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I N S I D E 
Drought lingers 

out West 
The latest seasonal drought 
assessment shows no relief in 
sight for a region that has been 
battered by dry conditions 3 

Pinpointing 
winterkill causes 
Researchers at universities are 
discovering more about the 
perennial problem for Snowbelt 
courses 6 

C O U R S E 
MAINTENANCE 

Former Meadowbrook/IGM 
exec forms Agronomic Systems 
SUPERideas: Stuart brushes 
cutworms, armyworms aside 
Tools of the Trade at Ward's 
Olympia Fields CC 

D E V E L O P M E N T n 
& R E N O V A T I O N I 

1 Fast-tracked Sunday River 
construction underway 

1 Waynesborough CC replacing 
turf to fight disease 

1 Architect Smyers renovating 
Tiger Woods' home course 

C O U R S E l > f 
M A N A G E M E N T " 
' OB Sports recovers from past, 
mistaken identity 

1 Newly formed Elcot draws on 
staffs diverse background 

' GM Nelson relishing role at Half 
Moon Bay 

S U P P L I E R 
B U S I N E S S 

' Laskowski returns to lead 
Lastec expansion 

1 Scotts, Monsanto resubmit 
petition for Roundup Ready bent 
Deere posts mammoth 
gains in second quarter 

POINT 
Jim Koppenhaver of 
Pellucid and M.G. 
Orender of the PGA of 
America weigh in on 
strategies to grow golf. 

Velocity kills 
Poa dead 
By ANDREW O V E R B E C K 

EAST LANSING, Mich. — 
Managing Poa annua has tradi-
tionally been an inexact science, 
but researchers here at Michigan 
State University (MSU) along with 
chemical maker Valent USA, said 
they have discovered a 
postemergent herbicide that con-
trols Poa and certain broadleaf 
weeds in bentgrass and ryegrass 
fairway turf. 

"Velocity controls Poa," said 
Jason Fausey, field market devel-
opment specialist for Valent. "We 
are used to managing it, so this is 
a different approach." 

Valent acquired rights to Ve-
locity in the turf and ornamental 
market from Kumiai Chemical. 
The Japanese chemical maker has 
rights to the agricultural market 
where the herbicide is currently 
registered for use on rice to con-
trol barnyard grass. Velocity's 
active ingredient, bispyribac-so-
dium, inhibi ts the enzyme 
acetolactate synthase, which 
plants require to produce three 
key amino acids. 

Valent submitted its approval 
package for Velocity to the U.S. 
Environmental Protection Agency 
in April. Company officials said 

Continued on page 9 

Management cos. buck bum economy 

The slumping economy has helped ClubCorp, which owns Pinehurst No. 2 (pictured above), focus on lowering overhead costs. 

By DEREK RICE 

With rounds played numbers 
down, revenues flat and an 
economy suffering through ups 
and downs, there is little doubt 
that now is a difficult time to be a 
golf course owner or operator. 

For management companies, 
the challenge of staying afloat is 
multiplied by the number of prop-
erties they either own or operate, 
each of which comes with its own 
set of issues and competition in a 
particular market. 

Perhaps surprisingly, many 
management companies are not 

only surviving this economy, but 
they are actually thriving. The 
reasons for this are as varied as 
the companies themselves, but it 
would seem that a down time is a 
good time to be in the manage-
ment business. 

John Beckert, president and 
chief operating officer for Dallas-
based ClubCorp, said his com-
pany has been able to hold its 
own for a number of reasons, 
including the sheer size and scope 
of its portfolio. 

"One of our biggest advantages 
as a management company is our 

size," he said. "Because we have 
almost 200 other golf and busi-
ness clubs and three marquee re-
sorts, when we go in and associ-
ate with a new club on a 

Continued on page 22 

Editorial Focus: Utility Vehicles 

Competition expands utility vehicle choices 

COUNTERPOINT 

By ANDREW O V E R B E C K 

With new players on the scene 
and a bevy of new product intro-
ductions slated for the next six to 
12 months, competition is heat-
ing up among utility vehicle 
manufacturers. Never before have 

t superintendents had this many 
utility vehicles to choose from. 

