
BRIEFS 

RAIN BIRD NAMES DONOGHUE 
DIRECTOR FOR GOLF 

AZUSA, Calif.— Rain Bird has pro-
moted Mike Donoghue to the position 

of division direc-
tor for golf irri-
gation. Begin-
ning his career 
with Rain Bird in 
1990, Donoghue 
served as man-
ager of quality 

^ , assurance for 
Mike Donoghue n . -, 

6 Rain Bird con-
sumer products SBU. From 1992 to 
1996, he was responsible for plant man-
agement at Rain Bird's Proriego 
manufacturing facility in Tijuana, Baja 
California. Most recently, he was engi-
neering manager for Rain Bird Golf. 

AMERICAN CYANAMID AUGMENTS STAFF 

PARSIPPANY, N.J.— American 
Cyanamid Company, manufacturers 
of specialty products for professional 
markets, announced that Blair Mor-
gan has been promoted to territory 
representative in Florida for the 
company's turf and ornamental prod-
ucts group. The company has also 
announced that Roger Bechle has 
been named team leader for the 
company's turf and ornamental and 
pest control products groups. Bechle 
manages the sales team in the north-
ern U.S. and oversees sales of the 
company's turf, ornamental and pest 
control products. 

BECKER-UNDERWOOD ANNOUNCES 

SEVERAL CHANGES 

AMES, Iowa—Becker-Underwood 
Inc. developer, manufacturer and 
marketer of colorants, has promoted 
Cozette Hadley-Rosburg to vice presi-
dent of sales & marketing. Hadley 
has been with the company for eight 
years and is a 1987 graduate of Iowa 
State University. The company has 
also announced several changes. Dan 
Foor has been appointed western 
sales territory manager, based in 
Chandler, Arizona. Mike Sherman has 
assumed responsibility for sales in 11 
northeast states and Eastern Canada 
as northeast sales territory manager. 
Kurt Winkler has taken responsibil-
ity for the seven mid-south states as 
mid-south sales territory manager. 

LEEMCO PROMOTES SHOEMAKER 
CORONA, Calif.— Leemco Inc. has 

announced the promotion of Ed Shoe-
maker to executive vice president. In 
this new position he will be in charge 
of all operations. Shoemaker joined 
Leemco in April 1998 as a part time 
consultant after a 41-year career with 
the Rain Bird Sprinkler Mfg. Corp. 

BUSINESS 

UK's SISIS takes it up a notch in US 
B y M I C H A E L L E V A N S 

MACCLESFIELD, Cheshire, England 
— After more than eight years of testing 
the waters in the state of Florida, SISIS 
Equipment Ltd. has found that interest in 
the company's line of aerators does, in 
fact, exist in the southeast United States. 

With that knowledge tucked un-
der their belts, the company is 
ready to ratchet up its presence in 
the region by relocating its US 
operation to Clemson, S.C., in or-
der to lay the groundwork for fur-
ther US market expansion. 

"The company was originally incorpo-
rated in Florida in 1991, but that was a 
paperwork company," said Ian Camp, 
general sales manager at SISIS. "We were 
working through one of our dealers there, 
using their offices and their sales team to 
promote the product. What we found is 
that yes, we can sell our product. Now we 
felt we needed to take control." 

On April 5, SISIS will go live with a new 
operation at Clemson University's Madren 

Conference Center and Walker Golf 
Course Complex. The location will house 
a distribution unit and administrative of-
fices and will be headed up by Camp. 

"The location makes sense because we 
want to concentrate on the six southeast 
states." said Camp. "We will, in short 

term, go into assembly, and then 
subject to the products acceptance 
in US we will go to full manufac-
turing plant. But that's the next 
step." 

Products that will play a role in 
the company's US expansion include its 
Multislit deep-slicer aerator, used on 
greens and tees; the Maxislit aerator for 
fairways and soccer field; the Variseeder 
for tees and greens; and the Veemo, a 
hydraulically-driven dethatcher that 
works behind a tractor. 

To get these products to market, Camp 
will be assembling a team of independent 
sales representatives to cover Tennes-
see, Kentucky, Georgia, North Carolina, 
South Carolina and Florida. 

