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No carts allowed

New private Nicklaus course in Sonoma County is
restricted to walkers only.......ccccceceemeinnriicecncnneenne 14

Farmlinks breaks ground
Pursell Technologies Inc. teams with Toro Co. and
other industry partners on new course project....... 25

ANNUAL AVERAGE INCOME (IN
ROUNDS PER AGE THOUSANDS OF
PERSON DOLLARS)
Source: National Golf Foundation, Golf Participation in the U.S./

2001 Edition.

COURSE MAINTENANCE

Uplink to
align with
Club Car

By A.OVERBECK

AUGUSTA, Ga. — Club
Car has inked an exclusive
alliance with UpLink Corp.
as part of an ongoing effort
to add complementary
products and services to
its growing “solutions net-
work.”

UpLink, a manufacturer
of GPS-based golf course
management systems, is
the third company to align
with Club Car. CitiCapital
is providing financing and
SoloRider Industries is
making an adaptive golf car
for Club Car.

“The industry that we are
competing in today is one
thathas gone through tough
times,” said president and

Continued on page 26

The 13th hole at the Torrance Course at St. Andrews Bay, with St. Andrews in the distance.

Old Course gets a new neighbor

By JAY FINEGAN

ST. ANDREWS, Scotland — The first
of two new 18-hole layouts will open here
in September, right across St. Andrews
Bay from the Old Course of the Royal &
Ancient.

Golf architect Denis Griffiths, of
Braselton, Ga., has been working on the
complex for three years. The dual-course
project marks his first design sojourn in
Scotland, golf's Holy Land, and he calls it
a “once in a lifetime opportunity.”

The late Gene Sarazen provided de-
sign services on the so-called Torrance
Course, named for Sam Torrance, a PGA
touring pro who consulted on the de-
sign. This par-72 layout, now playable,
stretches to 7,026 yards and provides
stunning views from cliff-edge tees and

greens.

The second course — the Devlin Course
—opens next summer. Sarazen worked on
this course, too, as did former PGA Tour
great Bruce Devlin. Equal in challenge to
the Torrance track, this par-71 course
plays at 7,020 yards from the tips, over
Kittocks’s Den.

Griffiths served as coordinating archi-
tect on all 36 holes, being built by South-
ern Golf, out of England. Both courses
will be open to the public.

The developer, Donald Panoz, has the
credentials for such a high-profile project.
He has already built several major golf
resortsin the United States, including the
upscale, 63-hole Chateau Elan Golf Club
in Georgia, and Diablo Grande, with 36
holes of golf on a 36,000-acre develop-
ment in Northern California.

Continved on page 19

Bank of America suing
Golf Trust for $170 million

By JAY FINEGAN
CHARLOTTE, N.C. —

GTA’s shareholders ap-
proved the company’s plan

Kip Tyler brings Salem
CC back from the brink

By ANDREW OVERBECK

PEABODY, Mass. — As the snows and ice of
winter and the torrential rains of spring began to

Houston courses recovering from June flood........... 8 Bank of America, acting for 0 liquidate its holdings. depart from Salem Country Club back in April,
Pegg plots superintendents’ revenge day................ 8 itself and a group of lend- Under the plan, the com- revealing extensive win- [ 5w
Tools of the Trade at Bellers’ Stonebridge.............. 9 ers, has brought pany would sell rerldll damage; sipetinton 2
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Beltacturenol courses for as | fent Kip Tyjer shool his
O'Mearamakes design debutin Ontario.................. 3 %;'JS;Ofﬁ{ne"C; mililci};naasr1§4§5 year?” Then he got down to
Ocean Trails on the comeback trail............ccceeeuenncs 14 The bankis seek- L apay business.
Fazio’s Oaks Course opensin Massachusetts......... 15 ing fullandimme- off creditors With less than three
diate repayment and stockhold- | =51tk Jeft until the 2001
b sty ers over the [ /E0te 1o satl e 2007 g
Course valuations can reveal SUrPriSes ...........c...... 7 $170million, plus next two years. his work cut out for him: The fpetifer

Heritage takes White Columns private ................. 21
Cozad Country Club’s creative financing.............. 21

late charges and attorneys’
fees.
The 1,500-page lawsuit

was filed here May 22.at Fh.e fullamountcould push eight out of a total of 25 acres of fairway turf.
Ewing buys seven locations from Simpson .......... 25 the North Carolina Supe- it nto bank'r uptey. “Some of the fairways were 40- to 50-percent
Aventis CropScience sale imminent....................... 25 rior Court of Mecklenburg Continued on page 23 Continued on page 11
PTI unveils polymer-coated acephate..................... 26 County. On that same day,

