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NGP acquires 50% of Pumpkin Ridge 
SANTA MONICA, Calif.—National 

Golf Properties (NGP) Inc. has ac-
quired a 50-percent interest in Pump-
kin Ridge Golf Club in suburban Port-
land, Ore. 

Pumpkin Ridge features two 18-hole 
courses designed by architect Bob 
Cupp. Ghost Creek, a daily-fee course, 
earned Golf Digest's best new public 
course in the United States, and Witch 

Hollow, a private course, was named sec-
ond-best new private course in the United 
States by Golf Digest. 

Since opening in 1992, Pumpkin Ridge 
has hosted numerous nationally tele-
vised golf tournaments including the 1997 
U.S. Women's Open Championship and 
the 1996 U.S. Amateur Championship at 
which Tiger Woods won his third con-
secutive amateur title. 

pkin Ridge Golf Club will be 
to American Golf Corp. Pur-

suant to a triple net lease, NGP will 
receive minimum annual base rent 
equal to 9.75 percent of its invest-
ment in Pumpkin Ridge. The mini-
mum base rent will be adjusted in 
specified years based upon increases 
in the CPI. In addition, a percentage 
rent feature will allow NGP to partici-
pate in growth in revenues at Pump-
kin Ridge. 

OB secures $59 
million, looks ahead 

PORTLAND, Ore. — OB Sports has 
secured $59.5 million of financing to so-
lidify its financial position and pursue 
additional projects to add to its current 
six-course portfolio. 

The Portland-based firm's goal is to 
develop a series of upscale, resort-style 
projects in each of the major metropoli-
tan markets on the West Coast, accord-
ing to an OB Sports release. The courses 
will be referred to collectively as the OB 
Sports Golf Trail. 

The financial package includes $43.5 
million in senior notes obtained from 
Pacific Life Insurance Co. along with $16 
million of growth capital obtained from 
Rice, Sangalis, Toole & Wilson (RSTW), 
a Houston-based private investment firm. 
Piper Jaffray Inc. was the investment 
banking company which assisted OB 
Sports in this financial transaction. 

"Its encouraging that both of these groups 
(Pacific Life and RSTW) took the time nec-
essary to understand the unique qualities 
and philosophies of our company,"saidjamie 
Cook, chief financial officer for OB Sports. 
'This will greatly enhance our ongoing rela-
tions; plus, they have each expressed a long-
term intention to expand the investment 
relationship." 

"We've analyzed 
several golf invest-
ments over the past 
year," said Jim Wil-
son, managing part-
ner of RSTW, "and 
we believe the OB 
Sports Manage-
ment team is one of the most experienced 
and innovative groups in the industry. 
The OB Sports 'turnkey' operation with 
design, construction and management ca-
pability provide the company with a com-
petitive advantage. We believe OB Sports 
has targeted attractive markets and is 
poised for significant growth." 

OB Sports President Orrin Vincent 
founded the firm in 1972 and has developed 
numerous golf projects in the Western 
United States. "I have always had a dream 
for OB Sports to grow to a point where we 
have at least one facility in each of the major 
metropolitan markets on the West 
Coast...the OB Sports Golf Trail," Vincent 
said. "I want a customer who enjoys the 
unique nature of our courses to know how 
he or she can locate an OB Sports facility in 
the next town they are traveling to, or bet-
ter yet, in their own hometown." 

Added OB Director of Business Devel-
opment C.A. Roberts: "We're trying to be 
very selective about the projects we take 
on, basically upscale, resort-style facili-
ties. We want people to have the feeling 
they are at a 4- or 5-star resort." 

Current plans for more OB Sports Trail 
courses include two projects in Seattle 
(The University Club and Trophy Lake), 
one in Tucson (The Gallery), and one in 
Las Vegas. All are scheduled to open in 
late 1998 or early 1999. Each will be an 
upscale, resort-style property built upon 
a unique theme. 

A good example, Roberts said, is The 
Reserve Vineyards & Golf Course in Port-
land, which carries a winery theme 
throughout the 36-hole facility. 

The Confidential Guide to Golf Courses 
By Tom Doak 

Written in the inimitable style of Golf Magazine's 
golf course design editor, this book describes, uncov-
ers and rates more than 1,000 courses worldwide 

that the author has 
visited and photo-
graphed. 

With more than 
1 80 four-color pho-
tographs, it might 
be the best collec-
tion of worldwide 
photos ever pub-
lished. It starts with 
a "Gourmet's 
Choice" selection 
of 31 of Doak's per-
sonal favorites, 
each by a different 
designer, followed 
by brief reviews of 

courses from Pebble Beach, Calif., to Kebo Valley, 
Maine, and from St. Andrews, Scotland, tojoondalup 
in Western Australia. 
$45.00, 4 0 0 pages, hardcover. 

