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CLUBCORP PROMOTES ELLIS

DALLAS — ClubCorp has named
Richard Ellis the new regional vice
president for its daily-fee golf clubs.
Ellis, who joined -
the company in
1976, has served
in a variety of
management and
development po-
sitions. He has
been serving, and
will continue to
serve, as manag-
ing director for the development of
the Bear’s Best golf courses in Las
Vegas and Atlanta.

Richard Ellis

MASSEI STEPS UP AT PINEHURST

PINEHURST, N.C. — Pinehurst,
Inc. has named Matt Massei direc-
tor of golf. Massei, who has been at
Pinehurst since 1991 when he be-
came an assistant golf professional
at the No. 7 course, will work closely
with the company’s executive vice
president of golf operations Don
Padgett, Sr. As the director of golf,
Massei will oversee the operations
team as well as the resort’s retail
division, yield management and golf
instruction departments.

ADELSON NAMED PRESIDENT AND COO

SCOTTSDALE, Ariz. — Steve
Adelson has been named president
and chief operating officer of Mirabel,
one of the newest private club real
estate developments here in north
Scottsdale. He will be supervising the
creation of Mirabel and will direct the
development and operations of the
club, from construction management
and supervision of the architectural
component to oversight of the sales
and marketing programs. Adelson was
a founder of the Raven Golf Clubs in
Phoenix and Tucson, Ariz., and played
amajor role in both of the clubs’ devel-
opments, as well as helping to estab-
lish the conditioning and guest ser-
vice standards. Mirabel is being
developed by San Francisco-based
Discovery Land Co.

RED HAWK GC PROMOTES FAIRBANKS

SPARKS, Nev.— Red Hawk Golf Club
has promoted Lane B. Fairbanks to di-
rector of operations. In his new posi-
tion, Fairbanks will oversee the club’s
golf operations, sales and marketing,
event services and future lodging to be
built at Red Hawk. He has been with the
facility since May of 1997.
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Del Webb signs Troon to manage its Anthem clubs

By ANDREW OVERBECK

PHOENIX, Ariz. — In a move to lure
more members and improve profits at its
Anthem Phoenix and Las Vegas Country
Club communities, developer Del Webb
has turned the management reigns over
to Troon Golf.

In addition to managing the golf
courses, restaurants and club operations,
Troon Golf will take over the marketing
duties for the two clubs. Del Webb, which
is a division of Pulte Homes, had previ-
ously managed the Anthem clubs in-
house. It will continue to manage its Sun
City and Revere branded golf courses.

“We feel the Troon relationship will
bring us a potential home buyer market
audience and club user profile that is
aligned with our country club products
and brands,” said Henry Delozier, vice
president of golf operations for Del Webb.

While DeLozier said the decision was
in the works before the economy began
to slowdown, he admitted that the two
clubs were having profitability problems.

“There were some numbers that we
weren’t hitting,” he said. “We have al-
ways been patient country club develop-

ers and in the past we were willing to
subsidize operating deficits. We now have
a greater sense of urgency in accelerat-
ing the earning power of our country club
operations.”

The 17th hole at Del Webb’s Anthem Country Club in Las Vegas

TROON’S TOOLS
According to Tim Greenwell, senior
vice president of sales and marketing for
Troon Golf, the private club market has
Continued on page 32

Blinded golfer awarded $2.1 million

By JOSEPH J. DEVANNEY

CLARKSTON, Mich. — Golfer Derek
Autio, who was blinded in one eye after
being struck by a golf ball, was recently
awarded $2.1 million by a Michigan jury.

Autio was taking a cart path through
the woods towards the 18th hole
at Clarkston Creek Golf Club
when he was hit by the tee shot
of another golfer. He lost an eye
in the accident. In his claim, he
alleged that the course was neg-
ligently designed.

At first glance, a verdict of
this magnitude, coupled with

the nature of the claim, could leave golf

course managers and designers every-
where wondering if they are suddenly

facing potential and unanticipated claims.
It appears, however, that both the facts
and the law in the Clarkston Creek case

are sufficiently unique.

JURY SAYS ALL THREE ARE TO BLAME

Autio sued both the golf course and the
golfer that hit the errant shot.
Following a trial, the jury de-
termined that Autio was 40 per-
cent negligent, the club was 55
percent at fault and the other
golfer was five percent cul-
pable. The jury also determined
that $2.1 million was the value
of Autio’s injury, but, with his
contributory negligence factored in, the
actual amount would be closer to $850,000.
Continued on page 31

KIERLAND GOLF CLUB TO GET NEW NEIGHBOR

PHOENIX, Ariz. — The Westin Kierland Resort & Spa is under construction here across from
Kierland Golf Club. The Scott Miller-designed 27-hole layout, which has been open for six years,
will be the centerpiece of the $180 million resort development. A new 19,000-square-foot
clubhouse will open this spring and the 750-room hotel will open in January 2003. Hotel guests
will have first priority in scheduling tee times on the course. Troon Golf manages the golf course
and Westin will manage the food and beverage operations.

Ritz-Carlton on
the move in Fla.

