BRIEFS

MARK JOINS MEDALIST AMERICA AS
TURF SPECIALIST

POST FALLS, Idaho—Alan Mark
has joined Medalist America, a divi-
sion of Simplot Turf & Horticulture,
as a reglonal turf specialist. With 10
years experience
in the seed indus-
try, Mark will be
responsible for
sales of Medalist
America seed va-
rieties, distribu-
tor relations and
technical agro-
nomic support for
customers in Ohio, Indiana, Michi-
gan, western Pennsylvania, West Vir-
ginia and Kentucky. Prior to joining
Medalist he was a sales representa-
tive for Lofts Seed.

TORO MOVES GUNTER TO CANADA

BLOOMINGTON, Minn.—The
Toro Company has named Mark
Gunter manager, irrigation specifica-
tion sales for the company’s irrigation
products across Canada. Gunter will
be involved in the sale of Toro irriga-
tion products for residential and com-
mercial markets, and will also be re-
sponsible for administering training
programs. Prior to assuming his new
role, Gunter was technical services
and training manager for Northern
Europe.
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AMERICAN CYANAMID PROMOTES KALIK
PARSIPPANY, N.J. — American
Cyanamid has named Rich Kalik na-
tional accounts manager for the pro-
fessional turf and ornamental prod-
ucts group. Kalik will manage and
develop business with national ac-
counts for Cyanamid’s turf and orna-
mental products. He will also support
the marketing efforts for MACH2 turf
insecticide, marketed by RohMid LLC,
a joint venture between American
Cyanamid and Rohm and Haas Com-
pany. Kalik will continue to serve on
the RohMid board of directors. Kalik
previously served as market manager
for the turf and ornamental group.

ROBSON TAKES POST FOR E-Z-GO

AUGUSTA, Ga.—E-Z-GO Textron
has appointed Bill Robson director of
marketing and business development.
Robson previously served as director
of industrial/commercial sales for
Cushman and director of North Ameri-
can sales for the Jacobsen division of
Textron.
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New research, marketmg partnershlps take shape

Seed Research, Advanta develop
cooperative breedlng projects

By ANDREW OVERBECK

CORVALLIS, Ore. — In an effort to improve and enhance its
current cool-season turfgrass offerings, Seed Research of Or-
egon (SRO) has acquired the North American turfgrass mar-
keting program of Netherlands-based Advanta Seeds Inc. In
addition, SRO has assumed responsibility for Advanta’s turf
and forage seed production. Terms of the agreement were not
disclosed.

The two companies have also agreed to participate in a
cooperative research program to develop new and improved
turfgrass varieties through conventional breeding and biotech-
nology.

“We are entering into cooperative breed-
ing projects, primarily in perennial ryegrass,
tall fescue and Kentucky bluegrass, and we
will also be getting into genetic engineer-
ing,” said Mike Robinson, president of SRO.

The research agreement between SRO
and Advanta will manifest itselfin new prod-

ucts down the line, according to Robinson.

“There are 160 varieties of perennial
ryegrass and they are relatively similar,”
said Robinson. “We would like to come up with something that
is unique and there is a lot of work going on in Europe at the
moment.”

The agreement gives SRO an instant fix to what it saw as an
inadequate cool-season grass program. “With all the species
that we work with and the expansion of our warm-season grass
program, itis hard to keep the intensity up,” said Robinson. “We
were toying with two new breeders before we talked with
Advanta.”

Mike Robinson

Continued on page 38

Griffin, Nation’s Ag team up to
enter chlorotholoml market

By ANDREW OVERBECK

VALDOSTA, Ga. — In order to fill gaps in its turf and
ornamental fungicide product line, Griffin L.L.C. has teamed
up with Knoxville, Tenn.-based Nation’s Ag II L.L.C. to form a
global business alliance to source, develop, register and mar-
ket chlorothalonil-based fungicides.

“A year and a half ago Griffin made the decision to get more
involved in the turf market,” said Owen Towne, Griffin’s global
business director for specialty products. “We already have a
number of products on the market, but none have the wide-
spread appeal of chlorothalonil fungicides. This move provides
us with an opportunity to compete head to head with other
companies.”

Common chlorothalonil-based fungicide products found on
the market today include Daconil and Bravo.

By signing on with Nation’s Ag, Griffin not only gains instant
expertise with chlorothalonil-based products but also a partner
who has the ability to cost-effectively provide quality regis-
tered products to the marketplace.

“Nation’s Ag has some unique technology related to
chlorothalonil that we will be taking advantage of, and they also
have an excellent source and quality control,” said Towne.

In turn, Griffin will serve as the marketing arm for Nation’s
Ag products worldwide.

According to Towne, Griffin will be working with Nation’s Ag
to develop new chlorothalonil formulations and product combi-
nations that will delineate its product line from others in the
industry.

“We will be working to bring value-added and superior
formulation technology to the turf marketplace and to the
superintendent,” said Towne. “We will not only have our own

Continued on page 38

SportsGrass opens two new testing sites

— NEW PRODUCT OF THE MONTH

GAITHERSBURG, Md. — SportsGrass
Inc., developer of stabilized sports sod, is
building two new testing fields at the
Kidwell Organics Research and Develop-
ment Center in Baskerville, Va.

The newly constructed fields on
the four-acre research site are spe-
cifically designed to test
turfgrasses growing on underlying
soil and sand matrices, which rep-
licate a variety of rootzone medi-
ums ranging from well-drained
USGA sand blends to heavy clay-
loam materials. The 16 test plots will be
compared with conventional sod.