Toro announces expanding, global reach 
BLOOMINGTON, Minn. —The Toro 

Co. announced a few moves that will in-
crease the company's product mix in the 
global market. 

The company has inked a deal to 
acquire Multi-Core Aerators Ltd., a Eu-
ropean distributor of large turf aera-
tion equipment. Founded by Ian and 
Katharine Waddington in 1991, Multi-
Core distributes aeration equipment 
to turf sites primarily in Europe with 
limited distribution in North America 
and Asia. 

"We introduced our new line of Multi-
Core aerators in 1997," said Katharine 
Waddington, business manger for Multi-
Core. "Now is the right time to work with 
a world-class organization that has a 
strong global distribution network." 

'This acquisition brings a high-quality 

product into our full-line of turf equip-
ment," said John Wright, Toro's director 
of marketing for golf equipment. "We'd 
been looking at updating our line of aera-
tors. The Multi-Core aerators will have 
immediate appeal to our customer base." • • • 

In related news, Hardi International 
and Toro have partnered to distribute 
Toro-branded sprayers to the worldwide 
turf market. 

Under the agreement, Hardi, a global 
manufacturer of sprayers and spraying 
equipment, will manufacture sprayers to 
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Eco Soil gets 
EPA nod 

RANCHO BERNARDO, Calif. — 
Eco Soil Systems Inc. announced 
that the Environmental Protection 
Agency (EPA) has approved the 
use and distribution of the 
company's proprietary biopesticide, 
Spot-Less, though the its patented 
Bioject biological distribution. 

In addition, Eco Soil has reorga-
nized into two divi-
sions, Turf Part-
ners and Ag Sup-
ply. The company 
undertook the re-
o r g a n i z a t i o n , 
which will result in 
a special charge of 
between $4.0 million and $5.0 mil-
lion in the forth quarter of 1998, to 
consolidate its acquired businesses, 
strengthen its distribution and tech-
nical sales support and reduce op-
erating expenses. 

The EPA has registered its micro-
bial product, Spot-Less (Pseudomo-
nas aureofaciens TX-1) as a 
biopesticide for use against turfgrass 
diseases and its proprietary Bioject 
system as the distribution system 
for Spot-Less. Eco-Soil successfully 
completed all the toxicological tests 
required by the EPA. 

Although the EPA has requested 
that the company perform certain 
additional routine ecotoxicology 
tests over the next two years, the 
EPA approval permits the Eco Soil 
to begin immediately using and dis-
tributing Spot-Less through the 
Bioject system. 

Watermation 
enters 

liquidation 
B y T R E V O R L E D G E R 

ALDERSHOT, England— 
Watermation, one of Europe's larg-
est irrigation firms, went into vol-
untary liquidation on January 19. 

Andy Burbage, sales director of 
the Hampshire-based firm, sug-
gested that there may be the possi-
bility of a "small management 
buyout by 10 [as yet unnamed] in-
dividuals, but this would be subject 
to the agreement of the creditors 
who are met in February." 

Watermation has been trading for 
over thirty years yet, despite this ex-
perience, could not avoid liquidation. 

Burbage explains the market situ-
ation faced by the company re-
cently: "The irrigation industry is 
really cut-throat now. We believe 
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NEW PRODUCT OF THE MONTH: MILTONA HEXAGON TURF PLUGGER 

MILTON A, Minn. — The Hexagon Turf Plugger from Miltona repairs damaged areas by 
forming a solid honeycomb pattern without gaps or overlap. The hexagon shaped plugs mesh 
together instantly restoring an area's natural appearance. This pattern also promotes rapid turf 
recovery. The Hex Plugger is adjustable, varying the depth of the soil plugs from 2 to 6 inches. The 
cutting head attaches to a lever ejection handle. The ejection system removes soil plugs from the 
cutting head. Stand on the plugger's footpads to force the cutting head into the soil. Activate the 
ejection handle to remove soil plug from plugger. Extract plugs of damaged turf and replace with 
plugs from a nursery area. This process will instantly restore an area's natural beauty. Use on golf 
courses, athletic fields or any grounds area. For more information, contact 800-456-4351. 