NAPLES, Fla. — Ritz-Carlton has
added to the splendor here in golf-
rich Naples with the opening of the
Ritz-Carlton Golf Resort.

Greg Norman’s Tiburon Golf
Course surrounds the 295-room re-
sort, which opened Jan. 4. The 27-
hole layout
was carved out
of 800 acres of
natural Florida
foliage and
plays firm and
fastin the links
tradition. The
fairways are
lined with pine
straw, stacked sod wall bunkers and
coquina sand waste bunkers. The
fairways on the course, which is
certified as an Audubon Coopera-
tive Sanctuary, are maintained at a
height of one half inch. The final
nine holes of the project will open
in November 2002.

In addition, the resort features a
Rick Smith Golf Academy, fitness
center, outdoor swimming pool, and
four lighted tennis courts. Guests
will be able to enjoy dining options
at the golf resort or at the nearby
Ritz-Carlton, Naples.

A COMMUNITY DEVELOPMENT

Ritz-Carlton has also stepped into
golf community development with
the construction of its first Ritz-
Carlton Golf Club & Spa in Jupiter.

The 285-acre gated community will
feature a Jack Nicklaus Signature
Golf Course, a clubhouse and spa,
and three home ownership options.
Members will be able to choose from

Continued on next page
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NGCOA teams up with Club Car

Continued from page 1

“We thought the previous
‘Smart Buy’ program was very
limiting,” he said. “We were not
interested in serving up dis-
counts to customers just because
they were in the business of buy-
ing golf cars. We thought we
could bring more value to the
association by helping them edu-

cate their members and grow
membership.”

According to Plummer, there
are a number of Club Car clients
who are potential members.
When a non-member rolls over
their Club Car fleet, a member-
ship with the association will be
included.

“That is a big part of the deal,”

said NGCOA execu-
tive director Mike
Hughes. “It will help
people become more
familiar with our asso-
ciation and our efforts
to grow the game.”
Additionally, Club
Car will be involved in
formulating education seminars
for the association on subjects
ranging from improving profit-

Chris Plummer

ability to fleet man-
agement to energy ef-
ficiency.

“Doing this gets us
in front of potential
customers,” said
Plummer. “But you
are not going to see a
seminar on Club Car’s
golf car. We are going to help
the association by providing con-
tent and expert facilitators.”

Who Says You Need a Million Dollar Budget
To Upgrade Your Irrigation System?

club managers, greens committees — everyone wants a course
that looks like Pebble Beach, but without the big expense.

That's where Hunter Golf comes in. Hunter specializes in helping
you upgrade your course with top-of-the-line retrofit equipment.
And we're ready to work within your time frame - whether it’s
five months or five years. Switch out a few inefficient heads and
replace them with reliable Hunter rotors. Add Hunter field
controllers with a two-mile maintenance radio...when your
budget allows. Or install an easy-to-use Hunter central control

Televised tournaments have created high expectations. Players,

system...in affordable stages.

At Hunter Golf we offer an extensive, not expensive, range of options and the service to back

it up. Call today for an on-course evaluation — we'll work out a realistic renovation plan

that suits your site to a tee.

GCSAA BOOTH # 1633

BRINGING PURCHASING
PROGRAMS IN-HOUSE

While the NGCOA’s golf car
alliance has always been an in-
house deal, the association has
moved away from running its
purchasing programs through
golfbusiness.com.

Golfbusiness.com, which had
provided all aspects of the
association’s purchasing pro-
grams, has been split into two
parts, with Florida-based dis-
tributor Golf Ventures handling
the agronomic supplies and Jim
Sartain’s International Club Sup-
pliers (ICS) handling the food
and beverage component.

“We are looking at every cat-
egory right now,” said Hughes.
“They [ICS] decided to narrow
their focus, and because we need
to have a broader range of prod-
ucts from equipment to chemi-
cals to pro shop and food and
beverage, we decided to bring it
back in-house.”

Hughes said they are in the
process of negotiating a num-
ber of key agreements, includ-
ing one with ICS for food and
beverage operations. More
purchasing programs will be
announced in the next 30 to 60
days, he added.®

Huntfer
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Del Webb,
Troon

Continued from page 29

become increasingly com-
petitive.

“With the growth in pri-
vate clubs within commu-
nities in the last few years,
competition has in-
creased,” he said. “When
a private club opens it of-
ten hits a membership pla-
teau, so now thereisaneed
to find alternative sources
of memberships to gener-
ate ongoing revenues.”

Greenwell said Troon
will use tools such as its
Troon Advantage Pro-
gram, which allows private
club members access to
daily-fee golf coursesin its
110-course portfolio, to
help drive membership
sales.

Existing workers at each
club will become Troon
employees and the com-
pany is currently develop-
ing agronomic and market-
ing plans.

“The key golf positions
at each club are strong,”
said Greenwell. “We are in
the process of incorporat-
ing the Troon standards
into the operations.”

If all goes well with the
two clubs, Delozier said
Del Webb will likely part-
ner with Troon Golf on fu-
ture Anthem projects.ll
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