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P E R I O D I C A L 

Scotts ready to round 
up GMO turfgrasses 

B y A . O V E R B E C K 
MARYSYILLE, Ohio — 

With clearance from the 
Oregon Department of 
Agriculture to grow 
Roundup Ready creeping 
bentgrass in a special con-
trol area, the Scotts Co. is 
one step closer to bringing 
the first of many geneti-
cally altered turfgrass va-
rieties to market. 

In addition to the 
Roundup Ready creeping 
bentgrass that it has de-

veloped with Monsanto 
and Rutgers University, 
the company is working on 
low-mow bluegrass and 
several disease-resistant 
turfgrass varieties. The 
company will use its pro-
prietary "gene gun" gene-
insertion technology to 
create the new varieties. 

"We are looking at the 
next-generation products 
for turfgrass," said Dr. Bob 
Harriman, vice president of 
biotechnology for Scotts. 

Dr. Lisa Lee shows off"Scotts' "gene gun" technology. 
The company acquired 

the gene gun technology 
in 1995 and decided to pro-
duce Roundup Ready vari-
eties first because it was a 

universally accepted and 
proven technology. 

"One hundred and thirty 
million acres of crops are 

Continued on page 9 

P.B. Dye builds $1.5M Buck's Point GC 

Management companies 
increase marketing focus 

The First Green of Wash, 
gets off the ground 
B y A N D R E W O V E R B E C K 

SPOKANE, Wash. — A grassroots educational 
effort aimed at introducing high school agricul-
ture students to the golf in-
dustry is starting to pay divi-
dends here in Washington 
State. 

The program, The First 
Green of Washington, matches 
120 high schools that have 
adopted golf turf management - — 
curriculum together with local 
golf courses for field trips and hands-on experience. 

The First Green has been in existence since 1997 
and has continued to grow over the years, integrat-
ing curriculum from the Future Farmers of America 

Continued on page 10 

B y A . O V E R B E C K 
LIBERTY, Ind.— Af-

ter eight years of work, 
P.B. Dye is set to open 
his own golf course here 
on the shores of 
Brookville Lake in east-
ern Indiana. 

Dye and his partners, 
longtime construction 
superintendent Mike 
Davis and high school 
buddy Jack Harris, have 
teamed up to develop The 534-yard, par-5 fifth hole at Buck's Point Golf Club 
Buck's Point Golf Club for a meager the Indiana Department of Natural Re-
$1.5 million. sources. The 18-hole public course is 

Dye is leasing the land from Brookville now the centerpiece of a development 
Enhancement Partners, which has a 100- which already includes an established 
year lease on the 350-acre property from Continued on page 3 

Mike Kelly 

B y D E R E K R I C E 
Faced with flat rounds 

numbers and increased 
competition in 
many markets, 
m a n a g e m e n t 
c o m p a n i e s , 
many for the first 
time, are needing 
to rethink the 
way they sell and 
market their 
properties. 

For example, Scottsdale, 
Ariz.-based Intrawest Golf 
recently launched a pilot 
program at The Raven Golf 
Club at South Mountain. 
The new sales process 
Intrawest is test-driving 
involves identifying the 
individual strengths and 
weaknesses of each of its 
properties and then match-
ing those strengths with 
customer segments to cre-
ate customized golf prod-
ucts that address specific 
customer needs. 

"We aren't fixing some-

thing that's broken," said 
Jim Lancott, Intrawest's 
director of revenue maxi-

m i z a t i o n . 
"We're shifting 
our resources 
and our tactics 
to enable our 
golf properties 
to better serve 
the wider range 
of customers 
that make up 

the core of their busi-
nesses." 

At South Mountain, 
Intrawest reviewed client 

Continued on page 15 
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While Some Fertilizers Make It Seem 
Like You're Baling Hay, 

Ours Is Saving You Bundles. 

POLYON® controlled release 
fertilizers give you consistent long-
lasting performance without surge 
growth, saving you time and money. 

Most fertilizers perform well immediately after 
application. In fact, they work a little too well, often 
resulting in surge growth that keeps mowing crews busy 
and golfers complaining. 

Only POLYON fertilizers have the patented polymer 
technology that provides gradual, predictable feeding for 
months at a time. This unique nutrient delivery system 

f % means you can get by with fewer fertilizer 
applications each year, saving you bundles of 
money on materials, labor and equipment. 

So, instead of cutting grass, start cutting costs 
with POLYON controlled release fertilizers. After 

all, your success is based on turf quality, not quantity. 

Ask for POLYON fertilizers formulated for your area from 
Harrell's or Simplot distributors, or call Pursell Technologies 
Inc. at 800-422-4248 ext.7411 for a sales rep near you. 

www.polyon.com 

PURSELL TECHNOLOGIES INC. 

http://www.polyon.com


NEWS 

IGM faces lawsuit in N.J. 

Scott Zakany 

By A N D R E W O V E R B E C K 

EMERSON, N J.—Meadowbrook Golfs 
growing contract maintenance division, 
International Golf 
Management (IGM) 
has hit a roadblock in 
New Jersey, losing five 
contracts in the state 
over the last year. 

While portfolio fluc-
tuations are a normal 
part of the contract 
maintenance business, 
these losses have been 
punctuated by two lawsuits. Emerson Golf 
Club's owners United Properties Group 
(UPG) filed suit against IGM in April seek-
ing damages for lost revenues and recon-
struction costs due to deteriorating mainte-
nance conditions. IGM also has filed suit 
against Battleground Country Club in 
Tennent for nonpayment of amounts owing. 

In the Emerson lawsuit, club officials 
and lawyers for both sides declined to com-
ment for this story, but the allegations state 
that IGM "improperly irrigated, fertilized 
and otherwise improperly maintained 
Emerson and allowed its condition to dete-
riorate to such a point that the course was 
rendered unsuitable for use by golfers." 

As a result of the poor conditions at 
Emerson, UPG decided to close the course 
in September 2001 and shift play to its sister 
course, Valley Brook Golf Club in Rivervale. 
The lawsuit said this situation caused UPG 
to lose revenues because they were forced 
to rebook outings at Valley Brook at the 
reduced fees charged at Emerson. As a 
result, the owners allege both courses suf-
fered damaged reputations and conditions 
at Valley Brook suffered from heavy play. 
Both courses are still charging reduced rates 
this season to drive play back to the layouts. 

According to Scott Zakany, executive vice 
president for IGM, the poor conditions at 
Emerson GC were due to poor construction. 

"Last summer was a tough summer in 
New Jersey with heat and rainfall," he 
said. "We lost three greens because they 
were 85 to 95 percent Poa annua. The rest 
of the course was in great shape. These 
greens don't drain, they are bowls. When 
they don't drain they stay saturated. When 
you have saturated cool-season grass bak-
ing in the sun with poor drainage, you 
can't water it. 

"They lost greens for several years prior 
to IGM coming on property, and they lost 
them again this year after IGM ended the 
relationship with the course," Zakany added. 

P.B. Dye doing his part for affordable golf 
Continued from page 1 

The sixth green at Buck's Point. 

resort, restaurant and marina. 
"I was brought in eight years ago to look 

at the property," said Dye. 
"Then I got diagnosed 
with cancer and took a 
two-year hiatus from the 
golf world. But we got 
back going on it in 1999 
and I brought Jack Har-
ris in to operate and man-
age the project." 

Harris and Davis are 
major keys to the development of Buck's 
Point. Both have made five-year commit-
ments to the project and bring valuable 
experience along with them. Harris, who 
has been in upper management at steel 
and paper mills for the past 35 years and 
is a master machinist, is handling the 
general manager and mechanic duties 
and Davis, who has worked with Dye 
since 1987, is overseeing construction 
and is the superintendent. 

Once the course was approved in July 
2000, Harris quit his job in North Carolina 
and moved to the area to begin construc-
tion on the course with Dye. They broke 
ground in November and the last seed hit 
the ground a year later. Despite a wet spring, 
which temporarily flooded the seventh and 
11th holes, grow-in is almost complete. All 
18 holes are scheduled to open this month. 

The wide-open, 7,104-yard course sits 
on rolling land and offers outstanding 
views of the lake. The course has 
Pennlinks bentgrass from tee to green 
and a mixture of fescue, ryegrass and 
bluegrass in the roughs. 

"I built the best golf course on the piece of 
land that I could and just kept going," said 
Dye. "It is a very playable design. But there 
are a couple of par-3s out there that are 
tougher than yacht's braid. Once this thing 

gets fully-grown in there will be no hay in 
play. I hate hay. We want to have people find 
the golf ball and play it. I tried to create as big 

a playing surface as I 
could. This is just a good 
old farm golf course." 

Part of the secret of the 
low development costs 
were the scaled back con-
struction methods used 
to build the course. The 
greens are all topsoil and 
less than 250,000 cubic 

yards of earth were moved to form the 
layout. Dye also brought in his own shapers 
and equipment from other jobs to piece the 
construction of the course together. 

Other cost cutting measures included 
using used Rain Bird irrigation heads 
that were bought for $5 a piece and buy-
ing mostly used equipment. 

"We have one brand-new piece of equip-
ment," said Davis. "The rest I have bought 
used. This winter I found a tine seeder for 
$160 and a five-gang pull-behind mower 
to use during grow-in for $150. Jack is 
such a good mechanic that anything I 
buy, he can fix." 

Dye is out to prove that quality golf can 
be built for less. 

"I didn't approach this project any dif-
ferently, but I built it for half the price. We 
are trying to build a very inexpensive 18-
hole golf course," he said. "The market 
will support low greens fees and we will 
come in below $40, including golf cart and 
range balls. We want people to go out 
there, beat the ball around and have fun." 

With more than 1.2 million people vis-
iting the lake every year, Harris is confi-
dent that the course will succeed. "We 
are less than one hour from Cincinnati 
and the lake attracts people from India-
napolis and Dayton, Ohio," he said.H 

"Now they are pointing the finger and allege 
the conditions cost them lost revenue." 

IGM assumed maintenance duties for 
Emerson and Valley Brook in February 
2001. Meadowbrook Golf had managed 
both of the clubs since 1998. 

UPG's suit also claims that Meadowbrook 
was negligent in not imparting "its actual 

and imputed knowledge of the agronomic, 
horticultural and maintenance condition of 
Emerson and Valley Brook to IGM so that 
the course could be properly maintained." 

The lawsuit is scheduled for arbitra-
tion and the court was due to select an 
arbitrator by the end of August. 

Continued on page 8 

N.Y. course recovers quickly 
from activists' vandalism 
By A N D R E W O V E R B E C K 

JERICHO, N.Y. — In a communiqué 
issued July 31, the Animal Liberation 
Front (ALF) took responsibility for van-
dalizing three greens at The Meadow 
Brook Club, the host of the Senior PGA 
Tour's Lightpath Long Island Classic, 
which was held the first weekend in 
August. The damage, however, did not 
disrupt the tournament. 

The vandals struck sometime dur-
ing the night of July 29, digging holes 
with shovels on the second, fourth and 
fifth greens. The green on the par-3, 
195-yard fourth hole suffered the most 
damage with an 18-inch wide by one-
foot deep hole dug around the cup 
right in the center of the green. 

"We found the damage at 5:30 a.m. 
Tuesday morning," said superintendent 
John Carlone. "We had holes two and 
five fixed and back into play that morn-
ing but we had to close the fourth green." 
All 18 holes were ready to go for the 
tournament by Friday. 

On the fourth green, Carlone's crew 
took sod from the back of the green and 
placed it over the damaged section. They 
then patched the back of the green with 

sod from their on-site nursery. 
As a result of the damage, the 

tournament's pro-am was shortened to 
a 17-hole event and the fourth hole was 
shortened for the competition. 

"We reduced the size of the hole so 
they could hit shorter irons," said PGA 
Tour media official Dave Senko. "Instead 
of 195 yards it was 150 yards. Otherwise, 
we proceeded as normal." 

Carlone planned to nurture the turf 
following the tournament. 

"Over the long-term I will grow these 
patches back in raising the height of 
cut and doing some light liquid fertili-
zation applications to make sure they 
heal as quickly as possible," he said. 

According to the ALF's communiqué 
the group targeted The Meadow Brook 
Club because one of its members has 
ties to a firm that conducts animal re-
search. The vandals apparently entered 
the 270-acre property at one of the most 
remote areas, three-quarters of a mile 
from the clubhouse and one mile away 
from the maintenance facility. 

The Nassau County Police Depart-
ment's Special Investigations Unit is 
handling the case. 

Construction down, participation up, 
acccording to first Golf 20/20 report 

YEAR NO. OF COURSES OPENINGS % INCREASE 
1998 14,444 407 2.9 
1999 14,887 443 3.1 
2000 15,357 470 3.2 
2001 15,709 352 2.3 
2002* 15,994 285 1.8 
*projected Source: Golf 20/20 

By D E R E K R I C E 

PONTE VEDRA BEACH, Fla. — Gone 
are the boom days of the 1990s, when new 
course openings were at an all-time high. 
New course 
openings are be-
coming fewer 
and farther be-
tween as the in-
dustry tries to 
adjust to new par-
ticipation levels, 
according to the 
first annual Golf Industry Report from Golf 
20/20, which takes a look at the state of 
various aspects of the game. 

In fact, the report concludes, fewer 
courses are being planned and opened 
now than at any time in the last decade, 
and an increasingly smaller percentage 
of those being planned and opened are 
public-access courses. 

The increase in the number of courses 
in recent years have gone from 3.2 per-
cent in 2000 to 2.1 in 2001 percent. The 
projected increase this year is only 1.8 
percent. However, given no change in 
rounds played from 2000 to 2001, the aver-
age number of rounds per course went 
from 33,737 in 2000 to 33,000 in 2001. 

Last year also saw the closing of 32 
courses, five of which are scheduled to 
reopen in the future. Of the remaining 27, 

22 closed for financial reasons, while the 
others closed for either environmental 
reasons or because they were designated 
by a public entity for public use, such as 

a highway. 
Where these 
courses have 
closed, the land 
has been used 
for everything 
from schools to 
housing develop-
ments. Twenty-

five of these 27 courses were daily-fee 
and two were municipal. 

However, all the news in the report was 
not gloomy. Among the other findings are: 

• The number of participants rose from 
36 million in 2000 to 37.1 million in 2001, 
which meets the industry's objective of 
adding one million participants (defined 
as someone five or older who has played 
at least one round of regulation golf or 
used an alternative facility or golf range 
in the last 12 months) per year from 2000 
to 2020. On the other hand, the number of 
golfers (someone 18 or older who has 
played at least one round of regulation 
golf in the last 12 months) increased only 
slightly, from 25.4 million to 25.8 million. 

• Studies in 2001 indicate an increase in 
the number of occasional golfers (one to 

Continued on page 18 



C O M M E N T A R Y 

Is anyone listening to the battle cry for affordable golf? 

W hile the 
tone of 
Golf 20/ 

Andrew 
editor 

20's first annual Golf 
Industry Report is up-
beat, there are several 
disturbing trends that 
emerge from the data. 

Two are not so sur-
prising, new golf con-
struction is down and 
rounds played numbers remain 
as flat as a two-by-four. No 
shocker there. 

But there are more troubling 
statistics. Construction numbers 
are not only down, but, of the 
courses that opened, an increas-
ingly smaller number of them 
are public access. The number 
of public courses opening still 
far outnumbers private courses, 
but the trend is unnerving just 
the same. When you combine 
those numbers with the fact that 
all of the 27 courses that closed 
permanently in 2001 were either 
daily-fee or municipal layouts, 
the alarm goes off. 

I thought the industry was 
supposed to be focusing on pro-
viding more affordable, public-
access golf - not less. 

At the conclusion of last year's 

Overbeck, 

Golf20/20 conference 
the message was clear: 
we need more afford-
able golf courses to 
grow the game of golf. 
The American Society 
of Golf Course Archi-
tects and others have 
certainly pushed the 
message and put a plan 
into action to promote 

the need for more affordable golf, 
but clearly more needs to be done. 

Watching ill-advised, high-
end, country-club-
for-a-day courses 
struggle in today's 
market has likely poi-
soned the desire of 
any developer to 
build a lower-end 
public golf facility. If 
you can ' t make 
money at $75 a round, 
how the heck can you 
make money charg-
ing $30 a round, 
right? Wrong. 

Take a look at the front page 
of Golf Course News this month. 
Architect P.B. Dye just wrapped 
up work on a $1.5 million, 18-
hole golf course in Indiana that 
offers outstanding golf for $38 a 

round including range balls and 
a golf car. 

Sure, a number of things 
worked in his favor. He's leasing 
the land, did the construction 
work himself and largely used 
his own equipment. 

But the lesson here is the strat-
egy he used. Dye built as high-
quality a golf course as the market 
conditions could bear. Then he 
took a number of smart, cost-cut-
ting measures to reduce the con-
struction expenses even further. 

The bridges at Buck's Point GC were constructed from 
the decks of old tractor-trailers. 

Except for one machine, all the 
maintenance equipment is used. 
All the Rain Bird irrigation heads 
were purchased used for $5 a 
head. The course was designed 
to fit in with the land and thus 
just 250,000 cubic yards of earth 

Bill Rose 

vasnsii 
Open pollination 
presents clear dangers 
By B I L L R O S E 

The recent approval by the Oregon Department of Agricul-
ture (ODA) of a control area to produce open pollinated 

creeping bentgrass in Jefferson County is a 
surprise considering the volumes of evi-
dence presented on the dangers of this ex-
periment. 