PERIODICAL

Golf Trust, based in
Charleston, S.C., has said
thatimmediate payment of

practice green had been wiped out; four greens
were shot; five were in bad shape and nine were
“OK.” In addition, Tyler estimated that he lost

Defibrillator, head pro save golfer’s life

By JAY FINEGAN

MANCHESTER CENTER, Vt. — Uti-
lizing a Survivalink FirstSave defibrilla-
tor, PGA head professional Bob Stearns
helped save the life of a golfer at Manches-
ter Country Club.

Stearns used the automated external
defibrillator (or AED) to resuscitate Ted

Rugg, a guest playing June 8 on the
Manchester course. Immediately after
learning that Rugg had collapsed near
the 18th green, Stearns grabbed the AED
from the wall outside the golf shop and

rushed to the victim's side.
Assistant pro Fred Auletta performed
Continued on page 5
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SUPPLIER BUSINESS . /o

PTI bringing polymer coating
technology to pesticides

By ANDREW OVERBECK

SYLACAUGA, Ala. — Pursell Technolo-
gies, Inc. has fired up a test run for a new
product that will introduce its polymer
coating technology to the pesticide mar-
ketplace.

The company, which currently uses
the technology to produce high-quality
controlled-release
POLYON fertilizer, is now
aggressively exploring
possible applications for
creating controlled-re-
lease pesticides.

The company has re-
ceived registration for a
coated granular acephate
product called PRECISE and is now pro-
ducing it at a pilot unit at its POLYON
plant here. The patented no-odor formula
of acephate will control mole crickets,
fire ants, armyworms, cutworms, and sod
webworms. Research is currently being
done on grub control.

“PRECISE is being sold under a test
market this year due to our limited pro-
duction capacity until we build a large
scale manufacturing plant for these type

7 think it has the capability
lo give some of these
pesticides a new life’
— David Pursell

of products,” said director of market de-
velopment Jeff Higgins.

According to president and CEO David
Pursell, producing a coated acephate
product is just the tip of the iceberg.

“We are breaking into a whole new
world with the coating of soluble pesti-
cides,” he said. “It allows for a controlled
release just like
our fertilizers.
And Ithinkithas
the capability to
give some of
these pesticides
a new life be-
cause it makes it
more environ-
mentally sound as well as safer for work-
ers to handle.”

The company will be working with
other companies to expand upon this
initial use of the coating in pesticides
and other products are on the drawing
boards. Pursell is bullish about the pos-
sibilities. “This is a cutting edge idea
that we plan to pursue to diversify the
company and grow our business,” he
said.

TOKYO — The Scotts Co. has
formed Scotts Japan, a joint venture
with Mitsui Corp. and Ishihara Sangyo
Kaisha (ISK).

The new company will handle the
sales and marketing of the Scotts range
of specialty slow-release and con-
trolled-release fertilizers for the turf
and amenity market. In addition, ISK

Scotts creates Japanese joint venture

will market a range of turf chemicals,
including its herbicide Shibagen.

“The formation of Scotts Japan is
the first step in providing a compre-
hensive range of technically ad-
vanced brands to the marketplace,”
said Louis de Kort, Scotts’ senior
vice president for the professional
business group.

After just a year of retirement, Phil
Tralies has returned to the golf busi-
ness by taking the post of president
and CEO of Club Car.

While Tralies wouldn’t equate his
move to Michael Jordan’s rumored re-
turn to the NBA because he ;
“can’t go left like Michael
can,” the 21l-year industry
veteran admitted that his
competitive fires are still
burning.

“I felt like I still had some
gas left in my tank,” he said.

Tralies comes out of retirement

COMPETITIVE ADVANTAGE

Tralies does not think that his 14 years
with E-Z-GO, a top competitor, will give
him an advantage in his new position.

“Ileft E-Z-GO in 1994, and the world
has changed since then,” he said. “I
don’t think it gives me an
advantage per se. But what
does give me an advantage
is the fact that I know the
industry and I have made a
lot of mistakes over the years
that I won’t make twice.”

