate a 9-hole 
golf course, driving range, clubhouse, entry road 
and parking lot at Lakewood Park in Munster, In-
diana. The majority of the golf course and driving 
range will be located on a town-owned, closed 
sanitary landfill site. Interested parties should con-
tact Chuck Gardiner, Director of Parks & Recre-
ation at (219) 836-7275. 

SERVICES 

GEESE CONTROL WITH BORDER COLLIES 
Keep your turf geese free!! Satisfaction 
Guaranteed! Over 24 years of experience in train-
ing. Call Federal Goose Control at 1-800-464-
6673 or Jim El-Baff at 410-896-4268. 
Glorso Murray Surveys, LLC 
GPS (Global Positioning Services) 
Survey grade accuracy - horiz & vertical 
GOLF COURSE MAPPING 
Phone: 303-755-8300 
e-mail: dglorso@juno.com 

CLASSIFIED AD RATES: $90 per column inch (25-35 
words, including a bold headline). Each additional 1/4 inch 
is $30. Please include an extra $20 if needing a blind box. 
All line ads must be prepaid. All rates are per insertion. A 
minimum 2 X insertion is required. For more information, call 
Anne Washburn at 207-846-0600, ext. 230. 

Maddern also said vendors would real-
ize major benefits from having qualified 
buyers on hand at the combined show. 

"It's what the vendors want. They want the 
people that are going to be making the deci-
sions and making the purchases," he said. 

Mona said there may be opportunities for 
even more associations to get involved with 
the show, which would add even more value. 

Mona said he knew what the financial 
breakdown of the combined show would 
be, but declined to be specific. 

"Both organizations have skin in this 
game," Mona said. "We have incentives to 
make these shows grow and become better 
shows as one." • 

Barnes, Howard Quality Grassing & Svcs. .. 13 
Blackwell, Dorothy . Mountain Lake GC 22 
Blew, Gregg Wellshire GC 6 
Cadenelli, Stephen .. Cape Cod National GC 13 
Ciardullo, Steve Mountain Lake GC 22 
Clarke, Dr. Bruce .... Rutgers University 18 
Dodson, Ron Audubon International 1 
Ellis, D. Jay VGM Club 1 
Faubel, Gerald Saginaw CC 13 
Feingold, Cindi Meadowbrook Golf 15 
Fletcher, Kevin Audubon International 9 
Fralick, Chad Dark Horse GC 12 
Fralick, Ed Dark Horse GC 12 
Glase, James Glase Golf 13 
Harrimann, Bob Scotts Co 20 
Hawkins, Dan The Ridge at Castle Pine 8 
Hoffman, Roger Desert Winds GC 13 
Hurley, Brian Monsanto 20 
Isaacs, Richard Spring Valley GC 7 
Lankau, Walt NGCOA 22 
LoVine, Bobby Keyonix 15 
Lyon, Dennis City of Aurora, Colo 8 
Maddern, Jon GCSAA 13 
McHugh, Mac UpLink 19 
Mona, Steve GCSAA 22 
Mullinix, David UpLink 19 
Myers, Don Bayer ES 18 
Owens, Roger Woodland Hills GC 3 
Page, Doug Briggs & Stratton 18 
Phelps, Scott Arrowhead GC 8 
Rose, Bill HybriGene 20 
Rumac, Barry UpLink 18 
Sylte, Russell Dark Horse GC 12 
Terry, Lee Pinehurst CC 6 
Thomas, Steve Pelican Hill GC 10 
Wallace, Michael GCSAA 22 
Witt, Tommy GCSAA 13 
Young, Mike Mike Young Designs 9 
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EMPLOYMENT EMPLOYMENT 

£As superintendents, yes, we make a lot of 
decisions on what piece of equipment we're 
going to recommend ... but when it comes 
down to the ultimate decision-maker, it's 

usually going to be the owner/ 
—Michael Wallace 
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