SUPPLIER BUSINESS _

Dow joins Bayer’s Accolades program

DALLAS, Texas — Dow
AgroSciences has teamed up
with Bayer Professional Care to
include portions of its product
line in Bayer’'s Accolades re-
wards program.

The alliance, which is purely a
marketing agreement between the
two companies, will increase the
benefit of the rewards program by

allowing professionals who pur-
chase products from both compa-
nies to accumulate points faster
and earn rewards sooner.

It also allows Dow to have ac-
cess to a rewards program with-
out spending time and money
developing its own system.

“Bayer has invested a lot of
money to create a database to

gather information about golf
courses and superintendents and
their culture practices and how
they go about managing their
businesses. Thatinformation has
value to us,” said Scott Eicher,
senior product marketing man-
ager for Dow Agrosciences.
“Rather than starting from
scratch and building a new pro-
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ADMIRAL
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gram, we de-
cided to join up
with someone
who has al-
ready started
down that
path.”

Dow productsin the Accolades
program include Conserve, Con-
front, Lontrel, Gallery 75 DF,
Snapshot 2.5 HG, Surflan, Team
and Team Pro.

— Staff reports

Becker Underwood’s new Admiral™ Liquid controls the growth of algae and aquatic
vegetation in lakes, ponds and other bodies of water while adding a beautiful,
natural-looking blue.

As an important part of a lake management program, Admiral Liquid delivers all of
the algae control you demand, and Admiral has been registered by the EPA. Create
more beautiful waterways two different ways with the commanding presence of

Admiral Liquid-only from Becker Underwood.

1-800-232-5907 * 515-232-5907 * Fax 515-232-5961 * www.bucolor.com

Admiral is a trademark of Becker Underwood, Inc., and is registered with the Environmental Protection Agency,
No. 67064-2. Read and follow label directions.
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Deere Turf nets
1SO 9000

RALEIGH, N.C. — After an 18-
month qualifying process,
JohnDeere Tur
received ISO 9000 certification.

ISO 9000 standards for manu-
facturing facilities cover multiple
elements, from paperwork and
tracking systems to parts inven-
tory and the assembly process.

“ISO certification ensures the
repeatability of product and pro-
cess quality with an emphasis on
continuous improvements to
support genuine value for stake-
holders,” said Michael Rebilas
quality manager at the Turf Care
facility.

Turf Care officials said they
are preparing a project plan to
upgrade the current certification
to ISO 9000:2000. John Deere
Turf Care has been manufactur-
ing golfand turf equipment since
July 1997.
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e-mail confirmation.

“This allows them to place or-
ders 24 hours a day,” said mar-
keting manager Michael Bandy.
“It is convenient, increases ac-
curacy and is easier to use.”

Online support for end users
has also been improved, accord-
ing to Handel. A portion of the
company’s site has been en-
hanced to provide specific infor-
mation on professional turf prod-
ucts. The section includes
seasonal tips, technical reports,
industry links and product infor-
mation, in addition to contacts
for technical representatives and
distributors.

While these Internet services
are aimed squarely at product
support, e-commerce initiatives
are being evaluated. “We are in-
terested in how the Internet and
e-commerce will evolve,” said
Handel. “We are looking at it.”

NEW PRODUCT DEVELOPMENT

In addition to working to im-
prove the efficacy of current
molecules, the company is set to
unveil new products in the next
couple years. According to
Handel, controlled release tech-
nology promises to be the
company’s focus on the new
products side.

The Anderson’s newest prod-
uct, Fertilizer plus Talstar is one
example. The new formulation
combines slow release fertilizer
ingredients and turf insecticide
in a granular product. The prod-
uct allows superintendents to
control certain pests while mak-
ing a fertilizer application.

“We are going to keep making
changes and look to acquire new
technology,” said Handel. “We
have $1 billion of resources be-
hind us.” ®
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