
Communication crucial element of supers job description 
By T E R R Y B U C H E N 

WILLIAMSBURG, Va. — 
Communicating with their fel-
low employees, other depart-
ment heads, golfers and employ-
ers is the most part of a 
superintendent's typical work 
day and is arguably the hardest 
and most important responsibil-
ity at hand. 

What is the best way for a su-
perintendent to communicate? 
There are many proven ideas in 
many different formats that have 
been well received. 

• Tom Wolff, superintendent 
at Sahalee Country Club in sub-
urban Seattle, Wash., site of this 
year's PGA Championship, set 
up his own golf course mainte-

nance website on the 
Internet to communi-
cate about the tourna-
ment and what his 
crew's involvement was 
and how important it 
was for a successful 
championship. They had 
"hits" on the website — 
sounding success. 

SAVVY SUPERINTENDENT 

many 
a re-

• Joe Baidy, former 
president of the Golf 
Course Superinten-
dents Association of 
America (GCSAA) and 
certified golf course 
super intendent at 

Shenendoah at Turning Stone 
Casino Resort in Verona, N.Y., 
needed to acquire equipment at 

this new 27- hole course. To com-
municate the best way possible 
with his employers, Baidy made 
a listing of bullet points, describ-
ing every piece of equipment, 
what it was used for and why. 
The resort officials appreciated 
this effort in their first venture 
into the golf business. 

Baidy also devised projections 
for cash flow, rounds of golf and 
income, along with his grow-in 

Continued on page 28 

Noer Foundation 
celebrates 40th 

ORLANDO, Fla. — The O.J. 
Noer Research Foundation will 
mark its 40th anniversary dur-
ing the Golf Course Superinten-
dents Association of America's 
International Conference and 
Show here. 

The foundation was estab-
lished to honor Mr. Noer, who 
was the leading turfgrass agrono-
mist of his day. As agronomist at 
the Milwaukee Sewerage Com-
mission, producer of Milorganite 
fertilizer. 

During his long career, he trav-
eled throughout North America, 
visiting with golf course super-
intendents. He also participated 
in many local, regional and na-
tional superintendents confer-
ences and wrote numerous ar-
ticles for popular and scientific 
publications. 

Since its inception, the foun-
dation has supported 54 
turfgrass research projects at 19 
universities and experiment sta-
tions. It also provides funds to 
purchase rare and important 
books related to turfgrasses, to 
expand the OJ. Noer Memorial 
Collection housed at Michigan 
State University. Funds are gen-
erated by the income derived 
from the investment of contribu-
tions. 

Contributions come from in-
dividuals, superintendents asso-
ciations, turf supply manufactur-
ers and from Milorganite 
distributors and buyers who wish 
to "put something back" into the 
turfgrass industry. The founda-
tion is an all-volunteer organiza-
tion in order to maximize funds 
available for research. 

O.J. Noer was a 1926 graduate 
of the University of Wisconsin, 
with a degree in soil science. 
The GCSAA Conference in Hous-
ton in 1960 was dedicated to him. 
He received the USGA Green 
Section Award in 1963, and was 
a three-time winner of the 
GCSAA's Distinguished Service 
Award (1952, 1959 and 1960). 
His name was also listed in the 
Wisconsin State Golf Association 
Hall of Fame in 1985. 

For more information of Mr. 
Noer, the foundation and the 
O.J. Noer Memorial Collection, 
check the World Wide Web at 
http://www.lib.msu.edu/tgif. 

When the pressure and the heat are on-when people expect your 
best on every outing-Eagle® fungicide is one of the tools every pro should 
have in his bag of tricks. With Eagle, professional superintendents can 
control more than 15 tough diseases in a single stroke. 

Here's what Golf Course Manager Charlie Dinkins of Binder Park Golf 
Course in Battle Creek, Michigan, has to say about Eagle turf fungicide: 

7 used Eagle this year to control dollar 
spot and brown patch on greens and 
fairways. I got 15 to 18 days of control 
on greens and even longer on fairways. 
Like a lot of municipal courses, we are on 
a very limited budget. I have to have a 
product I can count on to give me longevity. 
Ill definitely use Eagle again next year." 

Adds Jeff Frontz, greens superintendent, 
CGCS, of Royal American Links in Galena, Ohio: 

"For dollar spot control, I want a 
product that will be effective for 14 to 21 
days. Other products are cost-prohibitive 
at that interval. Eagle is the best choice. 
I got three weeks of control. That was 
good with all the disease pressure we had. 
You could see exactly where we left off 
spraying. Its hard to keep the course 
spotless, but Eagle came pretty close." 