Dr. Tom Hodges of Purdue University 
and senior author on seven patents specifi-
cally related to hybridization of grasses, 
submitted the following information to ODA 
director Phillip Ward for the recent hearing 
held in Jefferson County: 

"I am writing regarding the transgenic bentgrass field trial by 
Scotts/Monsanto in Jefferson County, Ore. As you know, this trial 
involves open-pollinated bentgrass that contains the Roundup her-
bicide-resistance gene. Although I am a strong advocate of genetic 
engineering, this particular project is extremely dangerous because 
pollen escape to other grasses has a high probability of causing the 
development of herbicide-resistant grassy weeds as well as the 
fertilization of related agrostis species. This could have disastrous 
effects on the turfgrass seed industry because of the contamination 
of genetically engineered seed with non-engineered grasses as well 
as the lack of control of herbicide-resistant grassy weeds in all crops 
including the row crops such as corn, wheat and soybeans. If this 
trial is allowed to proceed, the damage it could cause is consider-
able, and this damage will give the anti-biotech forces major ammu-
nition in their fight against all genetically engineered crops." 

This letter states the fears I have on this project. 
Genetic modification of crop plants for the production of not only 

food and fiber, but also energy, pharmaceuticals, and structural 
products is the future of agriculture. However, the Willamette 
Valley is prevented by statute from participating in genetically 
modified bentgrass, even if the transgenic bentgrass is male sterile. 
Male sterility is obviously not understood despite testimony pre-

Continued on next page 

were moved. The greens were 
constructed out of a topsoil mix 
and they used only four truck-
loads of sod to lay one strip 
around all greens and some of 
the bunkers. 

The most brilliant cost-saving 
move involves the course ' s 
bridges. Instead of building steel 
I-beam structures, they pur-
chased tractor-trailer decks from 
a Cincinnati scrapyard for $500 
apiece. With the steel and wood 
decking already in place, they 
saved a ton on materials and la-
bor costs. 

All of these steps do not detract 
from the beauty or playability of 
the golf course. The well-designed 
course was meant to be rustic, but 
it still provides great golf, and 
that's all the golfing public wants. 

Is this possible at every new 
golf course? No, of course not. 
And there is still a market for 
high-end golf. But there are hints 
here that could help developers 
make affordable golf pay off. 

The message is still clear: Keep 
the golf course simple, and as Dye 
said, let the golfers "go out there, 
beat the ball around and have fun." 
Now the industry just has to con-
vince developers to listen. 

COUNTERPOINT 

Roundup Ready control 
area addresses concerns 
By B O B H A R R I M A N a n d D O N S U T T N E R 

One of the biggest challenges in maintaining a desirable, 
uniform bentgrass fairway is the infestation of annual blue-

grass or Poa annua. Removing Poa annua 
with herbicides is difficult because herbicides 
also can harm the bentgrass. The alternative 
is to keep the unsightly bluegrass alive and 
viable as golfing turf, otherwise the superin-
tendent is dealing with brown spots, bare 
ground and dissatisfied customers or club 
members. 

The Scotts Co. and Monsanto are develop-
ing Roundup Ready creeping bentgrass, im-
proved through biotechnology to withstand 
treatments of Roundup Pro herbicide. The 
ability to use Roundup Pro without harming 
the bentgrass would allow superintendents to 
control Poa annua and any other weeds in 
their fairways with just one herbicide. It has 
the potential to significantly reduce or elimi-
nate the use of several herbicides, fungicides 
and fumigants that managers now use to 
manage annual bluegrass. 

The Roundup Ready technology in creeping bentgrass is the 
same technology that has been used successfully in agriculture 
for nearly a decade. More than 100 million acres of Roundup 
Ready soybeans, corn, cotton and canola will be harvested this 
year around the world. 

Dozens of experiments with Roundup Ready creeping bentgrass 
in laboratories and greenhouses, which began in the mid-'90s, 
led to regulated and contained field trials conducted at test plots 
throughout the United States. Based on that research, which 
demonstrates the safety and efficacy of Roundup Ready creeping 
bentgrass, we have petitioned the USDA for deregulation of this 
product. We will also be submitting the necessary information to 

Continued on next page 
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GMO danger 
Continued from previous page 

sented at two hearings and count-
less other presentations. 

To attempt once more to get an 
understanding of the two pro-
grams, I hereby make a compari-
son between a mule (male sterile) 
and a stallion horse (open polli-
nating) . Mules can do everything 
the stallion can do, except repro-
duce. Conversely, the stallion 
horse will breed all like horses, 
spreading his genes wherever he 
can find a willing mate. This "stal-
lion" cannot be fenced in. 

This is the situation in 
Jefferson County with its history 
of bentgrass production, which 
assures volunteer bentgrass 
plants exist throughout the area. 
These volunteers, plus the na-
tive bentgrasses will be recep-

Plan in place 
Continued from previous page 

the U.S. Environmental Protec-
tion Agency to clear the use of 
Roundup Pro on Roundup Ready 
creeping bentgrass. 

Both Scotts and Monsanto take 
stewardship issues very seriously. 
That commitment extends from 
research to end-use on courses. 
The professionalism of golf course 
superintendents is one of the pri-
mary reasons our companies 
chose creeping bentgrass to be 
the first variety of grass devel-
oped through biotechnology. We 
recognize that the turfgrass seed 
industry is concerned with the 
potential for cross-pollination, 
seed scatter and seed mixing 
among varieties. We are aggres-
sively addressing this by ensur-
ing that Roundup Ready creeping 
bentgrass seed production is iso-
lated from the Willamette Valley 
in western Oregon, where most of 
the world's bentgrass seed is pro-
duced. 

We asked the Oregon Depart-
ment of Agriculture (ODA) to es-
tablish a control area to keep the 
production of creeping bentgrass 
seed developed through biotech-
nology separate from conventional 
creeping bentgrass. In July, the 
ODA established an 11,000-acre 
control area in Jefferson County, 
100 miles to the east and on the 
other side of the Cascade Moun-
tains, which will be a formidable 
barrier to any pollen transfer to the 
conventional seed production area. 

The arid surroundings greatly 
diminish the likelihood that any 
bentgrass plants could survive 
outside the control area. Finally, 
our stewardship plan includes a 
specified area for seed produc-
tion, dedicated combines, process-
ing equipment and extensive 
monitoring.B 

Bob Harriman is vice president of bio-
technology at the Scotts Co. and Don 
Suttner is regional technical develop-
ment manager at Monsanto. 
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tive, and become resistant to 
Roundup and therefore be very 
difficult to kill. It is easy to pre-
dict large problems for the pro-
duction area: The export market 
will be lost, the turfgrass seed 
production for Turf-Seed will be 
plowed, and all grass seed pro-
duced will be suspect and at least 
require a costly genetic test. 

This experiment will benefit a 
few (400 to 500 acres of produc-
tion) , while risking that produc-

tion area's markets for turfgrass 
seed, and jeopardize the future 
of genetically modified grasses. 

All things considered, Pure 
Seed Testing is emphasizing its 
program to produce naturally 
glyphosate tolerant varieties of 
turfgrass. Those on the market 
today are Aurora Gold hard fes-
cue, Pure Gold and Tomahawk 
RT tall fescue. These varieties 
offer all the advantages of ge-
netic modification by using 

genes already present in 
turfgrasses, without the prob-
lems of open pollinated genetic 
modification. 

Pure Seed Testing along with 
HybriGene, Inc. is working on 
genetically modified turfgrasses 
for the future. The emphasis will 
be on trait improvements not 
only for herbicide resistance, but 
disease resistance leading to a 
reduced use of fungicides, in-
sect and pest resistance, drought 

and stress tolerance and growth 
habit. All these traits will be in-
corporated with male sterility to 
ensure good gene stewardship 
and eliminate the possibility of 
pollen escapement into sur-
rounding crops.• 

Bill L. Rose is president of four compa-
nies, Turf-Seed Inc., Roselawn Seed, and 
Tee-2-Green Corp. located near Hubbard, 
Ore., and biotech company HybriGene 
Inc., based in Rhode Island. 

http://www.turffacts.com


BRIEFS 

Scott Woodhead 

WOODHEAD HEADS BACK TO GCSAA 

LAWRENCE, Kan. — The Golf 
Course Superintendents Association 
of America has hired R. Scott 
W o o d h e a d , 
CGCS, as direc-
tor of member-
ship. Woodhead, 
who served as 
president of the 
GCSAA from 
February 2000 to 
February 2001, 
rejoined the asso-
ciation after serving as the director of 
golf course operations for the City of 
Dickinson, N.D. At the GCSAA he will 
be responsible for all membership re-
cruitment and retention activities, the 
association's service center, the certi-
fication program, association gover-
nance and the golf championship held 
in conjunction with the annual confer-
ence and show. 

ENV'L GOLF TEAMS WITH HORTON 

CALABASAS, Calif. — Environ-
mental Golf has formed a joint ven-
ture with environmental consultant 

and golf course 
agronomist Ted 
Horton, CGCS, 
ofTHC Consult-
ing. Under the 
t e rms of the 
a g r e e m e n t , 
Horton will part-
ner with Envi-
ronmental Golf Ted Horton 

to share expertise on environmental 
stewardship, indigenous landscap-
ing, and habitat protection at Peli-
can Hill and Oak Creek Golf Courses 
in California. He also will work on 
strategic business planning and 
project support. 

CHARLTON JOINS INDIAN LAKES RESORT 

BLOOMINGDALE, 111. — Daniel 
Charlton has been appointed super-
intendent for the two 18-hole courses 
at Indian Lakes Resort. Prior to this 
post, Charlton was the assistant su-
perintendent at Bob O'Links Golf 
Club in Highland Park. The resort's 
two courses were originally de-
signed by Robert Bruce Harris in 
the late 1960s and early 1970s. Rick 
Jacobson started a redesign of the 
facility last year. The four-year, $6 
million project is part of the $20 mil-
lion renovation of the entire resort. 
The first nine holes of the new west 
course opened in August. 
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Drought, heat and fire ravaging Mountain West 
By K E V I N J . R O S S , C G C S 

EDWARDS, Colo. —The western part of 
the United States, in particular the Moun-
tain West, is suffering through its worst 
drought in more than 150 years. Water 
supplies throughout many areas are at criti-
cally low volumes and the prognosis doesn't 
appear to be getting any better. 

Along with this drought came the worst 
fire season in decades. Major wildfires 
have been occurring throughout the west 
with Colorado and Arizona getting hit 
particularly hard. As of mid-summer, 
Colorado already had seen its worst wild-
fire year on record. 

The impact on golf facilities has been 
dramatic. Water availability may be the 
most difficult problem facing courses to 
date. Most of the Mountain West depends 
largely (70 percent) on snowpack to fill 
ponds, reservoirs and rivers. After a year 
of below-normal snowpack and above-av-
erage temperatures and windy conditions, 
there is very little water to go around. 

Kevin Cahalane at Telluride Golf Club 
has gone from using up to 1,750 gpm 

T.L. Watschke 

Postemergence 
crabgrass control 
improving 
By T . L . W A T S C H K E , P h . D . 

The herbicidal possibilities that 
exist today for the postemergence 
control of 
smooth crab-
grass are 
vastly im-
proved com-
pared to 12 to 
15 years ago. 
There is still 
no silver bul-
let in the mar-
ketplace, but 
the potential 
for a single application with high 
efficacy is possible. 

The challenges involved in the pro-
cess are proper timing (stage of 
growth of the smooth crabgrass), 
the addition of appropriate adjuvants, 
and possible sequential applications. 
Continued research is necessary to 
fine-tune the use of these newer 
materials to provide end users with 
consistent and highly efficacious pro-
grams for the control of smooth crab-
grass. 

One of the most important ingre-
dients in controlling crabgrass, re-
gardless of herbicidal tactic, is to 
have as competitive a turfgrass stand 
as possible. Crabgrass cannot invade 
and compete unless it has space. 

In addition to needing space, crab-
grass seedlings need light. The shade 
provided by a dense turfgrass stand 
can compromise the competitive 
ability of crabgrass seedlings. Thus, 
proper fertilization programs, par-
ticularly with respect to nitrogen rate 
and timing, can influence the ability 
of crabgrass to compete. At times, 

Continued on page 10 

Champion bermudagrass quickly 
becoming top dog in Arizona 
By D . H U B B A R D 

HIGLEY, Ariz. —Over 
the last 15 years, as golf 
in Arizona's Sonoran 
desert has developed into 
an international attrac-
tion, the demand for pre-
mium-level golf courses 
has pushed bentgrass 
greens beyond their rea-
sonable limits to cope in 
the desert. 

In its five years at 
three Arizona golf facili-
ties, Champion has 
proven its claim as the 
bermudagrass that most 
closely mirrors bent-
grass in appearance and performance, 
while withstanding the ravaging from the 
dry summer heat. 

As scores of high-end golf properties 
convert to such hybrids as Tifdwarf and 
Tifeagle, Champion is the ultradwarf of 
choice at Superstition Mountain Golf 
Club, The Pointe Hilton Golf at Lookout 
Mountain, and the Omni Tucson National 

Golf Resort. 
While maintenance philosophies and 

practices vary from one club to the next, 
everyone agrees that Champion is "high 
maintenance." Of course, the most notable 
advantage is the return to more normal 
irrigation practices. Though Champion may 
require more attention, maintenance crews 

Continued on page 10 

Delhis course wins Audubon nod 
DELHI, N.Y. — The Delhi College 

Golf Course has been certified as an 
Audubon Cooperative Sanctuary by 
Audubon International. The course 
is the 15th in New York to become 
certified. 

The college's student chapter of the 
Golf Course Superintendents Associa-
tion of America, with assistance from 
the course's assistant superintendent 
Vivian Walker, initiated Delhi's certifi-
cation process in 1998. The 18-hole 
course serves as an educational lab for 
the college's two- and four-year pro-

grams in golf and turf management. 
"This certification justifies the hard 

work of the college and the commu-
nity members who have kept the pro-
gram going for the past four years," 
said Dominic Morales, Delhi's applied 
sciences and recreation dean and mem-
ber of the course's Audubon advisory 
board. "Besides offering village resi-
dents, golfers and visitors the oppor-
tunity to enjoy wildlife in a unique 
setting, the Audubon program also has 
provided an interesting facet to the 
college's programs." 

in the spring to only 
450 gpm during 
the summer to 
water his entire golf 
facility. "They will 
probably make a 
call on the water 
in the river soon 
and if that happens 
we will be able to 
water greens and 
tees only, and all 
resort/homeowner 
irrigation will be 
eliminated," he 
said. 

Another example 
i s t h e c o m p l e t e l y Dillon Reservoir in Summit County, Colo, is down 35 percent 
redesigned and 
renovated Snowmass Club near Aspen, grow-in, and it appears that the situation 
As of press time, the club was debating is getting only worse," said project man-
whether to start seeding or to hold off ager A1 Ogren. 
until next year because of the low water Another factor in the water supply equa-
supply. tion is the demand for domestic use. Most 

"There is just not enough water in our golf courses own water rights from 
streams to supply what's needed for a Continued on page 10 

The 10th hole at the Lost Gold course at Superstition Mountain 



TOOLS OF 
THE TRADE 

Witcraft beating drought 
at Musket Ridge GC 

W I T C R A F T ' S T O O L S 

B y A N D R E W O V E R B E C K 

MYERSVILLE, Md. — True to its name, 
Musket Ridge Golf Club sits on ridge here 
2,200 feet above sea level one hour north-
west of Washington D.C. The course, de-
signed by Joe Lee, had its grand opening 
May 10 and longtime superintendent Dou-
glas Witcraft has been on board since the 
grow-in began in spring 2001. 

While Witcraf t 
wouldn' t t rade the 
stunning views of the 
Blue Ridge Mountains 
to the west and 
Catoctin Mountain to 
the east, the location 
does present some ag-
ronomic challenges. 

"We get wind up 
here every day," said 
Witcraft. "Now that 
helps us in drainage 
and keeping fungal 
diseases down, but water conservation 
and usage is a big concern." 

Musket Ridge pulls water from two 
wells that feed two ponds on the property 
that provides ample irrigation supply. This 
year, however, has been especially dry in 
Maryland and the state has required 
courses in the area to reduce water use 
by 10 percent because it is facing 10- to 
15-inch rainfall deficits. 

"We are required to monitor monthly 
readings and report them to the state 
quarterly," said Witcraft. "So far we 
have reduced water use about 15 to 20 
percent. That largely has to do with the 
fact that we are using wetting agents 
and that we are no longer growing in 
the golf course." 

Douglas Witcraft and his goose dog, Abby 

applications of Brilliance wetting agent 
on the greens and tees at the course, 
which has L-93 creeping bentgrass from 
tee to green. The roughs are a mix of 
fescues and bluegrasses. 

While he has lost some areas in the 
roughs and has to hand-water high spots 
on the fairways, Witcraft has saved water 
and labor with wetting agent applications 

on greens and tees. 
With just 12 people on 
staff, that is a huge 
labor savings. 

"We gave it a shot 
this year and it 
seemed to help 
greens and tees a lot," 
he said. "It has held 
up well in the heat and 
we have not had to 
send guys around sy-
ringing. That cuts 
down on labor costs." 

Witcraft has been so impressed with 
the performance, that he is adding enough 
wetting agents into next year's budget to 
cover fairways. He also plans to topdress 
problem areas on the largely clay soil 
fairways this fall. 

ADDING ANOTHER NINE 
Besides the other normal fall mainte-

nance activities, Witcraft may also be busy 
working on an additional nine holes. 

"Joe Lee has already designed it, the 
permits are in place and we are just 
waiting for the go-ahead from the own-
ers," he said. 

Witcraft is looking forward to being on-
site for the actual construction this time 
and hopes it will help improve shortfalls 
he has noticed on the original 18. 

Witcraft has put down two eight-ounce "The way the contours in the fairway 

run, water doesn't get to the drains quick 
enough," said Witcraft. "So we have gone 
in and done detail work because the final 
grading was not done well in places." 

