
First Tee enters phase two, 
to open 250 more facilities 

ST. AUGUSTINE, Fla. — The 
First Tee has announced that its 
phase two goal is to positively 
affect the lives of 500,000 youths 
by 2005. 

The new objective was pre-
sented at the Golf 20/20 Vision 

for the Future, a three-day con-
ference here on a strategic vi-
sion for the game's growth and 
participation over the next 20 
years. 

'The transition from phase one 
-100 facilities in development -

to phase two - impacting the lives 
of 500,000 youths - is a natural 
progression for The First Tee," 
said Joe Louis Barrow, the 
program's national director. 

"Now that we have facilities 
up and running and are able to 
implement our programs and 
curriculum," Barrow said, "pro-
viding affordable golf access to 
children across the country and 
exposing them to the inherent 

values of the game 
is a distinct real-
ity." 

In addition to 
the goal, Barrow 
also presented a 
strategy for its 
a c h i e v e m e n t . 
Over the next five 
years, The First 
Tee plans to open 
250 more First Tee facilities 

while developing 
500 affiliate rela-
tionships. The af-
filiate relation-
ships will be with 
existing golf 
courses that allow 
certified First Tee 
participants ac-
cess to play golf 
during available 

times at reduced costs. 

ClubCorp 
buys Paris 
Int'l GC 

DALLAS, Texas — 
ClubCorp has acquired 
Paris International Golf 
Club, one of France's most 
famous courses. Financial 
terms were not disclosed. 

Opened in 1991, the pri-
vate membership club fea-
tures an 18-hole, 7,050-
yard Jack Nicklaus 
signature golf course and 
extensive practice facili-
ties. The course is ranked 
one of the top 50 in France, 
and served as the venue 
for the French Ladies' 
Open in 1997 and 1999. 

The classically de-
signed, 45,000-square-foot 
"Le Clubhouse" offers fine 
dining in a room overlook-
ing the 18th green. Other 
club amenities include a 
bar and lounge, an indoor 
pool, golf shop, locker 
rooms and six tennis 
courts. Six bedrooms pro-
vide lodging within the 
Clubhouse towers. 

"We look forward to ex-
panding our presence in 
Europe with this well-es-
tablished club," said Rob-
er t Dedman Jr . , 
ClubCorp's president and 
CEO. "The acquisition is 
a good fit with our con-
tinued overall interna-
tional growth strategy to 
add renowned golf prop-
erties in popular destina-
tion cities. And since 
Paris is among the top 
five most desirable vaca-
tion des t ina t ions , we 
know the city is a favorite 
of our members. 

The course is located 
in Baillet en France , 
about 20 miles northwest 
of Paris and 12 miles from 
Charles deGaulle Inter-
national Airport. 

In addition to this new 
acquisition, ClubCorp's in-
ternational division also 
owns and operates clubs 
in Australia, China, En-
gland, Germany, Mexico 
and Switzerland. 
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Field trials confirm that PENDULUM® consistently gives you more dependable, broad-spectrum 
weed control than any other preemergent herbicide. 

So, even when compared to premium-priced products, P E N D U L U M controls more weeds. 
You can take that to the bank. 

For the P E N D U L U M herbicide distributor nearest Ê n Ê F Ê Ê È M Ê r n r ^ n r n r n r n ^ y ^ 
you, call 1 -800-545-9525 , ext. T 2 6 1 1 . m g m ^ U Ê Ê Î l i l f l f i n j l f ? 

Or visit our website at w w w . t u r f f f a c t s . c o m | f mLÈWÊMUlJLJLJUUUU 
Always read and follow label directions. ^ B ^ ^ T T r ^ l 

unmatched ualue. unbeatable performance 

http://www.turfffacts.com

