BASF closes
American
Cyanamid
acquisition

By ANDREW OVERBECK

RALEIGH, N.C. — The con-
solidation trend in the agro-
chemical industry continues to
march forward as BASF an-
nounced July 1, a mere three
and a half months after signing
an initial contract, that it has
closed its acquisition of Ameri-
can Cyanamid. The two compa-
nies are now on the integration
fast track to sort out the product
lines that will be handled by
BASF’s TopPro subsidiary and
which ones will be handled by
BASF Specialty Products.

“As we look forward we are
going to try to draw the line that
BASF Specialty Products will
continue to sell and handle the
proprietary products that service
our markets. TopPro will tend to
handle the generic or commod-
ity type products, although that
line gets fuzzy and we are trying
to figure out which shop some
products belong in,” said Steve
Briggs, the former head of
American Cyanamid’s Specialty
Products Division and now vice
president of Memphis, Tenn.-
based TopPro.

Bill Baxter is the new head of
the turf and ornamental group of
Raleigh-based BASF Specialty
Products.

While BASF has set a target
date of Oct. 1 to have both compa-
nies operating as one, in the short
term products will still be avail-
able through normal channels.

“We are going to run both busi-
nesses ‘as is’ to satisfy customer
needs and demands,” said Briggs.
“By early 2001 we will figure out
what’s best for both the custom-
ers and the organization.”

Briggs expects to have 90 per-
cent of the product line deter-
mined this fall, but the other 10
percent may take until 2001.

PENDULUM

“Pendimethalin (Pendulum) is
an example of one that we are
struggling with right now,” he
said. “We use a lot of the field
people in BASF Specialty Prod-
ucts to help service that prod-
uct. But since it is older and has
some possible pending generic
competition, it may be best to
keep it in TopPro. We have to
decide whether to change the
business philosophy and hire
more people in the field or do
something different on the dis-
tribution end to make it work.”

MACH 2

Another product that is up in
the air is MACH 2, the popular
insecticide that was developed
jointly by American Cyanamid
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Cagle wins Master Greenkeeper degi&r{‘&igy "5 BARCELONA, Spain —

20 06 Barcelona European Golf Show

Stuart Cagle, superintendent at Old Oakland program. The MG program is Si to the (BEGS), a new exhibition orga-
Golf Club, in Indianapolis, has been named a certification program run by th 54»&& nized by International Manage-
Master Greenkeeper (MG). He is the sixth MG~ Superintendents Association of Ame 9 y ment Group (IMG) hasbeeninked
in the United States and the 23rd in the world. ~the examination is more in-depth, consisting of |/ Jor a debut Feb. 16-18, 2001 here
The presentation of his blazer, plaque and badge  two three-hour essay exams and a thorough in Barcelona. Show organizers cite
will take place in January in Harrogate, North review of the applicant’s golf course, including the current lack of exhibition in
Yorkshire, England, at the annual show of the everything from playing conditions and Southern Europe and the status of
British and International Golf Greenkeeper As- maintence facilities to safety records and staff Spainas the current European golf
sociation (BIGGA), which administers the MG  uniforms. tourism “hotspot” as the main rea-
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Concorde ssT

fNy Super Stick Technology For All
Seasons...All Major Diseases

New Concorde SST offers proven disease control with maximum staying power. This
formulation includes new Super Stick Technology (SST™), with adhesion properties
that are bound to set an industry standard for tenacity. A contact fungicide you can
use all season, Concorde SST will control 14 turf diseases, including algae, brown
patch, dollar spot, leaf spot, melting out, anthracnose, rust and red thread. Its multi-
site mode-of-action helps prevent fungicide resistance and is ideal for all turf disease
programs. Use it now and all year long. Find it at www.griffinllc.com

When you purchase Concorde SST, Griffin. Griffin L.L.C.
you support The GCSAA Foundation's 1-800-237-1854
“Investing in the Beauty of Golf” Campaign.

Always read and follow label directions. ©2000 Griffin L.L.C. Concorde ™, SST ™ Griffin L.L.C. 6025-01-7/00


http://www.griffinllc.com