The new nine holes will run adjacent to 
the existing 18 holes on the 200-acre prop-
erty. The 27-hole complex will then be set 
up as three individual nines that players 
can combine any way they want on any 
given day. The course has trees, but is a 
more links-style layout with plenty of room 
to recover. Though there are elevation 

changes, they are all downhill so the lay-
out is easily walkable. 

With 27 holes, Witcraft said the owners 
hope to draw more play in from Baltimore 
and Washington D.C., and perhaps even 
the commander in chief. 

"We are four miles as the crow flies 
from Camp David," he said. "Some se-
cret service people and the president 's 
valet have played, and we hope to one 
day get the big boy [President Bush] 
out here." 

GREENS MOWERS: 10Jacobsen522 
TEE MOWERS: 2 Jacobsen Triplex 
Greens King IV 
FAIRWAY MOWERS: 2 Jacobsen 
3400 
ROUGH MOWERS: 2 Jacobsen 
RIDING BUNKER RAKE: 2 Smithco 
Super Star 
TURF UTILITY VEHICLES: 11 Carry 
alls, 3 Cushman 
V E R T I - C U T 
REELS: 3 
Jacobsen 
AERIFIERS: 2 
Cushman GA30, 
2 Ryan 
TOPDRESSERS: 
2 Turfco 
REEL GRIND-
ER: 1 Express 
Dual 
B E D K N I F E 
GRINDER: 1 
Anglemaster 
IRR IGAT ION 

Dell 
PRIMARY HERBICIDE:Trimec Bent 
PRIMARY INSECTICIDE: Delta 
Guard 
PRIMARY FUNGICIDE: Banner 
Maxx 
PRIMARY SLOW-RELEASE FERTIL-
IZER: Nutralene 
CANNOT LIVE WITHOUT: Water 

The eighth hole at Musket Ridge Golf Club 

PUMP STATION: Flowtronex, 2,100 
gpm 
IRRIGATION SYSTEM: Toro Osmac 
GOLF CAR FLEET: 80 Club Car electric 
FLAGSTICKS: 36 Standard 
COMPUTER & ACCESSORIES: 2 

TOTAL SQUARE FOOTAGE OF 
MAINTENANCE BUILDING: 6,800 
sq. ft. 
ANNUAL ROUNDS OF GOLF: 
30,000 
NORMAL GREEN SPEED: 8' 

Green Touch Ultimate Organizer Racks 
u t i l i t y 
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Roundup Ready control area 
aims to prevent contamination 
By A N D R E W O V E R B E C K 

MADRAS, Ore. —The Scotts Co., 
Monsanto and the Oregon Department of 
Agriculture (ODA) have established an 
11,000-acre control area for the produc-
tion of Roundup Ready creeping bentgrass 
to protect against 
the danger of cross-
pollination with con-
ventional creeping 
bentgrass. 

Four hundred 
acres of the geneti-
cally altered turf-
grass will be planted 
this fall in Jefferson 
County, which is 
more than 110 miles 
away from the 
country's primary 
bentgrass produc-
tion region in 
Oregon's Willa-
mette Valley. 

"We feel really 
good about the safe-
guards that have 
been put in place 
that will protect con-
ventional produc-
tion," said ODA 
spokesman Bruce 
Pokarney. "The 
whole point was to 
tighten down any possibility of cross pol-
lination of conventional bentgrass, which 
is grown exclusively, at this time, more 
than 100 miles away on the other side of 
a major mountain range." 

Dr. Kevin Turner, director of seed re-
search and production for the Scotts Co. 
will oversee the control area. 

"We started working with the state of 

Oregon 14 months ago, making presenta-
tions on this technology and our projects," 
he said. "One of the things that came out 
was the concern over outcrossing into 
other species and agrostis varieties. How-
ever, studies show that the levels of out-

CONTROL AREA GUIDELINES 
Conventional bentgrass cannot be grown less than a 
quarter mile from the Roundup Ready creeping bentgrass. 
All field borders, roadside ditches and banks of waterways will 
be hand-weeded for 165 feet on the outside of the bentgrass 
fields to prevent outcrossing. 
A seed-cleaning plant will be located within the area. 
The plant will only clean Roundup Ready creeping bentgrass. 
Seed will be harvested with a dedicated combine. 
Seed will be put into sealed containers for transport from the 
field to the cleaning plant. 
Processed seed will not leave control area except in 
sealed commercial containers. 
The seed will be distributed directly to golf courses from the 
control area. 
Straw containing the seed will be burned. 
Any leftover stands of turf will be watered to promote growth 
and then killed with a herbicide and shallow tilled. 
The next crop planted in the field will have to be one that can 
be sprayed with a herbicide that is effective on Roundup Ready 
creeping bentgrass. 
Fields will be rotated every three to four years. 

crossing are very, very low." 
As a result of the concerns, however, 

Turner worked with the ODA to create 
the control area guidelines to insure 
against any contamination (see box). 

"We will have dedicated seed cleaning 
plants and equipment, and will monitor 
the production fields," Turner said. "We 
have a multi-faceted plan to manage the 

GMO turf moving closer to reality 
Continued from page 1 

being produced with Roundup Ready tech-
nology," said Dr. Kevin Turner, director 
of seed research and production for 
Scotts. "It seemed like the most appropri-
ate first project. The next step was decid-
ing which species should be our target. 
Helping golf course superintendents take 
care of Poa annua in bentgrass was the 
obvious project to work on." 

Developing Roundup Ready creeping 
bentgrass, however, was relatively easy 
because it involved altering just one gene. 
Inserting drought tolerance or disease 
resistance will be more complicated and 
expensive because it will likely involve 
altering multiple genes. 

"Biotechnology is in the Model-T 
phase," said Harriman. "The Roundup 
Ready gene can be proved very quickly, 
but developing disease resistance is much 
harder and will take longer." 

Looking to the future, Harriman said 
developing disease, insect and drought 
resistant turfgrass is the ultimate goal. 

"If we think about the stresses that lead 
to decline and how we can change that, 
the possibilities from a performance and 
aesthetic standpoint and a cost reduction 

standpoint are impressive," he said. 
While the goal of Roundup Ready creep-

ing bentgrass and other genetically al-
tered varieties are to make the 
superintendent's job easier, it will not 
replace agronomic knowledge. 

"With Roundup Ready, superintendents 
are going to have an opportunity to focus 
on taking care of the grass that they pre-
dominately want," Harriman said. "They 
can improve the overall health of the 
course because they are not sacrificing 
bentgrass conditions for Poa annua. In 
theory they also will use less water, in-
secticides and fungicides." 

ROUNDUP READY DEMAND 
Scotts will begin planting 400 acres of 

Roundup Ready creeping bentgrass in 
Jefferson County Oregon (see story 
above) this fall and will be ready to har-
vest its first crop of seed in July 2003. 
Turner expects the fields to yield 200,000 
pounds of seed, but Scotts will not be able 
to sell the product until it is approved by 
the United States Department of 
Agriculture's Animal Plant Health Inspec-
tion Service. The company expects a final 
decision on the application by late 2003 
or early 2004. 

Once approved, Roundup Ready creep-
ing bentgrass will first be available as a 
fairway turfgrass variety. Data is still be-
ing collected on its ability to function on 
greens, but a greens-specific variety will 
be released in the next two to three years, 
said Harriman. The fairway variety can 
be sprayed with Roundup at 32-ounce per 
acre rates. 

Wayne Horman, director of seed sales 
and marketing, estimates the initial mar-
ket for Roundup Ready creeping 
bentgrass at 2,000 to 3,000 courses. 

"Of the 11,000 cool-season courses in 
the country, approximately 27 percent have 
bentgrass fairways," he said. "Bentgrass 
greens represent 80 percent of the courses. 
While taking greens out of play to convert 
them is not the easiest thing to do, fairway 
conversions and even ryegrass fairway 
conversions to eliminate gray leaf spot 
concerns are the target markets." 

While the market for Roundup Ready 
creeping bentgrass rather small, Scotts is 
treating it as an important first step on the 
road to other genetically altered varieties. 

"Will this technology pay for itself? We 
are hopeful," Harriman said. "Do we know 
for sure? Not even close. But Scotts is 
confident that this will be an important first 
product with hopefully more to come." • 

IGM lawsuit 
Continued from page 3 

In the Battleground lawsuit, IGM has 
filed suit against the club for payment of 
$300,000 in maintenance fees that it has 
yet to receive. 

Club officials and lawyers for both sides 
declined to comment, but that case is 
headed for mediation and could be de-
cided as early as the end of August. 

As for the other New Jersey contracts 
IGM lost last year, maintenance at 
Glenwood CC in Old Bridge was taken 
over by Environmental Golf, and mainte-
nance at Bear Brook GC in Newton was 
brought back in house by new owners 
Gale and Kitson. 

"No one likes to lose anything," Zakany 
said. "But when someone under bids you 
trying to get business, or someone sells a 
course, or someone owes you 
a substantial amount of money, those are 
difficult business decisions. But they have 
to be made in terms of what's best for the 
company. " 

"Emerson was the only course we 
lost because of maintenance con-
ditions," he added. "I am sure it will be 
resolved when it comes out and we'll be 
fine." • 
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fields and prevent out-
crossing." 

As a further control 
measure, growers will 
have 10 percent of their 
pay held in an interest-
bearing escrow account 
until May 31 following 
their last harvest to guar-
antee that the crop has 
been properly removed 
and planted in the pre-
scribed manner. 

"The stewardship pro-
gram is much more de-
manding than any pro-
gram I know of 
anywhere," said Ron 
Olson, the managing di-
rector of grower coopera-
tive New Era Seed that 
has been set up to pro-
duce seed in the control 
area. "The performance 
bond is a good thing be-
cause it makes growers 
comply with all the stew-
ardship requi rements 
and quality specifications 
that need to be ad-
dressed." 

OBJECTIONS OVER SAFETY 
Bill Rose, president of 

Tee-2-Green and primary 
detractor of the Roundup 
Ready control area, is still 
not satisfied with the stew-
ardship measures. 

"I can easily predict di-
saster for open pollina-
tion," Rose said. "As a re-
sult of this control area I 
expect to see genetically-
altered turfgrass banned in the United 
States. My goal is to try to not get it 
banned." 

While he views the ODA's decision to 
allow the control area as a setback, Rose 
is still pressing forward with his own plan 

NEWS POLL 
WHAT IMPACT WILL GENETICALLY MODIFIED 
TURFGRASS HAVE ON THE EASE OF GOLF 
COURSE MAINTENANCE? 

MINIMAL 
IMPACT 

••• Genetical ly modif ied turfgrasses wi l l be just one more tool 
avai lable to superintendents, especially with golf course superin-
tendents being asked to take on more and more off-course 
responsiblities. 

— Frank A. Rendulic, CGCS, Kittyhawk Golf Club 

••• I think we must be very careful in doing this and not jump 
the gun before all research and potential for a negative impact 
is determined. 

— Larry Livingston, superintendent, Camp Creek Golf Club 

••• Disease wi l l not be eradicated so the super's job won' t 
change fundamentally. Turf quality on mid- to low-end courses 
wi l l improve. A good super is too busy now (and if he or she is 
not, their crew is too large), and wi l l have no trouble f inding other 
things to do in their pursuit of quality within budgets. 

— Tom Isaak, president, CourseCo Inc. 

to develop herbicide resistant turfgrass 
that is male sterile. Rose said sterility 
could be demonstrated as early as the end 
of this summer. From there, commercial 
production of the seed could occur within 
three years.• 



Educational program paying off 
Continued from page 1 

in 1999 and holding numerous 
fundraising events. Last fall, the 
Washington State Golf Associa-
tion (WSGA) assumed the ad-
ministrative role for the program 
that reaches close to 10,000 stu-
dents across the state. 

"Our 90,000 members recog-
nize that in order move the game 
of golf forward we need to create 
awareness that golf courses are 
a positive place in the commu-
nity and the environment," said 
John Bodenhamer, executive 
director of the WGSA. 

Jeff Gullikson, superintendent 
at Spokane Country Club, has 
been instrumental in the devel-
opment of the program. 

"This is an opportunity for 
courses to give back," he said. "It 
gives the teacher a resource that 
is close by and golf as a game 
provides a hook for students be-
cause they get to take a cool field 
trip and learn about golf." 

Gullikson hosted six high 
schools last year at Spokane CC 
and had students from three of 
those schools design annual plant-
ing beds, grow the plants and plant 
them in the spring. 

"They have greenhouses at the 
high schools," said Gullikson. 
"The project not only had rel-
evance to what they were doing 
in class, but also provided a con-
nection to the community." 

Gullikson also adds in educa-
tional sessions during the field 
trips. 

"I did a section on fertilizer 
differences, how to measure and 
weigh them and how to read la-
bel instructions," he said. "We 
also did some sprinkler experi-
ments to see how water drains in 
different soils. There are plenty 
of teachable moments." 

The field trips always end with 
a little golf. At Spokane CC, 
Gullikson has an extra par-3 hole 
that he rotates in and out of play 
and he lets the students have 
hole-in-one contests. 

"I cut 18 holes in the green, but 
out of 100 kids, no one came within 
50 yards of the green," Gullikson 
said. "But it was a great exposure 
to the game of golf. Thirty of the 
kids had never even been on a golf 
course before. Now they can call 
themselves golfers." 

LABOR BENEFITS 
While the primary motivation 

behind the program is educa-
tional and community service-
oriented, superintendents are 
utilizing the best students as 
seasonal employees. 

"Since they are in a vocational 
program I can hire them at 16 and 
17 years old and they can operate 
power equipment," said Gullikson. 
"Over the last two years, I have 
hired six students and they are 
great employees. They are moti-
vated kids who will be with you for 
two to three years." 
GOLF COURSE N E W S 

He schedules all of his workers 
to have six-hour morning shifts, 
which works out perfectly for the 
students, Gullikson and golfers. 

"They can work until lunch 
and still have a summer," he said. 
"I can hire three people for six 
hour days for the cost of two all-
day employees, and the golfers 
are happy because the mainte-

nance crews are out of the way." 
EXPANDING THE PROGRAM 

The WSGA has raised $15,000 
to date that goes toward funding 
grants, field trips and supplies. It 
also is applying for grants from 
the United States Golf Associa-
tion and the Golf Course Superin-
tendents Association of America. 

Spokane CC supports six high 
schools and raises money through 
a tournament and silent auction 

on items made by the stu-
dents. Each field trip costs 
$250, said Gullikson. 

'This year we are going 
to branch out into science 
classes," said Gullikson. 
"We want to open it up to 
every high school in the state 
and get more superinten-
dents involved. It is addict-
ing once you see the smiles 
on everyone's faces." • Students planning annual plant beds 

O T H E R P R E E M E R G E N T S T A L K A L O T A B O U T C R A B G R A S S . 

W I T H PENDULUM, IT NEVER COMES UP. 

professional Pendulum herbicide consistently controls 
rtme - ' 

crabgrass better than other preernergent 
herbicides* What more can we say? How about 
Pendulum controls a broader spectrum of weeds 

than any other preernergent—more than 40 grassy and broadieaf 
weeds, such as oxalis and spurge, in all. It also controls costs, to 
offer you greater value. Plus, Pendulum comes in granular and 
liquid formulations, and BASF pendimethalin is available on fertilizer 
from Scotts and Helena, for maximum application flexibility. 

With Pendulum, there's just so much more to talk about than 
crabgrass. To learn more about why everyone's talking about 
Pendulum, call 1 -800-545-9525 or visit www.turffocts.com. 
Always read and follow label directions. 

BASF 

http://www.turffocts.com


Mountain West hit by drought 
Continued from page 6 

previous ranches before the 
golf course was developed, 
which can date back to the late 
1800s to the early 1900s. These 
rights, in general, supersede 
the water districts and legally 
can rank above domestic 
processing. 

In July, the Upper Eagle 
Valley Water District, 
which is responsible for a 
30 mile stretch known as 
the Vail Valley in Colo-
rado, met with all golf 
course superintendents 
and asked for their help in 
a voluntary 50 percent re-
duction in golf course wa-
ter consumption. Depend-
ing on the particular water 
right, many golf courses 
don't have to comply. 

Along with the drought 
has come the potential for 
wildfires. The fire danger is 
extremely high and golf 
courses have had to take ag-
gressive action toward preven-
tion. Many courses have es-
tablished no smoking policies 
throughout their entire golf 
course and facility. One ciga-
rette thrown in some native 
grass or wooded area could 
spell disaster. Another com-
mon fire prevention policy is 
the elimination of golf cars and 
course equipment from driv-
ing in native grass areas and 
wooded areas for fear of a muf-
fler or machine spark creating 
a fire situation. Most courses 
have confined all equipment 
and golf cars to irrigated turf 

areas and asphalt/concrete 
paths only. 

With the fire danger and wa-
ter problems, public and re-
sort golf courses are feeling 
the pinch in the pocket. Vaca-
tioners have heard of the bad 

Ross has banned smoking on his course 

times in many western areas 
and have stayed away. Some 
resorts have estimated a 50 
percent reduction in hotel 
guests and rounds played. 
Damage to playing areas from 
water restrictions and less rev-
enue from rounds makes for 
potential hard times ahead. 

So where does this leave us? 
Watering practices will need 
to be evaluated along with 
sprinkler efficiency and design. 
Further research into drought 
tolerant strains of grass as well 
as alternative water sources 
will also be needed. And super-
intendents will have to educate 
memberships that everything 
green is not always good.H 

Crabgrass control 
Continued from page 6 

even though all cultural programs 
are in place, the need to use herbi-
cides will prevail. 

The postemergence control of 
smooth crabgrass has been pos-
sible for many years. 

