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Hunter releases G880 
Hunter Industries has released the high-

capacity G880, a gear-driven rotor that delivers 
up to 88 feet of full-circle coverage. It has a pop-
up height of three and a half inches and is 
available in three models: electric valve-in-
head, check-o-matic and n.o. hydraulic. Like 
other rotors in the 800 series, the G880 is top 
serviceable. Every key component in the rotor 
can be accessed from the top for easy mainte-
nance and cleaning. For more information, 
contact www.huntergolf.com. The Hunter G880 

Bear's new Quantum valves 
Bear Irrigation is ready with its Quantum 

series valves. The valves are available in 
three models: electric-regulated, electric 
three-way and hydraulic. All models include 
top servicing, snap-in components with no 
screws or bolts to fumble with. Made of 
composite material, Quantum valves are the 
only valves on the market designed with 
outside inlet threads for extra strength un-
der pressure. A special add-on compact ser-
vice valve is also available. For more infor-
mat ion , contac t : 8 0 0 - 4 9 1 - 4 9 7 5 or 
www.bear-irrigation.com. 
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Rain Bird aims financial 
offering at renovations 
Continued from previous page 

is geared toward both new course construc-
tion and renovation work, Griffee said exist-
ing courses will see more benefit. 

"There is more benefit to renovation 
projects because in this case, the deal can be 
structured based on cash flow rather than 
collateral or a real estate-based transaction," 
he said. "As long as you have evidence of 
solid footing, it is easier to secure financing. 
We are looking for more of these deals in 
renovations, given the landscape of today's 
market." 

To help courses determine what renova-
tion work needs to be done, Rain Bird is also 
offering irrigation assessment studies that 
evaluate the irrigation system's capabilities. 
The resulting renovation plan takes into 
account the course's budget and performance 
goals. 

The financing program can also be tai-
lored to each individual course's needs. 

"If seasonality is an issue, the payment 
schedule can be altered to reflect the months 
of the course's operation," said Griffee. "If a 
member-owned course wants to assess some 
members while offering a monthly payment 
plan to others, this too can be accommo-
dated." 

The financing deal can also be extended 
beyond the irrigation system to other hard 
and soft costs, including labor associated 
with renovation work, or even new mowing 
equipment. 

Griffee said the financing option is an 
important offering for the company because 
it makes the renovation decision easier for 
courses. 

"Competition has never been more in-
tense than it is today," he said. "And the rate 
of new golf courses will probably continue to 
decline in the next couple years. However, 
we realize that today's golf course managers 
are challenged with keeping good playing 
conditions to attract golfers. Since irrigation 
plays such a critical role in maintaining the 
appearance of a golf course, renovating the 
current system will help courses gain a com-
petitive advantage." • 

John Deere One Source 
Continued from previous page 

power," he said. "With all these stores across 
the country, we should have more buying 
power than anyone else in the U.S. and we 
should be able to give superintendents the 
best prices. 

"One Source should simplify the buying 
process," Truttmann added. "Instead of deal-
ing with 15 or 20 sales people, you can deal 
with two or three that will facilitate the 
course's needs through specialists." 

There is more work to be done, however, 
to ramp up the One Source initiative. 

"We are working with our independent 
distributors and getting them trained in irri-
gation," said Truttmann. 

In addition to expanding across the coun-
try, John Deere Landscapes is working with 
other companies to score additional distri-
bution deals. 

"We are in talks with major manufactur-
ers of irrigation, fertilizer, chemical and golf 
accessory products in an effort to complete 
our product offerings to the golf industry," 
Truttmann said.H 

http://www.huntergolf.com
http://www.bear-irrigation.com
http://www.golfcoursenews.com
http://www.golfcoursenews.coi

