Golf Ventures, RapidTurf partner

JUPITER, Fla. — Golf Ventures
Inc., adistributorto the golfcourse
maintenance market, has firmed
an exclusive sales and distribu-

tion partnership with RapidTurf

Inc., a supplier of natural grass
grown on plastic, in Florida.

According to Jim Sartain, Golf

Ventures’ chief executive officer,
the alliance is a natural exten-
sion of the company’s tradition
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Jacklin Sheds
Light On Shade
Tolerant Bluegrass

of offering its golf course clients
innovative products.
RapidTurfand RapidSprigs p:

ucts and services include certified
turf grasses (Tifdwarf), custom-
grown new releas
and Tifeagle) as well as installation
serv The company said that
installing rolls of RapidTurf con-
siderably reducesthe time between
planting and playing.

(Floradwarf
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British Landscaping plans move across the River Welland

LINCOLNSHIRE, England
— British Landscaping Equip-
ment Co. (BLEC), having out-
grown its original premises
located next to the family
home, have settled into anew,
purpose-built factory and of-
fice/showroom facility.

The move, fromthe Deeping

Ma

Gate, near Peterborough, to the
next-door village of Deeping St.
James, actually crosses the River
Welland and therefore the county
boundary from Cambridgeshire
to Lincolnshire, where BLEC has
acquired a half-hectare site, with
excellent road access.

The company said the new fa-
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Forget everything you know about

bluegrass and shade tolerance.
KentuckyBluegrass T second generation of Glade

e latest introduction from Jacklin’s Five Steps

Above Program. NuGlade grows well in moderate shade,

making it the perfect bluegrass for tree-lined fairways and

other low-light areas. NuGlade maintains its rich, deep

color, even in shadows and at low cutting heights.

This breakthrough variety better resists

disease and stress even when cut at 1/2 inch.

Plant NuGlade, and you'll never be afraid of the dark again.

__ JAGKLIN
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cilities should ensure that
BLEC is equipped for expan-
sion into the next century,
while maintaining its policy
of continuous development of
products particularly suited
to landscapers, golf and
sportsfield developers and
turfgrowers.

ITODA commits
to Platinum Tee

NAPLES, Fla — The Indepen-
dent Turf & Ornamental Dis-
tributors Association (ITODA)
unanimously passed aresolution
to commit to membership in the
Golf Course Superintendents
Association of America’s (GC-
SAA) Platinum Tee Club, the
GCSAA’s funding effort to ad-
vance environmental and scien-
tific research developments in
golf course management. The
ITODA agreed to make this com-
mitment at its annual fall meet-
ing in Naples.

Pursell names

new formulator

SYLACAUGA, Ala. — The
Lange-Stegmann Co., a St. Louis-
based fertilizer formulator, will
now offer Polyon-coated con-
trolled-release fertilizers through-
out the central US.

According to Michael
Stegmann, vice president of
Lange-Stegmann, Polyon-coated
nutrients will soon be available in
many of the company’s fertilizer
blends, including various spe-
cialty formulations. Stegmann
also announced that additional
sales staff has been added to sup-
port the move.

David Pursell, president and
chief executive officer of Pursell
Technologies, said: “Lange-
Stegmann is an outstanding com-
pany with an unparalleled repu-
tation. Their expertise and
experience will prove beneficial
as we expand the availability of
Polyon-coated products.”

MMSD
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Lennert, Milorganite’s sales
and advertising manager.
“The plant will operate in
the same manner and
Milorganite will be the same
productithasalwaysbeen.”
According to United Wa-
ter Resources, Milwaukee-
area customers are guaran-
teed to save in excess of
$130 million as a result of
the new contract. United
Water already has agreed
to hire all MMSD employ-
ees at current wages and
benefits packages.
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