However, the first selective her-
bicides were not available un-
til the commercialization of 
several organic arsenical com-
pounds, e.g., monoammoni-
um, monosodium, calcium, 
and disodium methylarsonate. 

Organic arsenical materials 
are still available for use; how-
ever, they no longer dominate 
the marketplace. In general, 
organic arsenicals require a mini-
mum of two applications, spaced 
14 days apart, to have efficacy any-
where near that of most commer-
cially available pre-emergence 
herbicides. To minimize the po-
tential for phytotoxicity, organic 
arsenicals should not be applied 
when the temperature is above 
80° F. This temperature limitation 
can create problems for the tim-
ing of the second application and 
increase difficulties for a third. 

With the commercialization of 
Acclaim in the late 1980s, herbi-
cidal options for the post-
emergence control of summer 
annual grasses were significantly 
enhanced. Acclaim has superior 
single-application efficacy com-
pared to the organic arsenicals. 

In most studies, one application 
of Acclaim has been shown to pro-
vide control of smooth crabgrass 
at a level comparable to that of the 
best pre-emergence herbicides. 

However, if there is germina-

improving 
tion subsequent to the Acclaim 
application, sequential applica-
tions are required. Even though 
Acclaim is highly efficacious, 
there are a number of issues that 
must be considered. The efficacy 
of Acclaim declines once smooth 
crabgrass begins to produce basal 

'The poten tial for a single 
application with high 

efficacy is possible9 

— T.L. Watschke 

tillers. As crabgrass plants con-
tinue to get larger and produce 
more tillers, control will continue 
to decline. Some Kentucky blue-
grasses have sensitivity to Ac-
claim and applications to them 
should be avoided. The activity 
of Acclaim is also antagonized by 
some broadleaf herbicides, which 
limits the tank-mixing of combi-
nations. Acclaim does not have 
any appreciable broadleaf weed 
control activity. Usage in a num-
ber of locations has shown that 
the efficacy of Acclaim can be 
enhanced by the addition of 
MacroSorb Foliar, a biostimulant 
product. 

More recently, another 
postemergence herbicide, Drive 
75 DF, for the control of smooth 
crabgrass, has been commercial-
ized. This herbicide has one ap-
plication efficacy comparable to 
Acclaim. It also has some varia-
tion in the level of control, de-
pending on the stage of growth 

of the smooth crabgrass. Typi-
cally, Drive will provide excel-
lent control until the smooth 
crabgrass begins to produce 
basal tillers (much like Acclaim), 
at which point the level of con-
trol declines. 

However, unlike Acclaim, the 
activity of Drive improves when 
the smooth crabgrass matures 
to the point of producing mul-
tiple basal tillers. At this ad-
vanced stage of growth, Drive 
is capable of good control. Re-
search at Penn State has shown 
that several sequential applica-
tions of Drive, even at less than 
full label rate, can improve con-
trol across all growth stages. 
On the positive side, the ups 
and downs in control can be 

avoided through multiple appli-
cations. However, such control 
may require more trips over the 
site than is desirable. 

The addition of MacroSorb Fo-
liar has been found to enhance 
the efficacy of Drive (which has 
also been demonstrated with Ac-
claim). The activity of Drive is 
also best when the treated site is 
not allowed to dry out. 

In research trials where Drive 
has been tank-mixed with broad-
spectrum broadleaf herbicides 
such as Trimec and others, the 
control of white clover is improved 
and, when timed properly, the 
control of smooth crabgrass has 
also been excellent. All success-
ful applications of Drive are supple-
mented with methylated seed oil. 
Drive does not work particularly 
well without an additive.• 

Dr. Watschke is a professor of 
turfgrass science at Penn State 
University. 

Champion catching on 
Continued from page 6 

aren't out hosing down greens long after the sun has 
set, as was necessary with bentgrass. 

At Superstition Mountain 30 miles east of Phoe-
nix, the job of maintaining 50 Champion greens on 
the Prospector and Lost Gold courses, as well as 
the member's putting course goes to director of 
agronomy, Scott Krout. He and his crew prepare 
the courses for a growing membership sensitive to 
day-to-day fluctuations in mowing heights and the 
speed of the greens. Recognizing their preference 
for consistent playing conditions, Krout maintains 
a strict schedule of verti-cutting and topdressing 
twice a week and double-cut mowing everyday. 

This past spring, the Champion greens on The 
Prospector met an even more stringent "trial by 
fire" when The Tradition, the first major tourna-
ment on the Senior PGA Tour moved to Supersti-
tion Mountain from Desert Mountain. 

"The Tradition couldn't have come at a more 
crucial time. The greens are transitioning from 
winter rye and the Champion is waking up," Krout 
noted. "The Champion was at about 75 percent 
coverage, yet full enough to accommodate the 
more demanding play by the tour pros." 

In 1997, anticipating an increase in rounds, the 
Pointe Hilton Golf Club at Lookout Mountain also 
converted to Champion. Superintendent Paul Smith 
had battled with bentgrass for nearly 10 years and 
welcomed the switch. While the Champion greens 
on this resort course in the Desert Mountain Pre-

serve in central Phoenix demand Smith's full at-
tention through the summer, his maintenance regi-
men varies from Krout's to accommodate a clien-
tele more concerned with the visual impact of the 
golf course on the day they play than with consis-
tent playing conditions. Because of the heavier 
resort traffic, Smith does much less verti-cutting, 
if at all, utilizing groomers instead to control 
Champion's fast-growing root system. 

"Our guests may not notice a difference in mow-
ing heights from one day to the next, and putting 
speed can vary, but vacationing in the desert, they 
certainly respond to richly colored emerald green 
putting surfaces," says Smith. 

At the Omni Tucson National Golf Resort, course 
superintendent Michael Petty's approach is simi-
lar, however, he must balance the look and feel of 
the greens to satisfy members as well as resort 
guests. Through the winter, the Champion pro-
vides a dense cushion for the lush rye overseeding, 
allowing a comfortable base for Petty to speed up 
the greens during the PGA Tour Tucson Open 
played each February. 

If the opinions of the superintendents at these 
three facilities are any indication, the beauty and 
playing characteristics of Champion are well worth 
their extra attention given to growing in, fertiliza-
tion, mowing, grooming, and routine watering. 

Early on, we made our mistakes in the 
overseeding and transition periods," said Krout. 
"But what we learned in the process has convinced 
me that if it were my money, I wouldn't think twice 
about putting Champion on my greens." • 

1801 Falmouth Avenue 
New Hyde Park, NY 11040 

516-437-2540 
1-800-729-0561 
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BRIEFS 
PGA PULLS OUT OF SAN ANTONIO 

SAN ANTONIO, Texas — In a late-
July letter to San Antonio mayor Ed 
Garza, the PGA of America withdrew 
its plans to build a golf resort in the 
city. The project, which received city 
council approval in April, was to have 
been built above the Edwards Aquifer 
recharge area. Because the aquifer is 
the sole source of water for San Anto-
nio, environmental groups and resi-
dents lined up in opposition to the 
development. A coalition that had 
fought the plan collected enough sig-
natures to put the matter to voter ref-
erendum in the fall, effectively killing 
the project. The project's developer, 
Lumbermen's Investment Corp., also 
withdrew from the project. 

JACOBSEN TO DESIGN BROWNFIELD/ 
COURSE IN WILLIAMSBURG 

t * 7 

Rick Jacobsen 

LIBERTYVILLE, 111. — Golf course 
architect Rick Jacobsen will design 
the new Hawk's Nest Golf Club in 
Wi l l i amsburg , 
Va. Hawk's Nest 
is part of a larger 
brownfield rede-
v e l o p m e n t 
project, which 
will ultimately in-
clude an office 
campus near the 
18-hole daily-fee 
facility. The golf course will feature a 
10-acre practice facility, including a 
driving range, short game area and 
putting greens. Jacobsen said Hipps 
Pond, a nine-acre water hazard on the 
property, will come into play on sev-
eral holes. The land has been used 
since World War II to house 23 bomb-
proof storage tanks underground. 
Current plans call for Govco Builders 
to begin construction in March 2003 
in anticipation of a 2004 opening. 

PALMER SEEKS THREE-COURSE 
DESIGN DEAL 

SYRACUSE, N.Y. — Palmer Course 
Design Co. is a frontrunner to design 
three golf courses on urban 
brownfields as part of a proposed $2.2 
billion development. The three courses 
would be an 18-hole tournament course 
and possibly an 18-hole resort course 
and a nine-hole executive and practice 
course. Arnold Palmer reportedly 
wants the project and met with devel-
oper Robert Congel to discuss the de-
velopment, slated for the southern and 
western shores of Onondanga Lake. 
GOLF COURSE NEWS 

Lake Las Vegas takes next step 
Owners hope third 18-hole course adds to attraction as golf destination 

By D O U G S A U N D E R S 

HENDERSON, Nev. — Lake Las Vegas 
Resort, the ambitious $4 billion develop-
ment 17 miles 
south of Las Ve-
gas, has been 
emerging along 
the shores of a 
320-acre man-
made lake for 
the past 10 
years. 

This massive 
d e v e l o p m e n t 
project already 
boasts two Jack 
Nicklaus Signa-
ture golf courses 
and a 425-room 
Hyatt Regency hotel. It takes its next big 
step toward becoming the premier golf 
destination in the Southwest this month 
with the opening of its second public golf 
course, The Falls Course designed by 
Tom Weiskopf. 

"The Falls course is built on a very dra-
matic stretch of mountainside that offers 
over 400 feet of elevation change. Tom 

Big-horned sheep roam the grounds of the Tom Weiskopf-
designed Falls Course at Lake Las Vegas Resort, the third 
of potentially six courses to be built on the site. 

Weiskopf did a masterful job blending 
the layout into this rugged terrain and 
this course will be a great compliment to 

our Reflection 
Bay Golf Club 
which opened in 
1996," said di-
rector of golf 
John Herndon. 

The driving 
force behind 
Lake Las Vegas 
is a partnership 
of visionaries 
that include 
Transcontinen-
tal Properties of 
Santa Barbara, 
Calif., former 

chairman and CEO of Caesar's World 
Harry Gluck, and Sid and Lee Bass of Fort 
Worth, Texas, who own the property. 

The Falls Course will join Reflection 
Bay Golf Club as an amenity for resort 
guests at Lake Las Vegas, as well as the 
private South Shore Club that hugs the 
shoreline of Lake Mead, which was 

Continued on next page 

Bates to design 
complex on 
Olympic site 

SALT LAKE CITY — More than six 
months after the Olympic Games ended 
in Salt Lake City, construction is under-
way at Soldier Hollow Olympic Golf Com-
plex, a 36-hole facility to be built at the 
site of the Olympics. 

Located in Utah's Wasach Mountain 
State Park, adjacent to the Olympic 
Nordic ski trails outside Salt Lake 
City, the Gene Bates-designed Olympic 
and Midway courses will be open for 
public play. 

The natural terrain of the land plays 
heavily in the design of the course, Bates 
said. 

"There is 400 feet of elevation changes 
through the course, with dramatic views 
on every hole of the surrounding Wasach 
Mountains," he said. 

Bates received approval for the fac-
ility from the state of Utah prior to 
the 2002 Winter Olympics. Grow-in 
is scheduled for completion in August 
2003, with play expected to begin in 

Continued on page 13 

EnCap gets 
approval for 
72-hole resort 

NORTH ARLINGTON, N.J. — After 
months of planning and re-planning, 
the New Jersey Meadowlands Commis-
sion gave preliminary approval to EnCap 
Holdings LLC of Tampa, Fla., for its 
amended plan that would convert former 
landfills into four golf courses and a 
resort. 

Phase I of the project will include the 
first 36 holes, a clubhouse and support 
buildings, two hotels, office buildings, a 
retail center and residential components 
in Rutherford, Lyndhurst and North Ar-
lington. Phase II will comprise the sec-
ond 36 holes and related amenities in 
North Arlington and Kearny. 

The agreement, which originated in 
May 2000, calls for EnCap to cap seven 
landfills - a total of 1,330 acres - and 

Continued on page 13 

Timing, coordination, teamwork 
are keys to renovation's success 
By K E V I N D O W N I N G , C G C S The timeframe for most renovation 

Environmentally friendly Talking 
Rock Ranch to open in Arizona 

PRESCOTT, Ariz. — Talking Rock 
Ranch, a private 18-hole Jay Morrish-
d e s i g n e d 
c o u r s e , 
will open 
to mem-
bers Sept. 
14. 

Built on 
one of the 
most historic ranches in Yavapai 
County, which occupies a little-known 
canyon with hundreds of ancient 
petroglyphs (drawings chipped into 

The panoramic view from the 17th hole at Talking Rock Ranch. 

rocks that tell stories of those who 
passed before), Talking Rock will 

feature a 
ranch com-
pound with 
small clus-
ters of ter-
r i t o r i a l -
s t y l e 
buildings 

in lieu of a large clubhouse. 
Harvard Investments deeded the 

property to the Yavapai Prescott 
Continued on next page Continued on page 13 
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Editor's note: This is the fourth in a 
series of articles by Willoughby Golf Club 
superintendent 
Kevin Downing 
outlining the 
renovation pro-
cess at the Stuart, 
Fla., club. His fi-
nal installment 
later this fall will 
cover the events 
leading up to the 
club's re-opening. 

Creation of a more visible fairway bunker complex on the 
17th hole was completed by generating all of the necessary 
fill from on-site. 

STUART, Fla. 
— With all the 
renovation plan-
ning and discussions with members com-
plete here at Willoughby Golf Club, the 
question I'm fielding now is: "How are we 
doing and are we on schedule?" 

jobs is usually quite tight with just a 
small margin for weather or other in-

terruptions fac-
tored in. Time 
schedule esti-
mates must al-
low for the rea-
sonable delays, 
so golf course 
opera tors and 
s u p e r i n t e n -
dents must be 
realistic about 
the needs of the 
contractors so 
the var ious 
tasks can be in-

tegrated. One of the keys to avoiding 
construction pitfalls is to obtain all 
permits before the commencement of 
work. 

At Willoughby, we used three sepa-
rate contractors, which meant the lay-
ering of their responsibilities had to be 
well sequenced. The clearing and tree-
removal contractors had to be coordi-
nated with the shaping and construc-
tion contractor to make sure they 
disposed of their materials in a timely 
fashion. We also had a separate irriga-
tion company install our replacement 
hydraulic components in the first six 
weeks of the project. The soil was pur-
posely left firm to minimize trencher 
and sub-surface equipment damage 
while all other excavation and topsoil 
transporting were taking place. By co-
ordinating these efforts you can effec-
tively reduce cleanup operations dur-
ing the grow-in phase of the project. 



"Two hazards we avoid at the Atlanta Athletic Club 
are motor pump failure and lightning damage" 

. . i: • ' ' ' • ' * ' \ • 

Todd Daniel - GCS, Atlanta Athletic Club - ^ighJands Course 
Host Site of the 2001 PGAdhampionk'hip 

Lake Las Vegas adds th i rd course 
Cont inued f r o m prev ious page i n g t h e landscape. 
created by the Hoover Dam. 

The front nine of the course 
flows along a descending land-
scape while the back nine 
climbs up into the mountain-
side, where a series of holes 
work through steep cliffs, and 
phenomenal views. The terrain 
is natural habitat for big-horned 
sheep that can be found graz-

"The front nine was pretty 
straightforward to build but the 
back nine was a bit more diffi-
cult to create a routing as we 
had to swing the holes above 
the designated home sites. The 
steep elevation drops made it 
difficult to get heavy equipment 
around efficiently," Weiskopf 
explained. 

The back nine is memorable 
for the stretch of holes 12 
through 15. These holes climb 
to the highest point to provide 
views of both Lake Las Vegas 
and the city of Las Vegas to the 
northwest. Weiskopf created two 
holes with drops of over 100 feet 
from tee to fairway. 

"These types of holes really 
become a leap of faith as a de-
signer, as you are never really 
sure how good the golf hole is 

going to be until it is com-
pletely done. You can end 
up with a hole that either 
becomes too tough and 
controversial or a golf hole 
that makes players want to 
come back again. I think 
that we ended up with the 
latter at the Falls Course," 
Weiskopf said. 

The $11 million course 
will stretch to 7,250 yards 
over 100 acres of maintained fair-

Two Strokes Ahead 
of the Competition 

PUMP STATION! 

The Falls Course joins Reflection Bay GC and 
South Shore GC at Lake Las Vegas Resort. 

ways and is planted with Tifway 
2 bermudagrass fairways and 
tees and Crenshaw bentgrass for 
the greens. 

The Falls Course is the third 
of what may become a collection 
of up to six golf courses to be 
built at Lake Las Vegas. Ground 
will be broken on a Fazio-de-
signed layout this November as 
the developers are in full swing 
to create this international re-
sort destination. 

Along with the golf courses, 
Transcontinental Properties has 
teamed up with Ritz Carlton 
Hotels and Intrawest Corp. to 
built MonteLago Village, which 
will open next spring. This Medi-
terranean-style village will in-
clude a 350-room luxury hotel, 
800 condominiums, a 50-acre vil-
lage with cobblestone streets 
with commercial space, office 
space and a 40,000-square-foot 
casino.• 

Talk ing Rock 
Ranch to open 
Cont inued f r o m prev ious page 

Indian Tribe as a means of pre-
serving and protecting the natu-
ral environment. More than a 
third of the property is dedi-
cated to open space. The plan 
seems to have paid off, as the 
Arizona State Historic Preser-
vation Office awarded Talking 
Rock Ranch its 2002 Heritage 
Preservation Award. 

