NEWS

Lesco to expand distribution through independent marketer program

STRONGSVILLE, Ohio — In
a move to expand distribution
beyond its 228 service centers
and 78 Stores-on-Wheels,
Lesco has launc an inde-
pendent marketer program de-
signed to allow their propri-
etary products to be sold
through existing distributors
and marketers of green indus-
try sup-
plies. The
company
has identi-
fied 500
markets
where it
would like
to establish
these inde-
pendent marketer agreements.
At press time, Lesco had yet to
sign any such agreements.

“This is designed to allow
our products to be sold in ar-
eas we do not cover,” said Wil-
liam Foley, chairman, CEO and
president of Lesco. “They will
have access to all products in-
cluding Novex, Poly Plus sul-
fur-coated urea fertilizers and
combination products, and the
CommercialPlus line of appli-
cation and mowing equip-
ment.”

According to Foley, this
move will help Lesco expand
market penetration despite a
period of slowing growth. The
company saw net income for
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Ocean Ridge
plans to add
fourth course

SUNSET BEACH, N.C. —
Ocean Ridge Plantation, a

00-acre residential commu-
nity here that features three
championship golf courses, is
planning to add a fourth course,
according to director of golf
Tom Plankers. The course will
be accompanied by an upscale
practice facility and a golf school
designed to rival any along the
Southeast coast. Construction is
expected to begin in 2002.

The Ocean Ridge cours
currently feature the three “
Cats” — Lion’s Paw, Panther’s
Run and Tiger’s Eye. “The ad-
ditions will continue to enhanc
Ocean Ridge’s growing reputa-
tion as one of the best golf facili-
ties along the Grand Strand and
throughout the southeast re-
gion,” said Plankers.

The course will be design
by Tim Cate who will be work-
ing on his seventh solo project
which includes the Panther’s
Run and Tiger’s Eye layouts.

The Lion’s Paw Golf Links was
designed by course architect
Willard Byrd.
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the first half of 2001 fall 78
percent to $1.9 million and the
company’s stock has slid to
$9.80 down from a 52-week
high of $15.25.
“This has been a tough year,”
aid. “But this initiative will
ve our technological ca-
pabilities and proprietary tech-
nology and allow us to grow

Pendulum” preemergent herbicide

Pendulum is a proven performer, offering well over a
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more than we could have with
service centers alone.”

The program will allow Lesco
to expand its geographic pres-
ence relatively cheaply by fun-
neling products through inde-
pendent marketers that already
have distribution infrastruc-
ture in place.

The company will provide
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each marketer with support in-
cluding national advertising,
store merchandising, presen-
tation guidance and in-store
signage and marketing materi-
als. Marketing partners will
also have the
company’s online order entry
system, customer service, tech-
nical support and market train-

access to
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ing programs.

“We're making sure that our
independent marketers receive
the same level of support and
training, and have the same de-
gree of customer service and
technical expertise as our own
lawncare and golf associates,”
said Foley.

— Andrew Overbeck






