The more things change...

Editor’s note: Steve Renzetti started as a superintendent two
months before Golf Course News came into existence.

By STEVEN RENZETTI

® Director of golf operations at Wykagyl
Country Club in New Rochelle, N.Y.

t is always interesting to re-
flect back. Sometimes the
more things change, the more
they seem to stay the same.
Ten years ago, I was a first-

year superintendent preparing
for my first full season of having
the responsibilities and pres-
sures of prepping a golf course
for spring. As I was then, I still
am today: reviewing bids from
suppliers; wrapping up winter
projects; training staff; educat-
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ing members; and map-
ping out control strate-
gies for the season.
I'm still fighting
moss on greens; trying
to reduce the effects of
poa annua seeding in
May; timing my
Hyperody control
(oops, I mean annual

bluegrass weevil); and trying to

get rid of my slice.
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is the same, perhaps a
safety switch here or a
tweak there. But all in
all, much is the same.

As for revolutionary
equipment, two things
stand out.

The first is the
Hydroject aerifier,
which has enabled turf

managers to get oxygen down

into the soil with minimal dis-

Much of the core equipment

Continued on page 32

Nestled

in their sheds at
ordinary mowers dream of only one
thing: growing up to be a Kubota F-60
Series. And it’s easy to see why.

The Kubota F-60 Series features
our exclusive Auto Assist 4WD with
Dual-Acting Overrunning
It automatically transfers power to the
rear wheels when the going gets
tough. Or, you can manually engage

night,

clutch.

4WD on the go. Either way, it gives you unequalled
traction and maneuverability while reducing the
damage to your valuable turf.

The durable, independent hydraulic PTO clutch
lets you engage and disengage PTO driven imple-

ments on the move.
A real time-saver in
tight situations.

Available with 60"

or 70" side discharge
mower or 60" or 72"
rear discharge mower.

Visiblity and manuverability will
increase your productivity.

handles like a dream, see your authorized Kubota

dealer today.

For more information please write to:

Kuyhonlka,

-
What other mowers dream of becoming.

Kubota’s advanced E-TVCS diesel
engines are designed to deliver maxi-
mum power with minimum vibration
and noise. Plus, these super-efficient
powerplants go a long way in cutting
fuel costs and emissions.

Available in 22, 25 and 30 horse-
power 4WD models, the Kubota F-60
Series also comes in a 25 horsepower
2WD model.
So if you're looking for a front-end mower that

—

SELY.

KUBOTA TRACTOR CORPORATION

PO. Box 2992-GCN
Torrance, CA 90509-2992
1-888-4KUBOTA ext. 407

Financing available through
Kubota Credit Corporation

©1998 Kubota Tractor Corporation
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Audubon rough,
the Web and GCN

By GORDON WITTEVEEN
 Golfcourse superintendent, The Board

of Trade of Metropolitan Toronto Coun-
try Club

n the business of golf course
maintenance, the last de-
cade of the 20th century belongs
to Audubon rough, the Internet
and Golf Course News. All three
have changed the face of golf.
There isn’t a new golf course
being built without fescue, bird-
housesand a
Web Site.
Similarly,
the minute
an entrepre-
neur starts
up a new
golfing ven-
ture he
grabs for the
latest copy of Golf Course News,
an ungainly tabloid published in
a no-name place on the East
Coast. For Pete’s sake, don’t they
know that for any new magazine
to be successful it must come
from places like New York,
Cleveland or perhaps even Kan-
sas City?
That little newspaper with
modest beginnings grew and
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T remember certain
things in life very
well......the day we beat
the Russians in hockey
right in their own
backyard in
Moscow.....[and] the first
time I picked up a copy of
Golf Course News.’

grew with each succeeding is-
sue, and against all odds sur-
vived to celebrate its 10th birth-
day. Perhaps it’ll even make it
into the 21st century, in spite
of its awkward size. Who wants
to read a magazine, anyway,
that is difficult to handle, that
almost always falls out of your
hands, and knocks the glasses
off your nose?

I remember certain things in
life very well: The day Canadian
soldiers chased the Germans out
of my hometown in Holland at
the end of the Second World War,
and the day we beat the Rus-
sians in hockey right in their
own backyard in Moscow. Just
as clearly, do I remember the
first time I picked up a copy of
Golf Course News. It was at the
Devil’s Pulpit from the desk of
superintendent Ken Wright. One
expects a place like the Pulpit to
have the latest and the newest.
“Here, take it! I am finished with
it,” said Ken Wright, and I did

Continued on page 31
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Palmer/Seay

Continued from page 21
excited and encouraged about the poten-
tial for the next six to 10 years.