According to Morrish, the 
owners of the property wanted 
an environment where golfers 
and homeowners would coex-
ist in harmony. In designing 
the course, Morrish said the 
owners essentially told him, 
"Here's 3,500 acres. Put the 
course where it makes the 
most sense." The result is a 
course that plays at more than 
7,300 yards from the back tees, 
with five tee boxes on each 
hole. 

Last summer, RLS Develop-
ment, which managed construc-
tion, brought in Native 
Resources International, an 
organization that works to 
preserve indigenous materials 
that were destroyed as a 
result of intense development 
in the Southwest. The company 
salvaged approximately 150 
native trees from the golf course 
and roadway areas. These 
trees were later replanted on 
the site.B 



The shortest distance between broadleaf and grassy weed control. 
Drive 75 DF herbicide effectively raises the bar for postemergent weed control. A single, convenient 

application of Drive quickly eliminates a broad spectrum of both broadleaf and grassy weeds—from 

crabgrass and foxtail to clover and dandelion—in a wide variety of turf species. Then Drive keeps weeds 

under control for 30 to 45 days—in some cases for more than 3 months. Drive also offers exceptional 

seeding and overseeding flexibility—allowing you to seed many varieties of turf immediately before or 

after application. To learn more about how Drive® 75 DF can help you in your drive for turf perfection, 

call 1-800-545-9525 or visit www.turffacts.com. Alwavs read and follow label directions. 

Timing, coordinat ion and t e a m w o r k 
Cont inued f r o m page 11 

The single biggest compo-
nent of streamlining a renova-
tion a n d / o r cons t ruc t ion 
project is the establishment of 
a reasonable method for ob-
taining field approvals. When 
using a golf course architect, 
the coordination of their visit 
to approve preliminary shap-
ing or final grades is para-
mount to a contractor complet-
ing the tasks within the proper 
time frame. Always schedule 
the visits well in advance but 
provide interim updates to 
proper individuals prior to the 
actual visit. 

A written or audio executive 
summary every two weeks 

will keep interested parties 
abreast of progress or aware 
of any substantial changes. 
Sending digital photos through 
e-mail also can illustrate current 
situations and minimize any 
futuremiscommunicat ions . 
When it comes to design changes 
let common sense be your guide 
and focus on long-term benefits 
rather than quick-fix solutions 

that will only get you through 
one season. 

The last valuable contractor 
that needs to be coordinated with 
is the golf course maintenance 
staff. They are key to successful 
completion of the project and 
should be involved with most of 
the planning and implementation 
stages. Their coordination with 
selected phases is a benefit since 
it creates enthusiasm for the 
continued success of the 

course . Our 
team focused 
on drainage, 
irrigation in-
stallation and 
programming, 
tree trimming 
and turf reno-
vation. 

Finishing a 
r e n o v a t i o n 

Repairing bulkheads during construction is good insurance 
for the future. 

project on time and on budget 
requires all contractors and golf 

course personnel 
gether as a team.B 

to work to-

EnCap gets go l f 
resort a p p r o v a l 
Cont inued f r o m page 11 

provide a base layer for the golf 
course development. 

Under Phase I, EnCap will 
pay approximately $18 million 
to the commission, assume re-
sponsibility for the $3 million 
cost of lechate disposal, and 
provide closure and post-clo-
sure of the Kingsland landfill 
in Lyndhurst, generating an ad-
ditional $45 million for the 
commission. Phase II will re-
sult in EnCap making pay-
ments of approximately $30.5 
million. In all, EnCap plans to 
spend more than $1.2 billion 
on the project. 

The project hit a minor snag 
earlier this year when Lyndhurst 
residents expressed concern 
that their section of the Mead-
owlands, where most of the hous-
ing will be located, will become 
overdeveloped.• 

Bates designing 
Olympic complex 
Cont inued f r o m page 11 

July 2004. Utah's Parks and Rec-
reation department will manage 
day-to-day operations at the com-
plex. 

"I've been impressed by the 
state of Utah's commitment to 
such a wonderful golf recreation 
destination while also being at-
tentive to protecting the charac-
ter of the land," Bates said. 

Bates and representatives 
from the state agreed the courses 
at Soldier Hollow should be built 
with golfers of all abilities in 
mind. As such, each hole 
will feature five sets of tees, 
with the Olympic course 
measuring 7,500 yards and 
the Midway course measuring 
7,300 yards from the back tees. 

Soldier Hollow is the first golf 
complex sanctioned by the state 
of Utah since 1972.B 



INVERNESS CLUB HIRES 

VETERAN G M LAROCCA 

TOLEDO, Ohio — The Inverness 
Club has hired Pasquale "Pat" LaRocca 
as general manager. The hiring 
was announced at an Inverness 
Club event in late July. Most recently, 
LaRocca was general manager 
and chief operating officer at 
Muirfield Village Golf Club and 
the Memorial Tournament in Dublin. 
Prior to that, LaRocca served as 
general manager at Youngstown 
Country Club in Youngstown for four 
years and at the Oakmont Country 
Club just outside Pittsburgh, Pa., for 
16 years. 

KEEFER TO HEAD GOLF OPERATIONS 

AT TRILOGY GC 

LA QUINTA, Calif. — Phoenix-
based Intrawest Golf has named 
Todd Keefer as director of golf for 
the 18-hole Trilogy Golf Club in 
La Quinta, which is scheduled to 
open this winter. Keefer previously 
served as head golf pro for 
In t rawes t -managed CrossCreek 
Golf Club in Temecula . Keefer 
will be responsible for overseeing 
all operations at the Gary Panks-
des igned club, which is part 
of Shea Homes' Trilogy Active Adult 
communi ty network. In t rawest 
and Shea have also teamed at Tril-
ogy Golf Club at Power Ranch and 
Seville Golf and Country Club, both 
in Gilbert, Ariz., as well as Trilogy 
Golf Club at Redmond Ridge in 
Redmond, Ariz. 

CHICAGO PARK DIST. PRODUCT RETURNS 

TO HEAD J U N I O R GOLF OUTREACH 

NORTHBROOK, 111. — Derrick 
Moseberry, himself a product of the 
Chicago Park District's youth golf pro-
gram, has returned to the program as 
coordinator of junior golf outreach for 
the Chicago Park District and 
KemperGolf Management. Mose-
berry's grandmother, Arnette Mose-
berry, is president of the Bob 0 ' 
Links Junior Golf League at Jackson 
Park. Moseberry attended Texas 
Southern University in Houston on 
a partial golf scholarship combined 
with the James S. Kemper Jr. Founda-
tion scholarship. Moseberry will be 
responsible for junior golf outreach at 
all of the park district's facilities, which 
include five nine-hole courses, one 
18-hole course, three driving ranges, 
a junior learning center and a minia-
ture golf course. 
14 SEPTEMBER 2002 

AGC gets restructuring deal 

David Pillsbury 

B y D E R E K R I C E 

SANTA MONICA, Calif. — American 
Golf Corp. (AGC), like its potential merger 
partner National Golf Properties (NGP), 
recently received a reprieve in the form of 
a restructuring agreement with its 
lenders. 

AGC's inability to make lease 
payments to NGP for several 
months has jeopardized the fi-
nancial security of both compa-
nies. This was also one of the 
major factors that led to the pro-
posed merger, which has been 
decried by industry insiders and 
shareholders as beneficial to no 
one but David Price, who owns a large 
portion of both companies, and NGP ex-
ecutives including chairman and CEO 
David Pillsbury, who is also chairman and 
CEO of AGC. 

Under the restructuring agreement, 
Bank of America granted AGC a limited 
waiver, which is subject to delivery of 
leasehold mortgages on certain golf 
courses leased by AGC. At press time, the 
process of preparing those leasehold 
mortgages was expected to be completed 
by Aug. 8, although there was no assur-
ance that deadline would be met. Bank of 

Ed i t o r i a l Focus: I nsu rance & l i a b i l i t y 

Courses face 
r ising insurance 
premiums 
B y A N D R E W O V E R B E C K 

Since Sept. 11, insurance premiums 
have risen across the board, and some 
companies have abandoned the golf 
course market altogether. The recent up-
and-down nature of the stock market cer-
tainly hasn't helped matters. 

"Companies that were attracted by high 
premiums [to invest in the stock market] 
are getting out of the market," said Tom 
Marks, executive vice president for club 
programs for Bollinger Insurance. 

That, coupled with falling profits, meant 
that premiums had to increase. 

"The last several years have not been 
terribly profitable," said Bob Goldthorpe, 
head of St. Paul's Eagle 3 program for golf 
courses. "In 1999, for every dollar that we 
brought in, we paid out $1.62. That is why 
premiums went up." 

With premiums increasing and compa-
nies discontinuing service, many courses 
are scrambling to get new insurance carri-
ers and to re-evaluate existing policies. Ac-
cording to industry experts, as courses go 
through this process, there are several must-
have insurance items to keep in mind that 
are not always standard on golf policies. 

ENVIRONMENTAL LIABILITIES 

Environmental liability coverage 
handles items like herbicide and pesticide 
overspray rider and fuel tank leakage. 

"Five years ago, this was not available," 
said Ken Robinson, of Lumbra Robinson 
and Associates, a representative for Zurich 
and other carriers that offer golf insur-
ance. "It is important for courses to have 

Cont inued on page 16 

America extended the maturity of AGC's 
credit facility and private placement notes 
to the earlier of March 31, 2003, or the 
consummation of the AGC-NGP merger. 
In addition, Bank of America and AGC 
noteholders have waived existing defaults 

and all potential future events 
of default other than specified 
"major defaults" during this pe-
riod. 

As additional security for 
AGC's obligations, Price per-
sonally pledged approximately 
3.6 million shares of common 
stock and National Golf Operat-
ing Partners (NGOP) common 

units, as well as a second deed of trust. 
He is required to substitute cash collat-
eral for this collateral by Oct. 15 in the 
case of the shares and units and Sept. 30 
in the case of the deed of trust. 

Spokespeople for both NGP and AGC 
declined to comment on this agreement 
or previous agreements, saying that all 
necessary information is contained in the 
companies' filings with the Securities and 
Exchange Commission. 

There has been speculation that some 
NGP shareholders were amassing shares 
to counterbalance the votes of Price and 
the companies' boards of directors. An 
AGC spokesman also declined to discuss 
the proposed merger or give a firm 
timeframe for a shareholder vote. 

Ed i t o r i a l Focus : I nsu rance & l i a b i l i t y 

Courses w i n 
gol f car cases 
in past year 
B y J O S E P H J . D E V A N N E Y a n d 
D I A N E S U M M E R S D E V A N N E Y 

Decisions in golf car-realated lawsuits 
over the past year have been largely fa-
vorable to golf course owners. However, 
that success has not necessarily trans-
lated to other types 
of suits. The follow-
ing four cases dem-
onstrate how courts 
across the country 
have treated the golf 
industry over the last 
12 months. 

One case arose in Miami, Fla., where 
two players, Eliseo Ferrer and Fernando 
Calvo, were participating in league play 
at the Fontainebleau Golf Course. Ferrer, 
who was driving the golf car, got out and 
Calvo moved into the driver's seat. Un-
fortunately, Calvo then accidentally 
struck Ferrer with the car. Ferrer sued 
the course, claiming that it was liable 
under a Florida legal theory called the 
"dangerous instrumentality doctrine." In 
fact, in a 1984 decision, the Florida Su-
preme Court had ruled that a golf car is 

Cont inued on page 17 

Westchester Country Club digs 
geothermal heat ing system 

B y , J O H N T O R S I E L L O 

RYE, N.Y. — Officials at 
Westchester Country Club have gone 
underground, at least as it pertains to 
the club's heating and cooling needs. 

A $7 million renovation at the his-
toric layout, which hosts the annual 
PGA Buick Classic, has resulted in 
the conversion of the 80-year-old club's 
massive 340-room hotel from a tradi-
tional heating and cooling system to a 
geothermal system. 

The project's contractor was R. J. 
Dooley & Associates of Poughkeepsie, 
N.Y. The firm has installed geother-
mal systems for over 17 years, includ-
ing those at golf clubs in Georgia and 
the Midwest. 

"Golf courses are a prime site for 
geothermal systems because of the 
available land," said Bob Dooley, 
owner of the firm. "This type of sys-
tem can be installed anywhere. In fact, 
the Westchester site was one of the 
more challenging projects we have 
undertaken because we had to drill 
through bedrock." 

Some 180 wells were drilled to 
depths of 300 feet into solid granite 
located below open land at 
Westchester CC, which includes two 
golf courses, a hotel, clubhouse, ten-
nis courts and other amenities. 

The geothermal system runs water 
through underground pipes and uses a 
stable ground temperature to act as both 
a heating and cooling engine. (The 

earth's temperature is a constant 55 de-
grees some 15 feet below the surface.) 

Water flowing through six miles of 
ductwork connects to individual heat 
pumps in each room of the hotel, built 
at the turn of the 20th century. The 
water passing through the piping cools 
rooms by absorbing heat during the 
summer and is warmed to heat the 
spaces during the winter. The re-circu-
lated water always returns to the build-
ing at 55 degrees. The club uses a 
backup boiler and water-cooling tower 
for kitchen and laundry operations. 

Disruption to the club was minimal 
and the system was installed so as to 
be unobtrusive, Dooley said. At its 
peak, about 60 workers were involved 
with the project, which took a little 
over a year to complete. 

"The vertical bores took up about an 
acre and a half," he said. "We picked 
an area in an open field off the first 
green of the South Course. It was ei-
ther there or the driving range, and we 
felt the site we picked would cause the 
least inconvenience. We pulled top-
soil off and pushed it back once we 
were done drilling." 

"The technology made sense and 
the system is environmentally sound," 
said Bob James, the club's executive 
director. 

James said that while the geother-
mal system was somewhat more costly 
(around $350,000 more) than if the 

Cont inued on page 16 



many golf courses, savvy owners 

and operators will make them a 

priority in the future." 

This isn't simply a case of 

someone unfamiliar with an in-

dustry swooping in to reap the 

benefits of a down time. Prior to 

founding In One, Allison was 

communications and creative di-

rector for American Golf Corp.H 

Marketing focus on the rise 
Continued f rom page 1 

data and analyzed market trends 

to determine that the club was 

best suited for serving corpo-

rate golf clients and travel and 

tour operators. To address these 

findings, the club hired Don 

Smith as corporate alliance man-

ager and Kristian Anderson as 

tour and travel manager. Taking 

its cue from client suggestions, 

the club has introduced a corpo-

rate play program and a season 

ticket package, both of which 

are designed to make it easier 

for corporate clients to use golf 

for business purposes. 

Once Intrawest has an idea how 

well the program is doing at South 

Mountain, it will look at the sales 

structures at the rest of its nearly 

30 golf courses across North 

America to see if their sales and 

marketing processes can be 

adapted to better serve clients. 

CAUGHT I N THE WEB 
Championsgate, Fla.-based 

Meadowbrook Golf Inc., like many 

course owners, managers and op-

erators, has taken to the Internet 

to draw attention to its course port-

folio. Most of the courses were 

already online, but the 

Meadowbrook program provides 

a sense of uniformity and, through 

partnerships with Scottsdale, Ariz.-

based In One Advertising & De-

sign and Edmonds, Wash.-based 

Cybergolf, provides new market-

ing opportunities. 

'The Internet allows us to fur-

ther enhance customer profiling 

characteristics, increase golfer 

convenience, as well as develop 

one-to-one marketing programs 

based on individual behavior," said 

Mike Kelly, Meadowbrook's vice 

president of marketing and devel-

opment. 

Kim Allison, president and cre-

ative director of In One, saw an 

opportunity in rounds played data 

and market saturation. Her firm 

has developed a cottage industry 

around helping owners and man-

agers market their courses, which 

Allison said is based on both a 

"business and pleasure" approach. 

"We understand both the fi-

nance and the fun of golf, and 

have applied that understanding 

to the production of advertising 

campaigns and collateral mate-

rials that help put our clients on 

the map in their respective mar-

kets," Allison said. 

In One also helps courses find 

low-cost means for promoting non-

golf services, which Allison said is 

something many owners and man-

agers have yet to consider. 

"Many golf properties simply 

do not have the budget to produce 

high-quality promotional pieces to 

market their ancillary services, 

which are becoming increasingly 

more important to a course's bot-

tom line in a tough economy," 

Allison said. "While those areas 

were not always a high priority for 

Golf 20/20 
Continued f rom page 3 
seven rounds per year) and a 

decrease in the number of core 

golfers (eight to 24 rounds) and 

in avid golfers (25 or more 

rounds). Yet the average num-

ber of rounds played per golfer 

decreased only slightly, from 

20.41 to 20.08. 

The report concludes that 

given the economy, the events 

of Sept. 11 and particularly poor 

weather in several key parts of 

the country, 2001 more than held 

its own. These factors were also 

cited in findings from the NGF 

and the National Golf Course 

Owners Association as reasons 

why rounds played were flat in 

2001 (GCN Aug. 2002). 

Positive notes indicated in the 

report are that interest in the 

game continues to grow, along 

with the number of participants 

and the number of golfers. This 

good news is tempered by the 

apparent decrease in the num-

ber of return golfers on the 

higher end of the spectrum, 

which the industry must address. 

The report was supposed to 

be released in May, but the pro-

cess of gathering data from so 

many varied sources proved to 

be more time-consuming than 

expected. Next year's report, 

however, will be out in May.B 
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Examine course insurance coverage 
Cont inued f r o m page 14 

this to protect against damage to 
their own property and the envi-
ronment." 

According to Marks, it is easier 
to get if the course has proper 
photographic and safety docu-
mentation to demonstrate that 
all systems are in good shape. 
"We also don't write coverage 
for underground storage tanks," 

he said. "They are harder to 
maintain and it is harder to see 
leaks." 

