Tools of the Trade...at Nelson's

CAMAS, Wash. — Camas Meadows
Golf Club, situated between the Cascade
Mountains and the Columbia River, is a
new daily-fee “hot spot” in the Pacific
Northwest. With a forested wetlands lay-
out near Lacamas Lake, superintendent
Rod Nelson will put his 20 years of main-
tenance experience to good use.

“Probably the biggest challenge is that
we're surrounded by a lot of native wet-
lands, and just trying to incorporate the
maintenance prac-
tices that enhance
the wetlands re-
quires a constant ef-
fort,” he said.

Having opened the
course last May,
Nelson spent the
summer battling the
turf grass disease
Pythium blight, which rarely strikes in
Washington state. “It’'s common in the
Midwest and in warmer climates, but I've
never encountered it before in this re-
gion,” said Nelson.

“One of the unique features we have is
Penn A-4 on our greens. It's completely
different from anything I've been familiar
with until now. As far as I know,” he said,
“we’re the only course in the Pacific North-
west that has it. The greens have really
grown in nicely and look great.”

Nelson logged 10 years as superinten-
dent at Heron Lakes Golf Course in Port-
land, Ore. prior to taking the position of
construction supervisor for two years
during the building of Camas Meadows.
As a year-round golf course, Nelson ex-
plains, “we may get some flurries, but no
snow that accumulates. Instead, we get a
whole lot of rain. We had over 60 inches
of it last year.”

At the 18-hole, 4,859- to 6,518-yard Ca-
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John Deere equipment predominates at Nelson's maintenance facility.

mas Meadows layout, complimentary golf
carts are offered with the new ParView
global positioning system. “The Parview
system is great — golfers have a lot of fun
with it,” Nelson said. “When I go to play at
other courses, I really miss it.”

Greens mowers: 6 John Deere 220A,
2 Jacobsen 522T

Tee mowers: 2 John Deere 2500

Fairway mowers: 2 John Deere 3215A

Rough mowers: 2 John Deere 2653A,
1 John Deere F1145 w/laztec deck

Riding bunker rake: 1 John Deere
1200, 1 Toro 8HP

Turf utility vehicles: 8 John Deere
Turf Gators, 4 Kawasaki Mules, 2 John
Deere Pro Gator

Verti-cut reels: 1 John Deere

Aerifiers: 1 John Deere 800

Topdressers: 1 Ty-Crop MH400, 1
Dakota 410

Reel grinder: Foley Accu-pro

Bedknife grinder: Foley 660

Irrigation pump station: Flowtronex
1480 GPM

Irrigation system: Rain Bird Cirrus

Golf car fleet: 80 Clubcar, electric,
with Parview GPS

Flagsticks: Par Aide (cups and poles),
Prestige (flags)

Computer & accessories: 1 Dell Irri-
gation with Cirrus

Primary herbicide: Round-up

Primary fungicide: Heritage

Primary slow release fertilizer:
Wilbur-Ellis Duration II

Cannot live without: My family

Oldest piece of equipment: 1970
Dodge 5-yd dump truck

Total square footage of maintenance
building(s): 8,700

Annual rounds of golf: 45,000

' McGee named
superintendent at new

' Talega Golf Club

SAN DIEGO — Heritage Golf Group, a
San Diego-based owner and operator of
premier private and public golf facilities,
has named Marty McGee superintendent
of Talega Golf Club. The daily-fee course,
located 30 minutes north of San Diego,
within the coastal valleys of San Clemente,
is scheduled to open in January.

Designed by PGA Tour star Fred
Couples and course architect Brian Curley
of Schmidt-Curley Design Inc., Talega
Golf Club will offer a look and feel unlike
any other course in Southern California.

Talega appears bound to benefit from
the expertise of McGee, who has 16 years
of experience in golf course maintenance
and management. He has held assistant
‘ and superintendent positions at such

California golf facilities as Lake San
| Marcos Resort and Country Club, Four
Seasons Resort at Aviara, Marbella Golf
& Country Club and Carmel Mountain
Ranch Golf Club.

“We feel that Marty is truly one of
today’s top young superintendents,” said
John Hungerford, vice president of op-
erations at Heritage. “Talega Golf Club
will offer guests a number of unique fea-
tures to enjoy, and we are fortunate to
have a superintendent as highly regarded
as Marty leading our golf course presen-
tation efforts at this new facility.”

McGee holds a certificate in turfgrass
management from the University of Cali-
fornia at Riverside and is active in several
associations, including the Golf Course
Superintendents Association of America
(GCSAA), the San Diego Golf Course
Superintendents Association and the
Southern California Golfer’s Association.

MECHANICS RATE
SERVICE LIFTS

A national survey of golf course mechanics who
are using various brands of turf equipment lifts was
recently completed. The survey results were used
to rank the major brands. They also challenge some
commonly held beliefs about turf equipment lifts.
One lift, the Trion workstation, received top
ranking in four categories.

Ease of Use
Frequency of Use
Best Value
Best Customer Service

Request your free copy of the survey results by
calling 800-426-3634 today. You’ll also receive a
video and informative booklet that outlines the
issues important to quality lift selection.

www.trionlifts.com
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ypper original prototype 1987.
Terracare began a different concept of
top dressing in 1987 and was introduced
at the G.C.S.A.A. Show in Anaheim
in 1989. The competition thought it
would never sell and our distributors at
that time said it was too complicated.
As it turned out, the Golf Course
Superintendents loved it! There are
now half a dozen manufacturers
who have copied our concept.

Stop and see us at Booth #3627 in Dallas

and see why WE are still the BEST!

Terracare ooucrs co..ic.

P.0. Box 250, PARDEEVILLE, WI 53954

P: 608-429-3402 F: 608-429-2889
www.terracareproducts.com

Piersol's Perspectives

Getting creative with
your hiring tactics

By JOHN R. PIERSOL

The national shortage of part-time and full-time em-
ployees is forcing superintendents, like other employ-
ers, to get creative. Here’s an idea that some of them
have used, and it’s pretty easy to copy: get involved with
the kids at your local high school.

There's ample potential at the typical school. You can
recruit part-time employees who might convert to full-
timers. You can increase awareness of various golf
course careers, including golf course mechanics. You
can generate positive public relations for your club and
the golf industry as a whole. And who knows - you
might find satisfaction in helping high school kids.

Take the example of Jeff Gullikson, CGCS, at Spo-
kane Country Club, in Spokane, Wash. Jeff has success-
fully built a strong relationship with a local high school,
to the benefit of everyone concerned.

I met Jeff recently at a convention in Louisville, Ky.,
where we were both on a program designed for high
school agriculture teachers. The idea was to inform
them about the various opportunities in the fields of
golf and landscape. At Jeff's local high school, one

Continued on page 13
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