Seay: Thisisn’t by happen-stance. Most
of the design work in the 1990s by a lot of
golf course architects has been a return
to the more traditional-styled design.
Which, in most cases, resulted in really
fun courses to play, rather than difficult
and severe. Arnold and I have always
stayed pretty close to the traditional phi-
losophies of design. That is, the playing
of the game and, when possible, design-
ing and building to and with the land. In
most situations for the past 20 years or
so, we did not get a naturally rolling,
sandy, seaside, and beautifully timbered
400 acres without development to work
with. I should add that the PCDC design
team will continue to stay with the same
traditional design philosophies.

Palmer: Along that same line, our
course designs have always considered
what effect the new equipment has had
on the game. The U.S. Golf Association is
constantly looking at this and now is con-
centrating on the area of primary impor-
tance: the stabilization of the ball.

Another major aspect of golf course de-
sign, construction and development that
began slowly in the 1960s and has moved
to the forefront in the "90s is the preserva-
tion, enhancement, and reclamation of our
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just that. I haven’t missed an issue since.

Funny thing about Golf Course News.
Just like Ken Wright, I easily part with
past issues. It’s not the sort of magazine
that one hangs onto. Not like 7ke
Greenmaster and Golf Course Manage-
ment of which I have stacks and stacks
collecting dust on a bottom shelf. Go/f
Course News 1 read, usually within min-
utes after its arrival, even in the summer
season, then take it to the staff room from
where it disappears to God knows where,
but never to a shelf.

The best thing about Gof Course News
is the new friends that I have made. Most
people in the industry one meets annu-
ally at convention time. But Mark Leslie,
Terry Buchen, Kevin Ross, Michael
Hurdzan and many others come regu-
larly to my mailbox.

They speak from the heart in a lan-
guage that I understand, and when I now
meet them at convention time, my
greenkeeping life is complete. Thank you,
Golf Course News, for presenting golf
course life as I live it. Have a Happy
Birthday, with many more to come.

Walden

Continued from page 25
Golf Car, the DriveControl System with
regenerative braking and the only twin-
cylinder, overhead cam gasoline engine.
Our goal for the next ten years is to
continue to be the innovation leader and
to strengthen our position in all the mar-
kets that we serve both domestically and
internationally. I see tremendous poten-
tial for golf and golf cars in the next ten
years and I can’t think of a better place to
be than right here at E-Z-GO.
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existing environmentally sensitive lands.
This will continue to be the strongest area
of consideration. As it should be.

Seay: The industry as a whole is also
promoting and exposing golf to more and
more segments of the population, not
only domestically, but internationally as
well. The PGA Tour’s First Tee program,
The Executive Women'’s Golf League, golf
academies, and family golf learning cen-
ters are gaining momentum and getting
stronger and better every year.

PCDC is now promoting golf on a rela-
tively new front in that, whenever we can,
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we are recommending to all levels of devel-
opment to provide golf in any structure. It
may be six holes, three holes, 12 holes, 14
holes, practice facilities, etc. Not every golf-
ing experience needsto be 18 or nine holes,
or an Augusta National or a Pine Valley.

I really feel the next 10 years are going
to be exciting for the whole industry, espe-
cially in the design, construction and de-
velopment arena. We made great strides
in the transition from the '80s into the '90s,
and we all feel golf course development
will continue to grow with particular em-
phasis in daily-fee and resort facilities.

Palmer: I agree with Ed and support
and encourage everyone in golf to ex-
pose, provide and improve all of the ele-
ments of the game. And with more inter-
est and more people coming into golf
every day, all of us in the game need to
promote, by example, the basic strengths
of the game.

We must guard and protect these very
elements that keep the game so great and
be standard-bearers, if you will. This is
one of the hallmark messages for the
future from all of the Palmer companies.

The game is in very good shape.

and Bandana.

is in the bag.

of Perennial Ryegrasses . . .

and Sonata, and our top quality turf type tall fescues . .
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When Only The Best Will Do...

Go With Quahty Seed From Pennington.

At Pennington, we know what kind of grass you want for your turf and we’ve spent
years perfecting it. Seed that puts down roots quickly and is resistant to hungry birds
and insects. In short the seed should be Penkoted®, as all Pennington Seed can be. The
grass should have a deep green color and the durability you require, especially during
the harsh winter months. For these very reasons we have developed our elite varieties
Shining Star, Wind Star, Wind Dance, Morning Star

. Plantation, Duster; Virtue

Every bag of Pennington seed is the result of fifty years of research and experience.
Only the best new varieties of grass are selected to wear the Pennington logo...so you

can always rely on Pennington for the results you want. With Pennington, the quality

S) PENNINGTON SEED. QUALITY YOU CAN TRUST. ’f""”"

= CALL PENNINGTON SEED AT 1-800-277-1412 FOR A DISTRIBUTOR NEAR YOU ® www.penningtonseed.com
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