ORDINANCE OF L A W COVERAGE 

Ordinance of law coverage is 
especially important for older 
courses that have aged club-
houses that are not up to current 
building codes. "A clubhouse 
built in 1960 doesn't meet today's 

codes for disability, fire sprin-
kler, elevator, wind protection, 
electrical or plumbing," 
Robinson said. "You have to buy 
the extra protection because in-
surance will not pay for upgrades, 
it will only pay replacement cost 
to the like kind and quality to 
what had been built in 1960." 

In order to insure for this 
need, Robinson recommends 
that courses hire a consultant to 
analyze what the added code up-

grades would cost if a club had 
to rebuild its clubhouse. 

M A I N T E N A N C E EQUIPMENT 

REPLACEMENT 

Along the same lines, Marks 
recommends that courses insure 
their maintenance equipment to 
replacement cost rather than 
actual cash value. 

"If the maintenance barn burns 
down, you could lose $500,000 
worth of equipment, and if the 
equipment is insured for actual 

Straight talk. 
"We've done our homework. We've looked at all 
the other magazines serving the golf course 
industry, and we're advertising with Golf Course 
News.You are the most professional 
book in the market, and it is professionals 
who will buy our product." 

David Sargent 
Green Touch Industries 

"The phone has been ringing off the 
hook since you did the story on compost tea. 
Many thanks for the coverage!" 

Tina Woolverton 
Earthworks 

"I 'borrow' our superintendent's copy of Golf 
Course News when it arrives so that I can read it 
before he does. It really keeps me up to 
date on what's happening in the industry." 

Roger Densmore III, Head Golf Professional 
Nonesuch River Golf Course 

"As soon as I read the article in this month's Golf 
Course News about the IRS allowing the depre-
ciation of greens, a light went on. I immedi-
ately sent the information out to my potential 
renovation and new construction clients to make 
them aware of the new 
tax advantages." 

Andrew Crouch, head of business development, 
ASL Golf Course Construction 

"Golf Course News is my best source for news 
about the golf course industry. I go through it cover to 
cover as soon as I pull it out of my mailbox. Keep up 
the good work keeping us informed!" 

Eric von Hofen, Director of Agronomy 
Calusa Pines Golf Club 

"I am a raving fan of your publication 
Thanks for keeping us in the loop on what's 
happening in the industry" 

Ken Oehlers, Corporate Communications Manager 
Arnold Palmer Golf Management 

"Golf Course News-a most respectable 
publication in an age of creeping meatballism." 

Robert Oeschle 
Montco Products Corporation 

"Thanks for the great story about our renovation 
project. As always, you guys are fair and 
accurate in your reporting and tell a good 
story, too." 

Ed Esgar, Course Superintendent 
Ravisloe Country Club 

"You guys work at Golf Course News? That 
magazine has the freshest news!" 

Scott Anderson, Area Manager 
United Horticultural Supply 

The industry's #1 source 
for news and information. 
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cash value you can have a signifi-
cant shortfall," he said. "The inven-
tory should be updated every year." 

G R O U N D S COVERAGE 

Courses also need to consider 
grounds coverage, that can be 
expanded to cover areas beyond 
the playing surfaces. 

"We define it as maintained 
roughs, bunkers and other land-
scaped areas," said Marks. "Previ-
ously, if a tree went down between 
the fairway and the rough, our ob-
ligation was to pay for the removal 
of the half that was in the fairway. 
Obviously that is ludicrous." 

Such coverage is important 
because it gives courses the 
peace of mind that the whole 
course is protected. "We had a 
significant claim at the TPC at 
Sugarloaf a month before it 
hosted its first Bell South At-
lanta Classic," said Goldthorpe. 
"A tornado touched down and 
downed hundreds of trees. It was 
a significant claim." Having 
broad grounds coverage allowed 
the course to get back up to 
speed in time for the tournament. 

BUSINESS INCOME 

Should the golf course be dam-
aged, the clubhouse disabled, or 
the maintenance equipment de-
stroyed, owners can also be pro-
tected from lost business income. 

"If anything happens that leads 
to a loss of revenue stream, on-
going profits and continuing ex-
penses need to be quantified," 
said Robinson. "This is an en-
dorsement that is often not well 
understood and needs to be 
handled properly." • 

Geothermal 
heating system 
Cont inued f r o m page 14 

club had opted for a more con-
ventional heating and cooling 
system, the amount of time it 
will take to recoup the extra cost 
is expected to be only a year and 
a half. The club expects to re-
duce its annual oil consumption 
by around 200,000 gallons a year. 

"We budgeted $217,000 for oil 
last year and that figure is now 
$99,000 for the current year. And 
we may be even below that. This 
system will save the club consid-
erable money down the road," 
James said. 

The club has applied for a New 
York State alternative energy 
grant to help defray some of the 
cost of the new system, and has 
requested a special lower elec-
tricity use rate offered by a local 
power company for reducing a 
building's overall energy con-
sumption. 

"This type of system makes a 
lot of sense for a country club, or 
anywhere else where you have 
available land and are looking 
for a lot of individual control to 
heat and cool rooms," James 
said.B 



Golf car cases favorable for course owners 
Continued from page 14 

a dangerous instrument. Ferrer's wife, 
incidentally, also sued the course with a 
loss of consortium claim. 

In November 2001, however, the Court 
of Appeal of Florida, Third District, af-
firmed the Dade County Circuit Court's 
granting of summary judgment in favor 
of the golf course. The Court noted that 
"League members using golf cars in this 
situation are properly viewed as being co-
bailees or joint adventurers." This dis-
tinction about whether a golfer was part 
of a league was fatal to Ferrer's case. 

The defendant golf course was also victo-
rious in September 2001 in a golf car suit 
brought against Lorain Country Club Ltd. 
in Lorain, Ohio. In that case, Joseph 
Ritenauer was injured after falling out of a 
golf car in which he was a passenger. 
Ritenauer argued that the golf course had 
earlier watered the grass on which the car 
was being driven as it went down a hill. The 
slick grass caused the car to spill. The legal 
issue turned on whether the wet grass was 
an "open and obvious danger," which states 
that "an owner owes no duty to protect 
business invitees from hazards which are 
so obvious and apparent that the invitee is 
reasonably expected to discover and pro-
tect against them himself." Ritenauer stated 
at deposition that, during the play on the 
first 12 holes, he noted that the grass was 
wet because it had been watered. In fact, he 
commented, "They were watering the whole 
course all day practically." Under the cir-
cumstances, the court felt that the wet grass 
problem was a clear danger, prior to the 
accident, and ruled against Ritenauer. 

Still another victory in a golf car case 
went to the owners of a golf course, Ameri-
can Golf Corp. (AGC), doing business as 
the Rivers Edge Golf Course, in Fayetteville, 
Ga. In April 2002, AGC won a defense ver-
dict in a suit where a plaintiff claimed an 
ankle fracture, as well as head trauma, 
shoulder and back injuries after his car hit 
some boulders next to the cart path and 
overturned. The legal theory rested on a 
claim of premise liability and the alleged 
failure by the course to maintain safe brakes 
on the car. AGC defended by claiming that 
the plaintiff drove the car too fast and did 
not keep a proper lookout. Following a trial, 
the jury ruled in favor of AGC. 

Although it seems to have been a de-
cent year for golf courses as far as golf car 
claims are concerned, this does not mean 
that there is necessarily a defense trend, 
per se. The consistently favorable, from 
the course owner's point of view, deci-
sions hinge on the particular circum-
stances of each case. In a particularly 
interesting case involving a golf course in 
Oklahoma, the course lost the first legal 
round in the Oklahoma Supreme Court. 

As many readers may know, a hot issue in 
many states is the degree of legal liability 
that may be imposed on a business when it 
serves alcohol to patrons that subsequently 
become involved in accidents. This is ex-
actly the legal issue facing Willow Creek 
Golf Club in Oklahoma City. The case began 
in 1997 when a man and his adult daughter 
were killed by a drunk driver, Neal Alexander 
Jr., near Oklahoma City. Alexander had been 
attending a golf scramble fundraiser and 
party at Willow Creek, which was sponsored 
by the Hillcrest Health Center. 

During the evening hours, Alexander 

drank a number of beers on the golf course 
and had two more in the clubhouse, which 
were purchased with coupons given to 
tournament participants. Willow Creek did 
not furnish the drinks on the golf course, 
but did staff the open bar at the clubhouse 
where the coupons for drinks were re-
deemed. After Alexander left the club and 
became involved in the accident, he was 
found to have a blood alcohol level of .19. 

The survivors of the accident victims 
sued various individuals as well as both 
Willow Creek and Hillcrest Health Center. 
Willow Creek and Hillcrest both moved for 

summary judgment, which was granted by 
the lower courts. In September 2001, the 
Supreme Court of Oklahoma, however, 
reversed the lower court as far as Willow 
Creek was concerned. It found that Willow 
Creek was not a social host (which might 
have protected it under Oklahoma law), 
but was instead a commercial vendor of 
alcohol. The court noted that the club was 
a licensed alcohol vendor and that it charged 
Hillcrest for each redeemed coupon. The 
summary judgment ruling in favor of 
Hillcrest, incidentally, was allowed to stand 
by the Supreme Court, since Hillcrest was 
not a commercial vendor of alcohol and 

was not, in the view of the Court, in a joint 
venture with Willow Creek. The case was 
sent back to the lower court and the parties 
are preparing for a trial that will likely come 
next year. 

The best general advice that can be 
given to operators, managers and owners 
of golf courses is that the law varies often 
from state to state and, in any event, any 
case anywhere will have a specific set of 
facts that will often "make or break" the 
eventual outcome. Owners should try as 
much as possible to anticipate problems in 
advance rather than simply wait for an 
issue to arise.• 
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BRIEFS 

Glenn Griffee 

Tom Burke 

RAIN BIRD HIRES GRIFFEE 

AZUSA, Calif. — Rain Bird has hired 
Glenn Griffee as sales and marketing 
manager for the company's golf divi-
sion. Griffee will 
lead the domes-
tic sales efforts 
and worldwide 
marketing pro-
grams. He joins 
Rain Bird follow-
ing 11 years at 
Parker Hannifin 
Corp. Most re-
cently, he oversaw the national mar-
keting and distribution efforts for 
Parker Hannifin's seal group corpo-
rate division. 

TOURTURF NAMES BURKE 

PONTE VEDRA BEACH, Fla. — 
TourTurf, the exclusive worldwide dis-
tributor of FieldTurf synthetic turf for 

commercial golf 
applications, has 
hired Tom Burke 
as director of op-
erations for the 
Northeast region. 
Burke's responsi-
bilities will in-
clude overseeing 
and executing all 

golf course turf sales and installations in 
New York, New Jersey, Connecticut, 
Massachusetts, Vermont and Maine. 
Before joining TourTurf, Burke had a 
30-year career with IBM. 

CLEARY ADDS RIECK A N D MCGRATH 

DAYTON, N.J. — Brett Rieck, for-
merly of Helena Chemical, has joined 
Cleary Chemical as national sales man-
ager. Rieck's turf and ornamental expe-
rience includes positions at Barefoot 
Grass and Hillenmeyer Nursery. Cleary 
Chemical also has added Mike McGrath 
as a sales representative for Ohio, Michi-
gan, Kentucky and Indiana. McGrath 
formerly worked for Leseo. 

V O P A K N O W UNIVAR 

AUSTIN, Texas — Vopak USA, a 
distributor of turf and specialty agri-
cultural products, has reorganized its 
chemical distribution organization to 
become an independent entity. The 
new company will operate under the 
name Univar USA Inc. John Bolanos, 
vice president of Univar's professional 
products and services business unit 
said the name change and the split off 
from the parent company, Royal 
Vopak, will allow Univar to focus on 
distribution. 
18 SEPTEMBER 2002 

E d i t o r i a l Focus: Fung ic ides 

N e w Bayer ES pr imes 
fungic ide l ineup 
By A N D R E W OVERBECK 

MONTVALE, N.J. — Bayer AG's buyout of Aventis CropScience 
not only created a new number two chemical player in the golf and 

turf business, but also brought together 
two already impressive fungicide lineups. 

According to Dan Carrothers, head of 
newly-formed Bayer Environmental 
Science's U.S. green industry business, the 
combined product line boasts a product for 
virtually any disease any time of year. 

"In the short term, we now have one or 
more products that basically control any 
disease that a superintendent would face," 

said Carrothers. "In addition, we have products that use differ-
ent modes of action and active ingredients, which is key to 
[fungicide] resistance. We now can offer Bayleton or Compass 
for anthracnose, Banol and Aliette for pythium and Bayleton 
and Chipco 26 GT for dollar spot." 

But the depth and breadth of the lineup is not the only benefit. 
"We will be able to look at the full portfolio in terms of 

product mixtures and combinations," Carrothers continued. 
"Before, we were competitors so we didn't even think about it. 
We will look at new formulations and ready mix innovations 

Cont inued on nex t page 

Dan Carrothers 

Ed i to r i a l Focus: Fung ic ides 

BASF set to e x p a n d 
por t fo l i o to fungic ides 
By A N D R E W O V E R B E C K 

RESEARCH TRIANGLE PARK, N.C. — BASF Professional 
Turf is gearing up to roll out the first of several products for its 
new turfgrass fungicide line. 

BASF is a major worldwide player 
in the fungicide market but it has 
never offered any fungicide products 
to the turfgrass industry. That is all 
set to change in 2003 with the ex-
pected release of Insignia, a broad 
spectrum strobilurin that offers 28-
day control, and Emerald, a special-
ized product that offers dollar spot 
control. At press time, both new products were still await-
ing approval from the Environmental Protection Agency. 

BASF has built a dedicated manufacturing facility in 
Sparks, Ga., to handle the new fungicide line and plans on 
introducing more new products over the next several 
years. The company also has added 10 new sales represen-
tatives in the last two years to handle the new products. 

Insignia has been in the works since 1996, and will com-
pete with Syngenta's Heritage and Bayer ES' Compass, the 

Cont inued on nex t page 

Henry Wetzel 

Laser caddie attacks rental marke t 
By ANDREW OVERBECK 

GLOUCESTER, Mass. — After spend-
ing seven years helping U.K.-based 
PowaKaddy establish itself in the United 
States, Bill Bouzan has formed a new 
partnership and plans to develop a rental 
market for motorized caddies. 

Bouzan has teamed up with Australian-
based motorized caddie manufacturer 
Motorized Golf International and is the 
exclusive distributor for the company in 
the United States. Motorized Golf Inter-
national USA (MGI) got started last year 
and has, to this point, been importing 
units from Australia and selling primarily 
to private users. This November MGI 
will open its own 6,500-square-foot manu-
facturing facility and warehouse here in 
Gloucester and will start pushing the 
motorized caddies for rental use. 

"We are rolling out our pro rental pro-
gram and are talking with golf course 
owners and management companies to 

show them how motorized caddies can 
provide revenue from the walking golfer," 
said Bouzan. 

According to Bouzan, the estimated size 
of the motorized cad-
die market is 15,000 
units per year, 99 per-
cent of which are sold 
for private use. Of the 
16,000-plus courses in 
the country, he said 
roughly two-thirds 
are easily walkable 
and that of the 25 mil-

lion golfers in the U.S., four million are 
hard-core walkers. 

MGI's rental caddie, the Laser, sells for 
$799. The self-propelled unit is made of 
powder-coated steel and is powered by a 
31-amp 12-volt battery. It weighs 48 pounds 
with the battery on board and has wide 
wheels to prevent turf damage. 

Cont inued on nex t page 

Bill Bouzan 

• NEW PRODUCT OF THE MONTH • 

Michael DiMino 

TURF TIGER APPLIES MATERIAL EVEN W H E N WET 

The new Turf Tiger features a large 7,500-lb. capacity that topdresses sports turf and golf courses. 
It can be filled with sand, peat, compost and other bulk materials. The Turf Tiger spreads in a path 
from eight feet to 12 feet wide, depending on the material. Brush and other spinner attachments 
are also available. For more information, call 800-311-1323. 

Lesco to sell 
N o v e x p lan t 

CLEVELAND — In its second quarter 
report, Lesco reported that it will sell 
two fertilizer factories and liquidate dis-
continued inventory to trim costs. 

While Lesco's to-
tal sales increased 
1.4 percent and net 
income increased to 
$9.6 million from 
$7.5 million, golf 
sales and national 
account sales de-
clined 4.3 percent 
and 1.5 percent, re-
spectively, during the second quarter. 

In order to cut costs, the company will 
sell its Novex plant in Disputanta, Va., 
and its blending plant in Stockton, Calif. 
Lesco plans to source the Novex prod-
uct from the eventual buyer of the Vir-
ginia plant. New Lesco president and 
CEO Michael DiMino first identified 
Novex as an under-performing product 
line this spring (GCN June 2002). Out 
West, the company will source blended 
fertilizer from retained Lesco blending 
facilities or the eventual buyer of the 
Stockton plant. The expected annual pre-
tax earnings benefit from selling the 
facilities is approximately $3 million. 

"The Novex plant capacity is far 
greater than we need for our customer 
demand," said DiMino. "We are looking 
for a buyer who can supply Novex to us 
and then use the remaining capacity in 
markets that are not competitive with 
Lesco's U.S. golf and professional 
lawncare markets." 

On the product side, Lesco currently 
manages and carries inventory for over 
22,000 stock keeping units (SKUs). 
The inventory markdown and liquida-
tion will eliminate over 12,000 SKUs. 

Cont inued on page 21 
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SUPPLIER BUSINES: 
Club Car meets new ISO standards 

AUGUSTA, Ga. — After a comprehen-
sive audit of the company's manufactur-
ing systems and processes, Club Car has 
met the International Organization for 
Standardization's upgraded ISO 
9001:2000 standard quality criteria. 

ISO 9001:2000 is a quality assurance 
model used by companies that design, pro-
duce, inspect, test and service products. 

