KemperSports

By JAY FINEGAN

NORTHBROOK, 1IlI. —
KemperSports Management has
terminated discussions with the
City of San Francisco regarding
the redevelopment of Harding
Park Golf Course. In short,
KemperSports told the city
“thanks, but no thanks.”

“We were flattered that San

bows out of Harding Park redevelopment

Francisco considered
KemperSports for this project,”
said Steven H. Lesnik,
KemperSports’ CEO. “We in-
formed the city that, in our judg-
ment, the required high-cost pri-
vate capital and low resident green
fee rateswould resultin the project
not being feasible under current
market conditions. We believe that

lower-cost financial alternatives
may make this project viable.
“Theinspired idea first brought
forth by Sandy Tatum and Ken
Venturiofrestoring Harding Park
to its former glory and bringing
the PGA Tour Championship to
San Francisco, all while still pro-
viding access and affordable rates
to the residents, may still be at-

tainable,” Lesnik continued. “It
would be great to see the project
pursued in the future with differ-
ent requirements and expecta-
tions,” he added. “If it is, we hope
to be considered again as a poten-
tial partner.”
FOLLOWING PALMER GOLF’S LEAD
KemperSports was second to
Arnold Palmer Golf Management
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Getting superior turf is refreshingly simple.

Palmer Il Perennial Ryegrass is the premier ryegrass which lives up to the standards of legendary golfer, Arnold Palmer, making it a
favorite with golf course superintendents. It has an especially low thatch tendency and is extremely wear tolerant.

Prelude Il Perennial Ryegrass has dark green color and desirable leaf density that makes it a popular choice for
golf course superintendents. It exhibits slower and lower growth for a cleaner cut and good winter hardiness.

The rich, dark green color of both varieties make them perfect for use on tees, roughs or fairways, especially in cool season climates
and winter overseeding in southern states. Best of all, they both come with the Signature Pure Seed Tag ™ assurance of quality.

Palmer Il and Prelude Ill are available alone, blended together or under the well-known MarvelGreen Supreme blend name.

Preludel//

Seed
these.

Any way you look at it, a superior playing surface is a simple decision.

MARVELGREEN

SUPREME

OVERSEEDING BLEND

For more information, contact your local UHS representative

www.uhsonline.com

in their bid to
refurbish the
dilapidated
track.

After in-
vesting
close to S1
million and
spending
more than a
year struggling to get renovations
underway, Palmer recently pulled
out of its contract with the city’s
parks and recreation department.
It also terminated its management
of the city’s Lincoln Park and
Golden Gate golf courses.

Citing economicrisks, stringent
environmental standards and the
inability to manage unionized city
gardeners, Palmer Golf president
and CEO Tim Tierney decided it
was in the company’s best inter-
est to leave the Harding Park
project behind.

To recover the upfront cost of
the renovation — an estimated $15
million — and the yearly lease
charge of S2 million, Palmer Golf
planned to charge non-residents
higher green fees. Under a plan
mandated by the city, residents
would be charged $25 and non-
residents upwards of S100.

Further complicating matters,
65 percent of Harding Park’s
86,000 annual tee times had to be
reserved for resident golfers.

FIGHT OVER ROUNDUP

Environmental pressures from
local activists and city regulations
also spurred Palmer Golf's depar-
ture. The company fought a long
battle to get the use of Roundup
approved to kill off the old turf, but
ultimately faced more debilitating
fights over San Francisco’s intense
environmental code.

Harding Park is scheduled to
hostthe 2003 PGA Tour Champion-
ship, and the city had hoped to be-
gin renovation work next fall. With
the withdrawal of Palmer Golf and
now KemperSports, it'sunclearhow
the city plans to proceed.

Steven H. Lesnik

Girls week at
NGCOA courses

CHARLESTON, S.C. — The
National Golf Course Owners As-
sociation, in conjunction with Golf
Digest Woman, is sponsoring the
second annual “Take Your Daugh-
ter to the Course Week” June 18 to
24. More than 200 coursesand 2,000
girls took part in last year’s event.

The initiative is part of the
NGCOA’s effort to grow the game
of golf through the “Get Linked,
Play Golf” player development
campaign. Participating coursescan
structure their program to fit their
particular market.

Promotional ideas include free
clinicsand play for girls, discounts
for the adults who bring them,
fashion shows and other creative
options. NCGOA will provide
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