
NGF survey finds golf more popular than ever 
B y J A Y F I N E G A N 

JUPITER, Fla. -There's plenty 
of encouraging news for the golf 
industry in a recent report is-
sued by the National Golf Foun-
dation (NGF), headquartered 
here. The 2000 edition of its "Golf 
Participation in the United 
States" - based on a large-scale 
survey - is packed with demo-
graphic data and analysis about 
the state of golf in the country. 

Among the key finding are 
these: 

• Rounds of golf played in the 
United States last year climbed 
to a record high of 564 million, a 
seven percent increase over 1998 
levels. So-called "core golfers," 
people age 18 or older who 
played at least eight times last 
year, accounted for 87.6 percent 
of all rounds played. 

• Among all U.S. golfers, in-
cluding core, avid, occasional and 
junior players, the average golfer 
played 21.3 rounds last year. 

• The number of junior golf-
ers, those aged 12 to 17 who 
played at least once last year, 
jumped by nearly 20 percent 
from 1994 levels. 

Market Facts, Inc., of Chicago, 
conducted the research for the 
NGF. It collected responses from 
more than 52,000 households, 
or 109,000 individuals, and also 
used 1999 updates from the U.S. 
Census Bureau. 

The survey pegged the total 
number of American golfers at 
26.4 million, including 21.3 mil-
lion men and 5.1 million women. 
In 1994, the number stood at 
24.3 million players. The junior 
golfers in this mix numbered 2.03 
million last year, with 89 percent 
of them male. 

For overall profiles, the aver-
age male golfer last year was 
39.1 years old, enjoyed a house-
hold income of $68,041, and 
played 22.4 rounds. On the fe-
male side, the average age was 
42.2, with a household income 
of $68,908, and 17 rounds played. 

The research found a strong 
correlation between education 
levels and the likelihood that a 
person plays golf. For example, 
15.1 percent of all college 
graduates played golf last year, 
versus 5.2 percent for high 
school graduates and 2.7 per-
cent of non-high school grads. 

Similarly, household in-
comes were key indicators of 
golf participation. More than 
20 percent of people from fami-
lies earning $100,000 and up 
played some golf last year. But 
only 3.4 percent of those with 
incomes under $20,000 did so. 
Closer to the national house-
hold income average, in the 
$40,000 to $49,999 range, 11.5 
percent of respondents re-
ported playing. 

By occupation, 42.9 percent of 
all golfers are in a group that 

performs professional, mana-
gerial or administrative work. 
Among sales people and cleri-
cal staffers, 13.1 percent play 
golf. The rates drop to 10.2 per-
cent for blue-collar workers 
and 8.8 percent for the retired 
or unemployed. 

On a regional breakdown, 
the survey found the highest 
golf participation rate - 15.7 
percent - in the West North 
Central states, including the 
Dakotas, Nebraska, Kansas, 

Missouri and Minnesota. East 
North Central states, includ-
ing Ohio, Indiana, Michigan, 
Illinois and Wisconsin ran a 
strong second at 15.6 percent. 

New England rang up the third 
highest rate, 11.9 percent, fol-
lowed by the Mountain states at 
11.5 percent and the Mid Atlantic 
at 11 percent. Bringing up the rear, 
at a 7.8 percent participation level, 
were the East South Central states 
of Mississippi, Alabama, Tennes-
see and Kentucky. 

You May Not Be Able To Help Him 
With His Swing, But With 

Tee Time® Fairway Grade Products, 
You Can Help Him Take His Best Shot. 

The Andersons currently offers over 30 different 
Tee Time fertilizers and combination fertilizer/pesticide products 

formulated to give you maximum flexibility in maintaining 
lush, green and pest-free fairways... all season long. 

The Following Tee Time Fairway Grade 
Products Are New This Year! 

Introducing... 
19-26-5 with Nutralene 
20-5-20 with Nutralene™ 

17-3-17 with PCSCU 
Three Great New Ways To Develop 

Strong, Beautiful Fairways. 
From tee to green and through every yard 

in between, Tee Time products are preferred by 
quality-conscious superintendents who require absolute 

reliability and consistent, predictable performance. 
Want the best results you can get? 

Call us today for a full Tee Time Product Selection Guide 
or for the name of your nearest distributor. 

Call 1-800-225-2639 

Because Every Day Is Tournament Day. 
® The Andersons and Tee Time are registered trademarks of The Andersons Agriservices, Inc. 
® Nutralene is a registered trademark of Nu-Gro Corporation 
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