"ISO 9001 certification assures our cus-
tomers that quality is the result of a highly 
regimented, consistently applied process 
that drives continual improvement," said 
Gary Lewis, quality assurance manager 
for Club Car. 

Under Lewis' direction, a 25-member 

management team led Club Car through 
an eight-month process to evaluate hun-
dreds of systems and processes prior to 
an independent audit conducted last 
month. As part of its preparations, the 
team rewrote the company's quality sys-
tem manual, trained Club Car associates 
and conducted internal audits against the 
new standards. 

"Throughout the entire development 
of a quality management system, our ob-
jective was to ensure continual improve-
ment with an emphasis on customer sat-
isfaction," said Lewis. 

Club Car is among a small number of 
manufacturers that has converted to the 

Rain Bird rolls out renovation financing 
AZUSA, Calif. — Rain Bird has intro-

duced Rain Bird Financial Solutions to help 
golf courses finance irrigation renovations. 

The new program, run by Bankgroup 
Financial Services, offers customers flex-
ible payment options and terms, may in-
clude all hard and soft costs and requires 

new standard. It is estimated that only 
five to 10 percent of U.S. companies have 
completed the upgrade process. All ISO-
certified companies must upgrade to ISO 
9001:2000 by Dec. 15, 2003. 

no real estate collateral. 
"We recognize the importance of financing 

for renovation projects," said Chris Fay, Rain 
Bird's golf division director. "Our financial 
solutions program is designed to make the 
process easier for golf courses that want to 
invest in their long-term viability." 

Novozymes breaks 
ground on new HQ 

ROANOKE, Va. — Novozymes 
Biologicals Inc. has broken ground 
here on a new 20,000-square-foot 
facility that will house the 
company's business operations and 
research and development labora-
tories. The company will relocate 
from its existing facility in Salem to 
the Roanoke County Center for 
Research and Technology in the 
fourth quarter of 2002. 

"This expansion marks the be-
ginning of an important new chap-
ter for Novozymes as we continue 
to grow and introduce new prod-
ucts in the turf and ornamental 
markets," said company president 
Ted Melnik. 

MGI's Laser caddie 
Continued from previous page 

BASF expands 
fungicide portfolio 
Continued from previous page 

other two strobilurins currently on the 
market. 

'The main distinctive feature is that In-
^ signia offers significant suppression of dol-

lar spot and will be the first in this class of 
chemistry to be registered for control of 
bentgrass dead spot," said Henry Wetzel, 
biology product leader. "Overall, if you com-
pare it to others, we are closer to Heritage 
because we provide up to 28 days of control 
and Compass is a 14- to 21-day product." 

Wetzel expects the product to have 
strong applications in the northern U.S. 
for snow mold protection and in the Mid-
Atlantic and Midwest for control of brown 
patch. "It will be used as far south as 

bentgrass can be grown," he added. 
Insignia is intended for use as a preven-

tive fungicide and should be applied sev-
eral weeks before disease outbreak. "If a 
course has a full-blown disease outbreak 
it should go with a contact type product 
and then follow up with Insignia." 

Since strobilurins attack the same site 
in a fungus, a key concern is resistance 
management. 

'There is documented resistance with 
pythium, anthracnose and gray leaf spot," 
said Wetzel. 'Therefore we would not want 
courses to use this product for more than 
one-third of its applications for any disease." 

That is where Emerald comes in, said fun-
gicide marketing manager Greg Thompson. 

"We are trying to make new products 
and chemistries we think will help with 
resistance issues," he said. "We have prod-
ucts like Insignia that offer better efficacy 

also be doubled. 
"If a company today is serious about bring-

ing new technology to market they need to 
be spending on research and development," 
Carrothers said. "The combined company 
will have the needed level of investment in 
research and development to bring forward 
new technology. That is primarily what is 
driving these acquisitions and mergers be-
cause it is extremely expensive over the 
long-term to fill the pipeline." 

As the merging process continues, Bayer 
ES will be sorting out its sales force, techni-
cal support and distribution channels. 

"What won't change is superintendents 
will continue to have continued access to 
some of the most trained and experienced 
sales representatives and field development 
people that are available today," said 
Carrothers. "This is an extremely competi-
tive business and the fact that we are bigger 
in no way changes the fact that we have 
capable competitors. Look at Syngenta and 
the portfolio they bring. The superintendent 
does not have to do business with us unless 
we are bringing the service and technical 
support that helps them solve problems." • 

and better broad spectrum controls and we 
have products like Emerald that offer the 
specialized dollar spot control. We have 
other products in the pipeline that offer 
other modes of action that will further help 
manage against resistance issues." 

END-USER FEEDBACK 
While both products are awaiting reg-

istration, BASF has turned to superinten-
dents like Fred Biggers at the 45-hole 
Wintergreen Resort in Wintergreen, Va., 
for feedback. 

Biggers has tried both products over 
the last two years on the newest nine 
holes at the facility that opened in 1998. 
The layout is all bentgrass and is situated 

in a very hot and humid environment. 
"I used Insignia as part of my preventive 

program for tees, greens and fairways," said 
Biggers. "It is very similar to Heritage and 
we have applied it every two weeks and seen 
very little if any pythium or brown patch. It 
is better than Heritage on dollar spot." 

Biggers has been testing Emerald in a 
separate area and has had 28-day control 
of dollar spot. 

"We had a par-3 fairway that was in-
fested with dollar spot. We got it under 
control with Emerald and gave it a light 
fertilization and it is perfect now," said 
Biggers. "Emerald would make a good 
tank mix with Insignia." • 

Bayer's fungicides 
Continued from previous page 

that add value to the market." 
One of the potential product combina-

tions is Compass and Chipco 26 GT to pro-
vide resistance management, broad-spec-
trum control and full dollar spot control. 

AN EXPANDED NEW PRODUCT PIPELINE 
Bringing the two companies together 

also has resulted in a stronger new prod-
uct pipeline. 

"In addition to three new insecticides 
and two new herbicides, we have four 
new fungicides in development right 
now," said Carrothers. "This is where we 
really benefit the superintendent. I don't 
think they care if we are bigger, but they 
do care when we can bring new technol-
ogy to them on an ongoing basis." 

While he couldn't go into specifics 
about the new fungicides, Carrothers said 
they included different active ingredients 
and more choices to combat resistance. 
The new products are approximately 
three to five years away from production. 

Research and development efforts will 
GOLF COURSE NEWS 

"At a course that has 30,000 rounds a 
year, up to 40 percent walk. This would 
provide an extra revenue stream for the 
o w n e r s , " 
Bouzan said. 
"You don't 
get any prof-
its from a $2 
pull cart. 
With six cad-
dies rented at 
$8 each 700 
times a year, 
they pay for 
themselves." 

While the 
numbers add 
up to Bouzan, 
he realizes 
that he faces 
an uphill battle. 

"This will be an education effort," he said. 
"The baby-boomers are the biggest walkers 
and they are starting to pick up these units. If 
I lowered the average age of my customers 
from 57 to 55,1 would not be able to supply the 
demand in the market." • 

The Laser power caddie 
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A Q U ' A = S O ? 

SOIL AND WATER S Y S T E M S 
Lowers Water pH • Controls Soil pH 

Improves Soil Drainage • Controls Algae 
Reduces Sodium in Soil 

Improves Effluent Water For Irrigation use 
Reduces Bicarbonates & Carbonate 

SO2 GENERATORS 
11838 Tammy Way Grass Valley, CA 95949 

(530)271-0915 aquaso2.com 

IRRIGATION • FINISH WORK 

Í SM GOLF 
AVAILABLE NATIONWIDE 

80Q-491-9344 
www.irrigiitiortsystem.com 

MARK ELIOT DESIGN 
LANDSCAPE & GOLF COURSE DESIGN 

CLUB LANDSCAPING 
Design • New Construction • Renovation & 

GOLF COURSE DESIGN 
Alaster Planning • Renovation • Construction Management 

MARK E. SOSNOWITZ , AS LA 
MARK ELIOT DESIGN 

PO Box 11188, Greenwich, CT 06831 
203-972-9131 • Fax:203-972-9132 

We want to hear 
from you 

Letters to the editor are an inte-
gral part of GCN, so let your voice be 
heard. Send all correspondence to: 

ANDREW OVERBECK, EDITOR 
GOLF COURSE NEWS 

106 LAFAYETTE STREET 
PO BOX 997 

YARMOUTH, ME 04096 
FAX #: 207-846-0657 

AOVERBECK@GOLFCOURSENEWS.COM 

BUNKER RAKES _ 
DRIVING YOU CRAZY? 

Introducing the 
U N D E R G R O U N D R A K E C A D D I E 

The newest, most innovative way to 
store and retrieve your bunker rakes. 

Clean Design 
Convenience 
Easy Access 
Long Lasting 

- - - - - - - - - - - - - - Durability 
— — — Cost Saving 

For additional information, visit our 
website at www.rakecaddie.com or 

call us at (801) 944-3794. 

www.enwood.com 

• Pedestrian and Vehicular Bridges 
• Shelters • Gazebos • Amphitheaters 

• Standard and Custom Designs 
Design and Engineering Support Available 

Over Sixty Years of Manufacturing 
Quality Wood Structures 

E n W o o d 
S T R U C T U R E S 
MANUFACTURER OF ENGINEERED WOOD PRODUCTS 

Morrisville, NC • 800.777.8648 

Golf Shirts 

with your logo 

CHESTNUT 
IDENTITY APPAREL 

800-336-8977 
www.chestnutid.com 

Shouldn't your Grounds Crew 
look as groomed as your greens? 

GOLF SHIRTS »CAPS 
JACKETS • PANTS« RAINSUITS 

Send your advertising 
message to over 24,000 

subscribers for a little more 
than a penny each. 

Call Anne Washurn for details: 
207.846.0600 x230 

800-328-2047 • Fax: 320-852-7067 • www.continentalbridge.com 

Innovative 
PEDESTRIAN BRIDGE 
Solutions CONTINENTAL' 

BRIDGEEEEEEE 
A COOTEM! COMPANY 

http://www.irrigiitiortsystem.com
mailto:AOVERBECK@GOLFCOURSENEWS.COM
http://www.rakecaddie.com
http://www.enwood.com
http://www.chestnutid.com
http://www.continentalbridge.com


GOLF COURSE MARKETPLACE call Anne Washburn 207-846-0600 

ft 

Sa/varani 
1-888-327-3031 

FOAM MARKERS FOR: 

SPRAYER 
DROP SPREADER 

FERTILIZER 
ATV'S 

PUSH SPREADER 
PUSH SPRAYER 

SMALL FOAM DISAPPEARS IN 5-15 MINUTES 

PLACE YOUR ORDER TODAY ! 
Emai I :joseph@salvarani .com 

Fax: 1-888-326-5225 
r NO MORE 

DYE! 

HARCO DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sixes 2" through 12", all configurations 
including "knock-on" repair couplings 
High Strength, high corrosion 
rcsistancc. 

T h e Harr ington C o r p o r a t i o n 
P.O. B o x 10335 

L y n c h b u r g , V a 24506 
434-845-7094 F a x 845-8562 

Quality Rotary Mowers 

T ! ..:• ^ 

Call 317-808-0707 to locate 
the LASTEC distributor or 
dealer nearest you. 
www.lastec.com GCN1 

IT'S A SURE 
SHOT! 
Your ad in Golf Course 
Marketplace will reach 

YOUR prospective buyers 
superintendents, managers 

and owners. CALL TODAY! 
207-846-0600 x 230 

From an exclusive 
Caribbean resort to the 
Great Lakes, Quail Valley 
cultivates the right sports 
turf for your project 

Quail Valley certified grasses 
are available in stolens, pads, 
big rolls, washed sod, and 
washed stolens. We offer 
sprig planting, hydro-
mulching, hydro-seeding 
and sod installation. We 
export washed sod and 
washed stolens. 

Tee to the Green -
Certified Sportsturf 
Featuring: Meyer Z-52 Zoysia, Cavalier Zoysia, EL 
Toro Zoysia, Tifton 419 Bermuda (Tifway), Tifdwarf 
Bermuda, TifSport Bermuda and Midiawn Bermuda. 

QtiailValley 

Specializing in golf 
course/ park/ bike 
trail bridges in a 
variety of materials 
to suit your particular 
landscape needs. 

We fabricate 
easy-to-install, 
pre-engineered 
spans and deliver 
them to anywhere 
in North America. 

800*548*0054 
(outside California) 

10 Clemson University's 
annual Turfgrass Field 
Day, Florence, S.C. 
Contact: 864-656-2545. 

21-23 2002 Club Managers 
Association of Southern 
California's World 
Conference of Assistant 
Managers, Marina Del 
Ray, Calif 
Contact: 714-283-4470. 

21-24 University of California 
Riverside's Turf grass and 
Landscape Management 
Field Day, Riverside, Calif 
Contact: 909-787-4430. 

OCTOBER 
16-20 Independent Turf & 

Ornamental Distributors 
Association fall meeting, 
St. Thomas, U.S. Virgin 
Islands. Contact: 
810-229-9405. 

Lesco to sell plants 
Continued from page 18 

Approximately 6,500 of the remaining 
SKUs are replacement parts for lawncare 
equipment. 

"We have implemented a new product 
lifecycle program that requires the pro-
gressive markdown and liquidation of dis-
continued SKUs over predetermined 
timelines. This process will convert these 
discontinued items to cash as effectively 
as possible and eliminate the annual car-
rying costs of discontinued inventory, 
including taxes, insurance, storage, han-
dling and interest," said DiMino. 

While Lesco planned for the decreased 
sales in national accounts DiMino is work-
ing to change the golf sales results. 

"Second quarter golf sales were disap-
pointing and there are no excuses. We 
are changing the structure of the golf 
sales team and we expect better results 
in the coming periods," he said. 

Despite the downturn in golf sales 
DiMino said Lesco is on track to meet its 
full-year growth and expects sales growth 
to increase four percent.B 
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Your Resourse For: 
Weather Conditions Specific 
to Your Course 
Efficient irrigation Scheduling 

v Effective Pest Management 
V Optimum Turf Quality 

Starting At $795 

I.Spectrum 
J Lwww.specmBtBrs.com 

(wíreJes» model 900 ET shown) II roll-Free 800-248-8873 

I 12001 Shoemaker Avenue 
Santa Fe Springs, CA 90670 
Phone: 562*944*0701 

I Fax: 562*944*4025 
BRIDGE MANUFACTURING CO. www.excelbridge.com 

800 662-5021 
www.bird-x.com ¿â 

300 N. Elizabeth St. Dept. GCN 
Chicago, IL 60607 
Tel 312 BAN BIRD 
Fax 312 226-2480 

Realistic • Eyes flash in the sun 
• Moves & bounces in the wind 

• Environmentally friendly 
• Can be anchored 

(4 or more $65 each) 

http://www.lastec.com
mailto:ennifer@parsintl.com
http://www.specmBtBrs.com
http://www.excelbridge.com
http://www.bird-x.com


GOLF COURSE 
CLASSIFIEDS 

To reserve space in this section, call Anne Washburn at 207-846-0600, ext. 230. 

POND & LAKE LINERS 
PVC • HDPE - EPDM • RPP 

Hypalon • Turf Reinforcement 
Erosion Control 

> Over 20 years of Experience 
> Custom Fabrication 
> Installation Services 

Colorado 800-524-8672 
Texas 888-546-4641 
California 877-578-5000 

South Dakota 800-661-2201 

( B B S 

i i i f i i inmi 
www.coloradolining.com 

CONCRETE CART 
PATHS & CURBING 

Endebrock-White Company, Inc. 
Specializing in worldwide: 
• Removal of existing cart paths 
• Installation of concrete golf cart 

paths and concrete curbing 
Call today for more information! 

5480 Ocean Ave., Bldg. A., Suite 5D 
West Palm Beach, FL 33404 

800-891-5030 
Est. 1946 

POND & LAKE LINERS 
AquaWeve , HDPE 

PondGard 45 mil Rubber 
GeoText i les 

Full Instal lat ion 
20 year warranty 

Excel lent Customer Serv ice 

m YUNKER 
PLASTICS, INC 

800-236-3328 
www.yunkerplastics.com 

FOR SALE 

Golf Course News Classifieds 

online at 

wnww.golfcoursenews.com 

C ^ o r r b - r o L | n c . 

We'll Seal Your Lak^ 
Empty or Full! 

1-800-214-9640 
ESS-13 Seals Existing Lakes, 

Also Ideal for New Construction 
Since 1958 

www. seepagecon trol. com 

Public Golf Course For Sale 
Beautiful East Tenn., 9 hole regulation 
course with room to grow on 130 acres 
bordering the Nolichuckey River in the 
foothills of the Cherokee National For-
est.Tourist area with camping and plenty 
of amenities. Remodeled club house. All 
the equipment you need; new riding 
greens mowers, new collare mowers, 
new tractors, 50 golf carts with wind-
shields and washer and more. Take 
over immediately! This will be the least 
expensive way to own your own golf 
course. Call Paul for details; 423-543-
7309 or 423-747-4203. 

690 Sprinkler Repair 
5 pieces for $100.00 

Call for a free sample 
1 -877-267-2370 

Cut Your Grass And 
Your Budget! 

Bird and Bat Houses 
• Over 100 Items 
• Free Catalog 
• 800-326-2807 
• www.coveside.com 

Coveside Conservation Products 

E M P L O Y M E N T 

CONSTRUCTION 
Expanding company has 
immediate openings for 
projects from the heart of 

N M P the United States and as 
CONSTRUCTION far north as Canada. Seek-

ing experienced construc-
tion irrigation pipe fitters, irrigation foreman, 
small equipment operators (skidsteer, exca-
vator, etc.) finishers. Work to be performed 
late August. Travel is required. Mail resume to 
NMPGolf Construction Corp. P.O. Box2619, 
Acton, MA01720fax: 1 -888-707-3219, email: 
info@nmpgolf.com. 