And now Eagle is available in the 
convenient Full Course Keg. When you tap a 
Keg, you get just enough Eagle for a single application to your greens 
and fairways. Eagle offers unbeatable disease control, exceptional turf 
safety, and simpler container disposal. With all these advantages, it's 
no wonder so many pros Eagle every hole. 

Call 1-800-987-0467 for more information, or visit us 
at www.rohmhaas.com. 

For top-flight performance 

ALWAYS READ AND FOLLOW LABEL DIRECTIONS. 
Eagle* is a registered trademark of Rohm and Haas Company. 
©1999 Rohm and Haas Company T-O-273 

http://www.lib.msu.edu/tgif
http://www.rohmhaas.com


Sign communicates with golfers, guests 

Ridgewood Country Club's communication sign lets golfers know what they 
need to know. 

By TERRY B U C H E N 
PARAMUS, N J . — Communicating with course 

officials and golfers is extremely important for 
today's golf course superintendent. First impres-
sions are also very important to provide the proper 
playing environment needed and wanted by today's 
demanding golfing elite. What better way to com-
municate than to greet golfers with a decorative 
and tastefully done redwood sign on the outside of 
the golf shop? 

"Our sign contains vast amounts of information 
that I control at all times for our members and their 

As a premier manufacturer of Natural Organic Products we've had our 
share of success stories. And, with over 10 years in the turf business and 

20 years in biological soil management consulting, we wonder why 
some say we're the next overnight sensation. 

We started small and have developed a loyal following throughout 
the Northeast and Mid-Atlantic states. Now the rest of the country 
is about to discover the Earthworks advantage. 

^ We start with the soil first, and all of our products are agronomically 
formulated. We can provide you a comprehensive soil testing program, a full line of liquid bio-stimulants 
and the most complete line of Natural Organic Fertilizers available anywhere, Replenish. 

Find out more by calling 800-732-TURF or look us up on the web at www.soilfirst.com. 

Earthworks 
In t roduc ing The Replenish Line of Na tu ra l Organic Ferti l izers 

guests," said Todd W. Raisch, superintendent at 
The Ridgewood Country Club here. "We list which 
of our three nine-hole courses are open; whether to 
play regular or winter rules; rules for golf cars; 
course conditions, such as fairway, tee and rough 
mowing heights; rainfall during the past 24 hours; 
and current weather conditions, such as tempera-
ture, wind and the forecast for the day. 

"We also provide important information about our 
sophisticated lightning-detection and warning system; 
our scheduled maintenance for the day or for the 
week; and any pesticide and fungicide applications." 

The sign also reminds golfers to fix 
their ball marks, replace divots, rake bun-
kers and post all of their scores. 

"We list our upcoming significant events 
as well," Raisch said, "to remind our mem-
bers to make their commitments to play 
in as many member events as possible." 

The most controversial issue about the 
sign, he said, is posting the green speed. 
While he initially did so, "we learned quite 
quickly that it is best not to post green 
speeds for very obvious reasons." Raisch 
said. 

Savvy communications 
Continued from page 27 

and subsequent maintenance budget for 
this year and next year. 

• Bruce Williams, also a former GCSAA 
president and certified golf course super-
intendent at Los Angeles Country Club, 
has weekly staff meetings and plays golf 
with his general manager every two weeks 
to interact about his areas of responsibil-
ity. He also uses much written correspon-
dence that is wanted and needed. 

• Jim Loke, certified golf course super-
intendent at Bent Creek Country Club in 
Lancaster, Pa., sets the green committee 
agenda with the green chairman and then 
distributes it to each committee member, 
along with a written progress report of all 
of the good things that have transpired 
since their last meeting. 

• Andy Woolston, superintendent at 
Harbour View Golf Course in Suffolk, Va., 
uses a portable cellular telephone on his 
course that is under construction so he 
and his employers can stay in touch with 
each other easily. The cell phone is also a 
great portable office while his mainte-
nance building is being built, and he uses 
it effectively while driving to and from the 
course to catch-up on telephone corre-
spondence. 

• Fred Biggers, certified golf course 
superintendent at the 36-hole Greenville 
(S.C.) Country Club, uses a large note-
book to communicate with the green 
committee and his general manager. 
Items in the notebook, which is con-
stantly updated, include operating and 
capital budgets; labor studies; condi-
tioning improvements; maintenance and 
master scheduling; soil-test results; 
agronomy consultants reports; master 
plan; and what makes a great golf club 
bullet points listing. 

• Tracy Shanahan, superintendent at 
the nine-hole private Saratoga (Calif.) 
Country Club, recently renovated two 
greens with great success that required 
many face-to-face meetings with club 
officials. This worked best at this par-
ticular club to keep the paperwork to a 
minimum. 

http://www.soilfirst.com

