
Lesco to expand distribution through independent marketer program 

William Foley 

STRONGSVILLE, Ohio — In 
a move to expand distr ibution 
beyond its 228 service cen te r s 
and 78 S t o r e s - o n - W h e e l s , 
Lesco has launched an inde-
penden t marke te r p rogram de-
signed to allow their propri-
e t a r y p r o d u c t s to b e so ld 
th rough exist ing dis t r ibutors 
and marke te r s of g reen indus-

t r y sup-
p l i e s . T h e 
c o m p a n y 
h a s identi-
f i e d 500 
m a r k e t s 
w h e r e it 
would l ike 
to establish 
these inde-

pendent marke te r agreements . 
At p ress time, Lesco had yet to 
sign any such agreements . 

"This is des igned to allow 
our products to be sold in ar-
eas we do not cover," said Wil-
liam Foley, chairman, CEO and 
pres ident of Lesco. "They will 
have access to all p roduc ts in-
cluding Novex, Poly Plus sul-
fur-coated urea fert i l izers and 
combinat ion products , and the 
Commercia lPlus line of appli-
c a t i o n and m o w i n g e q u i p -
ment ." 

A c c o r d i n g to Fo ley , t h i s 
move will help Lesco expand 
marke t penetra t ion despi te a 
period of slowing growth. T h e 
company saw net income for 

the first half of 2001 fall 78 
percent to $1.9 million and the 
company ' s s tock has slid to 
$9.80 down f r o m a 52-week 
high of $15.25. 

"This has been a tough year," 
he said. "But this initiative will 
leverage our technological ca-
pabilities and proprietary tech-
nology and allow us to grow 

more than we could have with 
service cen te r s alone." 

The program will allow Lesco 
to expand its geographic pres-
ence relatively cheaply by tun-
neling products th rough inde-
pendent marke ters that already 
have d is t r ibut ion in f ras t ruc-
ture in place. 

T h e company will provide 

each marke te r with suppor t in-
cluding national adver t is ing, 
s tore merchandis ing , presen-
tation gu idance and in-store 
s ignage and marke t ing materi-
als. Marke t ing p a r t n e r s will 
a l so h a v e a c c e s s to t h e 
company 's online order entry 
system, cus tomer service, tech-
nical suppor t and marke t train-

ing programs. 
"We're making sure that our 

independent marketers receive 
the same level of support and 
training, and have the same de-
gree of cus tomer service and 
technical exper t ise as our own 
lawncare and golf associates," 
said Foley. 

— Andrew Overbeck 

Ocean Ridge 
plans to add 
jfourth course 

SUNSET BEACH, N.C. — 
O c e a n R i d g e P l a n t a t i o n , a 
2,000-acre resident ia l commu-
nity he re that f ea tu res th ree 
championship golf courses , is 
planning to add a fourth course, 
according to director of golf 
Tom Plankers . T h e course will 
be accompanied by an upscale 
practice facility and a golf school 
designed to rival any along the 
Southeast coast. Construction is 
expected to begin in 2002. 

T h e Ocean Ridge c o u r s e s 
currently feature the th ree "Big 
Cats" - Lion's Paw, Pan the r ' s 
Run and Tiger ' s Eye. "The ad-
ditions will continue to enhance 
Ocean Ridge's growing reputa-
tion as one of the best golf facili-
ties along the Grand Strand and 
th roughout the southeas t re-
gion," said Plankers. 

T h e course will be des igned 
by Tim Cate who will be work-
ing on his seventh solo project 
which includes the Pan the r ' s 
Run and Tiger ' s Eye layouts. 
The Lion's Paw Golf Links was 
des igned by course archi tect 
Willard Byrd. 

W E E D S N E V E R S E E THE LIGHT OF DAY. 

Thousands of tiny weed seeds are just waiting to wreak havoc on your lush, green fairways—and your reputation, Fortunately 

Pendulum" preernergent herbicide eliminates more than 40 broadleaf and grassy weeds before they even get started. 

Pendulum is a proven performer; offering well over a decade of unsurpassed, season-long control, unmatched value and the 

flexibility to fit into any seeding or reseeding program. 

It's a combination that's earned Pendulum a higher satisfaction rating from superintendents than any other preernergent* 