Sign up for the Golf 
Course NewsWire 

info@golfcoursenews.com 

Installation Supervisors Wanted 
Leading Artificial Grass distribution and 
installation company is seeking highly 
motivated applicants with interest and 
experience in the golf course construction 
industry. Applicant must be able to travel 
throughout the year, drive a truck with an 
equipment trailer, and be willing to learn how 
to install synthetic golf turf both commercially 
and residentially. The following skills are de-
sired by the company and will help deter-
mine, along with field experience, compen-
sation for employee: 
- Greens Construction 
- Greens Shaping 
- Excavation 
- Drainage 
- Turf Management. 
If interested please call Greg Weitz at 
412-855-1764, or e-mail, along with 
resume, to greg@tourturf.com 

H O W T O O R D E R A C L A S S I F I E D A D 
RATES: $90 per column inch (25-35 words, including a bold headline). Each additional 1/4 inch 
is $30. If ordering a logo, please indicate and include an extra $45; for a blind box, please indicate 
and include an extra $20. All line ads must be prepaid. All rates are per insertion. For more 
information, call Anne Washburn at 207-846-0600, ext. 230. To place your classified ad, mail this 
form with enclosed payment to: 
Golf Course News, Attn: Anne Washburn 
106 Lafayette Street, PO Box 997, Yarmouth, ME 04096 
or fax to: 207-846-0657 

Your Name • Logo • Blind Box 
Company Name 

Address 

City/State/Zip _ 

Daytime Phone 

Email 

Fax 

• Payment enclosed, or 
• Charge to my credit card 

• Visa/MC 
• Am Ex 

Signature 

Exp. date 
Exp. date 

http://www.coloradolining.com
http://www.yunkerplastics.com
http://www.golfcoursenews.com
http://www.seepagecontrol.com
http://www.coveside.com
mailto:info@nmpgolf.com
mailto:info@goffcoursenews.com
mailto:greg@tourturf.com


NATIONAL GOLF ROUNDS PLAYED* 
REGION JUNE 

NEW ENGLAND IME, NH vi MA HI CTL -5.6% 

MIDDLE ATLANTIC N U * M I 2.9% 

EAST NORTH CENTRAL p m w 0.6% 

WEST NORTH CENTRAL W A MO xs NE SD MOI -8.0% 

SOUTH ATLANTIC )E. W:V, VA. md. NC.sc.ga,ÎIS 1.8% 

EAST SOUTH CENTRAL p IM M m -1.3% 

WEST SOUTH CENTRAL wuajouxi 4.7% 

MOUNTAIN :D,WY CC,NM, A I U T m -3.5% 

PACIFIC. .(W4..0R, CA,,AK, HÜ 2.0% 

Y.T.D. 

-0.3% 

2.4% 

-10.5% 

-9.9% 

1.0% 

-4.0% 

0.2% 
-1.6% 

0.5% 
j o Jo 

* The percentages above represent the difference in number of rounds played in the month of June 
2002 to the number of rounds played in June 2001. 

Golf Course News Stock Report (8/1) 
Company(Symbol) 
Aventis (AVE) 

Price 
65.61 

Change(%) 
7/5/02 
-5.8 

52-wk 
52.78 -

range 

79.59 
Bayer (BAY) 25.20 -21.5 22.55 - 36.00 
BASF (BF) 38.50 -16.5 27.15 - 46.85 
Century Garden and Pet (CENT) 15.00 -10.6 6.60 - 18.49 
Deere & Co. (DE) 42.02 -14.0 33.50- 49.98 
Dow Chemical Co. (DOW) 28.87 -14.4 23.66 - 38.67 
Golf Trust of America (GTA) 2.68 -18.5 2.30- 8.80 
Ingersoll-Rand (IR) 38.39 -15.0 30.40- 54.40 
Lesco Inc. (LSCO) 12.00 4.3 6.10 - 12.26 
Monsanto Co. (MON) 15.20 -14.1 13.20- 37.90 
National Golf Properties (TEE) 11.45 25.8 4.30 - 25.26 
Syngenta AG (SYT) 10.16 -18.1 8.50- 13.20 
Textron Inc. (TXT) 39.40 -12.2 31.29- 57.24 
Toll Brothers (TOL) 22.85 -29.1 12.93-•31.80 
Toro Co. (TTC) 50.00 -11.9 39.00- 62.75 

YEAR-TO-DATE GOLF PROJECT ACTIVITY (MONTHLY CHANGE) 
NEW ADDITIONS TOTAL 

PROPOSED 389 (+5) 66 (-1) 455 (+4) 
IN PLANNING 405 (-16) 70 (-4) 475 (-20) 
UNDER CONSTRUCTION 385 (-17) 183 (+1) 568 (-16) 
COMPLETED 122(+30) 68 (+13) 190 (+43) 

Source: National Golf Foundation 

NGF renovation numbers 
The NGF's monthly Golf Project 

Report numbers do not include 
courses classified as reconstruc-
tions or renovations. This year to 
date, 45 reconstructed courses 
are under construction and 12 
have opened. 

GOLF COURSE 
NEWS 

• By Phone 
• By Fax 
• By Email 

RECEIVE INFORMATION DIRECTLY FROM ADVERTISERS IN THIS ISSUE! 
THE NEWSPAPER FOR THE GOLF COURSE 

B R I D G E S 
I Adver t iser Page Phone Fax Emai l /Webs i te 

Continental Bridge 20 800-328-2047 320-852-7067 www.continentalbridge.com / conbridg(a)continentalbridge.com 
Enwood Structures 20 800-777-8648 919-469-2536 

»».-WW V -w V« w o O V • O 

www.enwood.com / mikee@enwood .com 
Excel Bridge Mfg 21 562-944-0701 562-944-4025 www.excelbridge.com / excelbridg@gte.net 

C O U R S E A C C E S S O R I E S 
I Adver t iser Page Phone Fax Emai l /Webs i te 

Green Touch Industries 7 561-659-5525 561-659-5995 www.green-touch.com / allan@green-touch.com 
Ça Iva rani ?l 888-327-3031 888-326-5225 ioseDhiO)salvarani.com 

C H E M I C A L S . FERTILIZERS A N D A M E N D M E N T S 
Adver t iser Page Phone Fax Emai l /Websi te 
Aqua-Aid, Inc 
BASF 
BASF 
BASF 
Han-ell's * 
Magnum Research Corp. . 
Pursell Technologies Inc. .. 

.. 19.. 

.13.. 
.. 16.. 
.. 10.. 

.800-394-1551 . 

.800-545-9525 . 

.800-545-9525 . 

.800-545-9525 . 

.800-282-8007 . 

.800-729-0561 . 

.800-334-8583 . 

.301-654-2025 . 

.919-547-2410 . 

.919-547-2410 . 

.919-547-2410 . 

.516-437-2665 . 

.256-249-7428 . 

. www.aqua-aid.com 

. www.turffacts.com 

. www.turffacts.com 

. www.turffacts.com 

. www.harrell's.com 
www.magnumresearchcorp.com / magnumr@magnumresearch.com 
www.polyon.com 

Ê m m ^ I R R I G A T I O N A N D P U M P S T A T I O N S ^ ù S ^ Ê m m X 
1 Adver t iser Page Phone Fax Emai l /Webs i te 

Aqua S 0 2 20 530-271-0915 530-271-0591 www.aquaso2.com / jwebb@aquaso2.com 
www.harcofittings.com / sales @harcofittings.com 
www.irrigationsystem.com 
www.syncroflo.com 

Harrington/Harco Corporation 21 434-845-7094 434-845-8562 
www.aquaso2.com / jwebb@aquaso2.com 
www.harcofittings.com / sales @harcofittings.com 
www.irrigationsystem.com 
www.syncroflo.com 

ISM Golf 20 800-491-9344 207-846-6736 

www.aquaso2.com / jwebb@aquaso2.com 
www.harcofittings.com / sales @harcofittings.com 
www.irrigationsystem.com 
www.syncroflo.com SyncroFlo 12 770-447-4443 770-409-3292 

www.aquaso2.com / jwebb@aquaso2.com 
www.harcofittings.com / sales @harcofittings.com 
www.irrigationsystem.com 
www.syncroflo.com 

www.aquaso2.com / jwebb@aquaso2.com 
www.harcofittings.com / sales @harcofittings.com 
www.irrigationsystem.com 
www.syncroflo.com 

M O W E R S , T U R F G R O O M I N G E Q U I P M E N T A N D A C C E S S O R I E S 
1 Adver t iser Page Phone Fax Emai l /Webs i te 

LasTec Inc 21 .... 317-808-0707 317-808-0706 www.lastec.com 
Ty-Crop 14 800-845-7249 604-794-7078 www.tycrop.com / turfsales@tycrop.com www.tycrop.com / turfsales@tycrop.com 

SEED A N D S O D 
1 Adver t iser Page Phone Fax Emai l /Webs i te 

Quail Valley Farms 21 800-666-0007 501-975-6286 www.quailvalley.com 
tee-2-green.com Tee-2-Green 24 503-651-2130 503-651-2351 
www.quailvalley.com 
tee-2-green.com 
www.quailvalley.com 
tee-2-green.com 

M I S C E L L A N E O U S 
1 Adver t iser Page Phone Fax Emai l /Websi te 

Bird-X 21 312-226-2473 312-226-2480 www.bird-x.com 
Chestnut Identity Apparel 20 831-336-8977 831-336-8977 — 
Hinspergers Poly Ind./Evergreen Turf Covers ....21 905-272-0144 905-272-3769 www.hinspergers, com 
Mark Eliot Design 20 203-972-9131 203-972-9132 — 
Spectrum Technologies, Inc 21 800-436-4440 815-436-4460 www.specmeters.com 
Underground Rake Caddie 20 801-944-3794 — www.rakecaddie.com 

* Appears in regional editions. W h e n r e q u e s t i n g i n f o r m a t i o n , p l e a s e m e n t i o n Golf C o u r s e N e w s 9 / 0 2 . 
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"Playing Barefoot's More 
Fun Because Of Penn A-l' 

Jeffrey Brown 
Asst. Superintendent 
Tom Fazio Course 

"The thinking behind our Barefoot Resort and Golf 

three great resort courses, North Myrtle Beach>sc 

each with its distinguished "Penn A-l creeping bentgrass was 

designer and unique selected for a11 three of our 

„ . , , , resort courses. Guests are 
teatures, IS to have them pleased with the consistent 
putt equally for our 30,000 to putting from course-to-course, 
40,000 rounds per year per and t d l us they;re tbe b?,st 

> greens they've ever played on." 
course. True and consistent 

Penn A-1 is a top performer in the USGA/GCSAA/NTEP 
1997 On-Site Bentgrass Trials! 

Mean Turfgrass Quality Ratings of Bentgrass Cultivars in the 1997 USGA/GCSAA/NTEP On-site 
Bentgrass Test at 13 Locations in the U.S. 2000 Data. Turfgrass Quality Ratings 1-9; 9=ldeal Turf. 
Variety Name AL3 AZ2 CA4 CA5 C 0 2 IL3 IN1 KY2 M04 NY2 TX1 VA7 WA5 MEAN 

P E N N A - 4 7.3 .7.3 .7.9 . 7.4 .8.1 . 7.0 . 7.2 . 8.1 .7.4 . 8.7 . 6.9 . 6.9 . 6.8 .7.5 
PENN A-1 7.3 . 6.3 . 7.6 . 7.2 . 8.3 . 7.8 . 7.0 . 7.3 . 7.4 . 8.0 . 6.8 . 6.8 . 6.5 . 7.3 
PENN G-1 6.9 . .6.0 . .7.6 . .7.1 . .7.6 . .7.2 . .7.3 . .7.7 . .7.5 . .8.4 . .6.7 . .6.4 . .6.6 . .7.1 
PENN G - 6 6.6 . .5.7 . .7.3 . .7.4 . .7.7 . .7.6 . .6.8 . .7.4 . .7.1 . .7.9 . .6.6 . .6.7 . .6.6 . .7.0 
Century 6.9 . .6.2 . .7.4 . .7.1 . .8.1 . .6.0 . .6.7 . .7.2 . .7.3 . .8.0 . .6.4 . .6.6 . .6.7 . .7.0 
L-93 6.4 . .6.2 . .7.2 . .7.6 . .8.0 . .7.0 . .6.7 . .6.7 . .6.9 . .7.1 . .6.7 . .6.6 . .6.6 . .6.9 
Grand Prix (LCB-103) . . .6.8 . .6.2 . .7.3 . .7.0 . .7.3 . .6.6 . .6.7 . .6.8 . .7.0 . .8.0 . .6.5 . .6.6 . .6.5 . .6.9 
Imperial 6.7 . .5.9 . .7.1 . .7.2 . .7.8 . .6.4 . .6.9 . .7.0 . .7.3 . .7.0 . .6.8 . .6.3 . .6.3 . .6.8 
Backspin 6.8 . .6.6 . .7.3 . .7.1 . .7.4 . .6.7 . .6.3 . .6.8 . .7.2 . .7.1 . .6.4 . .6.3 . .6.2 . .6.8 
SR 1119 6.5 . .6.3 . .7.0 ..7.2 . .7.4 . .6.6 . .6.5 . .7.3 . .6.7 ..7.2 . .6.7 . .6.2 ..6.1 . .6.7 
SR 1020 6.7 . .6.2 . .7.0 . .6.8 . .7.0 . .6.4 . .6.5 . .6.6 . .6.7 . .6.6 . .6.5 . .6.4 ..6.2 . .6.6 
Crenshaw 6.6 . .5.8 . .7.2 . .7.4 . .7.4 . .6.0 . .6.2 . .7.2 . .6.6 . .6.4 . .6.2 . .6.5 . .5.5 . .6.5 
Providence 6.5 . .6.1 . .7.1 . .7.0 . .7.3 . .6.7 . .6.4 . .6.6 . .6.6 . .6.0 . .5.9 . .6.3 . .6.0 . .6.5 
Cato 6.1 . .5.6 . .7.1 . .6.4 . .7.4 . .6.1 . .6.5 . .7.0 . .6.6 . .5.8 . .6.2 . .6.5 . .5.8 . .6.4 
Viper 6.1 . .5.8 . .7.0 . .6.7 . .7.1 . .6.3 . .6.1 . .6.1 . .6.4 . .4.6 . .5.9 . .6.0 . .5.8 . .6.2 
Trueline 6.2 . .5.9 . .7.1 . .6.4 . .6.6 . .6.7 . .5.8 . .6.2 . .6.3 . .4.7 . .6.1 . .5.8 . .5.8 . .6.1 
Putter 6.2 . .5.6 . .7.1 . .6.4 . .5.1 . .6.5 . .5.6 . .6.3 . .6.4 . .3.7 . .6.2 . .6.0 . .5.3 . .5.9 
Penncross 5.3 . .5.3 . .6.5 . .5.8 . .4.9 . .5.8 . .5.3 . .5.4 . .5.5 . .3.3 . .5.7 . .5.1 . .4.8 . .5.3 

LSD Value 0.4 . .1.2 ..0.2 . .0.8 . .0.3 . .0.6 . .0.6 . .0.6 ..0.3 ..0.5 . .0.6 . .0.5 ..0.3 ..0.2 
C.V. (%) 3.6 .12.0 . .1.8 . .7.0 . .2.3 . .5.4 . .5.6 ..5.2 ..3.1 . .4.8 . .5.8 . .4.5 . .3.4 . .5.4 

1/To determine statistical differences among entries, subtract one entry's mean from another entry's mean. 

Statistical differences occur when this value is larger than the corresponding LSD value (LSD 0.05). 
2/ C.V. (Coefficient of Variation) indicates the percent variation of the mean in each column. 

Penn A-l is distributed exclusively by 

T U R F S E E D J N C . 
Your Success Depends on Seed / Satisfaction Guaranteed. 

www.turf-seed.com 
8 0 0 - 2 4 7 - 6 9 1 0 in the USA 

Tee-2-Green 
P0 Box 250 

Hubbard, OR 97032 USA 
800-547 0255 in U.S. 

503-651-2130 
FAX 503-651-2351 

www.tee-2-green.com 
e-mail: bentinfo@tee-2-green.com 

Penn A-l has done this 
beautifully through heat and 
wear stresses, and it's no 
more trouble to maintain 
than other creeping 
bentgrasses I've managed. 
I wouldn't hesitate to use 
Penn A-l again." 

"Nothing's better than this." 
W. Patrick Donelan . . . . . . . 
Golf Course Superintendent David b' I D Z Z e l d l e r 

Love and Norman Courses Golf Course Superintendent 
Barefoot Resort and Golf F a z i o / n d D y e C o u r f n

s „ 
Barefoot Resort and Golf 

Matthew Huggins 
Asst. Superintendent 
Greg Norman Course 
Barefoot Resort and Golf 
North Myrtle Beach, SC 

"We love Penn A-l here because 
it is heat tolerant and holds up 
well to traffic with no extra 
maintenance. Resort people love 
Penn A-l because of its fair and 
true playing surface." 

Chris Varrell 
Asst. Superintendent 
Davis Love III Course 
Barefoot Resort and Golf 
North Myrtle Beach, SC 

"Some of the best attributes of 
Penn A-l here in the southern 
regions of the transition belt 
are its heat tolerance and 
recovery from any heat stresses 
it may suffer. 

Resort guests comment on 
A-l's upright growth and true 
putting." 

http://www.turf-seed.com
http://www.tee-2-green.com
mailto:bentinfo@tee-2-green.com

