NEW'S
Groups gather to discuss the accessibility of golf

By ANDREW OVERBECK

CLEMSON, S.C. — Major golf associa-
tions, along with rehabilitation organiza-
tions, accessibility groups and golf profes-
sionals will converge on the Clemson
University campus in April to hash out educa-
tion strategies to improve to the
of golf to individuals with disabilities.

The Golf Course Superintendents Associa-
tion of America, the United States Golf Asso-
ciation, the National Golf Course Owners
Association, the National Golf Foundation,

GTA unloading
courses as
liquidation looms

CHARLESTON, S.C. — Golf Trust of
America took another step towards its ex-
pected dissolution Feb. 28, when the board
of directors unanimously adopted a plan of
liquidation for the company and its operat-
ing partnership.

Approval by the Securities and Exchange
Commission and by the company’s s
holders still is required before the liquida-
tion plan becomes official.

Management estimates that a total liqui-
dation of GTA’s portfolio of 44 (18-hole
equivalent) golf courses will generate pro-
ceeds ranging from $10.43 to $14.18 per
share, although those estimates could
change if the expected sale prices of the
properties deviate from currentassumptions.

GTA has already unloaded a number of
courses. In January it sold two courses in
Ohio for $10.65 million, and in mid-Febru-
ary it completed the le of Persimmon
Ridge, in Kentucky, 2 million to Per-
simmon Rl(lQ(‘(l()“C()lll'\‘( Inc. In addition,
the company has 7.5 other courses under
definitive sale agleunenls or non-binding
letters of intent valued at $71.5 million.

Also, in connection with the liquidation
plan, GTA has entered into a purchase and
sale agreement with an affiliate of its larg-
estlessee, Legends, to sell that affiliate the
12.5 golf courses currently leased by Leg-
ends for $112.9 million. GTA has the right
to abort the sale if stockholders fail to ap-
prove the liquidation strategy.

The company also may accept higher
offers for these 12.5 courses — except for
five in Myrtle Beach, S.C. — upon pdvmenl
of a break-up fee to Legends. Leg
affiliated with Larry D. Young, une()l
directors, who resigned from the boar (l
upon approval of this transaction.

SUPPLY AND DEMAND IMBALANCE

GTA'’s president and CEO, W. Bradley
Blair II, said the plan is in the best interest
of shareholders. The company began fal-
tering over a year ago, hit by high interest
rates, adverse capital markets and lease
defaults on some of it's courses.

Its stock price, which hit $35.50 in late
1998, began a steady downward drift and
stood at S9 early last month.

“We believe our company’s performance
has been adversely impacted by economic
conditions that have affected the golf course
industry,” Blair said. “This situation is par-
ticularly difficult for us since, as a real
estate investment trust utilizing the triple-
net lease structure, we do not have control
over the operation of our assets.”
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the Club Managers Association, the Profes-
sional Golfers Association, and the Ladies
Professional Golfers Association (LPGA) will
all be present at the National Forum on Ac-
cessible Golf VI being held here April 8-11.
The forum is being organized by Larry
Allen of the National Project for Accessible
Golf at Clemson, Gary Robb, director of the
National Center on Accessibility at Indiana
University and Betsy Clark of the LPGA.
Although it has been five years since
the last National Forum on Accessible

Golf, Allen said that another gathering
was necessary to sort out ongoing issues,
especially ADA mandates.

“There is a lot of misinformation still out
there. Organizations are still wondering
what they should and can be doing,” he
said. “The purpose of the forum, however,
is not to be adversarial. We want to be
supportive and discuss not what you have
to do, but what is good for the game and
what is the right thing to do.”

Continued on next page

POTENTIAL
GOLFERS

An estimated 3.3 million of the 9.5 million mobility

device users in the U.S. are potential golfers, ac-
cordingto a study conducted by the National Center
on Accessibility at Indiana University.
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Colorado’s Sanctuary a treasure chest for charities

By JAY FINEGAN
SEDALIA, Colo.— Sanctuary,
among the most prominent of
the new wave of private, single-
member courses, last year
raised $3.5 million for various
charities by allowing them to
hold tournaments on the dra-
matic layout carved into the foot-

hills of the Rockies.

Medical organizations such as
Craig Hospital, the American
Heart Association and the An-
chor Center for Blind Children
predominated among the chari-
ties. But many other causes were
given use of the course for fund-
raising events. They included

Food Bank ofthe Rockies, Make-
A-Wish Foundation, Big Broth-
ers/Big Sisters and the U.S. As-
sociation of Blind Athletes.
‘EYE-POPPING’ LAYOUT
Sanctuary, opened in 1997, is
owned by Dave Liniger, co-
founder of real estate giant RE/
MAX International. Designed by

Colorado-based golf architect Jim
Engh and built by Niebur Golf of
Colorado Springs, the rugged,
7,200-yard layout has swept nu-
merous honors. It's been named
Best New Private Course of 1997
(Golf Digest) and One of the 25
Best Courses in the United States
(Landscape Management).

“It’s 222 acres of eye-popping,
bizarre terrain, with rocks and
trees and slopes and
outcroppings —all sorts of stuff,”
said Engh. “It’s surrounded by
40,000 acres of dedicated open
space. So it really is a sanctuary,
alittle pocket of privately owned
land, with no housing on it what-
soever and nothing around it
than can ever be developed.”

Continued on page 27
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Accessible golf

Continued from previous page

CRUNCHING THE NUMBERS

The number of disabled Ameri-
cans who are interested in playing
golf could potentially inject some
life into flagging golfer participa-
tion rates. According to 1998 sta-
tistics from the Centers for Dis-
ease Control, the number of
American using mobility devices
has grown to about 9.5 million. A
study conducted by Gary Robb
demonstrated that 35 percent, or
3.3 million, of these disabled indi-
viduals expressed an interest in
golf (see chart on page 3).

The people who are
already using mobility
devices are the people
we are most concerned

about.’
— Larry Allen

“That is a lot of new players,”
said Allen. “The people who are
already using mobility devices are
the people we are most concerned
about. There is a tremendous op-
portunity to expand the game of
golf if we can make it available to
these folks.”

EDUCATION AT THE FOREFRONT

Allen believes that education is
the key to improving accessibility.

“This forum is specifically
geared towards developing edu-
cational strategies for enhancing
and promoting the inclusion of
golfers with disabilities,” he said.
“We have never focused on edu-
cation before, so what we are try-
ing to do here is look at what type
of educational programs and ser-
vices need to be provided.

“We have targeted these groups
and organizations and we will be
discussing what type of education
programs and services need to be
provided to them and by them to
enhance accessibility,” Allen said.

Issues concerning golf course
design guidelines and rules regard-
ing the use and provision of adap-
tive golf cars will also be discussed.

“These otherissuesalwayscome
up,” said Allen. “We will have an
update on federalissues from Peggy
Greenwell from the U.S. Access
Board and hopefully a representa-
tive from the Justice Department
will be present as well.” H
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