Yamaha Golf Car, E-Z-GO and 
Jacobsen all have new utility ve-
hicles coming out this summer, 
and both John Deere and Kubota 
will unveil plans for new vehicles 
this fall. Toro said it will add an 
electric version of its Workhorse 

The First Tee 
shows major 
gains in 02 
By DEREK RICE 

ST. AUGUSTINE, F l a . — 
In its fifth annual review, 
distributed in late April, 
The First Tee reported rev-
enue of more than $6.8 mil-
lion in 2002. 

The unaudited review 
reports that 52 percent of 
the organization's revenue 
came from oversight orga-
nizations, 42 percent from 
fundraising and 6 percent 
from sponsorship. After fac-
toring in expenditures, the 
organization ended up with 
a cash surplus of nearly 
$400,000, bringing its total 
cash on hand to nearly $6.7 
million. 

The numbers seem to 
support what The First Tee 

Continued on page 13 

utility vehicle line in 
early 2004. 

This spring, Club Car 
introduced the Carryall 
272XL, Lesco rolled out 
its first utility vehicle and 
Polaris came to market 
with an entry-level prod-
uct to fill out its line. 

YAMAHA'S NEW LINE 
A year after opening 

its $31 million manufac-
turing facility, Yamaha Aspy photo of Yamaha Golf Car's new utility vehicle 
y—. 1 f /•% T \ L L J J J Golf Car (YGC) is set to 
introduce a new lineup of utility a consistent look across all 
vehicles June 7. In a move to bring Continued on page 19 
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Management companies 
Continued from page 1 

management contract basis, they become 
part of this bigger family. Through some of 
our upgrade programs, they can get access 
to these other clubs around the country 
and in Mexico and Australia." 

One reason OB Sports, of Scottsdale, 
Ariz., has been able to succeed in this 
economy is its longevity in the business, 
said C.A. Roberts, OB Sports' vice presi-
dent of business development. 

"So many people jumped into golf man-
agement in the late '90s because it looked 
like a sexy little business to be in, and 
almost all of them are gone," Roberts said. 

Roberts said the down times in golf and 
in the economy might actually have been 
good for some management companies, 
including OB Sports. 

"To some degree, the hard times have 
helped our company because it's enabled 
us to focus on our strength," Roberts said. 

Dana Garmany, president of Scottsdale-
based Troon Golf, echoed that sentiment. 

"The number of people who want to try 
something on their own is lower than the 
number of people who want to try some-
thing on their own in a prosperous time," 
Garmany said. "We think we've had cli-
ents call us who three years ago may have 
tried to do it themselves but won't do that 
today. It's increased the number of things 
we look at, but we're not doing any more 
deals than we've done every year." 

Garmany said Troon is cautiously optimis-

tic that the industry, particularly the seg-
ments that rely on travel and tourism have 
suffered through the worst part of the down-
turn and that it maybe starting to turn around. 

"From what we're hearing from our ho-
tel partners and our real estate partners, 
people are starting to feel like the worst is 
over," Garmany said. "They're now start-
ing to see some group bookings in the fall. 
We're hopeful that that's the right sign." 

Garmany said there is nothing like a 
down economic cycle to force a company 
to run leaner and meaner than before, 
which usually ends up improving business 
practices. 

"We think one of the things that an eco-
nomic cycle does to a company is it makes you 
get better at what you do," Garmany said. 
"While we might say that in 1999 we were 
superb at being efficient, we're probably more 
efficient today than we were because we found 
a way to look even deeper and I think that's a 
classic thing that happens. In prosperous 
times, businesses aren't operating as efficiently 
as they could because the economy is good." 

ClubCorp has also taken a hard look at 
its business practices as a result of the 
slumping economy, Beckert said. 

"We realized at some point in the past, we 
moved from a high-margin to a low-margin 
business, and that specifically has caused us 
to really focus on our corporate overhead 
and trying to operate as efficiently as pos-
sible," Beckert said. "We have been able to 
take some significant overhead expenses out 
of our organization by just trying to figure 
out how to do things more efficiently." 

Moving forward, Beckert said, ClubCorp, 
which has almost gone out of its way to 
avoid management-only contracts, will 
change that model and add more managed 
courses to its portfolio. 

"We're getting the message out that not 
only do we want to do it, but we're going to 
be an aggressive player in that market," he 
said. "We've made a lot of progress in the 
last year and we're reasonably confident at 
this point, that at least our organization has 
figured out how to ride the ups and downs. 
We're pretty excited about the future." • 
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To reserve space in this section, call Anne Washburn 
207-846 0600, ext. 230 

EMPLOYMENT SERVICES FOR SALE 
PROJECT MANAGER 
Project Managers, Superintendents and 
Fo remen wi th s t rong renova t i on 
background needed for Florida Region. 
Fax Resume to 407-522-0706. 