Right now Traliesis focus-

“I am 55 years old and I
thought I was ready for re-
tirement. I knew that if I wanted to go
back to work, it would have to be in the
golf industry because of all of my ex-
perience and relationships that I have
developed over the years. When [pre-
vious CEO] Mont Miller and Ingersoll
Rand chairman Herb Henkel gave me a
call, it was an opportunity I had to take.”

Phil Tralies

ing on meshing with Club
Car's corporate culture.
“Club Car is a very successful com-
pany,” he added. “I have always said
that I never wanted to move into a job
where I have to replace Mickey Mantle.
Unfortunately, I am coming in here to
replace Mickey Mantle. Mont has done

a wonderful job here.”
— Andrew Overbeck

message.

Consumer Media.
INTERNATIONAL

Ihis publication gives
you good reading,
good writing

and good arithmetic.

We present the information in our articles clearly, accurately and
objectively. That's good writing. Which means good reading.

We present the information in our circulation statement clearly,
accurately and objectively. That's good arithmetic.

BPA International helps us provide precise and reliable information
to both advertisers and readers.

An independent, not-for-profit organization, BPA International
audits our circulation list once a year to make sure it's correct and up
to date. The audit makes sure you are who we say you are.

This information enables our advertisers to determine if they are
reaching the right people in the right marketplace with the right

The audit also benefits you. Because the more a publication and
its advertisers know about you, the better they can provide you with
articles and advertisements that meet your information needs.

BPA International. Circulation Intelligence for Business &

270 Madison Avenue, New York, NY 10016, 212-779-3200.
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Club Car, UplLink

Continued from page 1

CEO Phil Tralies, who joined the com-
pany in May (GCN June 2001) after 21
years at Textron, the first 14 of which
were with E-Z-GO. “Our customer base is
looking at ways of increasing revenue,
driving cost out, or an accommodation of
both. Aligning ourselves with companies
like UpLink is strategically important for
us as well as for our customers.”

More alliances are in the works, ac-
cording to Tralies, although the focus for
now will be on capitalizing on the existing
agreements.

VALUE-ADDED SOLUTIONS

The UpLink system is designed to en-
hance the golfer experience and help golf
clubs improve profitability. The GPS unit
provides distance measurement and al-
lows the golfer to communicate with the
pro shop and order food and beverages. It
also enables the club to track golf car
rounds, monitor car locations and pro-
vide emergency contact to and from golf-
ers.

“UpLink is our choice because they
hold ‘patents on the technology and we
wanted a company that was not only good
today but that would be strong going
forward,” Tralies said.

The UpLink system will be available as
an option on all Club Car models, and will
be leased separately. Tralies estimated
that the additional cost per round will be
S1 for the monochrome unit and $2 for

color. Course owners will have access to
continuous technonolgy upgrades
throughout the life of the lease.

“Now the challenge is to drive out cost
or increase revenue equal to or greater
than the cost of the system,” added
Tralies. “Cars are the second-largest rev-
enue generator at clubs. This adds value
because it helps clubs differentiate them-
selves from competition and attract addi-
tional revenue.”

Tralies expects GPS systems to be stan-
dard on all cars in the future.

INDUSTRY’S ‘TOUGH TIMES’

While helping clubs generate more
revenue through value-added solutions
isapositive, Tralies said, eventually there
is a threshold for how much they can
charge for car rentals.

“With supply exceeding demand,” he
said, “courses are going after smaller
pieces of the pie. The only way to offset
that is to increase revenues by charging
more, but then you have to worry about
what your competition is doing.”

Strange as it might seem, Tralies wel-
comes the slowing development trend.

“I'shouldn’t say that because every new
course represents a new customer,” he
said. “But on the other hand, you have to
worry about your customer base at large
and make sure they have the ability to be
viable in the long term.

“It boils down to getting more people
into the game. Hopefully the Golf 20/20
program and the higher ratings for golf
on TV will lead to more people being
interested in playing golf.” W

Ewing buys Simpson
Continued from page 25

Deere’s presence and competition
in the marketplace.

“We feel that Deere is going to make
it a lot better in terms of competition.
They are a quality company and so are
we,” Jones said. “When you have people
out there low-balling [contracts] and
cutting each other’s throats, then you
have companies losing out like Simpson

locations

did. With Deere coming in, we think it
will be a benefit for all of us.”

John Deere’s entry will not change
Ewing’s strategy of steady growth, said
Jones. The company plans to keep grow-
ing, primarily by opening new outlets
andidentifying new markets. Jones, how-
ever, would not indicate which markets
the company is targeting and how many
locations it plans to open this year.ll
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