N€W PRODUCTS FROM THE SHOW 

E-Z-GO ready wi th LX line 

E-Z-GO Textron, manufac-
turer of golf cars and util-

ity vehicles, has expanded its line 
of Workhorse turf utility vehicles 
with the new Workhorse LX line. 

The LXs, which feature the 
rugged, truck-like cowl from the 
Workhorse ST 350, provide the 
same solid features that have 
made the regular Workhorse line 
some of the world's most suc-

cessful turf care vehicles. 
Like the regular Workhorses, 

the LX models have differential 
scuff guards, tubular front 
bumpers, bed liners, horns and 
fuel gauges or charge meters. And 
with the ST cowl with headlights, 
Workhorse LXs can be out on the 
job all day long. For more infor-
mation, contact 706-798-4311. 

CIRCLE # 2 0 1 

Rain Bird introduces Nimbus II 

Rain Bird's Golf Division 
introduced Nimbus II, 

the newest member of its fam-
ily of Windows-based central 
irrigation control systems. 

Nimbus II features a power-
ful mapping capability that al-
lows the superintendent to in-
tegrate a custom map of the 

course into the central control 
system by using Rain Bird's 
Course Designer software or by 
importing a BMP or TIFF file 
provided by a designer. 

This type of intuitive map-based 
irrigation control, along with the 
Course Monitor module, can help 
determine individual rotor activ-

ity, monitor pumping stations 
and graphically control the 
flow of water. Map-based irri-
gation control can also be used 
to generate required water 
usage reports. Additionally, 
Nimbus II uses real-time sen-
sors to monitor course condi-
tions. For more information 
contact 800-984-2255. 

CIRCLE # 2 0 2 

Ransomes serves 
up 22 

The new Ransomes 22 walk-
behind greens mower 

from Textron Turf Care and Spe-
cialty Products is engineered to 
reliably manicure formal turf 
with a high-quality cut. 

The Ransomes 22 features a 
precision-machined, cast-alumi-
num drive drum and a high car-
bon steel, 11-blade reel. The elec-
tronically balanced reel delivers 
a tight .205-inch cutting fre-
quency and provides a smooth, 
uniform, 22-inch cut—down to 
5/64ths of an inch. For more in-
formation call 888-922-TURF. 

CIRCLE # 2 0 3 

SRO/Roya l to 
market GRANDE 

Seed Research/Royal Seeds 
of Corvallis, Ore., is mar-

keting GRANDE, a unique vari-
ety of Turf Type Tall Fescue de-
veloped by Dr. Leah Brilman. 
GRANDE has rhizomes, a spe-
cialized stem that grows hori-
zontally at or just below the soil 
surface and acts as a storage or-
gan and means of propagation. 
For more information, contact 
800-753-0990. 

CIRCLE # 2 0 9 

Toro 
Continued from page 61 

be sold under the Toro brand 
name worldwide. The products 
will be manufactured in Hardi's 
plants in Europe and North 
America and sold through Toro's 
distributor network. 

Toro has also announced that 
it has completed the sale of its 
BioPro brand name and turfgrass 
liquid nutrient formulas to 
TerraBiotics, a New Jersey-
based manufacturer of specialty 
agronomic products for the turf 
and ornamental market. 

BioPro is Toro's product line 
for fertilizer and other turf nutri-
ents for golf courses and turf 
landscapes. 

Under this agreement, 
TerraBiotics will produce and 
market liquid nutrients under the 
Toro BioPro name and Toro will 
continue to provide diagnostic 
services to nutrient customers, 
including infrared analysis. 
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Made For The Shade 
Forget everything you know about 
bluegrass and shade tolerance. 

Kentucky B luegrass J h e s e c o n d g e n e r a t i o n 0 f G l a d e 

is here—the latest introduction from Jacklin's Five Steps 
Above Program. NuGlade grows well in moderate shade, 
making it the perfect bluegrass for tree-lined fairways and 
other low-light areas. NuGlade maintains its rich, deep 
color, even in shadows and at low cutting heights. 
This breakthrough variety better resists 
disease and stress even when cut at 1/2 inch. 
Plant NuGlade, and you'll never be afraid of the dark again. 

ights. 
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