NORTHEAST BASED golf course con-
struction company now seeking applicants 
for pos i t ions inc lud ing Const ruc t ion 

Super in tendent , Ass ' t Const ruc t ion 
Superintendent, Shapers, Foreman and 
Opera to rs . P lease fax resume to 
(518)399-7302. 

MACCURRACH GOLF 
CONSTRUCTION, INC. 
Certified GCBAA Builder seeking qualified 
Superintendents, Assistant Superinten-
dents, Irrigation Foremen and Operators for 
projects in the Southeast. Please visit our 
website: www.maccurrachgolf.com or fax 
resume to (904) 646-0996. 

SEMA GOLF 
Recognized nationally as one of the industry's 
premiere builders, SEMA Golf is seeking 
qualified project superintendents, irrigation 
supervisors and shapers for projects nation-
wide. Inquiries, including resumes, should be 
sent to: Bob Trueblood, 7580 East Gray Road, 
Suite 102, Scottsdale, AZ 85260. Fax: (480)-
951-4081 or email btnjeblcxxl@semaflQlf.rom. 

Neptune's Harvest Organic Fertilizers: 
Products Include: Liquid fish, Seaweed, 
Blends, Humates & Kelp Meal. FREE 
CATALOG & SAMPLES (800)259-4769 
www.neptunesharvest.com 

GRUND GUIDE 
Grund Guide provides Sprinkler Markers and 
Measurement Services. Our Markers are 
user friendly, visible and cost effective. 
Dedicated to serving the Golf Course 
Industry through Technology, Innovation and 
Service. For more information, 1-800-971-
7233 or www.grundguide.com. Since 1987 
over 1000 facilities served. 

NATURAL ROCKWORKS INC. 
Construct ion with all types of natural 
i nd igenous rocks. Twenty years of 
experience enhancing the aesthetics of 
golf course projects. See our website; 
www.naturalrockworks.com. Telephone: 
928-286-1569, cell: 904-806-6183 

GOLF COURSE FOR SALE 
18-hole Public Golf Course, Martinsville, 
VA. Leased Property with options. New 
carts in 2001. All equipment in good 
condition. Golf all year long. 276-632-2129. 

NEED A TEMPORARY CLUBHOUSE? 
We have a 28' X 66' double-wide w/ oak 
counter, del i w. refr ig., 3 coolers , 3 
compartment sink, hand sink, microwave, 
lots of cupboards, men's and ladies 
conforming bathrooms, slatwall and some 
fixtures. Also a sgl. wide (13' X 60') w/ 3 
offices. Cost for both only $45,000! Ship-
ping extra. Jim White @ (402) 421-2525. 

GOLF COURSE FOR SALE 
Beautiful 9-hole golf course on 10 acres of 
land wi th lake f ron tage. Turn key 
opera t ion in CT. near 2 major 
casinos. Contact Bruce Drake at Pequot 
Properties, (877) 602-6158. 

The Golf Course NewsWire 
online at 

www.golfcoursenews.com 
to subscribe email info@golfcoursenews.com 
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CLASSIFIED AD 

RATES: $90 percolumn inch (25-35 words, 
including a bold headline). Each additional 
1/4 inch is $30. If ordering a blind box, 
please indicate and include an extra $20. All 
line ads must be prepaid. All rates are per 
insertion. A minimum 2X insertion is 
required. For more information, call Anne 
Washburn at 207-846-0600, ext. 230. 
To place your classified ad, mail this 
form with ad text and enclosed payment to: 
Golf Course News 
Attn: Anne Washburn 
106 Lafayette St., P0 Box 997 
Yarmouth, ME 04096 
or fax to: 207-846-0657 

Your Name 
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• Charge to my credit card 
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• Am Ex 
Exp. date 

Signature 

mailto:jeclipse@parsintl.com
http://www.maccurrachgolf.com
mailto:btnjeblcxxl@semaflQlf.rom
http://www.neptunesharvest.com
http://www.grundguide.com
http://www.naturalrockworks.com
http://www.golfcoursenews.com
mailto:info@golfcoursenews.com