“As a leader in the stabilized sod indus-
try, SportsGrass has made a commitment

Metallic Power partners with Textron

SAN DIEGO — Metallic Power, developer of rapidly refuelable zinc/air fuel
cells has partnered with Textron Turf Care and Specialty Products to develop
a prototype zinc/air fuel cell to power non-road industrial utility vehicles.

The new cell will give operators the ability to have a dependable source of
power and a battery that will recharge in five minutes.

“Zinc/air gives us the opportunity to meet the ever-changing customer
needs for improved product performance,” said Peter Whurr, vice president
of product management for Textron. “Metallic Power’s system will allow our
equipment to be more fuel efficient between battery charges and provide a
power source in our vehicles that delivers the performance our customers

expect tomorrow.”

Metallic Power is using Cushman products as its mobile test bed for

developing the new battery.

In other news, Metallic has launched its web site, www.metallicpower.com.
The site contains information concerning uses, applications, developmental
challenges and upcoming field tests for zinc/air fuel cells.

to find out what works best,” said Jack
Kidwell, president, Kidwell Farm Foun-
dation. “We are looking to come up
with long-term solutions.”

SportsGrass athletic surfac-
ing is a 100-percent natural
grass playing surface that in-
corporates synthetic fibers
tufted into a sand-filled back-
ing. The resulting matrix of
grass roots and synthetic fi-
bers creates a stable and du-
rable turf base and provides
protection to the roots and crown of the
grass plant. The sports sod is ideal for
use on golf courses and for the stabili-
zation of high-traffic areas.

THE WEED WAND

The Beckley Group introduces the Weed
Wand, a patented hand-held herbicide ap-
plicator that allows superintendents to kill
weeds with a touch. The Weed Wand is
designed for accurate spot applications and
eliminates costly and time consuming hand
spraying. The Weed Wand consists of a 31-
inch-long section of clear tubing that holds
a pre-measured amount of herbicide. By
pushing down on the Weed Wand, herbi-
cide is transferred from the tube to the weed
via a spring-loaded sponge that applies the
desired amount of herbicide. For more in-
Sformation, contact 915-543-9855.
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Toro inks exclusive deal with ClubCorp

BLOOMINGTON, Minn. —
ClubCorp and the Toro Com-
pany have signed a new six-
year deal that makes Toro the
preferred supplier of turf and
landscape equipment, irriga-
tion and precision turf man-
agement technology to all

ClubCorp properties.
ClubCorp owns and operates
more than 230 properties world-
wide, including Pinehurst Golf
and Country Club in Pinehurst,
N.C., Mission Hills Country
Club in Rancho Mirage, Calif.,
Firestone Country Club in Ak-

ron, Ohio and
The Home-
stead in Hot
Springs, Va.
The first
new ClubCorp golf course
project to benefit from the
Toro agreement will be the
Nicklaus Golf Club at Birch
River in Dahlonega, Ga.

AgriBioTech looks toward profits in 2000

HENDERSON, Nev. — Rich-
ard Budd, chairman of the board
and chief executive officer for
AgriBioTech, Inc. (ABT) an-
nounced July 1 that the
company’s restructuring plan
associated with the integration
of ABT’s 34 acquired companies
has been approved and that the
company is on track to achieve
profitability in fiscal year 2000.

For over 50 years, at least one has been predictable.

information and the dealer nearest you.

With all the variables that affect the condition of your turf, it’s nice to know
there’s at least one bright spot. Since 1946, more turf professionals have depended
on Ryan aeration equipment than any other brand. Ryan delivers superior hole
quality, fewer maintenance hassles and long-lasting durability. To alleviate soil
compaction, stimulate root growth, reduce thatch and improve the overall
health of your turf, count on Ryan for predictable performance time after time.
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While ABT also announced
that the company will not break
even on the pre-tax profit line
for the second half of 1999, the
approved restructuring plan will
result in an estimated $14 mil-
lion cost savings and allow ABT
to recover costs associated with
the integration process.

ABT is slated to close 33 fa-
cilities and eliminate over 300
positions in order to achieve
profitability.

Seed Research

Continued from page 37

While SRO will benefit from
Advanta’s strong technological
knowledge and research and de-
velopment capabilities, Advanta
will gain a powerful marketing
arm.

Advanta found it tough going
asanew entryin the North Ameri-
can market. “They decided thatin
order to be a
player in this
market they
had to go
through an-
other com-
pany,” said
Robinson. “SRO offers them a
large distributor base, a distinct
market presence and it, in turn,
will be easier to move both the
existing and the new products that
come out of our agreement into
the marketplace.”

SRO has taken over all of
Advanta’svarieties and customer
base and has hired Advanta
salesman Scott Harer to handle
Advanta’s Royal productline and
the new products that emerge
from the joint research efforts.
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Griffin
Continued from page 37
formulations but also de-
velop combination prod-
ucts that will broaden the
spectrum of chloro-
thalonil and give it more
modes of action.”

In order fo handle the
expansion, Griffin will be
beefing up its distribution
capabilities, adding a dedi-
cated technician support
group for chlorothalonil
products and ramping up
its marketing efforts.

Griffin’s initial chloro-
thalonil-based fungicide
products are due to be avail-
able in the first quarter of
2000. Chlorothalonil prod-
ucts utilizing new formula-
tion technology will follow
soon thereafter.

“We expect to have two
to three different new for-
mulations on the market
by the end of next sum-
mer,” said Towne.
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