Guide to Golf Course Irrigation System 
Design a n d Dra inage By Edward Pira 

As a working reference or as a textbook, the 
Guide to Golf Course Irrigation System Design 
and Drainage covers every important aspect of 
the subject in an easy-to-understand format. It is 
perfect for the practicing turfgrass manager, 
superintendent, consultant, sales representative, 

and student. Used 
in numerous aca-
demic courses for 
years, this is the first 
commercially-avail-
able version of a pe-
rennial best-seller, 
and is completely 
revised with new ex-
ercises, practical 
examples, numer-
ous new figures, 
and expanded sec-
tions covering a 
wide variety of irri-
gation system com-
ponents. A hands-
on manual, itguides 

the reader through every phase of an irrigation 
program. Turfgrass managers and golf course 
superintendents will refer to this handy book often 
to plan effective irrigation systems, ensure appro-
priate capacity, easy installation, and practical 
operation and maintenance. 
$ 5 9 . 9 5 , 4 0 0 pages , hardcover . 
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Color Atlas of Turfgrass Diseases 
on Golf Courses 
By Dr. Toshikazu Tani 
Contributing Author, Dr. James B. Beard 

The Color Atlas of Turfgrass Diseases on Golf Courses 
presents more than 540 high-quality color photographs 
of all the major turfgrass diseases that occur on both 
warm-and cool-season grasses. It is international in 

scope. This book will 
likely become the stan-
dard color-guide to dis-
ease diagnosis and 
pathogen identification 
for aolf course superin-
tendents and turfgrass 
practitioners. No other 
book contains as many 
color photographs of this 
detail and quality. Help-
ful maps are included to 
assist in disease identifi-
cation by providing geo-
graphical locations 
where each disease/ 
pathogen is likely to oc-

cur. A unique feature of this easy-to-use field guide is that 
it also provides color photos of step-by-step guidance on 
diagnostic techniques for laboratory analysis which can 
be used by practitioners. 
$79.95, Approx. 250 pages, hardcover. 

The Course Beautiful By A.W. Tillinghast 
This is a fascinating collection of original ar-

ticles and photographs on golf course design by 
one of the masters. A prolific writer, Tillinghast 
delves into his philosophies on aolf course design 
and maintenance, and his thoughts on what makes 
a championship course. It is loaded with vintage 
photographs and original Tillie sketches of such of 
nis creations as San Francisco, Winged Foot and 
Baltusrol golf clubs. 
$ 3 4 . 9 5 , 120 pages , hardcover . 

Human Resource Management for 
Golf Course Superintendents 
By Robert Milligan and Tom Moloney 

This practical guide provides basic management 
principles and techniques which view people as the 
most important asset in golf course management. 
Five basic management functions are detailed through-
out the book, using everyday situations to illustrate 

the key points. 
Designed to serve 

as a quick reference, 
or as a self-teaching 
guide, Human Re-
source Management 
for Golf Course Su-
perintendents fea-
tures numerous tech-
niques and practical 
examples. 

Every aspect of 
management is cov-
ered. Learn how to 
improve your plan-
ning abilities, build 
leadership and com-

munication skills, maximize employee performance, 
select and train new employees, avoid the mistakes 
that cause low morale and poor performance, and 
conduct employee performance evaluations. 

Use of the methods and principles presented in 
this book will ensure the effective management and 
operation of any golf facility. 
$34.95, 150 pages, hardcover. 

Human Resource 
Management for 
Golf Course 
Superintendents m 

Turfgrass Management 
Information Directory By Dr. Keith Karnok 

A 1,700-entry reference for turfgrass and green 
industry professionals, the Turfgrass Management 
Information Directory compiles tne latest information 
and gives an at-your-fingertips list, complete with 
names, addresses and useful material you need 
every day. 

Tne directory covers academic programs and key 
contacts, instruc-

The Captain — George C. Thomas Jr. and 
His Golf Architecture By Geoff Shackelford 

The creator of Riviera and Los Angeles country 
clubs and author of the classic book, "Golf Course 
Architecture in America, Its Strategy and Construc-
tion," George Thomas has deeply affected the golf 
industry even since his death in 1932. Thomas 
worked on single projects with Donald Ross and 
A.W. Tillinghast, learned from friends Hugh Wil-
son and George Crump, and designed more than 
two dozen courses on his own. At tne same time he 
was recognized worldwide for his books about 
and breeding of roses, his first love. Call him 
brilliant, or enigmatic, but in his last years his work 
was on a book about Pacific game fisn. Shackelford 
reveals the man behind the work. 
$ 3 5 . 0 0 , 2 0 7 pages , hardcover , limited 
edition of 1 ,200 copies. 

IVR1 GRASS 
MAXAGHMHNT 
INFORMATION 

DIRECTORY 
more. 

The section on 
related books pro-
vides a definitive 
guide to pertinent 
titles on diseases, 
weeds, insects, ir-
rigation, pesticides 
and general infor-
mation. Industry 
services such as di-

agnostic labs and soil-testing facilities are included. 
A guide to green industry organizations gives 

addresses and contact names. 
$ 19.95, 115 pages, softcover. 

tional resources ii 
eluding slide sets 
and videos, soft-
ware and much 
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